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Top Cars 


© New-car registrations for eight 
me ths ery 31 states for Sep- 


‘ 


Pe a eee 
ae » eee .. 


Make 1954 Pos. 
Chev. 975,802— 1 
Ford 975,380— 2 
Buick 370,309— 3 
Plym. 289,962— 4 
Olds. 288,472— 5 
Pontiac 246,590— 6 
Mercury 206,334— 7 
Dodge  106,612— 8 
Chrysler 72,298—10 
Cadillac 177,712— 9 
DeSoto 54,260—13 
Stude. 66,991—11 
Nash 61,233—12 
Packard 29,747—14 
Hudson 25,672—16 
Lincoln 26,915—15 
Willys 13,686—17 
Kaiser 6,727—18 
in Mise. 19,638 
ee, Total All Makes 
cs 5,096,155 3,914,840 


| Further details on Page 42. 





1756 Drives Offer 
|A New Look, 
A New Feel 


eee OvED automatic power 
transmission is one of the major 
changes on 1956 models, and it is 


almost universal throughout the 
American car lineup. 
A new look as well as a new feel 
is evident. Less apparent is a 
 -eree emphasis on weight re- 
' @uction through greater use of 
aluminum parts. 

In the new-look category are the 
Chrysler Corp. makes with their 
mechanical pushbutton controls 
and the Packard with its electrical 
“touch” buttons. 

* * * 
T= new feel comes in Cadillac, 

Oldsmobile, Pontiac and Ameri- 

ean Motors cars through introduc- 
tion of a new fluid coupling in the 
Hydra-Matic to provide smoother 


Buick has added another stator 








solid feel.” 

‘For the story of how and why 
these changes wére made, see the 
lead article in the Engineering Sec- 
ton on Page 21. 
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U. S. Auto Intervention Sought 
By 3 Out of 4 in Dealer Sample 


Factory Pressure 


Also Assailed 


Senate Quiz Study 
Indicates Split on 
Territory Security 


By William Ullman 
Washington Correspondent 
ASHINGTON. — Nearly three- 
fourths of the new-car dealers 
replying to a Senate questionnaire 
on auto marketing favor some kind 
of Congressional intervention in 
the affairs of the industry, a sam- 
pling of returns indicates. 

Typical is the comment of an 
Iowa Dodge - Plymouth dealer. 
“We have never favored govern- 
ment regulation of or interfer- 
ence in business,” he wrote. “But 
if the choice is between that and 
overproduction and all the result- 
ing evils, we would rather put up 
with limited government regula- 
tion.” 

His reply was one of several hun- 
dred examined by Automotive News 
last week. While carefully guarding 
the identity of responding dealers, 
the Monroney subcommittee per- 


Mo. Dealers Rip 
GM Cancellation 


FFERSON CITY, Mo.—A reso- 

lution accusing General Motors 
of “disgracefully shabby treatment” 
in the cancellation of a veteran 
Buick - Pontiac-GMC dealer was 
unanimously adopted last week by 
the directors of the Missouri Auto- 
mobile Dealers Assn. 

The dealer receiving notice of 
nonrenewal was J. E. Travis jr., 
president of Travis Service Co., 
St. Charles, Mo. Travis, a Buick 
dealer for 35 years, is a director 
of MADA and served as president 
of the association in 1940. 

The directors said Buick had 
(Continued on Page 53, Col. 1) 

















°50 in 
By Robert M. Lienert 
Associate Editor 

-CAR retailers across the 
country, who toppled an impos- 
hep array of records during October, 
are mounting an assault on another. 
At the close of business on Nov. 
Rr ag ee 


Car Output Tops 
150,000 in Week 
Bee 3-Month High 


By Martin L. Whitmyer 
Staff Writer 
CORD-BREAKING operations 
ts F at Ford Motor Co. plus the re- 
“umm of General Motors to pre- 
‘Mangeover production levels sent 
¥. 5. auto output soaring to 150,122 
last week, highest weekly 
since the week ended July 30. 
+1 t of Antomatiy Ni 
percen e £ 

ree as compared 
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‘Sales Slated to Pass 


2 Weeks 


15, according to Automotive News 
estimates, this year will stand 
unchallenged in sales leadership, 
having surpassed every other 
FULL YEAR in history in num- 
ber of new-car registrations. 

As of that day, 1950, with its 
6,326,438 new-car registrations, will 
lose its No. 1 rating after a five- 
year reign. 

> 7” * 
| THE month being rounded out 
today (Oct. 31) the following, 
sales records were established: 

1. Year-to-date figures topped the 
full-year total for 1953 (5,738,989 
cars), dropping that year g notch) 
from _ second-best in histecry 2; 
third-best. 

2. Year-to-date exceeded 
the 12-month total for 1954 (5,- 
535,464 cars), dropping that year 
te fourth-best from its No. 3 
spot. 

October in history, 


(Continued on Page 4, Col. 5) 


| series. 


mitted a study of some of the 18,800 
replies already received from wor- 
ried retailers. 
* '* 
OX TERRITORY security, 50 per- 
cent of the r s sampled by 
Automotive News opposed its re- 
turn, 38 percent favored it and 12 
percent said they didn’t know. 
Phantom-freight charges were 
not considered a major factor in 
bootlegging by most dealers, but 
almost all of them. thought phan- 
tom freight should be eliminated. 
Several dealers volunteered the 
opinion that federal credit restric- 
tions should be reimposed. 
* 


* a7 

Most of the dealers worried 

about overproduction and fac- 
tory pressure. ie a majority 
favor legislation allowing auto 
makers to cancel franchises of 
dealers engaged in “bootlegging,” 
many respondents believe that 


“bootlegging” is symptomatic of 
more serious troubles. 


A Wisconsin Chrysler - Plym- 
outh dealer put it this way: 
“Bootl is a result of other 
ills rather than a cause of any 
difficulty in the automotive in- 
dustry. There must be some rea- 
son why businessmen sell for cost 
or less to get rid of something, 
That reason most logically is that 
he has more merchandise than he 
can retail profitably.” 

A Lincoln-Mercury dealer in 
Texas said it more bluntly. “Over- 
production is the big danger,” he 
wrote. “Auto dealers’ overhead is 
very high, and profit per car is dan- 
gerously low. With overproduction, 
the dealer has no choice. He must 
sell cars with little or no profit and 
long terms.” 

* * + 
GXTY - SEVEN percent of the 
dealers sampled hit at overpro- 


duction as the major cause of 
“bootlegging,” and “pressure from 
factory to take more cars than 
needed” ran a close second. Well 
over half the dealers also. cited the 
(Continued on Page 4, Col. 1) 


Inside 
Auto News 


e@ All about those improved 
56 automatic trans mis- 
sions, Page 21. 


@ Crowell-Collier gauges the 
56 market for cars, Page 2. 


New-car and truck registrations and 
new-car prices, Page 42. Used-car 
auctions and prices, Pages 6, 40. 

Production by makes, Page 52. 





Olds and Clipper Show ‘56 Models 





Clipper's Custom Sedan— 


Introduced as a separéte line, the 1956 Clippers go on display Friday (Nov. 4). All models have torsion-bar suspension and 


Oldsmobile '98' Holiday Coupe— 


A 240- 


| 9.5-to-1 compression ratio engines: Top horsepower is 275. Three four-door sedans and two hardtop coupes are offered in three 
(Story and other-pictures are on Page 48.) 





e, Jetaway Hydra-Matic drive and redesigned grille and side moldings are features of 1956 Oldsmo- 
580,378 new cars regis-| bile which debuts Thursday (Nov. 3). Three four-door hardtops, three hardtop coupes and two convertibles are included among 


13 models, Jetaway is steéndard on Series 98, optional on other series. (Story and other pictures are on Page 32.) 
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Two of Three Issues Settled .. . 


Peace Outlook Called 
‘Good’ at Eaton Axle 


By Joseph M. Callahan 
Staff Writer 

ROSPECTS were “good” last 
week for a settlement of the 
nine-week-old strike at the axle 
division of Eaton 

ee | tions manager. 
The strike of the 
2,000 employes in the Eaton axle 
division—which supplies two-speed 
axles to Ford, International, Dodge, 
GMC and several other truck mak- 
ers—has had an increasingly severe 

impact on the truck industry. 

Minsel said prospects brightened 
last week for an agreement be- 
tween the company and the CIO 
Mechanics Educational Society of 
America following the settlement 
of two of the three major issues. 
Tentative agreement has been 
reached on: 

1. The economic package, which 
is based on the “Detroit” pattern 
established at Ford and GM, ex- 
cept that there is no supplemental 
unemployment plan. 

2. The wage-payment plan, result- 
ing in the abolishment of Eaton’s 
piece-work plan. 

The only major unsettled issue 
is the establishment of a grievance 
procedure. Still undecided is pre- 


cisely what the functions of the 
shop grievance committee will be. 
+ : * 


to Paul Minsel, Eat- 
on’s industrial rela- 


Harvester Output Hit 


TYPICAL comment on the seri- 

‘ousness of the strike came 

last week from William C. Schu- 

macher, vice-president of the truck 

division of International Harvester, 
who said: 

“Harvester production is affected 
to a marked degree by the strike. 
The Fort Wayne plant is most seri- 
ously hit and the Springfield plant 
is affected to some degree. The 
parts situation for two-speed axles 
is very acute. Thousands of users 
are down or badly hampered in 
their operations because of a lack 
of parts due to the strike.” 

Negotiations for Eaton’s axle 

division employes began March 
11 and the strike started Aug. 26, 
following expiration of the five- 
year contract. Heading up the 









Business 
Barometer 


Auto Production — 175,890 cars, 
trucks in week vs. 87,543 year before. 

Business Failures—239 in week 
vs. 229 year ago. 

Department Store Sales—Up 8 
percent in week from year before. 

Electricity Output — 10,599 mil- 
lion kilowatt hours, up 16.3 percent 
over a year ago. 

Jobless Claims— 166,900 in week 
vs. 254,000 year earlier. 

New-Car Registrations—5,096,- 
155 in 1955 to date vs. 3,914,840 year 
before 


New-Truck Registrations—650,- 
163 in 1955 to date vs. 592,969 year 
before 
























Oil Stocks — 255,134,000 barrels, 
an increase of 148,000 barrels in week. 

Soft Coal Output — 9,755,000 
tons estimated vs. 9,790,000 tons week 
before. 

Steel Output—98.2 percent of ca- 
pacity estimated vs. 98.9 percent week 
before. 

Used-Car Prices—$725 in Octo- 
ber vs. $747 in September. 
~~Wholesale Prices—111.2 percent 
of the 1947-49 index, unchanged from 
week before. 















* * * 


Common Stocks 












Oct. Oct. 1955 

26 9 High Low 
Am. Motors 9 8% 13% 8% 
Chrysler 93%. 95%, 99%, 66% 
GM 133% 134%, 145% 89% 
Kaiser 3% 3% 5 2% 
S-P 10% 9% 15% 9 





50.10 50.30 
















Average 
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union bargaining team is Mat- 
thew Smith, national secretary 
of MESA. Minsel heads the com- 
pany team. George Veale is man- 
ager of the axle division. 


Minsel said contract settlements 


Mfg. Co., according | covering 10,000 employes at 14 other 


Eaton plants were reached last 
July. Involved in these negotiations 
were the CIO Auto Workers, the 
AFL Auto Workers, the CIO Steel- 
workers, the MESA and other 
unions. Some of these settlements 
included a supplemental unemploy- 
ment plan and some did not. 

Following a one-day recess, nego- 
tiations between the company and 
the union resumed last Thursday 
(Oct. 26). 

The strike at the Perfect Circle 





Hardtop Station Wagon— 


Shown above is the new American Motors Corp. Rambler “Cross Country Hardtop 


Convertible.” 


It incorporates a new single tailgate design. The combination lock ‘and 


plant in New Castle, Ind., was still | crank enables the window to be rolled into the gate, which then can be lowered. Thus 
the old-style upper gate is eliminated. The 1956 Ramblers will be unveiled Dec. 15, 
with the new hardtop model to make its bow in January. 


in progress last week and local 
police were notified that six win- 
dows had been mysteriously 
broken. The UAW began the strike 
July 25. 


” * * 


Automation Probe Continued 


was, the congressional 
investigation of automation 
continued last week, with James B. 
Carey, CIO secretary-treasurer, de- 
claring that it is “morally and eco- 
nomically” wrong to expect the 
working people to bear all the so- 
cial costs of introducing automa- 
tion. 

“If business is going to benefit 
from the introduction of automa- 
tion,” he asserted, “then business 
should assume some share of the 


social costs—in retraining workers, 
(Continued on Page 52, Col. 4) 


Olds Stands Pat 
On Dealer Total 
In Output Hike 


By Pete Wemhoff 
Editor, Automotive News 


ANSING. — Oldsmobile believes 
its present number of dealers 
(3,870) can handle a projected 750,- 
new cars in 
1956 as well as 
they sold 625,000 
in 1955, General 
Manager J. F. 
Wolfram said last 
week at a press 
preview of next 
els 


predicted the 
sale of 700,000 | 
Oldsmobiles in 
1956 but said he was forced to 
boost his forecast to 750,000 be- 
cause, of “dealers’ insistent re- 
quest for even more cars.” 


4d. F. Wolfram 


Something New in Wagons 
Claimed by Rambler Line 


DETROIT. — American Motors 
Corp. has combined two of today’s 
most popular body styles—hardtop 
and station wagon—into one new 
model which will join the '56 Ram- 
bler line sometime in January. It 
will be called the “Cross Country 
Hardtop Convertible.” 

George Romney, president, de- 
scribed the new car as a “new 
station wagon design incorporat- 
ing the first four-door hardtop 
construction to be used in station 
wagons.” 

This design, he said, eliminated 
the station wagon centerposts and 
upper tailgate thus providing ad- 
vantages of wide open convertible 
construction “to a degree not avail- 
able in any other closed car.” 

The single tailgate design, also 
available on the conventional Ram- 
bler station wagon, is obtained by 
use of a glass window which takes 
the place of the upper gate. A com- 
bination crank and lock located on 
the outside rear panel enables the 
glass to be rolled into the gate 
which then can be lowered. 

Romney said that elimination of 


the centerposts not only increases 
the attractiveness of the car and 
adds to visibility but also facilitates 
loading through the side. 

In addition to the new model, 
the 1956 Rambler line will have 
three other four-door models; 
Sedan, hardtop convertible and 
station wagon. 

“This new type of automobile,” 
said Romney, “was designed to 
offer the station wagon enthusiast 
a different and unusual form of 
practical transportation embodying 
the functional beauty of the hard- 
top convertible. The result is an all- 
purpose car equally at home at the 
oe market or the country 
club.” 


Case Histories 


Of a Salesman 


Page 9? 





GM 55 Profits 
$913 Million 


Sales for 9 Months 
Reach $9.5 Billion 
DETROIT. — General Motor 


Corp. last week reported a third. 
quarter net income of $252 million 


which brings GM’s nine-month ne a 
to $913 million, up 56 percent from © 


$585 million in 1954. a 

GM reported that it paid a total | 

of $1,063 million in U. S. and for- — 
eign income taxes. 

However, the reported third quar. — 
ter net was down from both first 
and second quarter figures. The - 
first 1955 three months’ net wag ~ 
$309 million, the second ae 5 
$352 million. 

Net sales for the year up to Oct. 
1 was $9,544 million, an increase of — 
32.20 percent over the $7,219 million 
sold during the same period of 
1954. 

Net sales by quarters were: $3,101 
million, first; $3,412 million, second, 
and $3,081 million, third. 

For the first nine months, GM 
said its dollar sales were greater 
than in any previous comparable 
period and nearly equal to the — 
peak volume of the full year 1953, 
Earnings were reported at an all- 
time nine-month level. : 

Effective Sept. 30, GM reported, 
each share of common stock of $§ 
par value was split into three 
shares of $1% par value. Computed — 
on the basis of the new stock, earn-~ 
ings were equivalent to 90 cents” 
per share for the third quarter and 
$3.31 per share for the first nine 
months. 

GM reported that it sold nearly” 
60 percent more cars and trucks 
from its U. S. and Canadian plants 
during the ‘third quarter than i_ 
the 1954 period. 

GM said that during the first 
nine months it sold 3,600,000 cars 
and trucks, more than a million — 
more than the same period of 
1954 and exceeding last year’s 
total sales by 173,000. ‘ 

Retail sales of new GM cars in 
the U. S. were greater during 1955's 
third quarter than in any corre 
sponding period of any previous 
year, GM said. A similar record was 
claimed for used-car sales by GM 
dealers. ; 

Operations at GM overseas man- 
ufacturing plants—Vauxhall (Eng- 
land); Opel (Germany); Holden's 

(Continued on Page 52, Col. 1) 





Collier Survey Offers Shopping Insight 


NEW YORK.—Nearly 5% million 
Americans will buy new cars dur- 
ing 1956 and 60 percent of them 
will shop with more than one 
dealer before signing the deal, ac- 
cording to a survey conducted by 
Crowell-Collier Publishing Co., 
which was made public here today 


“In my recent trip across the (Oct. 31). 


nation,” Wolfram declared, “I was 
pleased ... to find . . . dealer 
financial statements that convinced 
me more than ever that volume is 
an important key to dealer profits. 
In fact, 98.5 percent of all Olds- 
mobile dealers show a good profit.” 
o * * 


TTAINMENT of the 750,000 cars 


The study revealed an increas- 
ing number of multi-car f. 
greater acceptance of power as- 
sists and automatic transmissions 
and a far wider public conscious- 
ness of the auto industry’s prog- 
ress in highway safety (82 percent 
believe today’s cars are safer than 
ever.) 


next year is dependent on a 50| The survey—except in 1954—has 


percent boost in Oldsmobile pro- 
ductive capacity, which is now 
under way but will not be com- 
pleted before late 1956. 

The '56 models, which will be 
introduced in dealer showrooms 
Nov. 3, feature the new Jetaway 
Hydra-Matic with two fluid cou- 
plings which cushion all shifting; 
240 horsepower on the 98 line and 
230 on the 88 series; a 9.25 to 1 
compression ratio compared with 
8.1 to 1 last year; an optional new 
lacquer said to hold colors better 
and. hailed as “the auto paint of 
the future;” safety options such 
as padded instrument panel (intro- 
duced on the 1953 models), safety 
belts; padded front seat backs (of- 
fered first in 1954); safety locks; 
dual exhausts and power seats. 

At the preview, Oldsmobile 
showed by charts the functions 
of its various departments. The 
sales department data showed 
Oldsmobile’s 3,870 dealers (16 
more than a year’ ago) employed 
82,741 persons which compares 

(Continued on Page 50, Col. 1) 


underestimated total registrations. 
However, it concerns itself only 
with private buyers and does not 
include government or business 
fleet sales. 

A comparison of past years’ esti- 
mates with total registrations is 
contained in the following table: 
Actual 
New-Car 
Registra- 

tions 
4,838,342 
6,326,438 
5,060,903 
4,158,394 
5,738,989 


(Esti- 
Year mated) 
1949 4,800,000 
1950 6,006,000 
1951 4,774,000 
1952 4,147,000 
1953 5,496,000 
1954 5,673,000 
BOGE GOS CCO niece, sccdisores 
There are indications that total 
1955 registrations may top the 
seven million mark, or 1,400,000 
more than last year’s estimate 
based on the survey’s returns. © 
While many dealers take it for 
granted that all customers are 


bought; 21 percent shopped dealers 
of various makes; another 21 per- 
cent shopped only dealers of other 
makes and 18 percent visited only 
dealers handling the same make 
that they purchased. 

Another interesting facet of 
the survey concerned solicita- 
tions by dealers. In this manner 
they reached about 40 percent of 
the total new-car prospects, the 
survey said. ~ 

Most of those who reported that 








they had been solicited by a dealer 
in person with mail a close second 
and phone and windshield cards 
trailing in third and fourth place. 

Ford dealers reached 41 percent 
of those questioned, followed by 
Chevrolet with 29 percent and 
Buick with 15 percent. Mercury 
was fourth with 12 percent, a tié 
with Plymouth, Pontiac, 10; Olds 
mobile, 8; Dodge, 8; Chrysler, 5& 
The others straggled behind with 
(Continued on Page 50, Col. 2) 














































Oklahoma Dealers Name New Officers— 


Chick Norton, Tulsa, outgoing president, right, congratulates J. G. Knox, Lawilot, 
shoppers, of those questioned, 40] upon his election as president of the Oklahoma Automobile Dealers Assn. at the 
percent said they had talked only | group's annual convention in Tulsa. Other officers are, from left, Chick Coker, O 
to the dealers from whom they! homa City, secretary-treasurer, and Paul Reed sr., Sulphur, vice-president. 


























trend toward “cooperative- 

ness” is a good one, and it is 

jronical that it largely has been 

forced upon Americans by the 

rapid growth of our population and 
industry. 

It was brought about more or 
less against the natural inclination 
of most Americans whose roots, 
tenuous though they were, lingered 
in the nostalgic past when a neigh- 
por lived miles away and every 
man was to a great degree captain 
of his own destiny, large or small. 

However, with vastly more in- 
tricate and complex problems 
facing us in a modern society, 
inevitably we were brought closer 
together and we found that it 
was good; good for all of us, col- 
lectively and individually. 

Out of this “togetherness” has 
evolved the trade association as 
we know it today. It isn’t neces- 
sary to outline the services avail- 
able to members of national, state 
and local associations. 

They not only are active, current 
and constant, but cover a wide 
range of services. You will find 
membership in all these associa- 
tions your best business investment 
—one of those things that will cost 
you more to be without than to 
have. 


* * * 


Take an Active Part 


UTOMOBILE trade associations 

are already strong. They are so 
recognized in other fields. Criticism 
that is sometimes directed to them 
is usually from a misunderstanding. 
So, we all should get on the inside 
and have an active part in formu- 
lating the programs. Next year will 
be a monumental one. A great 
many things may transpire to upset 
this trade. 

It so happens that NADA’ is 
winding up its annual member- 
ship campaign in many of the 
states. To dealer readers, who 
are not members, I recommend 
strongly that you get a check off 
to headquarters immediately. 
Better still, give it to your area 

chairman, Let me pay tribute, if 
you will, to NADA’s area chairmen 
and to Herb Galles, Albuquerque, 
N. M., this year’s: membership 
chairman. 


The area chairmen are dedicated 
dealers working in the grass roots 
of this trade, devoting a lot of time 
and energy to this worthy project. 


The area chairmen—most of whom li 


are located in small towns— are 
really sending and listening posts 
to help keep the Washington head- 
quarters of NADA constantly con- 
versant with conditions in the trade 
and the opinions of dealers. 
So welcome that NADA area 
when he calls on you. 
He is a real leader and has much 
helpful information to impart to 
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Sealers tell me 


By John 0. Munn 


you. Treat him nicely in all con- 
tacts with him. He is out to im- 
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. I. Group Blasts Misleading Ads. . . 


Dealers Woo Lost Goodwill 


By Thomas L. Forbes 

Staff Correspondent __ 
PROVIDENCE.— A determined 
drive to restore public confidence in 
the automotive retailing industry 
and to better the lot of the dealers 
generally has been instituted by the 
Rhode Island Automotive Dealers 


Assn. 
The cam got under way in 


prove the conditions in his area. | Newport mpeien eet of a series of 
di 


To non-member dealers I can 
only repeat that the greatest pro- 
tection for your own interest, the 
security of your investment and 
the development of your opportuni- 
ties will depend on the joint action 
available only within NADA and 
local trade associations. 

*” * * 


Must Stand United 


7a must stand unitedly 
together. It is the only way 
that external trade conditions will 
improve. Yes, you can say you are 
an individual, that you can take 
care of yourself and perhaps you 
can, but it will be a more difficult 
job. 

It will be like fishing in a stream 
that is polluted. Maybe you can 
catch fish once in a while but you 
certainly would catch more if you 
would join all others to eliminate 
pollution of the water. Then every- 
body would have an improved op- 
portunity to catch their share. 

Whether you like it or not, a 

democracy is influenced by 
groups. We must recognize that 
fact. We have seen the advance- 
ment of labor after becoming 
united. We know the power of 
the farm group. Automobile deal- 
ers limit their progress unless 
they are united on an almost 100 
percent basis. You just cannot 
afford to be one of the few who 
are not in the fold. 

There is value in just belonging 
and displaying the membership 
certificate. That alone is worth 
more than the entire membership 
cost. Doctors, lawyers and other 
professional men do not think of 
operating without certificates dis- 
played in their offices, It helps es- 
tablish confidence and prestige. 

Dealer association emblems in 
your office have an appeal to all 
who see them. They have a stabi- 
lizing effect even on your own 
organization. 


* *” * 


What It Means 


I AM indebted to Ralph E, Caver- 

lee, secretary-manager of the 
Montgomery County Automotive 
Dealers Assn., Dayton, O., for an 
interpretation of what a displayed 
emblem of an automobile trade 
association really says to the pub- 

e: : 


THE EMBLEM OF THE AUTO- 
MOTIVE DEALER ASSOCIA- 
TION 

I am the “Insigne” of an As- 
sociation of Franchised New 
Automobile and Truck Dealers 
who recognize and respect their 
obligation to the citizens of their 
community. 


only those dealers who are 
pledged upon their honor to up- 
hold these practices. 

I am a “Shield” for the Cus- 
tomer against unfair and ques- 
tionable business tactics. ‘ 

I am “Representative” of the 
Courtesy, the Friendliness and 
the Extra Service that is com- 
monplace between the local mer- 
chant and the customer. 

I am “Symbolic” of that im- 
portant link in the chain of our 
National Economy joining to- 
gether the source of the prod- 
uct and the ultimate Consumer 
—from Manufacturer to Dealer 
—from Dealer to Buyer—from 
Neighbor to Neighbor. 

Indeed, I am the “Badge” of 
the Franchised New Automobile 
and Truck Dealer who so displays 
me—that dealer or “small busi- 
ness man” who has been long 
regarded as the “back-bone” of 
our nation’s industry —truly an 
integral part of our system of 
American Free Enterprise. 


meetings planned : RIADA di- 
wean thous deceis aomed 


me 5 ok 





enlist their cooperation in efforts | for first place in sales, and the de- 
conditions. 


to improve 

Highlight of the initial. session 
was a spirited talk by RIADA pres- 
ident Leo B. Carey, who called 
upon the factories to help solve the 
industry’s ills or be prepared to 
cope with a new system of distribu- 
tion and retailing. 

“The time-honored system of dis- 
tribution and retailing, as we know 
it today, will be destroyed,” Carey 
said, unless something is done about 


sire of each factory to 
position registration-wise. 





improve -its 


Contending that this combina- 
tion accounts chiefly for “the ills 
with which the retailer is faced 
today,” Carey said: “They (the 
factories) are offering and sug- 
gesting to their retail outlets vari- 
ous plans, contests and bonuses 


for the sale of their respective 
cars. 


“overproduction, the so-called race| “This results in all dealers having 















Lead New Hamoshire Dealers— 


New officers of the New Hampshire Automobile Dealers Assn. are, from left, John 
D. Orr, Concord, executive vice-president; Andrew M. Nicoll (Ford), Concord, president, 
and Maurice J. Grant (Lincoln-Mercury), Manchester, vice-president. They were elected 
during the association's meeting at Bretton Woods, N. H. 


All GM Car Prices Rise; 
Buick Wagons Slashed 


By Maynard M. Gordon 
News Editor 

OUR General Motors divisions 

joined in the round of price 
increases on '56 cars last week, 
leaving only American Motors and 
Studebaker - Packard to disclose 
their new-model price lists. 


The week’s announcements by 
Buick, Cadillac, Chevrolet and 
Oldsmobile brought the first price 
cuts of the ’56 model year. Buick, 
seeking to heighten its station- 
wagon market, slashed suggested 
factory list prices by $226 on the 
Special wagon and $169 on the 
Super, or 8.3 and 5.4 percent, re- 
spectively. 

All other offerings of the four 
GM divisions went up in price by 
the following dollar and percentage 
ranges: Buick, $33 to $103.83, or 1.2 
to 4.1 percent; Cadillac, $200 to 
$300, or 3.4 to 5.5 percent; Chevro- 
let, $49.25 to $84.25, or 2.6 to 5.7 per- 
cent, and Oldsmobile, $45 to $100.18, 
or 1.6 to 3.9 percent. 

Oo” * ea 

UICK, Chevrolet and Oldsmobile 

surprised industry observers by 

issuing their ’56 price announce- 
ments eight to 11 days ahead of 
their scheduled Nov. 3-4 dealership 
introductions. This pre-release evi- 
dently was designed to give ’55- 
model cleanups a lift by making 
public in advance official notice of 
higher ’56 prices. 

Although new Clipper and Pack- 
ards also will be shown by dealers 
later this week, no price announce- 
ment was expected from S-P until 
Wednesday or later. 


That GM’s price would follow 
the upward industry pattern was 
confirmed 10 days ago when Pon- 
tiac boosted suggested factory 
list tags by $75 to $90, or 3.2 to 
44 percent. The average increase 
posted by Pontiac and its sister 





°56 Price Comparison 
Lowest-Priced Models 
(Factory List Prices) 


Chev. Ford 
4-door sedan (6)...$1,675 $1,699 $1,726 
2-door sedan (6)... 1,635 1,657 1,686 
Business coupe (6) 1,550 1,562 1,594 
4-dr. hardtop (6).... 1,905 2,033*  2,056* 
2-dr. hardtop (6)... 1,855 1,965* 1,915 
Convertible (V-8) .. 2,207 2,212 2,238 
.2-dr, stat. wag. (6) 1,965 1,956 1,977 
4-dr. stat. wag. (6) 2,040 2,060 2,086 


(For V-8 models, add the following: 
Chevrolet, $92; Ford, $93; Plymouth, $96.) 


* Available in highest-priced series only. 


a 


GM divisions, though, fell below 
competitors’ increases slightly. 

Buick General Manager Ivan L. 
Wiles called the average Buick 
boost of 2.5 percent “a very modest 
reflection of increased labor and 
material costs.” 


Wiles observed that Dynafiow 
automatic transmission and deluxe 
wheel covers have been made 
standard equipment on Century 
and Super models as well as Road- 
masters. But the price of Dynaflow 
on Special models was raised from 
$178 to $190. 

* 


[pmecnona. signals were 
made standard on Chevrolets 


and power brakes on all Cadillacs. 
Air conditioning prices were trim- 


med $150 by Buick and Oldsmobile, 
$75 by Cadillac and $125 by Chevro- 
let. The latter pared the price of 
its V-8 power pack from $55 to $30. 

Oldsmobile made the new Jet- 


(Continued on Page 50, Col. 5) 





man. 


ment day.”, . . 





Wemhoft 


case, 


man of an auto dealers di 





On the House. . . 


Oldsmobile has no intention of un-dualing any of 
its dealers who handle another GM line, so long as 
the dealer is able to sell his share of new cars, 
General Manager Jack Wolfram told newsmen in 

last week. He said the factory is powerless 
to halt the sale of new models before introduction 
date since the dealer is an independent business-"| 
“Furthermore, I’m not sure we’d even try to. 
stop such practices if we could, provided the dealer 
has sufficient new models to display on announce- 


Wisconsin supreme court is expected to ‘make 
vital decision early in November on rehearing of 
Kuhl Motor Co. vs. Ford Motor Co. cancellation 
.. . Charley Jacobson, Chrysler Corp.’s sales vice-president, is 
recuping from appendectomy. . . 
year as Cadillac chief; was due to retire this fall... . Alfred Oldson 
(Ford dealer) has been élected president of South Dakota Mutual 
Insurance Co. Assn. ... Anthony J. LaMastra, treasurer of Buffalo 
dealers, is candidate for Buffalo Auto Club directorship. .. . 


J. Saxton Lloyd, former NADA president, has been named chair- 
vision 


nation’s medical schools. Working on the committee are Robert 8. 
Armacost, Sam T. Atkinson, Dean 
Cooper, Alton M. Costley, Lee D. Craig, Charles C. Freed, Carl E. 
Fribley, Roland Hughes, C. E. Hutton, James A. Mason and R. D. 
McKay. Also, Harold J. Moye, J. Frank Norris, J. E. O’Daniel, Verne 
Orr, Sr., Joseph A. Paretti, Thomas T. Petzold, Floyd Randolph, 
George R. Ranes, Edward A. Sahli, A. Leftwich Sinclair, Jr., L. M. 
Stewart, Joseph R. Trew, Hayse Tucker, J. Eustace Wolfington, 
George F. Ziesmer, and Earl T. Zweifel. 


to give excessive used-car allow- 
ances in order to be competitive. 
Over-production is the reason for 
a@ new type of dealer—the so-called 
volume dealer. 


“This is the dealer that is en- 


couraged by the factory to give 
long trades, using such methods as 
‘would you take,’ free interest and 
insurance up to 24 months; a free 
trip, all expenses paid, to some va- 
cation spot or metropolitan center, 
a new refrigerator, a television set 
and many other unethical ‘baits’ to 
get the prospects into his sales- 


room.” 
Calling attention to a return of 


“the give-away season” in the auto 
retailing field in Rhode Island, 


Carey deplored the practice and 


said: “In my many messages of the 


past two years, I have advised 
dealers against using this type of 


advertising but to no avail. Never- 
theless, it may deter some dealers 
from using it if we, the officers of 
the association, continue to advise 
against it.” 

After speaking in a similar vein, 
Col. Thomas A. Clarke (Ford), a 
pioneer Rhode Island dealer, pre- 
sented a resolution dealing with the 
evils of false and misleading ad- 
vertising. 


was unanimously, 
sent not only to NADA, 
all automobile factories. 
The text follows: 


Whereas: The automobile busi- 
ness is currently plagued by adver- 
tising which tends to mislead or 
deceive, and 

Whereas: Such misleading or de- 
ceptive advertising, whether in the 

(Continued on Page 50, Col. 1) 


Osborne Heads Dealers 


In Santa Monica Area 


SANTA MONICA, Calif.— Floyd 
Osborne (Chrysler-Plymouth), West 
Los Angeles, has been elected presi- 
dent of the Bay District Motor Car 
Dealers Assn. for the coming year. 


Other officers include Earl Locke, 
vice-president; Kenneth G. Parr, 
treasurer; John Hessell, secretaty. 
Directors are Lou Albertson, Ed 
Chaffee, Ira Escobar, Sanford Ladd, 
Paul Loranger, Lee Kendall, Owen 
Keown and Roy Pierce. 


but to 


. Don Ahrens is staying another 


to raise $10 million annually for 
Chaffin, Frank Collord, Walter B. 


—Perre Wemuorr, Editor, 
Automotive News 
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U.S. Auto Intervention 
Asked by Most Dealers 


(Continued from Page 1) 


latter cause, and many commented 
at length on the problem. 

“The manufacturer doesn’t seem 
to care who sells the cars—where, 
when, or under what conditions,” 
complained a Buick-Cadillac dealer 
in Indiana. “They use a tremendous 
amount of pressure on dealers; in 
fact, they never let up .. . Their 
only objective is to outsell the other 
fellow.” 

This severe pressure, said some, 
is resulting in dealer fatalities. 
An Illinois DeSoto - Plymouth 
dealer charged that “there is no 
mercy shown by any large auto- 
motive manufacturer when it 

comes to cancelling a dealer’s 
contract.” 

A number of replies showed that 
dealers are concerned about other 
symptoms of overproduction be- 
sides “bootlegging.” From Califor- 
nia, a Cadillac-Oldsmobile dealer 
wrote: 

“The race for volume sales means 
tremendous volume profits for Gen- 
eral Motors and Ford and little or 
nothing for the dealer except vol- 
ume contingent liability. 

“The factories are shelving the 
‘quality dealer programs’ of former 
years for a bunch of cheap, unprin- 
cipled carnival operators who can 
provide volume outlets and sales 
and depend on gyping the public 
for their own profit. The factory 
will wink at any unethical dealer 
practice as long as he is producing 
volume sales.” 

+ * * 

OME dealers denied this. “Our 

factory has never put pressure of 

any kind on us whatsoever to sell 
more cars,” commented a Missouri 
Chevrolet retailer. “We have never 
been overstocked.” He recom- 
mended strict state licensing laws 
to curb bootlegging. 

Still other dealers wrote the sub- 
committee that dealers themselves 
are to blame for “bootlegging” and 
other industry evils. Retailers are 
“trying to cut each others’ throats, 
and nobody makes any money,” 
said a Minnesota dealer. “Unethi- 
cal” and “weak” dealers followed 
overproduction and factory pres- 
sure as chief causes of “bootleg- 
ging.” 

“Dealers are their own worst 
enemies,” commented a Chevro- 
let dealer in Oregon. “Abuses are 
bound to exist in any situation. 
But it’s a good competitive busi- 
ness and I hope you leave it that 

» 


way. 

Three-fourths of the dealers in 
the sample said they didn’t think 
the purchaser of a “bootlegged” 
car saved any money, considering 
all costs and servicing. A few 
weren't so sure, however. 

“A used-car dealer, with less in- 
vestment and overhead, can sell for 
less and is willing to accept less 
profit,” thought a Ford dealer in 
Illinois. And a dealer of the same 
make in Minnesota said that a cus- 
tomer who buys a “bootlegged” car 
saves enough on the purchase price 
to “pay other costs and servicing.” 


PENNSYLVANIA Nash dealer 
offered this opinion on terri- 
tory security: 

“I oppose a franchised territory 
whereby a manufacturer can im- 
pose a penalty on sales outside your 
territory. I feel that this would take 
away free enterprise selling.” 


No specific request was made on 
the subcommittee questionnaire for 
dealer views on credit, but several 
volunteered their opinions. 

“Reasonable credit restrictions 
must be imposed to protest the 
economy of the public and deal- 
ers,” suggested a Western dealer. 
“Volume-crazy factory policy is 
definitely responsible for the un- 
sound credit situation.” And a 
Ford dealer in Missouri admitted 
that “much as I hate to see it, I 
believe we need reins on wild 
credit.” 

Credit restrictions are but one of 
the many solutions to industry 


for retailers. One dealer, perhaps 
confused over the powers of Con- 
gress, recommended firing all “fac- 
tory top management.” And a Pon- 
tiac dealer in Pennsylvania thinks 
that “what the dealers need is a 
strong union to protect them—the 
same as the auto factory workers, 
so that dealers could be assured of 
some profit if they worked.” 
* * co 


THER dealers asked for an end 

to deceptive advertising, while 
at least one recommended more ad- 
vertising. A Wisconsin Ford dealer 
said that “misleading advertising 
on price, tradein allowances and 
discounts should be regulated.” 
And a Kaiser-Willys retailer in Cal- 
ifornia charged that the “auto in- 
dustry today is a rat race. Mislead- 
ing advertising on television and 
radio has got the public so upset 
that orderly running of a business 
is next to impossible.” 

But a Virginia Pontiac dealer 
had this to say: “There should be 
a wider spread in dealer discounts 
the same as furniture, appliances 
and many other lines which would 
allow dealers to do the kind of ad- 
vertising that department and fur- 
niture stores do. A department 
store thinks nothing of running a 
full page ad in newspapers which 
costs hundreds of dollars.” 

A Minnesota dealer suggested 
that dealerships be established 
according to the population of 

communities, and a New Jersey 
Dodge - Plymouth dealer warned 
senators to “examine the con- 
tractual relationship between fac- 
tory and dealer.” He added that 
“the mortality rate among dealers 
is astounding.” 

Still other retailers want some 
kind of anti- monopoly action 
against the big auto producers. 
“The basic cause for this compli- 
cated mess lies with the large fac- 
tories,” said one. “Our factory has 
become too big for the common 

good of both dealers and the public 
at large. The development of this 
monopolistic domain will have to 
be accounted for before long.” 

Small dealers are getting smaller 
and large dealers larger, com- 
plained another retailer. A Minne- 
sota Studebaker dealer thinks that 
“if the trend of new car selling car- 

ries on for a-few more years, you 
will have only a few millionaire 
dealers left.” 

The Senate subcommittee still 
has made no decision on whether 
it will hold public hearings on auto 
marketing questions. 





Correction 


LANSING.—Auvrtomortive News in- 
correctly reported in last week’s 
issue that Reo truck sales increased 
5 percent in this year’s first nine 
months over the same period of 
last year. The correct amount of 
increase was 53 percent. 








Dodge Introduces New Taxicab— 
Produced by Dodge for the first time this year, this new special taxicab, shown by 





homa Times, has opened its classi- 





At Bosch Parts Exhibit— 
After attending the Paris Auto Show, Mrs. George M. Slocum, board chairman of 


Automotive News, went to Germany to visit the Bosch and Mercedes plants. In this 
photo, Mrs. Slocum is viewing a parts exhibit in the Bosch plant with Wolfgang 
Fischer, editor of the company’s bulletin. The Bosch plant in Feurbach produces lights, 
horns, electrical equipment, starters, spark plugs, etc., for European auto makers and 
is equipped with modern safety devices for its workers. 


British Record 
Of 1,250,000 Units 
Seen by Curtice 


LONDON.—Great Britain’s auto- 
mobile industry will produce a 
record 1,250,000 cars and trucks this 
year for domestic and export mar- 
kets, Harlow H. Curtice, General 
Motors’ president, predicts. 

Curtice, here to review progress 
of his company’s $200 million Euro- 
pean expansion program, said Eng- 
land’s auto production this year will 
be 18 percent ahead of 1954 and by 
1960 will nearly triple the output 
for 1938, the last full year before 
World War II. 

He said GM’s Vauxhall Motors, 
Ltd., will produce a record 143,200 
units this year. Nearly 55 percent 
of Vauxhall’s output is being sold 
in export markets. 

Curtice said Vauxhall’s 
000 expansion program is p 
otal. peng lglg deslened At the Mercedes plant museum in 
units a year. Stuttgart, Mrs. Slocum took the tiller of an 

He also disclosed that GM’s AC- 1855 Benz Dreirad-Wagen. Daimler-Benz 
Delco division has begun construc-| Officials: were very proud of the recent 
tion of a new 290,000-square-foot| victories turned in by the Mercedes, re- 
building at Liverpool to expand| ports Mrs. Slocum. Officials reported the 
accessories manufacture. sale of 200 Mercedes last month. 


Use Only Classified Ads, 
Oklahomans Urge Makers 


OKLAHOMA CITY. — The 20| fied columns to display advertising 
members of the Oklahoma City | of current model cars. 


Motor Car Dealers Assn. have In a unanimous resolution, the 
called on auto manufacturers to| dealers declared, “Historically, 
place all future local newspaper! this section (classified) has been 
advertising in the classified col-| used exclusively for the purpose 
umns of the local newspaper, rather| of advertising the sale of used 
than in the display advertising col-| cars until the past few months 
umns. =~ said eee yr “— 

This action was taken because ee ee ae 
the one local newspaper, the Daily Cee aereeee Sting a 


vertis of new d t 
Oklahoma, which owns the com- ing and curren 


model automobiles. 
panion evening paper, the Okla-| “jt is the unanimous opinion of 


the undersigned franchised dealers 
that this action on the part of the 
newspapers referred to hereinabove 






















At Mercedes— 


any advertising that is placed by 
the manufacturers through what is 
generally known as_ co-operative 
advertising.” 

The dealers said their only inter- 
est in the matter is to procure the 
maximum advertising at the mini- 
mum cost. 


Regarding who shoulders the 
bulk of the advertising expense, 
the dealers said they “are cogni- 
zant of the fact that the auto- 
mobile manufacturers generally 
purport to pay a portion of the 
cost of co-operative advertising 
(and) the undersigned believe that 
the cost per unit charged to each 
of them for the purpose of creat- 
ing the co-operative advertising 
fund is ample, sufficient and prob- 
ably excessive to pay the entire 
cost of the advertising placed by 
each of the manufacturers in the 
display columns.” 


It was noted that currently and 


\Peak Sales Year 


has destroyed the effectiveness of | #7 











































































































Two Weeks Away: 


Alltime ’50 Record 
Will Finally Tumble 


(Continued from Page 1) 
tered in the corresponding mon 
of 1950. 

4. Biggest first 10 months of 
time, topping the 5,329,986 
registered in the corresponding 
period. 

6.6 : 

At MID-MONTH November 

when 1955 will have sewed 

the alltime record, the year 

have six weeks remaining in wh 

the margin of leadership over 
can be widened. 

When 6,326,438 new cars 
registered in 1950, most industry 
observers felt the mark would” 
stand for years in a peacetime. 
economy. In 1950, it will be re.” 
called, sales were steamed up Wi ; 
the Korean fighting. 

No market analyst in 1950 v 
have predicted that 1955 registray 
tions could reach seven million n 
cars, yet that monumental te 
now is a virtual certainty. 

Even at the beginning of 
unbelievable year, the most optimige 
tic forecasts for ’55 registrationg 
fell short of six million units. 

* * 


NALYSTS, some of whom adr 

they aren’t sure they have fig. 
ured out the cause-and-effect re 
tionship for 1955’s stellar showir 
are suggesting that 1956 may rum 
parallel to this year, saleswise. 

If that turns out to be the c. 
the 1955 sales total — stupend 
as it will be—may hold top 
only until next year is conclu 

In more conservative qua 
however, it is felt that there 
be enough limiting factors at 
in subsequent months to cut fhe 
1956 sales total somewhat below 
1955. 

On the basis of the first ’56-m 
sales reports, no appreciable 
in the sales pace is in prospect.” 

For example, L. W. Smead, F 
division general sales manager, 
last week that sales of '56 Ford 
models during the first month si 
introduction marked it as the “most — 
successful introduction month 
Ford division history.” 

Early reports from dealers in 
other lines—with later introduction” 
dates — indicate they are having 
similar experiences. 4 

* 


N THE wholesale used-car mar 
ket, prices last week continu 
their slow retreat. According 
Automotive News’ index, the ove 
price for all models slipped anoth 
$6 to level off at $725. Yet, it toc 
five months for price declines 
total $100. since the overall ave 
on May 31 was $827. : 

Only one model ran counter to | 


$1 to $203. 3 
Declines were: ’50s, down $1 to” 
$291; °48s, down $2 to $165; ‘5Sis,” 


down $3 to $412; ’53s, down $5 to” 
$862; ’55s, down $6 to $2,024; '52s, © 
down $10 to $578, and ’54s, down © 
$20 to $1,267. 


Groucho Sent Him— 


Smart merchandising on the part of Mel — 
Zimmer, general manager, Louis Rose Cow © 
13800 W. Seven Mile Rd., Detroit, resull 
in increased showroom traffic for public @ 
showing of '56 DeSotos. Zimmer hired im 
Personator James Rachleff, complete with” 
Groucho Marx's familiar horn-rims and” 


problems suggested by dealers. In 
addition to the phantom freight 
and anti- bootlegging measures, 
dealers suggested everything from 
fair-trade laws to a pension plan 


Barbara Eldridge, was introduced to members of the American Taxicab Assn., con- 
vening in Detroit. Featuring a special chassis, the cabs roll off the assembly line ready 
to go into operation after the addition of flasher lights and meters. They will be 
available with either the six or V-8 engine, including the special Super Red Ram V-8. 
The Highway Hi-Fi record player is optional. 


historically, the cost of new-car ad- 
vertising in the paper mentioned 
has been $10.50 a column-inch and 
used-car advertising has been $6.02 
a column-inch. 


mustache, to work the showroom, outs 
and-in the neighborhood. Stunt was 
only a traffic-getter but helped consic 
ably in selling, according to Zimmer, as @- 
good conversation piece. 












Pres ee eM 


to outiast your car! 


Mites Pa SOR 


Factory Direct to You at Full 50% Discount 
YOUR PROFIT: $20.00 PER UNIT 


- 


You—and the public—have been hearing and reading a direct basis, at one of the highest profit margins in — 

for years about European-type Cadmium batteries the industry! 

that last longer than automobiles. But so far you . The Cadmium Battery outperforms equipment 

haven’t been able to buy such batteries. batteries ... gives you extra sales, extra profits, and 

Truth is, the European-type batteries simply aren’t lasting customer satisfaction. It is designed to replace 

; Tae, EF _——— ee practical for ordinary motoring use —too big and too equipment batteries in new cars for discriminating 

geome eal 3 a expensive. Nevertheless, you will agree that conven- purchasers. 
mene A 4 tional lead-acid batteries could stand a lot of The Cadmium Battery is the finest battery made 

ab) : : improvement to make them more trouble-free and America. It gives “temperature-proof” faster start- 

long-lasting. _ ing, brighter lights, better operation of all the car’s 

sa: ES ane oo The Cadmium Battery Corporation has done just electrical equipment. Completely modern in every 

cm: am that—has developed genuine Cadmium-plate grids _ respect, it is designed for today’s automotive elec- 

COMPLETE, RAPID DISCHARGE «ff: and other original improvements to produce a real trical systems and is ideal for cars with air condi- 

det et . Cadmium Battery that offers most of the advantages tioners. It makes ordinary equipment batteries as 

a voit NOT FREEZE —StanTs ee of European-type Cadmium batteries without their _ out-dated as hand-operated windshield wipers. 
ENGINES INSTANTLY AT ARCTIC =» = =©- —- bulky size or prohibitive cost! Get all the facts about The Cadmium Battery now 
dhclient The Cadmium Battery is unconditionally factory  —write, wire or phone John Galahad, Sales Manager, 
te guaranteed to outlast the car in which it is installed. Cadmium Battery Corp., 140 E. Kansas St., 
It is sold through new car and truck dealers only, on Segundo, Calif. Phone: EAstgate 2-0367. 


ee : ae : 


, TRI 
COMPARE WITH CONV SPECIAL AL DISCOUNT 


To introduce The Cadmium Battery to you, we will ship you one bat- 
tery, 6 or 12 volt, for your inspection at a 50% discount (full price to 


ORDINARY you, just $19.95). Order now. 


LEAD-ACID 
BATTERY: ' MERCHANDISING PLAN FOR DEALERS ONLY 
P / : Frequently fails in 
Ruined by Requires frequent Case cracks extreme The Cadmium Battery is the only battery with a selling plan designed 
seinen eed. 4k — oes to help you, the dealer. It positively will not be sold through other out- 


= = lets. The extra profit margin is possible because it is sold direct to you 
vee . by the factory—no distributors or jobbers. 
CADMIUM uma \ 
SE 


BATTERY: 
$39.95 for all 6 and 12 volt passenger cars and light trucks: Also avail- 


Unaffected by Eliminates Holds charge well Shock-proof Perfect operation 
over-charge replacement costs when stored case in all weather able to industrial, farm equipment, and marine supply dealers. Write 
now for full information about this exclusive profit opportunity. 


140 BAST KANSAS STREET ZBL SEGUNDO, GALIFORNIA 
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Keeping Eve on Ups and Flakes 


By Joseph M. Callahan 
Staff Writer 

DETROIT. — “Have you seen 
Charlie?” is a question that’s rever- 
berating about Detroit these days 
with increasing frequency — over 
TV, radio and in the newspapers. 

If anyone investigated the 
whereabouts of Charlie (and a 
great many people do), they 
probably would find Charlie, who 
is Charles Dalgleish, of Charlie’s 
Oldsmobile-Cadillac, in the back 
room counting his proceeds from 
selling a record number of cars. 

Dalgleish, who is completing his 
first year as a Cadillac-Oldsmobile 
dealer after 32 years as a dealer 
in another line, has chalked up 
these accomplishments: 

1, Winner of the “Back to Boca” 
contest among Group A Oldsmobile: 
dealers. This was a 90-day sales 
contest in the Michigan zone, em- 
bracing all or part of several states. 

2. Seller of more than 200 Olds- 
mobiles in both August and Sep- 
tember, establishing him as the big- 
gest Oldsmobile dealer in the De- 
troit area and the first Detroit 
Oldsmobile dealer ever to sell more 
than 200 units in S nee 

Discussing his progress, Dal- 

gleish said: “It’s a Tittle early for 

us to do any crowing. Any suc- 

dl we’ve had is attributable to 

our fine franchise and our good 
products.” 

A study of “how Charlie does it” 
reveals no revolutionary sales con- 
cepts. Instead, it shows his unique 
handling of and concentration on 
four matters: 

1. Advertising. 

2. Control of sales force. 

3. Elimination of bottlenecks. 

4, Customer relations. 

os advertising consists 

simply of spending a lot of money 
in a lot of media, concentrating 
mainly on TV, radio and news- 


papers. 

He declared, “You've got to have 
guts enough to stick with an adver- 
tising program to make it pay off. 
We get a lot of results from ads 
placed five and six months previ- 
ously.” 

“Control of the sales force” con- 
sists of keeping close track of the 
“ups.” At Charlie’s an official “up” 
occurs when a salesman on the 
showroom floor asks the used-car 
appraiser to appraise a prospect’s 
car. 


The appraiser reports the ap- 
praisals he makes for each sales- 
man. These are recorded alongside 
the sales of each man. About once 
a month a careful study is made by 
management of the ratio between 
—— and ups. 

Said Dalgleish, “A good sales- 
man should sell at least 32 per- 


Used-Car Bulletin from Detroit... 


Latest Auction Prices 


(Copyright, 1955, by Automotive News) 
(Aptco Auto Auction. Sale every Wednesday.) 


Oct. 26 


(Sale very fast. Sold over 72 per- 
cent of 200 cars entered.) 
BUICK—’54 RM Riviera coupe, $1,855*. 
‘53 Super Riviera coupe, $1,210*, 
$990*; 4-dr., $1,030* (ps); $1,010*; 
2-dr., $855; Special 2-dr., $930*; 4- 
dr., $925*; RM Riviera coupe, $1,115* 
(ps). °52 Super 4-dr., $720*; Special 
4-dr., $625*. '51 Super Riviera coupe, 
$590*, $545*; Special 4-dr., $310*. 
OADILLAC—’53 (62) coupe, $2,135°*. 
CHEVROLET—’55 Two-ten (8) Delray 
coupe, $1,510. 54 Bel Air 2-dr., $985; 
Two-ten 2-dr., $935*, $900, $875. '53 
Bel Air 4-dr., $815, $810; 2-dr., $780, 
$765; conv., $660. SL Deluxe 
2-dr., $585*; 4-dr., i $455*, 
*, $415. ‘51 SL Deluxe station 
wagon, $870*, $650; Bel Air, $455*; 
2-dr., $320, $280, $180. '50 SL De- 
luxe 4-dr., $250. 
CHRYSLER —'54 Windsor 4-dr., 
265*. '52 Windsor 4-dr., $610*, 'gn80°. 
DeSOTO — ’52 Fire Dome (8) Sport 
coupe, $640*. 

"53 Coronet (8) conv., $700*; 
4-dr.. $725*. ’°52 Coronet club coupe, 
$455, °50 Custom Sport coupe, $350; 
club coupe, $250 

FORD—’55 Fairlane (8) gg oP ~ $1, . 
1,485*. 


at $1,050*; Custom (6) 2-dr., $850°; 

. *53 Crest (8) Vic- 
; conv., $900, $745*; 
2-dr., $850*; Main (8) Ranch Wagon, 
$950; Custom (8) 4-dr., $765; Cus- 


*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auction Reports are on Pages 40, 44, 45, 46 





cent of his ups. All of our men 
sell between 32 and 40 percent. 

We seldom permit the men to 

switch their floor time and we 
demand that they take off one 

midweek afternoon and evening 
so they don’t get stale.” 

“We watch a man with a lot of 
ups and a few sales and we talk 
to him to try to find out what the 
trouble is. Sometimes a guy’s just 
down in the dumps. We send him 
right home, because you can’t sell 
if you don’t feel good. 

“Sometimes, if a man is down, 
we might thrown him a deal or two 
to get him going. Occasionally, the 
guy’s just been runnig into a ‘bunch 
of flakes’—a matter of bad luck.” 

He said that sometimes sales can 
be hurt by too much showroom 
traffic, which results in a lot of 
“hopping” by the salesmen who fail 
to concentrate on any one prospect. 

_Dalgleish, who runs an Oldsmo- 
bile showroom and a Cadillac 
showroom with his two sons, 

jr. and Douglas, says he 
doesn’t believe in having a lot of 
big sales managers around. 

“Also,” he continued, “we don’t 
like too large a sales staff. If you 





Voice from the Past 


KOKOMO, Ind. — “Highway 
slaughter never will be stopped,” 
declared Edgar Apperson, 86, who 
worked with Elwood Haynes on 
history’s first automobile, “until 
manufacturers govern autos so 
they can’t move faster than 50 
miles an hour. The highway 
slaughter of today makes me doubt- 
ful of my contribution.” 


have too many poor men, they'll 
just waste their ups and lose sales 
for you. We once dropped two men 
and our sales rose immediately.” 


“We have separate new and used- 
car salesmen because new and used 
cars are two different products and 
a salesman must enthusiastically 
believe in his product to sell it.” 


The salesmen attend only one 
meeting a week—on Monday morn- 
ing. The meeting is conducted by a 
different salesman each week. 


Some time ago an out-of-town 
dealer spent two weeks at Charilie’s, 
studying his operation. On leaving, 
the man said: 

“You don’t seem to be doing 
any different than anyone else. 
The only thing I’ve spotted is 
that you concentrate on eliminat- 
ing all the bottlenecks that would 
interfere with the sales and serv- 
icing of cars.” 

Closely watched for and quickly 
eliminated at Charlie’s are bottle- 
necks in bookkeeping, used-car dis- 
posal, new-car delivery and scores 
of other potential sales bottlenecks, 
such as a lack of parking space for 
shoppers. 

In the area of customer relations, 
high-pressure salesmanship is 
avoided and an effort is made to 
make the customer feel good when 
he leaves the showroom. 

Concluded Charlie, “Our custom- 
ers are good to us so we try to be 
good to them. We always try to 
give them something free when 
they come in for service, without 
it looking like charity.” 





S-P’s La 


na Sets Goal... 


An ‘Error Proof’ Auto 


DETROIT.—Robert P. Laughna, 
Packard-Clipper general manager, 
said here last week that the goal of 
his company was 
to create an “er- 
ror-proof” auto- 
mobile. 

“With an elec- 
tric push-button 
driving system 
and a new nonslip 
differential,” de- 
clared Laughna, 
“we feel that in 
1956 a dramatic 
move has been 
made in that di- 


R. P. Laughna 
rection.” 

He also believes that history 

will mark 1956 as the dawn of the 


tom (6) 4-dr., $720*, $580*; 2-dr., 
$670; Main (6) 4-dr., $615; 2-dr., 
$490. '52 Crest (8) Victoria, $720*; 


conv., $605*; Custom (8) 4-dr " $600: 
2-dr., $700*; Main (6) 4-dr., $475; 
‘51 Custom (8) 4-dr., 

(6) 


50 Deluxe (6) 2-dr., 
DSON—’54 Hornet 4-dr., $1,170. 
LINCOLN—’54 Capri Sport coupe, $1,- 


860° (ps). 
tY_'55 Monterey Sport coupe, 
$1,800; 4-dr., $1,945* (ps). '54 Mon- 
terey Sport ‘coupe, $1,485*; Custom 
4-dr., $1,150; 2-dr., $1,140, $1,105. 
53 Custom Sport coupe, $1, ‘075, $1,- 
050, $1,030*; 4-dr., $860, $830*; 2-dr., 
$800. '52 Custom ‘Sport coupe "$705*. 
"51 club coupe, $405, $355*, "50 
club coupe, $310, $275. "49 i-dr., $175. 
NASH—’53 Rambler 2-dr., $480. 
OLDSMOBILE—’53 (98) Holiday, $1,- 
400* (ps); (88) 4-dr., $1,275*; 2-dr., 
$1,085". '52 (88) 4- ar., a 
PACKARD—’52 4-dr. 
PLYMOUTH—'54 ustedes ‘conv., $1,- 
. "63 Cranbrook Belvedere, 
$635, $580, $565; club 
coupe, $575; taxi, $220. ‘52 Cran- 
brook Belvedere, ‘$390; 2-dr., $375, 
$350. '51 Cambridge 4-dr., $280. 
PONTIAC—’54 Chieftain (8) Catalina, 
$1,530*, $1,500*, $1, 455°. ‘53 Chief 
tain (8) 2-dr., 10* ?. , 
$775. °52 Chieftain (8) Catalina, 
$735*, $705*; 2-dr., $510*; 4-dr., 
$475. °50 Silver Streak (8) Catalina, 
$400*; 2-dr., $275, $270, $265 
STUDEBAKER—'53 Cohemiuane “4-dr., 
$520. °52 Commander 4-dr., $260. 
WILLYS—’53 (6) 2-dr., $385, $315. 





auto industry’s most important 
e eering era. 

“It will be recorded,” Laughna 
said, “as the year of electronic push- 
button driving; it will be the year 
when highway capacity will be in- 
creased by lessening the margin for 
driver error, the greatest factor in 
accidents.” 

Virtual elimination of human er- 
ror from driving, Laughna believes, 
is nearer than many think. He 
credits modern product planning 
= the strides taken in this direc- 

on. 

He said that the postwar era has 
added a “third dimension” to en- 
gineering and manufacturing. As 
an example, he referred to Packard- 
Clipper’s special product planning 
department. 

“It,” he said, “is devoted solely 
to seeking out new ideas and 
helping to incorporate them into 
the manufactured car. 

In this regard, Laughna pointed 
out that Packard management is 
aware of the value of good sup- 
plier relations. “Ideas,” he said, 
“originating on the ‘outside’ get just 
as serious consideration in our pro- 
duct planning department as com- 
pany ideas.” 

Laughna said that this product 
planning is concentrated on pre- 
ventive safety. “The only way to 
make highways safe,” he said, “is 
to eliminate human error from mo- 
tor car operation. Product planning 
and development work is beginning 
to show real results in going even 
beyond the goal of lessening acci- 
dent injuries.” 

The function of product planning, 
Laughna said, is to look ahead, see 
what is desirable and then decide 
the best method of bringing it into 
the finished automobile. 

He said present Packard-Clipper 
product planning charts look ten 
years into the future and will bring 
about major innovation in motor 
car safety, comfort, power, luxury. 

“We like to think that we are 
@ major factor,” he said, “in 


vances in basic automotive design 

years in advance of the time they 

os otherwise reach the pub- 
ic. 

He also predicated that in 1956 
Packard will climb back to the pro- 
duction high marks of the postwar 
years. 


Public Likes This 





TO APPEAR AN HONEST MAN+--- 


it is necessary to be one. Looks and talk are 

many times deceiving, but business ethics never! An 

important reason to put your trust in Capitol Motors, 
your Dodge-Plymouth dealer in Indianapolis, 

when buying a new or used car. 
#(Boileau) 
The oldest automobile dealer in the U.S. 
CAPITOL MOTORS 
447 North Capitol Ave. 1404 West Washington St. 





*K THE YEARS TEACH MUCH-~+-> 

which the days gever know. Capitol Motors, 
your Dodge-Plymoiith dealer in Indianapolis— 

with 57 years of learning how to serve you best— 

is the car dealer most qualified to give you 
motoring satisfaction ... always! 
*(Emerson, The Snow Storm) 
The oldest automobile deoler in the U.S. 
CAPITOL MOTORS 
447 North Capitol Ave, 1404 West Washington St. 





* GREAT 1S TRUTH ---- 
fire cannot burn, nor water drown it. 
And great has truth been at Capitol Motors, 


your Dodge-Plymouth dealer in Indianapolis— 
57 years of honesty and truth in business! 


*(Alexonder Dumas, The Count of Monte Cristo) 
The oldest automobile dealer in the U.S. 


CAPITOL MOTORS 
447 North Capitol Ave. 1404 West Washington St. 





* MAKE HASTE ---- 
slowly. When buying a car, compare before you buy! 
Don’t be rushed into a purchase! Capitol Motors, 
your Dodge-Plymouth dealer in Indianapolis, 
sells slowly and well! Why not buy slowly ... and well? 


*(Emperor Augustus) 


The oldest avtomobile dealer in the U.S. 
CAPITOL MOTORS 
447 North Capitol Ave. 1404 West Washington St. 


Solid Ads Pull, Too— 


A new approach in automobile adver- 
tising is being used by Capitol Motors 
(Dodge-Plymouth), Indianapolis. These ads 
are four of a series that has now run three 
months and will continue to run indefi- 
nitely at a rate of two a week in two 
Indianapolis newspapers. Prepared by the 


Ruben Advertising Agency, the ads have 
resulted in higher new and used-car sales. 


Clean-U Pp Move in Birmingham ci ig 


Dealer Ad Char g 
| Set at $200 Peak 
On Continental © 


DETROIT. — Continental de 
reported last week that their 
tory cooperative advertising ch 
had been set at $200 per unit, 
highest such assessment in the 
dustry. This compares to $45 t 
for Cadillac, $20 for Imperial, 
for Lincoln and $40 for Packar 

The suggested dealer pre 
tion - and - conditioning charg , 
Continental Mark II cars, howey 
equals the industry low of only 
This amount is the same as th 
lowed for Chevrolet, Ford 
Plymouth cars. Cadillac d r 
charge $55 to $85; Imperial deal 
$55; Lincoln dealers, $50, and P 
ard dealers, $40. 

Responsible for both the 
advertising charge and low deg 
delivery fee, it was declared, is | 
“prestige” factor attached by tie 
factory to the car’s introduction, | 

Dealers understand that the hi 
est-type advertising will be 
to exploit the Mark II, accoun 
for the $200-a-car charge. At { 
same itme, the factory intends 
perform much of the pre-de 
inspection ordinarily delegate 
dealers right at the Contir 
plant in Dearborn, thus cut 
dealers’ preparation expenses, — 

Suggested advertised - delivey 
price of the Continental is 
including $682 Federal excise ¢ 
about $2,300 dealer markup. 
conditioning, the only option, 
cost retail purchasers $740 ir 


Automation Ts 
Delayed by Nz 


WASHINGTON. — James 
Nance, president of Studebak 
Packard, who was sched . 
appear Oct. 25 before the E 
Senate subcommittee holding hi 
ings on automation and techne 
cal change, was excused at the 
moment by Rep. Wright Pat 
Texas Democrat and chairm 
the group. q 

Nance asked that his appeara 
be deferred because of the press of 
other matters needing his attention 
at the moment. He did not eve 
file a statement, which he pre 
ised to do later. He hoped, he 
to make a personal appea 
before the committee if b 
before the hearings were brow 
to a close. 

Patman expressed regret 4 
Nance’s inability to appear 
told reporters his non-appes 
was understandable under the cil E 
cumstances. 
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GM Found Innocent 


In Auto Patent Case % 
ST. LOUIS. — A U. 8S. D 

Court jury has found that Gen 

eral Motors has not infringed on 


an auto patent held by Ridgeway © 
smission Co., 


Automatic Tran 
Mexico, Mo. The jury nana 
its verdict in 25 minutes, follow- 
ing a two-week trial. 


Bruce Ridgeway, founder of the 
laimed that 


way patent. 








Dealers Adopt Ad Rules 


BIRMINGHAM, Ala. — To help 
clean up new and used-car adver- 
tising, Birmingham auto dealers 
have adopted the following stand- 
ard of advertising ethics: 

1. All statements and claims 
shall be free of deception, truth- 
ful and accurate. 

2. Advertised cars must be avail- 
able and willingly sold at prices 
offered. 

3. Claims such as “no overhead,” 
“below cost,” “lowest prices,” or 
any claims of underselling shall not 
be used. 


4. No offer of free insurance, 
carrying charges or interest 
be made. 

5. An itemized bill of sale show- 
ing cost of car, used-car allowance, 
if any finance charges, insurance oF 
other charges will be available on 
request. 


6. The use of “would you take” 
allowances — 


or similarly described 


in any form of advertising shall ; 


not be used. 


7. If a car is advertised as guar 
anteed, the purchaser shall be pro-” 


(See ALABAMA, Page 50, Col. 4) 
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CADILLAC+1956 


Top to bottom—Eldorado Seville, Sedan de Ville, Sixty Special 


The Most Inspiring Motor Cars of All Time! 


The magnificent 1956 Cadillacs are now in the showrooms of Cadillac dealers 
throughout the land. 


Beautiful, luxurious and fine in performance as never before, they are visual 
proof of Cadillac’s unique position among the world’s motor cars. 


And, of equal importance, they offer convincing testimony to the special 


rewards which are part and parcel of the great Cadillac franchise . . . 


. .. to the satisfaction of representing a motor car that is known and recog- 
nized wherever highways lead as the “Standard of the World” 


. . . to the advantage of selling a product so fine in quality and so high in 
public regard that it is all but removed from the normal stresses of the com- 
petitive market 


. .. to the value of serving the most loyal and devoted clientele in their entire 
motor car field 


... and to the importance of occupying the most favorable profit margin in 
the entire automotive community. 


We feel confident that the beautiful 1956 Cadillacs will enhance to a still 
greater degree these priceless advantages of the Cadillac franchise—and will 
bestow upon its holder a greater measure of satisfaction, of pride and of abundance 
than any previous motor car in Cadillac history. 


CADILLAC MOTOR CAR DIVISION e« GENERAL MOTORS CORPORATION 












ARTY Daher, who is one of the 

nation’s leading car salesmen, 
says the most important part of a 
salesman’s job in today’s volume 
market is “qualifying the cus- 
tomer.” 

By “qualifying the customer,” 
he means determining if the pros- 
pect is in a financial position to 
buy a car and if so, how much 
car he can afford. 

Daher, a salesman for Floyd Rice 
(Ford), sold 1,111 new and used 
cars last year and he expects to sell 

about 1,000 units this year. 

He said, “Qualifying is the No. 1 
thing, because if you don’t do it, 
you’re going to waste a lot of time 
and you’re never going to make any 
money. In the long run, the cus- 
tomer appreciates it because he 
doesn’t want to be oversold. 

“These days, everybody is trying 






























































At Ford's Parisian Exhibit— 


The first visitors at the Parisian street scene exhibit in the Ford Rotunda, Dearborn, 
included the French consul in Detroit and three French exchange students. From left 
are Marie-Elise Carel, Paris, senior at Fordson High School, Dearborn; Consul Jean 
Beliard, and Gerald R. Goulet, Marseilles, and Claude Osztreicher, Paris, students at 
Wayne University, Detroit. The exhibit is being used as a setting for display of the 
Continental Mark II. 






































ing to keep up with the Joneses.” 


AUTOMOTIVE NEWS, OCTOBER 31, 1955 


It’s Vital, Says Ace Salesman .. . 


Qualify the Customer 





Many salesmen do not bother to 
qualify their prospects. Some do 
it by discreetly feeling out the 
customer and carefully observing 
him. Daher qualifies his prospects 
by frankly, but politely, asking 
about their financial position. 

“When the customer walks on the 
property,” he explained, “I ask him 
to step into the office before show- 
ing him anything. We sit down and 
chat casually, getting to know each 
other a little bit. This kind of puts 
him at ease and creates a friendly 
atmosphere. 

“Then I say something like, ‘I 
hope you don’t mind, but the banks 
require that we get a little informa- 
tion from you.’ 

“I then ask the man where he 
works, how long he has worked 
there, does he have any debts, any 
open accounts, does he have any 


to over-buy, they don’t realize it at| bad credit, how much he makes 
the time—they’re all too busy try-|and-.other questions.” 


Daher says he never has known 





Dodge selects Enjay Butyl 


Yan. a \ 


a customer to become offended by 
this routine, but that, on the con.” 
trary, it has the effect of making — 
the customer feel that he is im. + 
portant and that he is being” e 
taken seriously. 4 

Daher added that during this” 
time the salesman and the 
tomer are becoming progressively | 
friendlier — making the customer 
more willing to deal with the saleg.” 
man. 


He said qualifying the new-car 
prospect is especially important to. 
day because so many people who 
come in owe more on their old car 
than it’s worth. Another bad effect 
of not qualifying the buyer, he said, 
is that it wastes the appraiser's 
time. 


“The other day,” he added, “one 
of our salesmen brought a cug- 
tomer all the way across town with- 
out asking him how much he owed 
on his present car, which was $909 
—considerably more than the car 
was worth. 


“Another importaht thing et 
that the negotiations be privates 
Some salesmen start talking out 
loud right in the middle of ao 
showroom—and there’s no quicker — ‘ 
way to kill a deal.” 

Daher said that 95 percent of the 
time the prospects will tell the 
truth when asked about their finan- 
cial status. 


According to Daher, another im- 
portant phase of qualifying is to 
determine whether the husband or 
wife is dominant. He said: 


“You have to feel this situation 
out carefully to see who’s boss. You 
decide which side you’re going to 
be on—and it’s too bad if you pick 
the wrong side. Generally, the wom- 
en pick out the transmission—it’s 
usually Fordomatic—and the col- 
ors.” 


While he carefully observes the 
demeanor and dress of a prospect, 
Daher says these often can be 
very misleading. 

“The other day,” Daher explained, 
“a guy came in who looked like a 
Wall Street broker. He had a big 
job with a chemical company, lived 
in a $230-a-month apartment—but 
he didn’t have a penny. 

“He admitted his car had just 
been ‘picked up’ and he needed 
transportation. A guy in overalls 
came in right behind the ‘Wall- 
Streeter’ and the workman could 
have bought him 20 times.” 

—JosePH M. CALLAHAN 


Chicagoans Map 
56 Show Plans 


DETROIT. — Plans for the 1956 
Chicago Automobile Show were 
presented to the industry at a kick- 
off luncheon in Detroit. The show 
will be held Jan. 7-15. 


The show’s sponsor, the Chicago 
Automobile Trade Assn., chose the 
Motor City to detail show arrange- 
ments to more than 150 factory 
officials and advertising representa- 
tives. 

Earl T. Zweifel, chairman of the 
executive show committee, and C. J. 
McCorkle, president of CATA, pre- 
dicted that the ’56 affair would be 
larger than any of the 47 previous 


|shows. Last year’s attendance of 


rubber for big rear-window weatherstrip 


Super-durable Enjay Buty] fits perfectly Dodge’s rigid specifications for 
its rear-window weatherstrip. Under the toughest conditions of weather 
and use, Enjay Butyl parts stay like new, help add style and color to 
new cars. In fact, some automobiles have more than 100 parts made 
of this fabulous rubber. 


The many advantages of Enjay Butyl make it the almost perfect 
rubber for the automotive industry. Its price and ready availability are 
advantages, too. And it is now available in non-staining grades for white 
and light-colored parts. For full information and for skilled technical 

assistance in the uses of Enjay Butyl, contact the Enjay Company at 
either of the addresses below. 


BUTYL 














ENJAY COMPANY, INC., 15 West Sist Street, New York 19, N. Y. 
District Office: 11 South Portage Path, Akron 3, Ohio. 

















35 SUCCESSFUL YEARS OF LEADERSHIP IN 








Enjay Butyl is the super-durable rubber 
with outstanding resistance to aging « 
abrasion « tear « chipping « cracking « 
ozone and corona « chemicals + gases 
e heat + cold « sunlight « moisture. 


SERVING INDUSTRY 











490,500 holds the record. 
Tire Prices Rise 
5th Time in Year 


AKRON.—Tire makers last week 
increased prices for the fifth time 
since Nov. 1, 1954. Affected were 
tube-type tires, tubes, tread stock, 
repair materials and recapping. 

Goodyear Tire & Rubber Co. an- 
nounced the increase and was 
joined by B. F. Goodrich Co., Fire- 
stone Tire & Rubber Co., U. S. Rub- 
ber Co. and General Tire & Rubber 
Co. 





‘Safety Belts Saved Us,’ 


Senator and Wife Say 


FORT DODGE, Ia.—vU. S. Sen- 
ator Thomas Martin, Iowa Re- 
publican, and his wife last week 
credited safety belts with saving 
them from death or injury when 
their car missed a curve and 
overturned. 


The auto was a wreck, but 
neither the senator nor his wife 
received a scratch. 
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Borror’s Note: This is one of a 


series of letters on practical prob- 


encountered in auto selling. 
It is written by a veteran sales- 
man, Bert Simons, who is active 
~in today’s auto market. 


Dear Ed: 
HAD been raining hard all 
day and four or five of us 
salesmen were on “floor time” 
with very little action. Naturally, 
the usual tall stories were being 
swapped back and forth. 

One salesman bet his fellow 
workers he could bring in a 
prospect by staring out the win- 

; dow. 

“All you have 
to do,” said Joe 
Adams, “is look 
out the window 
for a while and 
watch the 
trucks go by, 
get the names 
of several com- 
panies they 
represent and 

" , call them on 
move Gimene the telephone.” 

Adams jotted down some 
names, went to the phone and 
started talking. 

The first call he made netted 
nothing. The second was a prom- 


2 Dealers Owe 
U.S. $162,314 
In Tax Cases 


ST. LOUIS. — Two auto dealers 
have been ordered to pay $162,314 
in fines, delinquent taxes and pen- 
alties in two tax cases. 

Dennis Simms, Simms Automo- 
bile Co., Oldsmobile distributor, has 
agreed to pay the Government 
$147,314 in delinquent taxes and 
penalties for the years 1945 to 1951. 

The taxes included amounts owed 
by Simms, Simms Automobile Co., 
Simms Service Co. and Martha 
Simms, his former wife. 

Morris Epstein, Epstein Chevro- 
let Co., was fined $15,000 when he 
pleaded no contest to income tax 
evasion. Fines of $7,500 were as- 
sessed on each of two counts for 
the year 1947. 

The Government charged that 
Epstein’s company issued false in- 
voices in sales to a used-car dealer 
who made part payment by cash 
and check and that improper rec- 
ord of transport truck sales had 
been uncovered. 


Tex. Independents 
Slate Convention 


HOUSTON.—John Ben Shepperd, 
Texas attorney general, will be the 
principal speaker at the 11th an- 
nual convention of the Texas Inde- 
pendent Automobile Dealers Assn. 
gt two-day convention opens Nov. 





Other speakers announced by 
Ray Williams, TIADA president, 
are Ray Fisher, president, Fisher 
Loan & Finance Co., Fort Worth; 
David Godwin, vice-president, 
Southern Insurance Co., Dallas; 
D. T. Harkrider, director of the 
Texas Highway Department’s mo- 
tor vehicle division; W. H. Bauer- 
kemper, classified advertising man- 
ager, Houston Press, and State Rep. 
Otis Lee. 


To the Ladies 


Woman Named Officer 


Of Buffalo Deal 


BUFFALO. — Never underesti- 
Mate the power of a woman—even 
in the automobile business. 

Mrs. M. Ruth Luedeke hag be- 
come vice-president and secretary 
of Auto Land Inc. Irving Buxbaum 
has been named president. Auto 
Land handles Austin, Austin Healy, 
Messerschmidt and Renault. 

Mrs. Luedeke, who formerly sold 
Packards for Ostendorf Motor Car 
Corp., isn’t the first woman mem- 
ber of the Buffalo Automobile Deal- 
ers Assn. 

_Mrs. Anne Cottrell has that dis- 
tinction. She carried on her hus- 
band’s Ford dealership after his 
death in the 30s, 


Meeting the Practical Problems .. . : 
Case Histories of a Salesman 


ise; the third and fourth weren’t 
much better. But on the fifth try 
he got himself a reali live one. 
This guy had been shopping for 
@ new car and was confused as 
to which car to buy. Mr. Brand 
was the manager of a large 
a reeeeeegreetsenastnnneennpeensepnensinnnstnatianguatapiasteelianameaatisadoemeentnnisesitheipts 


Tracy to Write Book 


On Profitable Selling 


NEW YORK. — McGraw - Hill 
Book Co., Inc., has contracted with 
Lee Tracy, publisher of Briefed, to 
author a book on “How To Sell 
More at More Profit,” a screening 
of some 12,000 selling and promo- 
tion ideas. 

Originated by Tracy in 1949, 
Briefed is a pocket-size monthly 
which condenses and reports pro- 
motion, selling, advertising, mer- 


| chandising, management and public 


relations ideas and success stories 
from 40 of the nation’s leading 
trade and business periodicals. 


/ 


a Z ‘ ‘ 
aE pnd ° a ae 






moving company and sounded 
like he really wanted a new car. 
Adams told him how he got 
his name off one of his trucks 
and how he bet he could bring 
in a prospect that way. Mr. 
Brand laughed and said, “Let’s 
see what you’ve got to offer and 
maybe you'll win your bet.” 
Adams learned that his prospect 
wanted a small car which he 
could use for special deliveries as 
well as for transportation to work. 
ca cd e 
4 . BRAND, judging from 
what you say, you do lots 
of local driving; therefore you 
should consider economy and 
maneuverability. This, of course, 
boils the problem down quite a 
bit for you. The best way for you 
to decide which car to buy now 
is to try a couple of the type you 
want. 
“Get in one. Drive it around 
for a while and see how you 





“Tll come over right now with 
my demo, which is just like I 
think you should own.” 


here. I wouldn’t be able to give 
you much time. I'll come over to 
your place tonight and I'll bring 
my wife along.” 

The Brands arrived right on 
time, and, after about an hour 
of honest selling on Adams’ 
part, the Brands left with a 
duplicate copy of an order writ- 
ten for a car in stock to be 
delivered the next day. 

Adams won a bet, sold another 
car and now has all the other 
salesmen staring out the window 
—watching the trucks go by. 

—Bert Smowns. 





Miniature Pontiac— 


Called a Junior Star Chief, this is a 
scaled-down plastic replica of Pontiac’s 
1956 Star Chief convertible, with a real 
motor, brakes, gear shift, head and tail 
lights; Pontiac dealers will take delivery 
of the pint-sized cars along with full-sized 
1956 models for use in sales promotions. 
The motor runs on a 12-volt battery. Poly- 
ester resins for reinforced plastics are sup- 
plied by Bakelite Co. division of Union 
Carbide and Carbon Corp., New York. 








HOW NOT 


TO GET 


In Philadelphia, buddy, take a 
good long look at all three. If 
your ads are getting buried in the 
jumbo papers, what you may be 


buying (alas) is a high-type Phil- 
adelphia funeral. In our spark- 
ling tabloid pages, however, we 
couldn’t ‘bury you if we tried. 
Your customers see you in the 
DAILY NEWS. 


And what customers. Every day 
some 185,000 families buy our 
paper because they want our 
paper. They don’t accept it pas- 


sively just to help the neighbor’s 
boy pile up points towards a new 
two-wheeler. In DAILY NEWS- 


land, you get supreme visibility 
plus reader loyalty. And your 
ads pay off like magic. 


Small wonder alert space buyers 
are giving us such tremendous 
linage gains. In the first 9 months 


of 1955, 


we 


ained* well over 





1,000,000 lines. 
*Total Daily Advertising — Media Records, Inc. 
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Hitch your wagon to a rising star! 


NEW YORK: William A. Maher 
415 Lexington Ave., Murray Hill 2-9197 


CHICAGO: J. J. Twomey 
_ 933 N. Michigon Ave., Andover 3-5270 
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DETROIT: Charles J. Sheppard 
Penobscot Bidg., Woodward 2-3080 
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1) the PACRARD Ir 


Two Brilliant New Lines 
in their Strongest 


They’re new . . . for the 1956 automotive 
market, which is predicted to be, again, one 
of the greatest in history! 

They’re new... for a growing, aggressive 
dealer organization which has just completed 
one of the most successful years in its history. 


They’re new . . . the only cars in America 
with Torsion-Level Ride, famous develop- 
ment of Packard Creative Engineering that 
eliminates conventional coil and leaf springs 

. exclusive with Packard in the luxury car 
field, and Clipper in the medium-price clams 


Both have the most powerful engines in” 
their fields. Electronic Push-Button Control 


The New Packard for 1956. . . the 
only car in the luxury field with Tor- 
sion-Level Ride, that obsoletes coil 
and leaf springs for a demonstrably 
smoother, finer, safer ride! Now ad- 
vanced to give still greater roadabil- 
ity, relaxation and control, Packard 
Torsion-Level Suspension would be 
sufficient in itself to position Pack- 
ard far ahead of any car in the fine 
car field. 


In addition, Packard for 1956 offers 
the most powerful V-8 engines in its 
history . . . up to 310 horsepower. 
It has an unsurpassed compression 
ratio of 10 to 1, and a 374 cubic inch 


displacement. The New Packard 
features, too, a new Electronic Push- 
Button Control that gives a split- 
second selection of gears . . . teamed 
with the Packard Ultramatic Trans- 
mission . ... now available with a 
new rear axle ratio that gives over- 
drive economy. 


Naturally, too, the new Packard 
Patrician, the Four Hundred and 
the new Caribbean series have the 
distinguished lines and luxurious 
interiors you would expect to find 
in the Greatest Packards of Them 
All... America’s Easiest-Handling 
and Safest-Riding Cars. 
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put PACKARD Dealers 
Position in 56 Years 


available on both! Both are Packard-built! 
Both will put Packard and Clipper dealers in 
their strongest position in 56 years. 

Equally important to these two great 
products, which bracket the medium-price 
and fine car fields, are the factory-dealer 
relations behind them. We, at the factory, 
believe that a dealer is entitled to make a liv- 
ing, and do some living at the same time. We 
are building. We are a te, you share 
these viewpoints, and are | for a solid 
chance to grow too, why not writs us for 
more information about the Packard-Clipper 
franchises . . . now, at the beginning of a 
great model year. Please see address below. 


Clipper presents for 1956 . . . the only car in the 
medium-price field with Torsion-Level Ride, a luxury- 
car feature, Packard-proved in 1955! 


Here is the only car in its class with a really new 
ride to talk about . . . so smooth it even beats riding 
on air. Nothing on coil or leaf springs, regardless of 
price, can match it for relaxing ride, safety or con- 
trol. In this outstanding selling point alone, Clipper 
offers dealers a great competitive edge in its field. 


Wherever you find the 


Inspired by Creative Engineering, the new Clipper 
also features the most powerful engine in its field . . . 
275 horsepower! Also a new rear axle ratio, another 
exclusive in the Clipper field, that gives overdrive 
economy with famous Clipper Ultramatic. 


Now ... add Clipper styling, beautiful Clipper 
interiors and the Clipper clincher—‘“‘Packard-built” — 
and it’s obvious that Clipper Dealers will be selling 

. America’s Finest Medium-Priced Car! 


Peterd anevovod A NEW Era in Dealer-Factory Relations 


PACKARD-CLIPPER DIVISION ¢ Studebaker-Packard Corporation « Detroit 32, Michigan 
Where Pride of Workmanship Still Comes First 
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Those ‘56 Models Are Better 
Than Customers Think 


oe ee eeem & lot Of talk thie your: to the eMest thet 

the 1956 models offer little that is new. The dope is that 
for most of the makers it is just a facelift year, so the 
stories go. 


In one sense, that’s not so good for the dealers and sales- 
men if they have to peddle 1956 models in the numbers that 
manufacturers have predicted. With little new to offer, how 
are they going to do it? 

On the other hand, we think the statement that there is 
little new for 1956 is an understatement—one that dealers 
and salesmen can demonstrate. 


We've been driving some of those “little changed” ’56 
models, and there is a great surprise in store for the cus- 
tomer who thinks the ’56s are just ’55s with the chrome 
rearranged. 


There is a remarkable difference in performance which 
has to be demonstrated by the salesmen. Improved engines, 
combined with improved transmissions, make the difference 
between a workhorse and a fleet-footed race horse. 


These ’56 models have a get-up-and-go that will thrill the 
owner of a 55 model, while prospects owning older models 
will think they have been driving trucks after they’ve had 
a ride in a °56. 


So, make the most of the understatements about the ’56s. 
Prospects who aren’t looking for much will be easier to sell 
than they would be if they expected more. 


But you’ve got to demonstrate in order to make the most 
of this opportunity. Put a prospect in a ’56; then get him 
back in his old car. He’ll know that there’s a great new thrill 
in motoring in store for him when he signs on the dotted 
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Events 


Dealer Conventions 


Nov. | — Connecticut Automotive 
Assn., 34th Annual Convention, 
Statler, Hartford, Conn, 


Nov. 6-8—Automotive Trade Assn. %, tog 





ile Dealers Assn. of eres: 


Automob 
Tutwiler Hotel, Birmingham, Ala, 


Nov, 13:15—Ohio Automobile Deal: 
a Netherland Plaza Hotel, Cincin- 


ti, 'O, 
Oak 1-Hobrosts New Car eo Assn., 
a 


City 
Dec, 4-10 Montans Automobile Dealers 
Northern Hotel, Billings, Mont. 
ib. 1 — 39 nual National 
Automobile Dealers Assn, Convention, 
Sheraton Park and Shoreham Hotels. 
weatee. B.C. 
26-27—Louisiana Automobile Dealers 
re Hotel Roosevelt, New Orleans, 


May. 26-28 — South Carolina Automobile 
Dealers Assn., Ocean Forest Hotel, Myr- 
tle Beach, S.C. ‘ ‘ 


Dealer Auto Shows 


Nov. 19-27—Portland Auto Show, Pacific 
International Exposition Bldg., bortland, 


Ore 
Nov. 26-Dec. 3— Buffalo Auto ow, 
Masten Avenue poner, Buffalo, N. Y. 
Nov. 30-Dec. 4—Sioux City Auto Show, 
onto Auditorium, Sioux City, la. 
Dec. f-ll—Los Angeles Auto Show, Pan- 
Pacific Auditorium a Angeles, ‘Calif. 
7. 6-14—Minnea to Show, Min- 
eopele 2 pudivertem, * pinneapolie, Minn. 
den. 5—San Francisco Auto Show, Civic 
ae. San Francisco, Calif, 


“4 umbus Auto Show, Veterans 

“Memorial Bid Columbus, bh 

Jan. 7-15—27th Kanwal Automobile ~ 
Nations Armory, Washington, 

Jan, 7-1 Chicago Auto eB rics: 
tional Amphitheater, Chicago, Ill. 

Jan. 7-15 — Houston Auto Show, Houston 
Coliseu iseum, Houston, Tex, 


Jan, 13-22—Seattle Auto ‘Show, Field Ar- 
Pa Armory, Seattle, Wash. 

Jan. | b genie Auto a Oakland 
Ave Louis, 

Jan. we fone, Si Leas, Auto Show, Fifth 

, Baltimore, Md. 
2 La Show, tat 
Pittsburg 

Jan. 21-29—Cleveland ‘Auto Show,” Pubic 
Auditorium, Cleveland, 

Jan. os 4— Rochester Auto Show, 
Rochest War Memorial Auditorium 
and “eanibit Hall, Rochester, N, Y. 

Feb. 3-12—Omaha ‘Auto Show, New Mu- 
nicipal Auditorium, Omaha, Neb. 

Feb. 5-12—Dallas Auto Show, Fair Park, 

ne 


‘ex, 

li—Denver Auto Show, Coliseum, 
Denver, Colo. 

Feb. 11-18—Milwaukee Auto Show, Mil- 
poohes Arena and Auditorium, Milwau- 


Wis. 
Feb ‘2-19 — Lansing A Auto Show, Civic 
a Lansing, Mic 
8-26—Detroir none Show, Michigan 
—. Fair Grounds, Detroit, Mich. 
Feb. 19-25— epeauee Auto Show, Onon- 
daga County 
cerceees, N.Y. 
Feb. 25-March 3—Kansas ‘City Auto Show, 
Exhibition Hall, Municipal Auditorium, 
Kansas City, 
March 7-l1—“Spokene Auto Show, Coli- 
seum, Spokane, Wash. 
April — Lewiston’ Auto Show, 
Armory, Lewiston, Me. 


* * * 


General 


Oct. 29-Nov, 6—Pacific international iw 
show, Oakland “Deneltion Bldg., Oak- 
and 

Oct. i-Nev, |—Automotive Electric Assn., 
ero om Hotel Multnomah, 
Portland, 

Nov. 2-4— National Fluid Power Assn., 

eect Beach Hotel, Chicago, Ill, 
6-7 — Texas Independent Automobile 

py Assn., inc., Ri. Annual Con- 

<e Shamrock H Houston, Tex. 

Nov. iety of ies Engi- 
neers _ and Lubricants Meeting, 
The Bellevue-Stratford, Philadelphia, Pa. 

Nov, tomotive Electric Assn., 
Regional Conference, Hote! Muehle- 
bach Kansas City Kans. 

Nov, 27-30— Annual Meeting, American 
Institute of Chemical Engineers, Statler 
Hotel, Detroit, Mich. 

. I—Air Conditioning & Re- 

neces Exposition, Atlantic City 

Audi Atlantic Ci x 

= husamatiee Affiliated Repre- 

sentatives, Officers Meeting, Sheraton 

Hotel, Chicago, Ill. 

(See CALENDAR, Page 16, Col. 5) 


War Memorial building, 


Lewiston 


30 Years Ago... 





The Big Stories 


Revolutionary changes in the manufacturing of the more expensive 
automobiles will take place in the next two years in the opinion of 
Walter P. Chrysler, Chrysler Corp. president. “The coming motor car 
of higher grade will have a speed capacity of 75 to 80 miles, and even 
90 miles per hour. These cars will have power engines—100 horse- 
power is not too high an estimate.” He predicted Chrysler would pro- 


duce and sell 250,000 cars in 1926. 


Lower delivered prices on all makes of automobiles and commercial 
vehicles are guaranteed by manufacturers as soon as the Federal war 
excise taxes on motor products are repealed, according to the National 
Automobile Chamber of Commerce. 

Net earnings of General Motors Corp. in the nine months ended 
Sept. 30 totalled $79,243,966, highest in the history of the corporation. 

Ford production for one week totalled 49,004 cars and trucks, a 
record for any six-day period in the company’s history. The biggest 
single-day production totalled 8,466 vehicles. 






Trades 
Hotel 


eegiige. Newhouse Hotel, Salt ‘eke 
































































Automotive Cartoo 


Of the Week 


(During illness of Ogg Fitzgerald, other cartoonists are filling this corner). 




















“I always like a newness in the models. It brings 
out a newness in the salesmen.” 


-Letterbox 


‘Misinterpreted? .... . 


ee eee Se Sire See SE See ON Be te 
welcomed. No attention is 


readers, and your letters are 
letters but you may sign your name 


used, if you so request. Address Editor, Automotive News, Detroit 26, 


Ford Dealer Relations 


In the Oct. 17 edition of AuTomo- 
TiveE News, you published a lengthy 
article, commencing on Page 2, on 
the basis of an interview with me. 

Three statements in particular in 
the article, two of them direct quo- 
tations, caused me much concern 
when I read them. All are mislead- 
ing in the way in which they are 
used and I would like to set the 
record straight. 


The first statement appears on 
Page 2. It reports that I said, “A 
poor sales job is practically impos- 
sible to prove. You can’t prove a 
poor sales job by comparing sales 
penetrations in a given area be- 
cause there’s always the chance 





























—From the files of Automotive News. 
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that many of the other makes have 
been sold in another area and 
merely registered in the area 
the canceled dealer.” E 

The implication attributed to m as 
here is that I question the valic 
of registrations as a measure of 
dealer sales performance. This is” 
simply not the case. I know, from” 
more than 35 years’ experience wil 
Ford Motor Co., that registrations, 
properly screened, are in fact ¢ 
of the best available measures of 4 
dealer’s sales performance. 

The second statement appears ¢ 
Page 79 where it is reported that 
said Ford dealers show relative 
little concern about bootleggin 
This statement leaves the impres- 
sion with the reader that Ford Mo- 
tor Co. has dismissed bootlegging 
as a minor problem. It is quite true 
that our dealers generally are evi- 
dencing less concern about bootleg- 
ging now. 

But bootlegging exists neverthe- 
less and we are taking advantage 
of all proper means available to us 
to discourage it. It is a major prob- 
jem which demands and is getting 
constant attention, study and ac- 
tion. The company’s car divisions 
are by no means relaxing their vigi- 
lance in this respect, even tho 
the situation has eased somewhat 
in recent months. 

The final paragraph is an unfor- 
tunate and inaccurate condensa- 
tion of a rather lengthy descrip- 
tion I gave of the channels of com- 
munication open to our dealers. The 
doors of Ford Motor Co. are al- 
ways open to our dealers. In most 
cases, however, the matters which 


- dealers take up with the com- 
See LETTERBOX, Page 47, Col. 1) 
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Over two million square feet of floor space 
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SOUFCE ee 


FOR AUTOMOTIVE COMPONENTS 


at the Bendix Products Division insure the 
manufacturing capacity to meet volume 


requirements, with on-schedule deliveries in 


a wide range of automotive componeiits. 











BENDIX LOW PEDAL POWER BRAKE—Specified by more car 
manufacturers than any other make, Bendix* Low Pedal 
Power Brake makes. possible quick, sure stops by merely 
pivoting the foot from the go to the stop control. No need to 
lift the foot and exert leg power to bring the car to a stop. 
Result—more driving comfort, less fatigue and greater safety! 


BRAKES » POWER STEERING + POWER BRAKING CEM LGTY OREM: ROBES. + HYDRAULIC REMOTE CONTROLS 


BENDIX S'srscx SOUTH BEND 24% 


Expert Soles and Service: Bendix Inturnetional Division, 205 Rest 42nd Steet, N.Y. 17, N. Y. 


BENDIX LINKAGE TYPE POWER STEERING—Because Bendix* 


Power Steering is of the linkage type, manufacturers find it 


especially adaptable for production line installation without ex-_. 


tensive engineering changes. Manufacturers can now meet the 
ever-increasing demand for power steering more efficiently and 


more economically with Bendix Linkage Type Power Steering. _ 


"REG. U, 5. PAT. OFF, 





AVIATION CORPORATION 





for Paige 
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Keep Notes of Talk 
With Factory Men, 
Dealers Advised 


LOUISVILLE. — As a protection 
against franchise cancellations, Lew 
Ullrich, managing director, Ken- 
tucky Automobile Dealers Assn., 
has advised members to keep com- 
plete written records of eVery con- 
versation and telephone call between 
themselves and their factory repre- 
sentatives. 

“Whenever a factory representa- 
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tive,” Ullrich wrote, “states orally 
certain conditions a dealer must 
follow to maintain his franchise, 
the dealer should immediately write 
the factory representative and set 
forth in detail his understanding of 
the conversation.” 

Ullrich said the dealer’s letter 
should say in effect: 

“If I did not understand you 
properly or if this is not the mean- 
ing you intended to convey to me 
verbally, please inform me in writ- 
ing. In the absence of any com- 
munication from you, I shall 
assume that my understanding, as 
set forth in this letter, is correct.” 











Teamwork in the Dealer Shop 


Epitor’s Nots : Oneofa 
series of letters to inspire team 
spirit to be utilized by a serv- 
ice manager or dealer orally 
in staff meetings, by letter sent 
to the employe’s home or 
posted on dealer’s bulletin 
board. 


7 John O. Munn 

Dear Fellow Worker: 

vo may have noticed 
that every day there is 


more competition for the 
patronage of the 


an automobile 
series OW RET — more 


le are look- 

ing for our jobs—more of 

the things and services we 

sell are being offered by 
others. 

Outstanding is the ex- 
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DALLAS’ BUSINESS IS BIGGER THAN DALLAS 


DALLAS: 


convention city 


On a 23-acre downtown tract, Dallas 
will soon complete an $8,000,000 
Memorial Auditorium. It will provide 
over 100,000 square feet of 

exhibit space. The main auditorium, 
rising eight stories without a 

single obstructing column, will seat 
10,200 persons. Highly adaptable, 
this big, modern, air conditioned 
Memorial Auditorium will rank 

with the Nation’s best 

convention facilities. 





of the Southwest 


DALLAS red carpet is rolled out as the city 
makes bid to move among the nation’s top 
twelve convention cities. 300,750 guests were 
welcomed to last year’s 1,848 conventions and 
similar events — a record soon to topple with 
the openings of Dallas’ new 1,001-room Statler- 
Hilton Hotel and Dallas’ Downtown Memorial 
Auditorium. These will bring facilities to over 
10,000 rooms, 486,000 square feet exhibit space 
and seating for more than 153,000. 

Visitors are important to Dallas. Consumer 
Markets attributes 38.1% of Dallas’ retail sales 
volume to out-of-town customers, largely North 
Texans from the 71 surrounding counties of 
the Dallas Market who come to Dallas for the 
advantages only a metropolitan city provides. 





Ghe Dallas Morning News 


To keep up with their Dallas interests, North 
Texans naturally depend on The Dallas News. 
The Dallas News’ coverage area is bigger 
than Dallas — only The News has the circula- 
tion to cover both Dallas and the larger, richer 
72-county Dallas Market. It is selective, as well: 
95% of the out-of-town charge account custom- 
ers of a major Dallas department store sub- 
scribe to The News. With The News’ larger 
circulation and selective coverage of the larger 
Dallas Market, expect larger return from your 
advertising in The Dallas Morning News. 





If you’d know more about North Texans’ habits and habi- 
tat, ask your nearest News representative—or direct 
your specific problem to The News’ qualified research 
department, addressing the Advertising Director. 





DALLAS’ LARGEST NEWSPAPER ¢ More people BUY The News... more people READ The News... more people are 
INFLUENCED by The News than any other North Texas Newspaper. 


WOODWARD, INC., National Representative 


New York e Chicago e Detroit e Los Angeles e 


San Francisco e 





pansion of the filling sta. 
tion industry. A lot of 
these gas stations are be. 
coming super markets ag 
it were. Statistics show 
that in recent years the 
number of filling stations 
equipped for wheel balanc. 
ing and electrical test 
bench service have in. 
creased. 


As we all know, just about 
all of them now sell tires, tire 











tune-up service and they all 
carry a line of accessories, 
They are getting an even big- — 
ger share of lubrication. = 
Today, and hencefo 

our job is to convince 
motorist that here he @ 
find - more responsible an 
expert service, a more de 
pendable place to buy the 
things he needs, a greater 
knowledge and experience 
in motor car servicing. W 

must be more than just 


add § 


this shop the service = 
iness of our car customers, 
In every department we 
must plan and work as a 
unit. We’ve got to be good © 
to successfully meet the” 
growing competition. 
Let’s all bear this situa- 
tion in mind when we are 
talking to or working for 
a car owner. 
Cordially yours, 
CAR DEALER & 
COMPANY 
Manager 


Vehicles Called 


Key to Survival 
In Atomic Attack 


BOSTON. — The automobile and 
the truck may be the key to sur- 
vival in event of an atomic attack, 
T. O. Yntema, finance vice-presi- 
dent of Ford Motor Co., told the 
10th annual convention of the Na- 
tional Defense Transportation 
Assn. 





Yntema cited automotive trans- 
portation as a major factor in dis- 
persal of the nation’s trading and 
manufacturing economy. 

In the same vein, Patrick B. Me 
Ginnis, president, New York, New 
Haven & Hartford Railroad, said 
that from a defense standpoint, the 
nation’s greatest transportation de- 
ficiency is passenger cars. 

Maj. Gen. E. H. Leavey (ret), 
former chief of Army transporta- 
tion, told the convention that the 
nation lacks an “overall compre- 
hensive plan” for the effective 
utilization of transportation in an 
emergency. 

Charles S. Weaver, vice-president 
for atomic power activities, West- 
inghouse Electric Corp., received 
the annual National Transporta- 
tion Award for directing the devel- 
opment and construction of the 
nuclear power plant for the sub- 
marine Nautilus. 


ASME Standard Out; 


Defines 500 Terms 


BALTIMORE. — Publication of 
the ASME Standard on “industrial 
engineering terminology” was an- 
nounced during the spring meeting 
of the American Society of Mechan- 
ical Engineers by L. E. Newman, 
chairman of the management di- 
vision. 

The Standard is a 50-page com- 
pendium of 500 industrial engineer- 
ing terms arranged in alphabetical 
order and running from the initial 
entry, “abnormal reading” through 
“written standard practice.” Defini- 
tions are as brief as practicable 
and can be understood, it is said, 
| even by non-experts in the field. 


ae Pe 


battery 
pipes. Over half of them render — 


sellérs of cars to aot e 
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Most Amazing Demonstration of Performance 
and Endurance in Automotive History’ 


—A. C. PILLSBURY, AAA REGIONAL CONTEST DIRECTOR 
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NEW '56 DODGE 


Shatters Every Record in the Book! 


Here’s the first great testimonial on the '56 Dodge. Lots more to come! 





Official telegram received by William C. Ne President of : 





Bonneville Salt Flats, Utah, Sept. 25—‘‘Your 1956 Dodge has just 
made automotive history with a clean sweep of all American stock car records 
l in the unlimited closed car division for every distance up to 31,224 miles. 
Your Dodge seized a total of 306 records in all in the most amazing demonstra- 


tion of performance and endurance in AAA Contest Board history. 


“The mileage travelled set an all-time AAA record of 92.86 miles per hour during 
the entire 14-day period of continuous operation, including refueling stops. 
This performance brings back to America 27 World’s unlimited records and 


every International Class B record from 4,000 miles through 31,224 miles. 





“In addition, your 56 Dodge swept every standing start and flying start American y . 3 ! 
You, too, can ride this winner! ! 


Trading areas with splendid sales potentials are now open for Dodge 
franchises. If you’re now operating a dealership . . . if you’re a successful 
general manager or sales manager in this field and looking for bigger 
opportunity . . . tell us about yourself in a confidential letter. Every 
qualified applicant will hear from us promptly. We can even help sub- 
stantially to get you started and on your way to a profitable future. 
Address your letter to Byron J. Nichols, Vice-President in Charge of Sales— 


record for closed car division stock cars. 


“Congratulations on this amazing performance. It demonstrates beyond all 


doubt the great power and rugged endurance of your fine new product.” 


A. C. Pillsbury 
Regional Director AAA Contest Board. DODGE DIVISION «+ 7900 Jos. Campau, Detroit 31, Michigan 
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AUTOMOTIVE WASHINGTON tiate hearings until it feels that| comprehensive investigation it now| olistic practices. - High 
en a, ee ee ee ee ee every angle has been covered and| has under way. A Senate small business subcom™ 
that there is a real need for them.| The lone group that may possibly | mittee, under the chairmanship 
Auto Probers Dela Incidentally, while the Mon- | drag the automotive industry into} senator Hubert Humphrey, Minn é 
y roney staff has been busy with (the limelight in November is the/ gota Democrat, is getting read 
its questionnaire and spot-check | Senate Judiciary antimonopoly sub-| to investigate distribution and faip 
° ° 9 systems, which have proven highly | committee concerned with mergers/trade practices and the Feder 
Fireworks l ill 56 productive, the NADA has been | and concentration in the auto field.| Trage Commission’s administratic | 
soliciting testimony from dealers Under the chairmanship of Sena-| of the Robinson-Patman Act, pap | 
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By William Ullman in the matter of factory contract | Democrat, the group last June| price discrimination and its corgls . 
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ave n y Gigging Up - mittees having to| sible action. will be from General Motors m og Nee capa 
witnesses and evolving public do with problems| The Klein House subcommittee—| Whether GM is coming by invita- the 
hearings covering a wide range of such as territory| which held dealer hearings last| tion this time or by subpoena, | Patman Backs Reuther grou 
subjects. security, phantom) July on the Williams bootleg, Steed| which Kilgore threatened, could R=: WRIGHT PATMAN, Texas As 
Some of the November hearings freight and boot-| territory security and Hinshaw! not be learned. Democrat, chairman of the con. §  purde 
will touch the automotive industry legging will pro-| phantom freight bills, and then| Meanwhile, the House Small gressional subcommittee stu B becau 
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have only an indirect bearing on before January —| point of the manufacturers—may | long hours preparing for an ambi-| believes CIO President Walter inter: 
car makers and dealers, affecting if then. ask the makers to testify in Janu-|tious schedule of hearings on} Reuther made a “conservative esti: | impr 
o them only as U.S. citizens, inter- The Monroney| ary. monopoly activities. It intends to| mate” in predicting a four-day onda: 
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It may be said with almost com- pursuing a broad| the House group will put off action! problem of the nation-wide cement Patman also said that he thinks 0 


plete certainty at this point that) ‘Villiam Uliman plan of collecting| until after the Monroney subcom-| shortage, which some authorities 
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The CIO president recommended 
training programs to fit as many 
unskilled workers as possible to 
operate the new machines, and 4 | 
lower retirement age than 65 for” 
those who are too old to adapt 
themselves to new techniques. 


Reuther told the automation sub- 
committee that when Congress con- 
siders tax revision early in 1956, it 
should raise the personal exemp' 
of individuals from $600 to $800 
person. He said this would incr 
the volume of consumer purchas 
power by $4.5 billion. He said 
relief given to corporations w 
not increase purchasing power. 

* Ba a 


Bolivia Road Pact 


HE International Road Fed | 

tion announced last week that” 
the governments of the United 
States and Bolivia have reached 
accord on a five-year cooperative” 
plan for development and improve- 
ment of highway construction and 
maintenance methods in the South 
American Republic. 

Terms of the agreement an 4 
a jointly-operated agency — 
Inter-American Cooperative Hight 
way Service— which is responsible 
for planning and initiating projects. 

* © + 















A. Seattle Times? Sure- 
for two good reasons... 


“First of all, George, Seattle is really busy 
these days. All national records on population 
increase, retail sales, spendable income, and so 
on, list Seattle as one of the hottest markets 
in the country.” 


“And to reach Seattle, The Seattle Times is the 
answer—the leading newspaper in both circu- 
lation and advertising. No question it will do 
a real job for us.” 


Dollar Gross Rises 





vos gross national product at- E 
tained a new all-time high rate der 
of $392 billion a year in the third tion 
quarter of this year, President in 
Eisenhower's economic advisers es- des 


timated last week. 

Consumer spending accounted for 
the larger part of the rise, the 
council said. 


Calendar — ; 


(Continued from Page 12) > 
General dui 

Dec, 6—Automotive Affiliated Representa- dir 
tives, Board of Directors Meeting, Sher- vel 
ston Hotel, we i. the 

Jan, 9-13—Society of Automotive Engi- 
neers Annual Meeting, Sheraton-Cadil- pe 
lac and Statler Hotels, Detgoit, Mich. : 

Jan. 11-14—American R Builders Assn's. ser 
54th Annual Convention ag taaaias Audi- vi 
torium, Miami Beach, . 

Jan. 15-17—Second Annual Auto Trim Show pr 
Hotel Statler, New York, N. Y. er: 

Jan. 16-21—Grand Rapids Auto Show, ‘ 
Civic Auditorium, Grand Rapids, Mich. 

Jan. 23-25—I5th Annual Meeting, Truck- thi 
Trailer Manufacturers Assn., Edgewater one 
Gulf Hotel, Edgewater Park, Miss. ul: 

Feb. 6-9—Automotive Accessories Manu- 
facturers of America Exposition, Navy en 
Pier Giese F in. Bi 

Feb. 21 EMA, NSPA and MEWA pe 

rs — Conventions, San Francisco, 

March 6-8—Society of Automotive Engi- 
neers, Passenger Car, Body, and Mate- 
tm Meeting, Hotel Statler, Detroit, | 

. po 

March '19-21—Society of Automotive Engi- 

ACCEPTED neers, Production Meeting and Forum, Ja 

Hotel Statler, Cieveland, O, ur 

April 16-20—New York's | annual Safety in 

f Tiwipiten and Exposition, Hotel Stat- M 
ler, New York, N. Y. 

June 3-8 — Society of Automotive Engi- st 
neers Summer Meeting, gan Had- TQ 


don Hall, Atlantic City, 


aed 
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Highways & Safety... 
| Road Builders Give 


FI 


Highway Plan View 


E American Road Builders’ 
Assn., in stating its position on 
any future accelerated highway pro- 
, said it had full confidence in 

the traditional joint Federal-State 
and set 10 years as the 

time in which the plan should be 


carried out. 

“A vastly expanded program in 
a ten-year period is entirely feas- 
ible with present and proposed 
capacities of both industry and 
the engineering profession,” the 
group said. 

As to sharing of the financial 
burden. the road builders said that 
because of defense importance, the 
U.S. should pay 90 percent of the 
interstate system and 50 percent for 
jmprovement of primary and sec- 
ondary roads. 

ca 


* * 


OWEVER, the group said that 

employment practices and pre- 
yailing wage scales on Federal-aid 
work should remain a matter for 
determination by each state. 

Other points noted included: 

j. Administration should remain 
with the U.S. Bureau of Public 
Roads. 

2. Cost estimated at $68 billion, 
with U.S. sharé, $43.5 billion; states, 
$24.5 billion. 

$%. Ten-year plan suggests $2 


All Must Demand 


Road Program, 
Hufstader Says 


The people of America should 
tell their congressmen that they 
WANT better roads, that they are 
willing to PAY 
for them and 
that they will sup- 
port any reason- 
able financing 
plan, William F. 
Hufstader, Gen- 
eral Motors vice- 
president of dis-| 
tribution, told the 
award luncheon 
of the National 
Fleet Safety con-| 
test in Chicago. 








W. F. Hufstader 
He said he hoped that an ade-| 


quate Federal aid highway pro-| 
gram will be Congress’ first order 
of business when it returns in Jan-- 
uary, 

Hufstader said GM long has been 
“fully aware of the important rela- 
tionship of automotive design and 
equipment to highway safety.” 

Among recent advances in this 
field, he cited power brakes and 
steering, wraparound windshields, 
improved sealed - beam headlights | 
and interlocking door latches. 

But, he said, progress in safety 





demands improvement of the na- 
tion’s highways as well as advances | 
in driver training and vehicle 
design. 

* * ” 


Canadian Predicts | 
Rise in Accidents 


“Motor accidents will rise in the | 
future,” said Inspector Albert Witts 
of the Ontario Provincial Police | 
during address to annual safety | 
dinner of Industrial Accident Pre- | 
vention Assn. in Ottawa, “because | 
the increase of roads cannot keep 
pace with the increase in cars.” 

“Courtesy, patience and common 
Sense are the greatest safety de-| 
vices on the road,” he said, “and | 
Professional truck drivers are gen- | 
erally the safest drivers. } 

“Pedestrians are often worse} 
than motorists,” he continued. | 
They flagrantly ignore traffic reg-| 
ulations and take chances whick} 
endanger the lives of all concerned. 
But remember, cars do not kill 
Pedestrians, the drivers of cars do.” | 

ok * * . 


2 Join Traffic Institute 


Charles S. Fabian, 38, former 
Police officer and traffic analyst for 
Jackson, Mich., and. Elbert Hug- 
unin, 45, former chief driver exam- 
iner for the Indiana Bureau of 

otor Vehicles, have joined the 
staff of Northwestern University’s 
Traffic Institute. 





billion spent by U.S. first year, 
rising to $5 billion by the third 
year and dropping to $4 billion in 
the ninth and 10th year. 

The association took no positive 
stand on financing but in its “broad 
opinion” believes it should be upon 
the general fund—as-in the past— 
and not related to any specific 
“source of revenue.” 

* * * 


2 Georgia Groups Drop 


Safety Patrol Sponsorship 


The East Georgia Motor Club 
and the American Automobile Assn. 
of Augusta, Ga., have ended 26 
years of sponsorship of the Augus- 
ta schoolboy safety patrols. In the 
future the program will be sup- 


| ported by the City. 


The motor club turned over to 
the City $1,827.50, the residue from 
a public subscription campaign 


| 








JOES USED CARS 
FASTEST DER 
IN TOWN! 


conducted last summer to raise 
funds to send safety patrol boys to 
camp. The club supplied belts, rain- 
coats and other equipment used by 
the boys. 


* * * 


Menzie, Bledsoe Honored 

Two Warsaw, (Ind.) auto dealers, 
Jake Menzie (Chrysler-Plymouth) 
and H. E. Bledsoe (Buick), have 
received distinguished public serv- 





ice certificates from the Chicago 
Motor Club. Menzie supplied the 
driver training car used by War- 
saw High School students and Bled- 
soe furnished the car used in teach- 
ing student drivers at nine schools 
in the county. The Chicago club 
supplies dual controls for driver 
training cars and aids such as 
movies, pamphlets, texts and post- 
ers. 

aa 


” * 
Border Is Busy 


More than 15,900,000 motor vehi- 
cles crossed the Canada-U. S. bor- 
der by bridge, tunnel and ferry in 
1954, double the number reported 
10 years earlier, according to the 
Canadian Government. 

*~ * ok 


1957 Convention Dates 
Set by Road Builders 


The 1957 American Road Build- 
ers’ Assn. annual convention and 
International Road Show has been 
set for Jan. 26 to Feb. 3, 1957, in 
the enlarged Chicago Amphithea- 
ter. 

Delegates from every state and 
from most foreign countries, repre- 
senting all branches of government 
and industry, will participate in the 
convention program to be offered 


17 


by ARBA. A full scale informa- 
tional program on the road show 
will get under way in the early 
months of 1956. The special liaison 
CIMA committee, to coordinate the 
road show, is headed by Harvey A. 
Scribner of the Russell T. Gray, 
Inc. advertising firm, Chicago. 
* + + 


Police Agencies 


Win Safety Merit 


The International Assn. of Chiefs 
of Police, meeting in Philadelphia, 
have honored 12 city and state 
police agencies for outstanding mo- 
tor vehicle fleet safety records. 

They were Austin, Tex.; River- 
side, Calif.; Marion, O.; Nebraska 
Safety Patrol; Greensboro, N. C.; 
Washington, D. C.; Tacoma, Wash.; 
Pasadena, Calif.;. Burbank, Calif.; 
California Highway Patrol; Free- 
port, N. Y., and Bridgeport, Conn. 

+ a & 


A Question of Length 

Police in Boise, Id., have been 
instructed to determine whether 
parking stalls are too short for 
late-model cars. Several motorists- 
have complained, that it is impos- 
sible to squeeze a 17-foot car into 
a 15-foot space. 


















Jigure facts daily. 


How would you like to have a daily operating 
statement on your desk every morning, showing 
Sales, cost of sales and gross profit by every 
department of your business? An Underwood 
Sundstrand Accounting Machine provides these 


You, as an automobile dealer, get these four impor- 
tant advantages when you simplify your accounting 
with an Underwood Sundstrand: 


1. Daily Operating Statement in minutes, 
not hours! 


2. Monthly Financial Statements in hours, 
not days! 


3. Automatic proof of accuracy for every 
item posted! 


4. Simultaneous posting and proving of 
statements, ledgers and journals! 


These are just a few of the many benefits that are 
yours with an Underwood Sundstrand Accounting 
Machine. May we tell you about the others, and 
show you a sample system for your franchise? 
Just phone your local Underwood Office, or write 
to Underwood Corporation, One Park Avenue, 
New York 16, N. Y. Why not do it today? 





There’s an Underwood 
Sundstrand Accounting 
Machine designed for 
every size dealership. 


UNDE RWoo 0 @@imconroRATION 


One Park Avenue, New York 16, N. Y, 











Terrific successor to the sensationally successful 
'55 car, the glamorous, high-performance '56 
Pontiac gives Pontiac dealers a running start 
toward another record-breaking year. Keep your eye 
on Pontiac because Pontiac's on the GO! 


nce” ke Eee, 








ant 
eed 
canon 


Ayaka 











Pd 








20 AUTOMOTIVE NEWS, OCTOBER 31, 1955 








International Truck Sales Veterans Meet— 


A total of 154 years of motor truck sales savvy and experience is represented at 
this meeting of veteran International truck executives. R. M. Buzard, sales manager, 
motor truck division, International Harvester Co., second from right, who has 33 
years’ experience, greets Roy A. Legge, who retired as Oakland district manager after 
40 years service. 1. S. Koening, Los Angeles district manager, left, is a 40-year 


Chinese Auction Tried 


ADREN BROTHERS (Stude- 

baker), Spokane, moved used 
cars in a hurry when they staged 
a “Chinese auction.” 


Thirty-four units, ranging in 
price from $595 to $2,495, were put 
on the block, with prices going 
down automatically from $5 to $30 
per hour (depending on the value 
of the car) until the car was sold 
or until the lot closed. 

In newspaper ads, the firm said, 
“All No. 1 house boys on hand to 
serve you with orders to clean 
house! Bring your No. 2 and No. 3 
wives to watch the children while 
you watch the price go down.” 

* * + 


Dealer Gets a Plug 


AVE TRIGG, Lincoln - Mercury 

dealer in St. Louis who con- 
sistently offers to give buyers “the 
shirt off his back,” received a plug 
on the editorial page of the St. 
Louis Post-Dispatch. 


How They're Pushing Sales .. . 


Dealer Ad Ideas 









news that Peron had 20 dozen pure 
silk shirts. He must have got the 


shirts off Dave Trigg’s back.” 


* * * 


‘Title and Wife... 


T= countryside near Twin Falls, 
Id., hag been splattered with 


this slogan by Bob 
Co. (Dodge-Plymouth). 


“For the deal of your life, bring 


your title and your wife!” 
* a * 


Letter Used in Ad 


N UNSOLICITED letter from a 
customer was reprinted as a 
newspaper ad by Tribe Oldsmobile 


Co., Provo, Utah, as follows: 

“I would like to take this op- 
portunity to thank the George V. 
Tribe Oldsmobile Co. for the 
prompt, complete and courteous 
service they rendered me in con- 
nection with the replacement of 
a faulty motor in my new 98 
Olds. 


“After a serious breakdown and 





Reese Motor 


veteran while J. H. Kline, New York district manager, right, has completed 41 years. 





A reader wrote: “I see in the! with nearly 10,000 miles on my car, 





THE NUMBER LM 67010 on the bearing cup to- 
ether with LM 67048 on the cone means it’s a new 
ower-cost, space-saving tapered roller bearing for 

front wheels. But when it’s next to the trade-mark 

“Timken”, it has another important meaning: it 

tells you of the bearing’s fine quality and the serv- 

ices that go with it and that it was made by the 
originator of the new design. 


The number with a double meaning 





WE MATCH ROLLERS IN EACH BEARING to almost micro- 
scopic limits. Grinding and honing rollers to extremely close toler- 
ances isn’t enough. This machine sorts them into even more precise 
sub-sizes. Result: all the rollers in each bearing are the same size, each 
roller carries the same load. This assures quieter operation, longer 
life. It’s just one more step we take to make sure Timken® bearings 
are the most accurate parts for your car’s vital zone—the moving parts. 








TO GUARANTEE THE HIGH QUALITY of the steel 
used in Timken bearings, we make it ourselves. We're 
America’s only bearing maker that does. And we make 
the steel nickel-rich for added toughness. Although it’s 
the finest bearing steel made, we’re always looking for 
— to improve it. For instance, we use this X-ray 
diffraction unit to study the residual stresses present 
in heat-treated steel parts. 





OUR ENGINEERS WORK TO SOLVE YOUR PROB- 
LEMS. We get valuable data from this rear axle oscillat- 
ing test, which runs bearings under abnormal load con- 
ditions. For value, alwaysspecify ““Timken” along with the 
bearing number. And for Full value, always use a Timken 
bearing cup with a Timken bearing cone. The Timken 
Roller Bearing Company, Canton 6, Ohio. Canadian 
plant: St. Thomas, Ontario. Cable: ““Timrosco”. 


TIMKEN is number 1 for VALUE where value counts most...in the vital zone 
NOT JUST A BALL oO NOT JUST A ROLLER (> THE TIMKEN TAPERED ROLLER (> BEARING TAKES RADIAL d AND THRUST -@)~LOADS OR ANY COMBINATION HL 


they completely replaced my m 

without. a moment’s hesitation’ 

cost to me. 4 
“Oldsmobile has my sincerest | 

preciation.—Joe B. White.” 
Tribe found the small ad y 

tremendous builder of good y 

oa * * 


Introduced to Public 
WHEN Fred Spedden jr. was | 


pointed service manager 
Walker Motors, Inc. (Ford), G 
bridge, Md., the firm gave § 
den a biographical sketch in” 
newspaper ads. be 
In its punch line, the ad 


clared, “Expert Personnel Mea 
Expert Service.” By: 

* * * oe 
Bargain Stunt Pays < 


4; oe Week spurred parts ang 
service business at Clyde Gap! 
field’s Ford Corner, Manchegtgp’ 
N. H. Women received a 10 pereeng: 
discount on parts and service 
ing the week-long stunt. ae 
a * * Bs 
Redcoats, Little Green Men 
INCINNATI auto adve 
got a bit colorful and feat 
the Redcoats and the Little Greg 
Men. é 
A dealer advertised “The Ret 
coats are taking Cincinnatj 
storm” and attired his salesm@ 
accordingly. The Little Green Mey 
in long underwear and tails calle 
attention to “Deals from oute 
space.” § 
Another dealer turned to a recent 
song hit and urged buyers to “Crom 
over the bridge,” meaning come 
over the Ohio River to Covington, 
Ky. 






* * * 


‘Checkup Days’ Stressed 


Gon Olds Co., San Antonio, sets 
aside and advertises two dayga 
week —Tuesday and Thursday—# 
“warranty and 1,000-mile service’ 
days. 

Cc. C. Gunn, president, believe 
that through consistent advertising, 
customers will become accustomed 
to these checkup days. 

In this manner, he hopes to cleat 
small but necessary jobs rapidly, 
leaving more time for his shop 
workers on profitable upkeep and 
repair work. 

* a 2 


Customers Get Bird 


ENNETT’S Auto Sales, Otte 

wa, is giving a 20-lb. turkey 

to every customer buying a car, 
7” * ok 


‘No Trips! No Gifts!’ 


vos sane approach is featured 
in classified display ads of ly 
man Slack Chevrolet in Portland 
Ore. 

Said a recent ad: “No trips! 
No gifts! No auctions! No Se 
down! No 5 years to pay! 
“We're in business to make # 

profit — sky-high values — quality— 
guaranteed with our OK Writtei 
Warranty!” 


Vehicle Sales 
Smash Monthly 
Mark in Canada 


OTTAWA. — Dealer sales of new 
vehicles throughout the nation dur 
ing August totaled 42,048 units, uP 
53 percent from 27,480 in same 
month last year, to set a new ree 
ord for the month. 

During the first eight months 
1955, new-vehicle sales rose to 3427 
648 units from 289,505 in the like 
period of 1954. 

Car sales in August climbed © 
percent to 33,453 units from 
last year. Sales in the eight month# 
were up to 288,493 from 235,577 
units. Sales of new commercial V@ 
hicles in August rose over 45 per 
cent to 8,595 from 5,912, overcoming 
the lag of earlier months to oo 
the eight-months total to 
units, as against 53,928 units last- 
year. 

Financing of sales of new motor 
vehicles in August was up slightly 
in number and amount from 
previous month and sharply highet 
than August last year. 

Financing of used vehicles, which 
was about the same level as in 195 
in first seven months, rose 15 per 
cent in number in August. Most 
the increase was in used passenget 
cars. 











eauEe BESSSES3 eccpese BESEERZES SSu lee we | 


iconk > 


ate = hCUorelh ier lf 



















AUTOMOTIVE NEWS, OCTOBER 31, 1955 


Engineering - Production - Materials 


A Monthly Section Describing and Interpreting Technical Developments 


by John T. Benedict 


x Ray “Stills” 
Of Moving Engine 
ee is being made in de- 
velopment of techniques for 
obtaining “still” pictures of internal 
while an engine is running. 
Results thus far are “very encour- 
aging” that the procedure eventu- 
ally may find wide application for 
studying hidden dynamic phenom- 
ena that are not observable with 
high-speed photography or normal 
strobographic processes. 

After hearing of the interest 
being shown in the new tech- 
niques by scientific laboratories 
of two large automotive manu- 
facturers, I decided to arrange a2 
visit to the Radiographic Labora- 
tory at the Detroit Arsenal, where 
the ideas originated. 

R. A. Pulk and R. H. Dunec pro- 
ceeded to give Me a quick briefing 
on the procedure, embellishing their 
discussion with descriptions of 
specific examples of practical appli- 
cations indicative of the ultimate 
value of such equipment in many 
phases of research and develop- 
ment work. 

In one instance, a radiograph of 
an engine clearly showed a double 
image for one of the valves. Inter- 
pretation of the picture led design- 
ers of the engine to the conclusion 


that the x-rays had disclosed a 
en wage ae Col. 1) 





Dynamic X-Ray— 

« |n this radiograph taken at the Detroit 
Arsenal, circled areas indicate the valve 
double image and vibrating dip-stick. (U. 
S$. Army photograph.) 





By John T. Benedict 
Engineering Editor 
you major engineering develop- 
ments in automatic trangmis- 
sions for 1956 are design changes 
for improved performance and 


‘| smoothness, and the introduction of 


pushbutton controls. 


Greater use of aluminum also is 
apparent, as designers place in- 
creasing emphasis on weight re- 
duction, and costs of aluminum 
parts become more competitive with 
those for conventional iron cast- 
ings. 

The long-rumored new Hydra- 
Matic makes its appearance on 
three GM cars, plus several 
American Motors products. Im- 
proved smoothness of the auto- 
matic shifting, combined with 
traditional Hydra-Matic perform- 
ance and economy, were the chief 
goals of the engineering develop- 
ment program for this all-new 
unit, 


In the 1956 Dynaflow, Buick en- 
gineers have added a stator mem- 
ber between the two turbines. Pur- 
pose of this new part is to alter 
direction of oil discharged from the 
first turbine and redirect it into the 
second turbine at a More effective 
angle. Performancewise, the prin- 
cipal results are a more “solid” feel 
in a fluid transmission, combined 
with added torque multiplication 
during normal starts. 

Two companies have changed 
from lever to pushbutton control 
for the automatic transmission. Al- 
though they share the common 
objective of added driver conven- 
ience, design approaches for the 
two systems have followed distinctly 
different paths. One arrangement 
provides direct mechanical actua- 
tion, while the other is electrically 
operated. 


Mechanical Pushbuttons 
On Chrysler Cars 


OX ALL 1956 Chrysler Corp. cars 
equipped with automatic trans- 
mission, the pushbutton drive selec- 
tor provides direct mechanical op- 
eration of the shift control. 

The pushbutton system is re- 
garded as a logical evolutionary 
development of the dash-mounted 
PowerFlite selector lever intro- 
duced on 1955 models. Public ac- 
ceptance of this idea prompted en- 
gineers to “take the next step and 
further simplify the operation.” 

In developing the pushbutton 
Chrysler chassis design 


system, c 
engineers had the dual objectives 
of providing a convenient button- 


operated range selector for the 
driver, while utilizing the simplest 
possible mechanism. 


For the type of transmission used 
by Chrysler, it was deemed un- 


New Look, New Feel in Automatic Transmissions .. . 


How Makers Improved °56 Drives 






L 





1956 Hydra-Matic: 2 Couplings Plus 3 Gearsets— 
In the automatic transmission for 1956 Cadillac, Oldsmobile and Pontiac models, shifting is accomplished by filling and 


emptying a new fivid coupling which has been added to the unit. In this 100 percent redesign, the front-unit multiple-disk 
clutch was replaced by a special fluid coupling, while the front friction band was supplanted by an over-running sprag clutch 


and a small single-plate clutch for over-run. 





necessary to introduce any form of 
“remote power” action for control. 

Preference was given to a 
straightforward “mechanical” link- 
age whereby the actuating force is 
supplied directly by the driver. 

After investigation of various de- 
signs, it was decided that a single 
armored cable linkage offered the 
least complicated connector be- 
tween the control point (push- 
button) and the transmission itself. 

A lever arrangement permits all 
buttons to operate through a single 
push-pull cable. 

e * € 


As THE buttons are depressed, 
the cable moves varying dis- 
tances and operates a manual con- 
trol valve on the transmission to 
select the desired driving range. 

Finger pressure on the buttons 
provides a force which acts through 
an indexing slide and rocker bar to 
position the cable. Shape and loca- 
tion of the “slides” were carefully 
determined to give the desired 
“cam effect” in selection of various 
rocker-bar positions. 

Each pushbutton actuation pro- 
vides the movement which releases 


the button that previously was “in,” 
(Continued on Page 33, Col. 1) 







SAGINAW, Mich. — Improved 
performance in a more compact, 
simplified unit, was the design ob- 
jective of engineers at GM's Sag- 
inaw Steering Gear division, in 
developing a new integral -type 
power steering unit. 

From the driver’s standpoint, the 
goal was a unit that would com- 
bine satisfactory “road feel” with 
the safety and convenience of 
power steering. Design refinements 
include improved hydraulic seals, 
which result in more precise steer- 
ing control on long stretches of 
straight highway, and when apply- 
ing slight corrections required for 
steering around curves at high 
speeds. 

Another important feature pointed 
out in the announcement by Sagi- 
naw General Manager William 
Doerfner, is the reaction-limiting 
valve which assures that driver 


Unique Plant Plates 19,000 Bumpers Daily 


A BREAK with tradition was 
made during planning of the 
bumper plating installation at Chev- 
rolet’s spring and bumper plant in 
Livonia, Mich. Two floor levels, 
totalling 180,000 square feet, were 
utilized for facilities which are 
reputed to be “the world’s largest 
Plating plant.” 
The unconventional layout lo- 
cates plating machines and gen- 
Eaten on the second floor, and 


accessory equipment directly 
below on the first floor. This ar- 
rangement permits the entire 
system to be open and accessible 
without using pits or trenches. 
Installation of the plating tanks 
through the second floor, with each 





tank extending 30 inches above the 
second-floor level and the sides 
projecting downward to first-floor 
level, is another innovation claimed 
by the George L. Nankervis Co., 
which engineered and installed the 
facility. 

Production rate is such that cop- 
per, nickel and chromium plating 
are applied to one bumper every 
three seconds, for a capacity of 
over 19,000 bumpers per day. 


ENGINEERING 
NEW PRODUCTS 


Page 26 





idea of the size of this installation 
is gained by noting that it com- 
prises more than one-third of a 
mile of plating machines. The 149 
tanks have a total capacity of 906,- 
000 gallons of solution, a volume 
equivalent to that of 109 tank cars. 


* * * 


Three Plating Machines 
Make Up System 


[a system consists basically of 
three, straight-line, fully auto- 
matic plating machines built by 
Meaker Co. Each is 17 feet wide, 
25 feet high and 535 feet long. In- 
stalled side by side, they process 
the bumpers through a complete 


copper, nickel and chromium se- 
quence. 

Parallel installation permits in- 
dependent operation of any of the 
machines for a complete plating 
cycle, A complete cycle consists of 
41 pre-cleaning, plating, reclaim 
and rinse operations. 

The design of this installation 
for selective-cell, batch-type op- 


do in conventional straigh 
(Continued on Page 22, Col. 3) 


Power Steering Progress 


GM Says New Integral Unit Performs Better, 
Is Simpler, More Compact 





effort will remain at a low level 
regardless of torque output required 
from the power 
steering unit. 
The smaller, 
more compact 
unit is well suited 
to installation re- 
quirements on 
modern engine 
and chassis lay- 
outs. Emphasis 
was placed on de- 
sign so one stand- Cee 
ard gear could be 7 
used on several W. H. Doerfner 
different cars—as a means of in- 
creasing volume and reducing unit 


design and 


The new power steering gear is 
designed with the steering shaft, 
worm and ball nut, power piston 
and rack all in line. Formerly, the 
power piston and steering worm 
were mounted side-by-side, in indi- 
vidual housings.‘ Now, they are in 
one housing. A new valve assem- 
bly atop the gear housing makes 
possible internal oil passages be- 
tween the valve and cylinder. This 
design eliminates all external hy- 
draulic connections except the pres- 
sure and return hoses between the 
pump and valves. 


* + * 
A FLEXIBLE coupling between 
the steering gear and steering 
shaft is provided to enhance 
(Continued on Page 39, Col. 1) 
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WUNDILAWNID 


WELDING NUTS! 


Midland Welding Nuts may be the answer to your 
dreams if you're in a business which fabricates, 
fastens, or assembles metal parts—OR, if you’re a 
designer of products incorporating such parts. 


Midland Welding Nuts are welded to the parts 
to be worked so that bolts can be turned into them 
speedily—without the need for any device to hold 
them in place. 

They're, just the ticket for those hard-to-get-at 
places. And they stay put—will not work loose or 


rattle, 


Relied on by manufacturers the world over—and 
specified universally by product designers—Midland 
Welding Nuts will lower your assembly costs, speed 
up operations all along the line for you. 


The MIDLAND STEEL PRODUCTS COMPANY 


6660 Mt. Elliott Avenue ° 


Automobile and Truck Frames ° 


Write or phone for complete information! 


Detroit 11, 


Michigan 


Export Department: 38 Pearl St., New York, N. Y. 


Manufacturers of 


Air and Vacuum Power Brakes 


Air and Electro-Pneumatic Door Controls 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [J 
All Other Countries — One Year $12 [] or Two Years $20 [] 
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‘of 107 seconds. 


Story of Two Stories: 





Unique Plant Plates 
19,000 Bumpers Daily 


(Continued from Page 21) 


machines, they actually pass each 
other “leap-frog” style. This is 
the essence of batch-type opera- 
tion, which is required because 
of the shape of the Chevrolet 
wrap-around bumper. 

To deposit an even plate on the 
curved surfaces, it was necessary 
to surround the bumpers with 
equally spaced or conforming 
anodes. This precluded any hori- 
zontal travel in the tanks. All hori- 
zontal travel had to be above the 
tanks, and as the time intervals in 
the various processes differed so 
widely (rinse 57 seconds, copper 
plate 25 minutes), it was necessary 
for the bumpers to pass each other 
in certain sections of the machine. 

The 1955 Chevrolet bumper con- 
sists of three sections: A center 
bar and two end wings. The plat- 
ing racks were designed to accom- 
modate either 12 end wings or 12 
center bars. Three racks comprise 
a load for simultaneous processing. 
The racks are supported and con- 
veyed through the machine on free- 
wheeling, I-shaped carriers, which 
traverse the width of the machine, 
and ride on rails extending its 
entire length. 

These rails are fixed where for- 
ward travel only is desired, such as 


between stations, and are movable 
where the work is lowered into the 


tanks. Each carrier, with its load 


of bumpers, weighs approximately 


2,400 pounds. 
* 


+ * 
Bumpers Enter Machine 
On First-Floor Level 


To bumpers enter the machine 
on the first floor and are loaded 
onto plating racks. When loaded, 
the carrier is lifted to the second 
floor plating area on a screw-type 
elevator which is an integral part 


of the machine. 


the carrier. 
when fully loaded. 


tion. 

When the carrier reaches the 
top of the elevator, it is in align- 
ment with the machine rails. It 
then is rolled off the elevator and 
onto the rails by means of an 
overhead shuttle system. (The 
elevator immediately lowers to 
receive another load). 


spaced pusher dogs, advances the 
carrier directly over tank No. 1, 
where it latches into place. Then 
the rails lower, immersing the 
bumpers. (The shuttle returns to 
be in position for the next carrier.) 
The bumpers remain in the first 
tank 57 seconds. During this time 
another load of bumpers is racked 
and lifted, ready to enter the ma- 
chine on the next cycle. 
* * ok 

Operating Cycle 
Is 107 Seconds 

T THE end of the 57-second in- 

terval, the bumpers are lifted 
out of tank No. 1 and engaged with 
the shuttle again. This time the 
shuttle advances the carrier to tank 
No. 2 and simultaneously pulls a 
new load off the elevator and over 
tank No. 1. The rails lower again 
immersing both racks. Raising, 
lowering and advancing the bunipr 
ers for each process takes 50 sec- 
onds. 

This period, plus the 57-second 
dwell time, gives an operating cycle 
After the bumpers 
have gone through a series of 15 
pre-cleaning processes in this man- 
ner, they enter the copper section 
of the machine. 

the 


In the copper section, 


Lifting force for the elevator is 
applied through two double-threaded 
screws, four inches in diameter 
and 28 feet long. On each is a large, 
free-running nut which travels up 
and down as the screws are rotated. 
Each nut is supported in a struc- 
tural member which actually holds 


The elevator is operated auto- 
matically and regulated by limit 
and plugging switches which stop 
it in a fraction of an inch even 
All vertical 
movements of the bumpers, ‘in and 
out of the tanks, loading and un- 
loading, are accomplished on screw- 
type elevators of similar construc- 


A-shuttle, with a series of equally 


carriers are advanced by a walk- 
ing-beam shuttle. As a load of 
bumpers leaves the pre-cleaning 
section, it is advanced to a posi- 
tion directly above the first cop- 
per plating tank. Again a section 
of the rail, the width of the car- 
rier, lowers — immersing the 
bumpers. An auxiliary rail im- 

mediately comes into position to 
replace the movable section, allow- 
ing subsequent carrier to roll past 
the filled tank. 

Each load of bumpers remains in 
the copper solution 25 minutes. 


* * * 





Bumper Racks— 


Chevrolet bumpers are racked and con- 
veyed through the plating machine on 
carriers like those shown above, in a view 
of the 15 pre-cleaning tanks prior to cop- 


pet plating. 
i @ 


Therefore, when the next carrier 
enters the copper section, 107 sec- 
onds later, it passes over the first 
copper tank and enters the second. 
This continues in sequence until 
all 15 copper cells are filled. 

By the time the last one is filled, 
the first batch of bumpers is ready 
to be removed and advanced to the 
following reclaim and rinse tanks. 
It therefore is lifted out and ad- 
vanced by the shuttle over 14 cop- 
per cells and into the first reclaim 


rinse tank. 
* ~ ok 


Copper Tank Anodes 


Conform to Shape 


wae in the acid copper tanks, 
the bumpers are surrounded by 
copper anodes which are positioned 
to conform with the shape of the 
bumpers. This “nesting” assures an 
even .0011l-inch plating deposition 
on both the flat and the curved sur- 
faces. Over 200,000 gallons of acid 
copper solution is used. It igs con- 
tinuously filtered at the rate of 
225,000 gallons per hour. 

As the solution recirculates to the 
tanks, it passes through a bank of 
heat exchangers which hold the 
temperature at 95 degrees F. Hi- 
speed, centrifugal compressors force 
air into each tank to keep the 
solution in agitation. All the cir- 
cuit components (pumps, filters, 

* ~ * 





Automatic Bumper Plating— 


tanks, pipes, valves, regulator: 
heat exchangers) are either : 
structed of, or lined with, acig@y 
resistant materials. i 

Immediately following copper | 
plating, the bumpers are pro. 
cessed through ta : 
Hy 


taminating 
trapping it for reclaimation. 
Next, the bumpers enter ; 
nickel solution. Here they remajy 
in solution for 20 minutes to re. 
ceive a .00075 inch deposit. In ¢ 
of 12 tanks, holding a total of 1 
200 gallons, each rack is imme 
for 20 minutes. Here too, the sol 
tions are continuously filtered and | 
circulated through pure nickel heat 
exchangers to maintain a uniform 
temperature of 135 degrees F. 
Filtration of the copper and nick. 
el solutions is done at the rate of 
approximately 420,000 gallons pep 
hour. As the bumpers leave the 
nickel section, they are immergeg” 
into a reclaim tank and sev 
water rinses. a 
With the completion of 
nickel operations, the bump 
are again lowered on elevators 
the first floor for buffing. Retu 


tion of the machine. Here, in one 
of three tanks, each holding Ly 
600 gallons of chromic acid, the 
final plate is deposited. A 
tively quick process, it takes 
four minutes to produce 
gleaming chrome finish. 

Following chrome plating, 
bumpers enter a reclaim tank 
several water rinses. They then 
removed from the racks and lo 
onto conveyors for delivery to t 
shipping department. Recovery 
the chromic acid from the reclaif 
tank is accomplished through a di 
tillation system. This not only ¢ 
tributes to economical operation 1 
the acid is re-used, but also p 
vents it from being dumped 
the sewer system for eventual 
lution of public waters. 

All the sequencing, selecting : 
indexing of the entire machine is” 
completely automatic, being done 
with stepping relays, limit swi ' 
counters, timers and similar com 
ponents. * ‘ 

-* 


Operation Possible 


By Three Methods 


ir IS possible to operate the ma- 
chine in either of three ways: 
Automatic, Manual or Storage. With 
the selector switch on Automatic, 
the machine performs all opera 
tions automatically, on a 107-second 
cycle. Every 107 seconds, a carrier 
of unplated bumpers is taken into 
the machine and simultaneously 
another is discharged with plated 
ones. All intervening operations 
are done either in 107-second inter- 
vals or in multiples thereof. 
Should any operation get out of 
sequence or time, the machine auto 
matically stops. Then by simply 
pressing a pushbutton, the opera- 
tion can be manually completed, 
putting it back into sequence. 

When the finished bumpers are 

removed, the empty racks are lifted 
on chain elevators, in cycle, to the 
upper portion of the machine for 
rapid transit, by means of shuttles, 
back to the loading end of the ma- 
chine. 

Operation on Manual is used to 
setup the machine for automatic 
operation and to operate it 

(Continued on Page 23, Col. 1) 
* * + 


In use at Chevrolet's spring and bumper plant, this fully automatic copper-nickel- 
chrome plating machine is 17 feet wide, 25 feet high and 535 feet long. Three such 
machines are used to produce 19,000 bumpers per day. 


— 
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Story of Two Stories . .. 


19,000 Bumpers Plated Daily 


(Continued from Page 22) 


experimentally. On Manual it is 
possibie to start a load of bump- 
ers in one end of the machine, 
and to advance it through the 
entire machine, step by step, by 
- operating pushbuttons adjacent 
to each station. 

Operation on Storage means that 
the empty plating racks remain at 
the top of the machine instead of 
feeding down to the loading section. 
In preparation for weekends, the 
last two hours are run on Storage. 

The machine operates ag usual, 
except that as the racks are un- 
loaded they stay in the rack storage 
area above the machine. This al- 
lows free access to the entire ma- 
chine for inspection and mainte- 


sence. * * x 

Iluminated Panels 

Show Entire Setup 
'‘ALLED as part of the control 
system are electro-graphic detec- 
tor panels for maintenance purposes. 


These consist of large illuminated 
panels showing the complete elec- 
* * * 


Leaving Rinse Tank— 


These Chevrolet bumpers are shown as 
they emerge from the hot water rinse 
tank. 


Engineer Asks 
Greater Rigidity 
In Gauges, Parts 


NEW YORK.—When a machined 
part fails, don’t change your de- 
signer, try to change his thinking, 
advises C. A. Bierlein, director of 
inspection and test for GM’s Cleve- 
land engine division. 

Bierlein discussed the need for 
greater rigidity of inspection 
gauges, manufacturing equipment 
and parts in order to reduce costs 
and improve quality of machined 
parts in Mechanical Engineering, 
publication of the American So- 
ciety of Mechanical Engineers. 

“Inspection tools have sacrificed 
accuracy, which depends on rigid- 
ity, for light weight and stream- 
lined appearance,” Bierlein says. 

“On the machining side, only in- 
creased rigidity in tools, jigs, fix- 
tures and work supports will help 
to attain the designer’s wishes at a 
reasonable cost.” 

If a part fails, Bierlein says, de- 
signers, in an attempt to justify 
their calculations, often “resort to 
dimensional and finish tolerances 
oe multiply costs at a fantastic 
ra’ i 


Standard Tools 
Not Done Yet 


‘ROCHELLE PARK, N. J. — In- 
dustry still must depend on stand- 
ard machine tools, despite gains in 
automation, according to T. R. 
Thomas, president of Bijur Lubri- 
cating Corp. 

“Thousands of manufacturers 
still must depend on standard ma- 
chine tools for their production,” 
Thomas said. “Lathes, grinders, 
milling machines and drill presses 
are still ‘basic equipment for the 
majority of industrial installations 
throughout the country.” 

He noted that there is an “impor- 
tant trend” toward higher speeds, 
increased speed ranges and easier 
and quicker speed change. 


trical system in schematic diagram 
—with wired-in checking circuits. 
Each point on the schematic which 
represents a contact, such as a 
limit switch, contactor, or timer, is 
actually wired to that particular 
component, either on the machines 
or in the control panels. 

When it is necessary to check a 
component or circuit, an electrician 


D-C Motor Demand 


Seen Increasing 


ERIE, Pa.—The trend toward 
mechanization and automation is 
increasing the demand for direct- 
current drives, according to P. D. 
Ross, marketing manager for Gen- 
eral Electric’s current motor and 
generator department. 

Ross said this was a reversal of 
the earlier trend in which direct 
current drives were supplanted by 
alternating current systems because 
of the a-c system’s lower costs and 
greater efficiency. 
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Electronics Called 
Expansion Key 
For All Industry 


. ATLANTIC CITY. — Acceptance 

of electronics as a practical tool in 

all phases of industrial production 

and distribution is the “most im- 
portant economic fact” in modern 

| America, Malcolm P, Ferguson, 
president, Bendix Aviation Corp., 
said speaking 


in to the National 
Petroleum Assn. 


Pointing out that virtually 
industrial operation or process is in 
itself a change being applied 

some raw ma 


simply locates the component on 
the electro-graphic panel, and using 
a test probe, checks the circuit for 
correct operation. This simplifies |- 
the operation, since it is unneces- 
sary to go directly to the compo- 
nents for testing, and makes possi- 
ble the checking of the machines 
with the power on. 


Over 3% million feet of wire— 
or 710 miles—was used in the in- 
stallation of the control and 
checking circuits. 

Direct-current, low-voltage power 
for plating processes is supplied by 
48 Chandeysson motor-generator 
sets ranging in sizes from 7,500 
amperes at nine volts to 20,000 am- 
peres at 12 volts. Total D.C. output 
of the generators is 652,000 amperes. 
Over a million pounds of copper 


to 
terial, Ferguson said 
that the ability of electronic ap- 


combination,” is the key to elec- 
tronics as a transforming force in 

U. S. industry. 
Ferguson exhibited a number of 
developments from his company’s 
divisional 


research laboratories and 
generators with the tanks. erigineering organizations. These 
Ventilation for all tanks requir- included such devices as the Elec- 
ing it is supplied by 30 blowers and | each tank to draw off the vapors at | tro Span, a system which applies 
six air washers having a combined | the source, keeping the area adja-|the telemetering control principle 
capacity of 979,500 cubic feet per| cent to the machine free from con- of the guided missile to industrial 
minute. Hoods run the width of! tamination. | process control. ; 





Two-Story Plating— 


These plating tanks go through the 
buss bar was used to connect the| second floor.. Unusual two-level installa- 


tion occupies 180,000 square feet. 
* * * 












JETSPUN” 
JETSPUN 


WITH ONE MEANING: The solution-dyed rayon yarn made by 
the American Enka Corporation. 


WITH THE IMPORTANT SYMBOL ®: Registered U. S. Patent 
Office by the American Enka Corporation. 


FOR YOUR PROTECTION: Use this selling word whenever and 
wherever you are promoting fabrics woven with JETSPUN rayon 
yarn. Use it correctly and effectively by following these 5 simple rules: 


1. Always print JETSPUN as one word. 
2. Always print JETSPUN in a distinctive manner, 
3. Always associate JETSPUN with the words “rayon yarn”. 


4. When using JETSPUN, employ an asterisk (*) with this 
foot note (Reg. U. S. Pat. Off. by American Enka Corp.) 
or the symbol ® without foot note. ‘ 


6. Do not use JETSPUN as an adjective to describe 
finished articles as in JETSPUN seat covers, JETSPUN 


draperies, etc. 


Correct examples: 


» Seat covers made of JETSPUN® rayon yarn 
or 

Seat covers made of JETSPUN* rayon yarn 

*Reg. U. S. Pat. Off. by American Enka Corp. 


For complete details on proper usage of the Trade Mark JETSPUN, 
write us for the JETSPUN Trade Mark Booklet. 

Thank you for your cooperation in helping us protect our 
trade mark. 


~~ enka 
CORPORATION 


206 Madison Avenue, New York 16, N. Y. 

Sales Offices: 

871 McCallie Avenue, Chattanooga, Tennessee 

428 Jefferson Standard Building, Greensboro, N. C. 
2001 industrial Bank Building, Providence, R. |. 













TOMORROW'S “CAR OF 


TO EXPECT IN THE’S6 CARS 


Magazine, Shows Featurg 


WHAT 


yc 
LY Car Buyers Today, wi 


BOX-GIRDERS COMPLETELY 
SURROUNDING PASSENGER COMPARTMENT 


BODY- FRAME PANEL 
GIVES PROTECTION 
AT REAR 


RIGID CONSTRUCTION 
AROUND DOORS 


BOX SECTION STRUCTURAL PANELS GIVE GREATER 
FRONT-END PASSENGER PROTECTION ON IMPACT 





Here’s more proof! Proof that American Motors is years ahead in engineering % “TOMORROW’S ‘CAR OF SAFETY’ will probably be 
) for safety. With all the talk about safety features in automobiles, only somewhat smaller and more compact. Will be lighter, de- 
: American Motors has gone to the heart of the problem—only Nash and signed to give dazzling performance and physical protec: 


Hudson dealers sell cars with intrinsically safer construction—construction 
with real safeguards built-in—Double Safe Single Unit Car Construction. 
In the same way, our cars pioneered the safety fresh-air intake to eliminate as . 
carbon monoxide danger aa before other companies followed. Pioneered We “Dady willbe of stamped and welded:steel ot alloy Gill 
seat belts in 1949, Pioneered other safety features being advertised today as new. 
Now compare the scientific drawing, above, picturing Tomorrow’s “Car of 
Safety” as predicted by John Booth, Engineering Editor of the authoritative 
Motor Trend magazine. It matches American Motors cars almost inch-for- 
inch! Read the excerpts from Motor Trend at right. See who’s years %& “Roll bars, as such, will be unnecessary because crush re 
‘ ahead in safety—again ! sistance will be built into steel top... . 


tion as well... 


struction incorporating box sections. Will probably be de- 
signed around a central structure of great rigidity, to att 
as a protective cage for passengers . . . 


; e\cA4n 


IN SAFETY, TOO, 4": AMERICAN MOTORS|! 


American Motors Corporation, Detroit 32, Michigan 
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Ongar? 





parary:. Pictured iy ote ere 


After Feature American Motors Gives 





| 
iDouble Sate [M4 Car Construction 
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_ MASSIVE BOX-GIRDER COWL STRUCTURE 


ORDINARY CARS 


%& “Advanced air conditioning will be standard . . . 
%& “Dashboard will be a crash panel . . . with instruments and 


necessary controls recessed. . .” 


Yes, safety is the big news, the big sales feature for 1956— 
and Hudson dealers and Nash dealers have the greatest 
exclusive sales advantage any dealers ever had—the safer 


type of construction recommended by leading medical 
authorities and safety engineers alike—the safety which car 
buyers want—and can’t get in other cars. 

No wonder alert dealers are switching to American 
Motors franchises in steadily increasing numbers. 
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Engineering and Production 
New Products 
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Cell-O Corp., 
troit 32, Mich. 


not use change gears to obtain speeds 1200 Oakman Bivd., De- 
of from four to 500 feet per minute, and 
an automatic shutter that closes as the 
100-foot record holder is released. 
General Electric Instrument Department, 


Lynn, Mass. 


* * 
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Heavy-Duty Exhaust Fan 
For Industrial Use 


A new heavy-duty propeller type ex. 
haust fan has been designed for indus. 
trial installations. Designated the Model K 
Ventura Fan, the unit is available with ay 
enclosed motor for either two-speed 
constant-speed drive. 

A range of sizes provides capaci 
from 587 to 12,800 cubic feet per mi 
Operation against static pressures up 
% inch is stated to be possible. A st 
lined inlet is provided to encourage 
|| flow of air with minimum resistance. 
ican Blower Corp., Detroit 32, Mich. 


Brochure Shows Method 


Of Inventory Control 


A 16-page illustrated brochure descrii 
the essentials of inventory control 
the Kardex visible system. Moving 
items, increasing turnover, reducing 
vestment and increasing profits also 
covered. 

“Inventory Control for Manufacturers"— 
KD-406 — is available from Remi 


Rand sales offices or by writing to the 
firm, 315 Fourth Ave., New York 10, N.¥, 
. 





Air Line Lubricator 


Fits Tight Locations 


An air-line lubricator, Type S, is de- 
signed for installation in tight quarters. 
Type S consists of head bowi assembly 
equipped with a separable, rectangular 
steel venturi block. The block can be 
unscrewed by hand and roughed into a 
compartment circuit like any pipe fitting, 
and within the same clearances, it is 
claimed. 

A sintered bronze lubricator wick pro- 
jects upward from the bow! of the block. 
The amount of projection governs the oil- 
fed rate. Master Pneumatic, Inc., 20430 
Sherwood, Detroit” 34, Mich. 
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emplates Speed Drawings 
Of Engineering Shapes 


The Twomey line offers drafting tem- 
plates for electrical and electronic sym- 
bols, 3/16, 5/16, %, %, Ve, and %- 
inch fivid fittings, as well as nuts and 
bolts, small and large ellipses, lettering, 
tooling, circles and sheet thickness. 

The templates are made of amber- 
coated vinyl plastic, .025-inch thick. They 
are said to make many shapes and sym- 
bols 10 times as fast as manual methods. 
E. F. Twomey Co., Inc., 728 W. Tenth 
Place, Los Angeles, Calif. 
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Aluminum Piston Features 
Steel-Lined Top Groove 


An aluminum piston with a steel-lined 
top ring grove is said to reduce top ring 
land wear and rounding. Both the top 
and bottom of the top groove have a 
steel lining with piers of aluminum for 
cooling. Sterling Aluminum Products, Inc., 
2925 N. Market St., St. Louis, Mo. 
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Automatic Gear Checker 


Inspects Tooth Variables 


The Red Ring automatic motorized pre- 
cision gear-checker is designed to inspect 
and sort spur or helical gears produced 
by conventional gear shaping methods for 
three variables in tooth dimensions. 

Gears are loaded by hand and pass 
through a set of master gears where they 
are rejected for incomplete tooth length 
if they will not roll through. Next they 
are checked for thick or thin teeth, and 
finally for size. Indicator lights tell the 
reason for each rejection. National Broach 
& Machine Co., 5600 St. Jean Ave., De- 
troit 13, Mich. 










































Thermometer Can Be Read 
From 50 Feet Away 

The Signal Eye thermometer has a 
bright red disc affixed to its pointer to 
warn an operator of temperature rise even 
at a distance of 50 feet. An opaque disc 
of the same diameter is attached to the 
dial glass to coincide with the red disc 
at correct reading. If the red disc shows 
at all, it indicates temperature change. 

The thermometers come in three or five- 
inch diameter dials and in stem lengths 
from 2% to 72 inches. Fahrenheit ranges 
for different models vary from ~40 to 
+1,000 degrees. Centigrade ranges run 
from —10 to +300 degrees. W. C. Dillon 
& Co., 14620 Keswick St., Los Angeles, 
Calif. 









Detector Locates Defects 
By Means of Sound 

The Trouble Detector is designed for 
use in locating defects in motors, turbines, 
dynamos, pumps, pipelines, automotive 
products and machines of all types by 
means of sound. 


The unit consists of a bent membrane 
and tripartite, and. a screwed sound con- 
ductor with electric shock-protecting and 
sound-absorbing bar. The sound conductor 
is placed against the area of suspected 
trouble and the membrane placed against 
the ear. Knocks, hammering, scratching 
and other troubles are said to be ampli- 
fied, indicating defects. American Zerion 
Corp., 35 W. 33rd St., New York 1, N. Y. 


* * * 


* * 
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Oil-Hydraulic Power Units 
Eliminate Outside Pipes 


Series T8 oil-hydravlic power units are 
designed for a wide range of light indus | 
trial duties such as clamping, indexing 
and transfer operations. Pumps and valves — 
are directly connected to a common man-— 
ifold mounting panel, eliminating external — 
piping. 3 

The unit is basically an electric motor, 
an oil-hydravlic pump and a control cir- 
cuit, mounted on an eight-galion reser 
voir. Pump capacities offered are 2.2, 27 
and 5.2 gallons per minute. Vickers, Inc, 
1400 Oakman Bivd., Detroit 32, Mich. 


Vacuum Sheet Lifter 


Handles 2,000 Pounds 


The Littell Roll-Over Sheet Lifter has a 
capacity of about 14,000 pounds. It han- 
dies sheet of any non-porous material up 
to five feet wide by 20 feet long and 
weighing 2,000 pounds, with a 7 to 1 
safety factor. 

The lifting action is accomplished by 
@ vacuum produced by two pumps and 
conveyed by tubes through a storage tank 
to eight rubber cups. It can rotate the 
sheet 180 degrees. F. J. Littell Machine 
Co., air-vacuum division, 4555 N. Ravens- 
wood Ave., Chicago, Ill. 

age Bek 


Laminated Plastic Data 


The Dilecto catalog contains technical 
data and specifications for the firm's lam- 
inated plastic sheets, tubes, rods and 
fabricated specialties. Continental-Diamond 
Fibre Co., Newark, Del. 
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Totally Enclosed Motors 


Designed for Fan Duty 


A series of totally enclosed, fan-duty 
electric motors, Type EFD, is designed for 
industrial and commercial use. Among 
the features are double-width prelubri- 
cated sealed ball bearings, deep cast 
fins for heat dissipation and double- 
heavy formvar winding insulation. 

Ratings are % to 20 horsepower. A 
variation of these motors, Type EXFD, is 
designed for use in installations requiring 
explosion-proof construction. Lima Electric 
Motor Co., 18 Findlay Rd., Lima, O, 
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Induction Heater Comes 
Air or Water-Cooled 


A 30-kilowatt induction heater has been 
designed that can be either totally en- 
closed water-cooled or open air-cooled. It 
consists of three basic units—the 30-kw 
10,000-cycle m-g set with its generator 
control, high frequency output cabinets 
and a work table. 

The high-frequency output cabinets are 
available with 200 or 400-volt terminals, 
or equipped to mount a variable or fixed 
ratio transformer. Westinghouse Electric 
Corp., P. O. Box 2099, Pittsburgh 30, Pa. 


Oscillograph Tests All 
Industrial Equipment 


A general-purpose ocillograph for 
static or dynamic testing of industrial or 
aircraft equipment has been designed. 
It will record up to 71 individual vari- 
ables on one oscillogram when combined 
with suitable transducers and amplifiers 
for measuring pressure, vibration, strain, 
flow, etc. 

tures include two separate galva- 





















Inspection Light Bends 
Beam Around Corners 


A multi-purpose inspection light has 
been manufactured which is said to per- 
mit examination of otherwise inaccessible 
areas. It bends light around corners by 
a combination light-focusing rod and 
magnifying mirror. 

Light of the Syte-Ayde is provided by 
a pin-sized flashlight. A kit included two 
straight - formed and two angle - formed 
rods and three detachable angle-form 
mirrors. F. T. §S. Corp., 309 Vine St., 
Camden 2, N. J. 

te 


Brochure on Automation 


Stresses Small Plant Use 


“Opportunities Through Automation” is 
the title of a 20-page brochure on the 
Ex-Cell-O line of automatically-operated 
production machines. 

Typical examples of standard, transfer 
and .special machines with mechanisms 
for automatic load and unloading of work- 
pieces are illustrated. The use of automa- 
tion in smaller plants is stressed. Ex- 


Vertical Boring Machine 


Does Double Duty 


The Style 432 vertical precision boring 
machine performs such operations as turn- 
ing, boring, facing, grooving and cham- 
fering in combinations or as separate 
operations. Dual stations machine two 
sides of a part or one side of two parts 
simultaneously. 

Each station has a separate hydraulic 
system, counterweighted compound fool 
slide, vertical spindle, drive equipment 
and controls. A station can be unloaded 
while the other is operating. Ex-Cell-O 
Corp., 1200 Oakman Bivd., Detroit 32, 
Mich, 
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Permanent Marking Ink 
In Ball Point Tube 


A permanent marking ink in a ball 
point tube is said to be fast-drying and 
not readily chipped or affected by heat or 
weathering. 

It can be used to. mark rough or smooth 
surfaces such as castings, bar stock, ma- 
chinery, tools, dies, glass, wood or plas- 

ster mounts, permitting simultaneous | tics. Seven standard colors and different 
2 wt & “wound coi! and bifllar gal-|size ball points are offered. John P. 
tyomel@es; a drive system which does ' Nissen jr. Co., Glenside, Pa. 


a 






Hydraulic Lift Truck 
Powered by Batteries 

The Challenger is a battery-powered 
hydraulic lift which is manually propelled. 
lt has a maximum lifting speed of 40 
feet per minute and a load capacity of 
1,000 pounds. 

Model 1056 raises loads to 56 inches 
and other models operate up to 86 inches. 
Big Joe Mfg. Co., 902 W. Jackson Bivd., 
Chicago, Ill. 


ote ae 
Precision Catalog Gives 
Conversion Factor List 

A 16-page free catalog has been issued 
on the Precision line of lockers, ladders, 
steel shelving and storage and mainte 
nance equipment. The inside cover con 
tains a list of conversion factors for 
neers. Precision Equipment Co., 3666 Mil- 
waukee Ave., Chicago 41, Ill. 
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Turnings © ce ce By John T. Benedict 








(Continued from Page 21) 


“woating” valve. If this is true, the 


tests will have proved to be an in- 


yaluable aid to the development 


-project—since such a malfunction- 
ing of the valve mechanism would 
“be virtually impossible to identify 


_ go definitely by any other means. 


However, as is true in many new 
“fields, evaluation of the data is a 
key factor in determining the po- 


‘tential usefulness of the methods 


and facilities employed. And, in this 
case, there still is some difference 
of opinion on the meaning of the 
double image. One group of experts 
contends that it is explainable in 
a natural manner on the basis of 
normal valve positions in a four- 
cycle engine. ge 
thera promising field of ap- 
plication apparently is in con- 
nection with isolation of the prime 
eause of engine failures during 
development testing. In one _ in- 
stance a failure which demolished 
one experimental engine had been 
attributed to the connecting rod. 
However, a keen-eyed observer 
noted that the dip-stick showed 
up as a blur on the radiograph. 
Failure of this part to produce a 
sharp image indicated that it 
must be vibrating. Further deduc- 
tion pointed to a possible fatigue 
failure of the dip-stick, which 
then became free to whip around 
inside the engine and set off fail- 
ures of highly stressed internal 


Metallurgical examination of en- 
gine components proved that the 
dip-stick was the only part to fail 
in fatigue. In this instance, early 
application of radiographic tech- 
niques would have saved the time 
and effort expended in further test- 
ing and re-design of the connecting 
rod (which had mistakenly been 
thought to be at fault). Vast possi- 
bilities for use of these methods in 
non - destructive testing programs 
appear possible now that pioneering 
ig well under way and practical 
results are showing up. 

The Radiographic Laboratory at 
the Detroit Arsend] is now conduct- 
ing a program to establish a pro- 
cedure whereby stroboradiography 
or cineradiography can be accom- 
plished on internal components of 
an operating mechanism. The term 
cineradiography is descriptive of a 
cinematographic series of radio- 
graphs representing successive po- 
sitions or amplitudes of an internal 
moving component. 

More simply, it is a “still picture” 
of the interior of a moving mech- 
anism. 

* * * 

TH operating characteristics of 

the betatron, whereby it delivers 
comparatively short duration x-ray 
pulses at an established frequency, 
results in the possibility of its ex- 
ploitation as a source for x-ray 
stroboscopic examination. In this 
particular adaptation the betatron 
replaces the “light source” except 
that it omits x-rays. The receptive 


Up to 100 


Octane Research at Ethyl 
Looks to Future 


LOS ANGELES. — When 100| 


octane gasoline comes into general 
use as a motor fuel, it will probably 
be made by blending together 
practically pure chemicals. the Cal- 
— Natural Gasoline Assn. was 

The prediction was made in a 
paper prepared by F’. D. Buerstetta 
and T. W. Warren, of Ethyl Corp. 

Ethyl, Buerstetta reported, has 
been studying how these super-fuels 
can be produced most economically, 
and has prepared and engine-tested 
many blends of the four basic types 
of chemicals — olefins. paraffins, 
naphthenes and aromatics—present 
in gasoline stocks. 

The results, Buerstetta said, show 
how varying proportions of these 
components can be blended with 
tetraethvl lead, the antiknock com- 
pvound. to form the most effective 
finished gasoline. 


Knausses Start Chevrolet 

Knauss Chevrolet Co., Tigard, 
Ore. has been opened by Berry, 
Wayne L. and Harvey L. Knauss. 











medium which in the case of strob- 
oscopic inspection is the eye, will 
be the radiographic film. 
Preliminary study by Pulk and 
Dunec, of the Materials Labora- 
tory, at the Detroit Arsenal and 
T. M. Dickenson, of the General 
Engineering Laboratories, Gen- 
eral Electric Corp., has resulted 


betatron at Detroit Arsenal and 


stroboradiographic images have 
been produced of the internal 


Electronic Data Systems 


NEW YORK.—‘“Electronic Data 
Processing in Industry,” published 
by the American Management 
Assn., describes the speed accu- 
racy, controls and savings available 
through automatic data processing. 
The 256-page volume is priced at 
$5.75 (nonmembers, $7.75). 
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parts of a pump rotating at 1,400 |is some material defect that causes 


revolutions per minute. 


The short pulse time of the beta- | 8° 


tron, coupled with its high electron 
volt energy at peak, offers an opti- 
mum combination of maximum 
penetrability and instantaneous ac- 
tion to eliminate aberration. The 
synchronizing and keying circuit is 
so adapted as to cause the betatron 
to eject electrons at some harmonic 
of its natural frequency, providing 
the predetermined amplitude of the 
mechanism examined coincides 
with that harmonic. 


As a consequence, although the 
magnetic field of the magnet is 
building and collapsing at a nat- 
ural rate of 416 pulses per second, 
its pulses will be utilized only when 
called for by the synchronization 
circuit. Techniques and systems 
are being established whereby 
stroboradiographic images can be 
satisfactorily obtained. 

a * 


T PRESENT, the “dynamic x- 

ray” technique application is 
limited to situations where there is 
either vibration, internal mechan- 
ical malfunctioning, or some phys- 
ical dimensional instability that is 
“visible.” The current type of radio- 
graph usually would be of little 
value in determining causes if there 





HEWITT-ROBINS 


INCORPORATED -«¢ 


part of any engine to suddenly “let 


But Arsenal engineers already 
are looking forward to the time 
when even this limit will be re- 
moved. Their research continues 
in the direction that may lead to 
@ capability for “seeing” what 
happens at the instant of mate- 
rial failure. 


Although they are hopeful of 
eventual success in thus broaden- 
ing the scope for practical utility 
of the new scientific research tech- 
nique, the work is not yet con- 
cluded, and details cannot be dis- 
closed. However, here is one hint 
of the approach they may be tak- 
ing: we understand that experi- 
mentation is aimed at finding a 
way to pin-point parts which are 
being subjected to internal stress 
and strains of sufficient magnitude 
to be a possible cause for incipient 
failure that could not be foreseen 
by any external signs. 

Apparently these people are not 
content with merely looking 
through the crankcase and observ- 
ing the interior of the engine— 
they want to be able to see inside 
the structure of the individual 
parts themselves while the engine 
is running! 


STAMFORD, 


X-Ray Test Engine— 

This conventional picture shows the 
test engine used as the subject for experi- 
mental application of “dynamic x-ray” 
technique at the Detroit Arsenal. (U. S. 
Army photograph.) 


More than 100,000 persons reaa AUTO- 
MOTIVE NEWS every week! 


When an automobile is styled for ~ 
comfort with Restfoam, buyers can 

see the difference . . . feel the 

difference . . . enjoy the difference. 


Restfoam foam rubber comfort 
cushioning adds the all-important 
extra selling plus that’s sure to please 
the hard-to-decide car buyer. 


CONNECTICUT 


RESTFOAM PLANTS IN BUFFALO, N. Y., FREMONT, OHIO AND STATEN ISLAND, N. Y. 
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TIRE BALANCER—The Tire True-Balancer 
is said te handle a complete job of tire 
truing, grooving, deskidding and balanc- 
ing in less than 10 minutes. A rotary 
flared-cup knife, automatically regulated 
to follow the contour of the tire, cuts 
away only the rubber that forms trouble- 
making “high spots,” it is claimed. De- 
signed for all automobile and truck tires 
through 11.00 by 22, the machine needs 
only a standard 110-volt outlet to operate. 
Big Four Industries, 'Inc., 5938 Carthage 
Ct., Cincinnati 12, o, 


Tomco lesnee Catalogs 


Tomco Products Co. Inc. hag is- 
sued new catalogs and price lists 
for its carburetors, water pumps, 
distributors, shock absorbers, brake 
oor and voltage regulators. 

rite Dept. P., 3043 W. Harrison, 


Chicago 12. sie 
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SHIPPING BOX — Lincoln Engineering 
Co., St. Louis, had this shipping box 
designed for its Multi-Luber automatic 
lubricating equipment. The box uses two 
interior packing pieces to hold the device 
firmly in place. One die-cut pad is posi- 
tioned in the bottom of the box; and the 
other fits on top of the unit holding the 
tubing in place by pressure. Its tray form 
provides place for components for 
shipment. Hinde & » 4265 Decatur 
St., Sandusky, °. 


TpmcTevene. Booklet 


The advantages offered by Tow- 
moTorque Drive are described in a 
booklet released by Towmotor 
Corp., Cleveland. 

Now available on almost all mod- 
els of Towmotor fork lift trucks, 
TowmoTorque Drive, the firm said, 
combines construction features of 
automotive-type torque converter 
drives with design principles such 
as creep-control. 


% 





REGULATOR TESTER— The Hanson 19 
Amp-Volt-Ohm Regulator Tester is designed 
for quick and accurate testing of the 
electrical circuit and all instruments found 
on the modern automobile, it is claimed. 
It tests generators and regulators on or 
off the car, and tests both six and 12-volt 
systems. Harvey E. Hanson Co., 211 W. 
Commercial St., few Pow, Mich, 


Mono-Flex Spring Catalog 
Published by Davis Auto 

Davis Auto Equipment Co., Read- 
ing, Pa., has announced that its 
consolidated catalog for car applica- 
tions on Mono-Flex helper springs, 
leaf inserts and positive spring 
aligners is available. 

The Mono-F lex line, the firm said, 
's designed for passenger cars, sta- 
tion wagons and light trucks. The 
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company will send the catalog upon 
request on business letterhead ad- 
dressed to Mono-Flex Spring Divi- 
sion, 119 N. Third St., Reading, Pa. 





CHANGEABLE COPY BOARD—This copy 
board, installed by “Z" Frank Chevrolet, 
Chicago, was fabricated and erected by 
Flashtric Sign Co., Chicago. The sign is 
double faced and the copy area measures 
14 feet, 9 inches by 4 feet, 11 inches. 
Plastic letters, measuring 17 and 10 inches, 
are used to form messages of up to four 
lines. Wagner Sign Service, Inc., 421 S. 
Hoyne Ave., Chicago 12, lil. 

a * * 


Rust Inhibitor Offered 


A one-coat rust-inhibitor alumi- 
num paint, Permite Rust-Blok, has 
been announced by the Permite 
paint division of Aluminum Indus- 
tries, Inc., Keller and Beekman 
Sts., Cincinnati, O. 

‘ * * 


* 





THROTTLE CONTROL—The Sun Electric 
Speed Control is designed for under-the- 


hood throttle control problems. The con- 
trol actuates the throttle by means of a 
portable device which is attached to the 
vehicle's accelerator pedal. Through the 
use of hand control attached to a nine- 
foot cable leading from the pedal device, 
the pedal can be accurately depressed 
and released from any position within the 
limitation of the cable, it is claimed. The 
hand control is equipped with a vernier 
adjustment, allowing precision control of 
engine: speed. Sun Electric Corp., 6321 
Avandgle Ave., Chicago, Ill. 
* Bg * 


Special Ribbons Offered 
‘Mercury Ribbon Mfg. Co., 55 
Blum S8t., Newark 3, N. J., offers a 
new service in which it inks cloth 
(similar to typewriter ribbons) for 
special purpose machines and proc- 





DRY-CHARGED BATTERY — The Super 
Cadmidyne, a five-year guarantee dry- 
charged battery, is the latest addition to 
the Bowers battery line. Requiring water 
only once a year, features are said to 
include the addition of microporous rubber 
separators, and the use of Bowers’ long- 
life Trillium grids that resist corrosion and 
the harmful effects of overcharging. Am- 
pere-hour ratings on group 1 and 21 have 
been increased to 115, with 130 ampere- 
hour ratings on the 2E and 2 groups, it 
is claimed. Bowers Battery & Spark Plug 
Co., Reading, Pa. 








EXHAUST SILENCER—The Almquist Ad- 
justable “Twin-Tone” Exhaust Silencer is a 
specially designed fiber-glas packed muf- 
fler that attaches to the end of the tail- 
pipe of trucks and cars. A tone control 
valve adjusts from a button on dash or 


floor board. Open valve is said to give. 


deep tone at highway speeds plus straight- 
through exhaust efficiency permitting full 
power intake charge; closed valve gives 
quiet, legal-limit mellow tone. Almquist 
Engineering, Dept. 100, Milford, Pa. 


Offset Duplicator Called /* 
Completely Automatic 

Termed completely automatic, 
the Ditto Offset Duplicator has 
been unveiled by Ditto, Inc., 2243 
W. Harrison St., Chicago 12, Il. 

A remote-control regulator elec- 
trically governs all workings of 
the machine, which normally 
would require an operator. The 
machine can turn out as many as 
8,000 copies per hour, according 
to Ditto. 


.s * 





ADDING 
adding-bookkeeping machine, with stand- 
ardized NCR bookkeeping forms avail- 
able, has been placed on the market. The 
machine will perform all of the basic 
bookkeeping tasks in a small or medium- 


said to include a front-feed carriage, 
which makes it possible to prepare several 
related forms at the same time; automatic 
dating, credit balance, and a fully-visible 
posting line. National Cash Register Co., 
Dayton 9, O. 


* 
Arco eee Data Chart 


Automotive Rubber Co., Inc., has 
issued a data chart on rubber in- 


sulated metal parts such as slips, 


clamps, and grommets. This chart 


also describes the rubber parts pro- 


duced by the form-dipping process 
developed by ARco. The chart may 
be obtained free by writing Auto- 
12550 
Beech Rd. at P. M. R. R., Detroit 


motive Rubber Co., Inc., 
39, Mich. 





KEY LOCATOR—The Collins Key Lo- 
Cater is a key cabinet that is said to 
simplify the handling of new-car keys by 
automatically keeping them in numerical 
order. A reinforced tag, with desired in- 
formation, is inserted in a metal slide, 
which, in turn, is placed in channel of 
cabinet. Because of the cabiret's design, 
key container can be removed at any 
point without breaking the numerital 


order, it is claimed. Collins Sales En- 
gineering Co., 13975 Hubbel, Detroit 27, 
Mich. 


* * K 

Nappe Smith Introduces 

‘Budget’ Insulated Bags 
Nappe Smith Mfg. Co., Farming- 
dale, N. J., has announced the 
“Nappy Budget Line” of insulated 
designed to keep foods or 
drinks hot o® cold. The bags, the 








MACHINE—A double duty 


sized business, it is claimed. Features are 





NEW PRODUCTS 


firm said, are insulated with Owens 
Corning fiberglass. 

They are styled in both red plaid 
and yellow plaid and are lined, 
Nappe Smith said, with virgin plas- 
tic. The line is available in three 
different sizes. 





STEEL CONTAINER—The Hamlintainer is 
a heavy-duty, folding pallet-type steel box 
for materials handling, storage and ship- 
ping. Made of heavy gauge alloy steel, 
it can be assembled or folded in less than 
20 seconds, it is claimed. Folded, it meas- 
ures 40% by 48%, by 7 15/16 inches; 
assembled for use, it measures 40% by 
48% by 28% inches O.D,. and 384% by 
46, by 24% inches 1.D. It weighs 180 
pounds and has a static capacity of 5,000 
pounds. Hamlin Metal Products Co., 2741 
Wingate Ave., Akron 19, O. 

Ag oe 


Door Upholstery Kits 


Ready for Retailers 


Jason Beauti-Door “do - it - your- 
self” door upholstery now is avail- 
able for the first time for retail 
selling. 

Each packet contains enough 
material for two doors. Informa- 
tion is available from Jason Corp., 
Consumer Products Division, 1040 
Grand St., Hoboken, N. J. 


* * * 





PORTABLE PUMP — The Hypro portable 
pump weighs 26 pounds and has a 
capacity of up to five gallons per minute 
with pressures up to 30 pounds. Equipped 
with a vacuum switch that permits un- 
attended operation, the pump will lift 
water up to 10 feet unprimed or 22 feet 
primed and has outside threaded ports 
for standard female garden hose cou- 
plings, it is claimed. Motor on the unit 
is Y% h.p., 110-volt capacitor type with 
manual reset overload protector and five- 
foot cord. Hypro Engineering Co., 700 
Thirty-ninth Ave., N. E., Minneapolis 21, 
Minnesota. 

+ 67 2 


Klear-Vu Window Scraper 


Has Reversible Blade 


The Klear-Vu scraper, for win- 
dows and windshields, has been 
placed on the market by C-EN-M 
Co.; Minneapolis. 

The scraper hag a double-edged 
brass blade in a nickel-plated steel 
handle. It will not scratch glass, 
the company says, and the reversi- 
ble blade can be resharpened with 
a file. 

* * a 


‘Automatic Ink Well’ 


Roller Is Developed 


A self-inking roller for metal ad- 
dress plates has been developed by 
Dayton Rubber Co., which the Day- 
ton, (O.) firm said will give sharper 
impressions and longer life. 


By means of a vacuum process, 
air is forced out of the synthetic 
rubber roller and ink ig run deep 
into the pores. Fresh ink keeps 
working to the surfacé as the roller 
is used, virtually becoming an auto- 
matic ink well. 




















FUEL FILTER—The Kem Full Flow filter 
said to be compact in size to allow 
easy installation on all late model e 
including 1955. Its Micro-Bronze 
will not crumble or shed particles into th 
carburetor; water, scale and dirt canm 
pass through it, and it is easily cl 
in gasoline or ordinary solvents, it & 
claimed. The filter shows no measurable 
Pressure drop at high speeds and can 
serviced with ordinary fuel pump parts, i 
is claimed. Available by individual 
ber or in display assortment of 12 
Kem Mfg. Co., 20 Wagaraw Rd., 
lawn, N.“J, 


* * * 

Adapters Hook Up Duals 
To Exhaust Hose in Shop — 

Adapters to fit dual exhausts § 
service-shop exhaust system hoge | 
have been developed by ‘can 
Industries, 3776 W. 152nd St., 
land 11, O. 

The adapters fit round or 


openings, on exhaust Ko 
under or in the bumper. 
* a * 


SK! RACK—The Ultra-Rak ski carrier is 
a@ one-piece pressed steel unit which se 
curely clamps to the rain gutter of the 
car with a rubber protected, adjustable 
Pressure pad instead of suction cups and 
gutter straps, if is claimed. It can be 
adjusted to fit all cars without the use of 
any tools and has no moving or sliding 
parts to cause wear, it is said. Markel 
Forge Co., 80 Garvey St., Everett 49, 
Mass. 


+ a * 

Night Driving Glasses 
Offered by Ramco 

Night driving glasses with chrome 
amber lenses, said to eliminate 
glare from approaching headlights, 
have been developed by Ramco 
Mfg. Co., 347 Lincoln Ave., Gran- 
ford, N. J. 

The Ray-Pruf Night Drivers are 
guaranteed for life by the maker 
against breakage. 





SAFETY BLOCK — The Castee! Ufility 
Wheel Block WB3 is a safety tool for the 
blocking of car, truck and trailer wheels. 
A large fiat base gives maximum support 
in soft footing, while integrally cast grip- 
per teeth at the rear edge assure holding 
power on ice or snow, it is claimed. It is 
also listed with removable alloy steel 
heat-treated gripper teeth or calks to facil- 
itate the replacement of worn teeth, and 
for use without teeth on asphalt or offer 
soft paving. Calumet Steel Castings Corp., 
Hammond, Ind. ete 


Wrecker Hold-Back Bars 


Developed by Cass 


Tow Champ hold-back bars for 
wreckers are ready for marketing, 
according to the manufacturer, Cass 
Mfg. Co., Harrisonville, Mo. 

The bars, like the firm’s 
Champ wrecker, will be availat 
to car dealers at discounts. 




















The thread of the story is LUREX® MM 
(made with Mylar* polyester film) in automotive eye-appeal 


The luxury look of Lurex MM has a powerful appeal for women customers as many a successful dealer knows. 
Interior fabrics woven with Lurex MM get instant response because women know Lurex-woven fabrics so well in their 
home furnishings and fashions. That is why the beautiful Lurex advertisement shown here is of special 

importance to you. Look for it in full color in the October D. A. C. News and the October 29th New Yorker! 


Lurex and Lurex MM, non-tarnishing metallic yarns made only by the Yarn Division of 
The Dobeckmun Company, Cleveland 1, Ohio + New York: 350 Fifth Avenue + London » Amsterdam 


*Mylar is a Dupont registered trademark 
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Horsepower Boosted to 240... 





Oldsmobile Has Jetaway Drive 


What's New: 

Jetaway Hydra-Matic drive... 
Improved engine with 240 horse- 
fenders, tail lights, side molding 
. +. Six-way power seat... im- 
proved power steering ... safety 
features . . . foot-operated park- 
ing brake. ee 


DSMOBILE, which has built 

nearly three million Hydra- 
Matic-equipped cars since introduc- 
ing the transmission in 1939, offers 
a Jetaway Hydra-Matic for 1956. 
Dealers will display the new models 
Thursday (Nov. 3). 

The line has 13 models with 
the accent on the Holiday hard- 
tops. Two-door and four-door 
hardtops are included in each of 
the three series along with the 
four-door sedan. In addition, the 
“98” and Super “88” list a con- 
vertible and the Super “88” and 
“88” have two-door sedans. 

The Jetaway Hydra-Matic blends 
drive ratios through oil in a second 
fluid coupling. The coupling per- 
forms the function of mechanical 
clutches in the front unit, gradually 
engaging or disengaging as it 
empties or fills. 

* + . 

7 result, Oldsmobile says, is a 

smoother transition from one 
gear ratio to the next, virtually 
eliminating roughness or jerk. A 
parking lock, operated with the 
shift lever, is incorporated in the 
transmission. Jetaway is standard 
equipment on the “98” and Super 
“S38. ” 


The “Rocket” T-350 engine also 
has been improved and horse- 
power has been hiked to 240 on 
the “98” and Super “88.” The “88” 
engine, the T-340, develops 230 
horsepower. Oldsmobile’s 1955 top 
was 202. 

Both engines have a compression 
ratio of 9.25 to 1 and displacement 
of 324 cubic inches. 

a e a 

estate properties of the 

T-350 engine have been im- 
proved though use of a higher-lift 
camshaft, larger exhaust valves 
and revised ports in the sylinder 
head, a new Quadri-jet carburetor 
and a new intake manifold with a 
T-branch contour. 

A new distributor has an ex- 
ternal access door near the base 
to permit adjustment of the 


Banner Decade | 
For Auto Sales 
Seen by Reith 


NEW YORK.—The auto industry 
will maintain a continuing high 
rate of sales for at least 10 more 
years, with upwards of 60 million 
cars sold during that period, in the 
opinion of F. C. Reith, general 
manager of Mercury. 

Record-breaking sales in 1955 
have not been “borrowed from the 
future,” but conversely have 
formed the basis for future sales, 
Reith said. He said this year’s vol- 
ume “has very bullish implications.” 

Speaking before the New York 
chapter of the National Assn. of 
Cost Accountants, Reith credited 
aggressive product and sales pro- 
grams for stimulating current sales, 
and predicted that long-run expan- 
sionary forces of population and 
productivity will create continued 
sales expansion. 

“Today’s volume reflects far more 
than the need to replace worn-out 
vehicles. It reflects a significant 
growth. in people’s willingness and 
ability to own cars,” he stated. 

“We have experienced, and will 
continue to experience, an upgrad- 
ing of desires all along the line,” 
he added, pointing out that there 
has been an upward, progressive 
movement from non-owners to 
owners, to two-car owners, to high- 
priced car owners, to owners of 
“deluxe” models and to purchasers 
wanting the maximum in automatic 
equipment. 

Reith said Mercury is “fast out- 
growing our existing four plants” 
and cited the Metuchen (N. J.) as- 
sembly plant, where a 20 percent 
increase in capacity will result from 
“1 expansion program now being 
coum pleted. 


breaker points without removing 
the cap. 


Overall steering ratio for power) Rectan icine tate 
steering has been reduced 10 per-|i, the ve ory ng lights are set 


cent to 22.7 to 1, and a new flexible 
coupling in the steering linkage 
absorbs road shock and cushions 
the wheel from vibration, the com- 
pany says. Power steering is stand- 


ard on the “98.” 
ie ee 


Casas stylists have de- 
signed an airfoil type grille 
* 






New Distributor— 


ignition timing accuracy on Oldsmobile's| latches and new safety-air head- 
1-350 engine has been improved by a/ lights which are said to extend 80 


new distributor, the company says. An 


external door on left side of distributor} padded instrument panel is stand- 
permits making point adjustments without; ard on the “98” and seat belts are 


removing the entire distributor cover. 


Pittsburgh 


New-car registrations in the 
Pittsburgh area were up sharply in 
the week ended Oct. 15, according 
to the Bureau of Business Research 
of the University of Pittsburgh. 

The bureau’s seasonally adjusted 
index of general business activity 
rose to 195.7 percent of the 1935-39 
average. It had been 195.0 in mid- 
September and 196.5 in the middle 
of August. 

Steel mills in the area raised 
operations to 101.5 percent of prac- 
tical capacity, the highest level re- 
ported since March, 1953.—(Leon 
M. Leffingwell.) 

7 


Providence 
New-car registrations jumped 32 
percent in Providence during Sep- 
tember, to total 1,474, compared 
with 1,112 in August. 
Truck registrations, meanwhile, 
zoomed 48 percent, from 103 to 153. 
New-car ions by make 
were: Chevrolet, 319; Ford, 290; 
175; Oldsmobile, 147; 
Pontiac, 93; 


35; Chrysler, 34; DeSoto, 22; 
Studebaker, 22; Hudson, 12; Lin- 
coln, 9; Packard, 7; Imperial, 2; 
Willys, 2, and miscellaneous, 15. 


Truck registrations were: Ford, 
49; Chevrolet, 46; International, 22; 
Diamond T, 9; Mack, 8; Dodge, 7; 
White, 3; GMC, 2; Reo, 2; Autocar, 
1; Divco, 1; Studebaker, 1; Willys, 
1, and miscellaneous, 1—(Ruth M. 
Eddy.) 


F 


* * 


Columbus, O. 

New-car registrations declined 4 
percent in the first 15 days of Octo- 
ber in Franklin County (Colum- 
bus), O., compared with the same 

period of September. 

Registrations dropped to 1,164 in 
the October period, compared with 
1,214 in the first half of the pre- 
vious month. 

New-truck registrations, however, 
gained 9 percent to total 99 in the 
October period, compared with 91 
in September. 

Car registrations by make were: 
Chevrolet, 382; Ford, 230; Buick, 
125; Oldsmobile, 110; Plymouth, 
90; Dodge, 89; Pontiac, 68; Mer- 
cury, 46; Chrysler, 15; 

15; DeSoto, 13; Nash, 12; Cadil- 
lac, 6; Studebak r, 6; Hudson, 2; 
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Oldsmobile's '56 Features 


ete ach ey 


Sci me . Le \ 


recessed in an oval between the 
upper and lower bumper bars. 


The restyled rear end features 
flair-away fenders, projectile type 
tail lights and a new deck em- 
blem. The license plate is set in 
@ recess in the massive rear 
bumper. 

The side molding design has been 
changed and the “98” treatment 
differs noticeably from that of the 
other two series. 

Oldsmobile has 19 new exterior 
colors, providing 155 two-tone com- 
binations, and 62 upholstery choices. 
All two-tone paint combinations are 
optional at extra cost. 

* * > 

ANOTHER new feature is an 

automatic six-way power seat 
offered on the “98” Holiday coupe 
and Starfire convertible. When 
either door is opened, the seat auto- 
matically moves rearward to allow 
easy entrance to or exit from the 
front seat. 

When the folding seat back is 
pushed forward, the seat moves 
forward to allow easy access to 
or from the rear seat. 

A foot-operated parking brake at 
the driver’s left replaces the old 
hand brake. 

Safety features on the 1956 Olds- 
mobile include interlocking door 


Super ‘88’ Four-Door Hardtop— 

One of ‘three four-door hardtops in Oldsmobile’s 1956 line, the Super "88" hay 
restyled rear fenders and tail lights. The “Holiday” designation appears on the from 
fender panel. Jetaway Hydra-Matic transmission is standard on the "98" and Supe 
“88.” :. 





feet farther on low beam. The 





optional on all models. 
Pedal Parking Brake— 

Oldsmobile's new foot-operated parking 
brake requires much less pedal pressure 
applied to the emergency brake than was 
necessary with the old hand-operated sys- 
tem, the company says. 





Flair-Away Fenders— 


Flair-away fenders and projectile type 
tail lights are features of Oldsmobile’ 
restyled rear end. The deck emblem also 
is new. Rectangular dual exhausts are 
Vo 2; B , optional equipment. 

1; Jaguar, 1, and Lincoln, 1. 

Truck registrations were: Chev- 
rolet, 33; GMC, 23; Ford, 16; Inter- 
national, 16; Dodge, 4; White, 4; 
Diamond T, 1; Divco, 1, and Reo, 1. 
—(Bert Strang.) 


Buffalo 

“Operation Cleanup” is proceed- 
ing in a fairly orderly manner in 
Buffalo. 

Dealers now showing new 1956 
models report they were able to 
dispose of ’55s in generally satis- 
factory manner. 

The used-car market is lagging 
in the face of good new-car sales. 
Dealers generally have excessive 
stocks of used cars.— (George E. 
Toles.) 


* ” * 


Cleveland 

Wrapup sales of 55 models have 
kept new-car turnovers strong in 
the Cleveland area. 

For the week ended Oct. 15, new- 
car sales were 1,570, just under the 
previous week but well above the 
same week of 1954. 

In used-car sales, volume 
slumped to 1,887. As in new cars, 
this total was below the previous 
week but was better than the 
year-ago mark. 

Sales so far during the month 
indicate in October a new mark 
may be set for any October in the 
postwar period.—(Sanford Markey.) 

eo * = 


Nylon Upholstery in ‘98'— 

Scroll pattern nylon fabric is a feature of the interior of the 1956 Oldsmobile “98” 
four-door sedan. The raised design is available in green, bive, gray or beige with the 
satin weave nylon bolster in the same color. Oldsmobile offers 62 upholstery choices 
for 1956. 


Cincinnati 

New-car registrations in Hamil- 
ton County (Cincinnati), O., during 
September totaled 4,377, a decline 
of 4 percent from the previous 
month’s 4,564. 

New-car registrations by make 
were: Chevrolet, 1,262; Ford, 881; 
Oldsmobile, 546; Buick, 446; Plym- 
outh, 302; Pontiac, 296; Mercury, 
193; Dodge, 186; Nash, 50; Cadillac, 
48; Chrysler, 48; Studebaker, 31; 
DeSoto, 22; Hudson, 21; Packard, 
18; Lincoln, 11; Volkswagen, 7; 
Willys, 3; Imperial, 2; Mercedes, 2; 
Hillman, 1, and Jaguar, 1. 

New -truck registrations were: 
Ford, 112; Chevrolet, 97; GMC, 53; 
International, 32; Mack, 20; Willys, 
10; Dodge, 6; White, 6; Reo, 3; 
Diveo, 2; Studebaker, 1, and Dia- 
mond T, 1.—(Frank Kappel.) 







From the Driver's Seaft— 


Recessed, pivot-type ash trays and a larger glove compartment are among the 
features of Oldsmobile's restyled instrument panel. The ash trays are located at either 
side of the radio controls. Air-intake controls and lighter are on the right side of the 
steering wheel, with light switch, heater, defroster and windshield wiper controls on 
the left. 
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Weight Reduction Emphasized . . . 


A 





s the rocker bar and 
jateches down the newly selected 
gear : 


the forefinger. 

Two safety features are embodied 
in the Chrysler unit. One prevents 
starting the car in any gear except 
‘neutral. A child, for example, can- 
put the car in motion by 
manipulating the buttons. 

The other safety factor is a hy- 

aulic interlock which prevents 

e transmission from being shifted 

reverse at speeds over 10 miles 

| hour, pressures generated by 

beds above 10 mph cause a small 

wing-loaded valve in the governor 

to block the manual shift valve 
reverse position. 
* * + 


Electric Control System 

For Packard Ultramatic 
CONTRAST to Chrysler’s me- 
_ chanical pushbutton system, 
Packard engineers have taken an 
entirely different approach by de- 
signing an electrically operated au- 
tomatic transmission range selec- 


8 








tor. 

Engineering problems of the two 
pushbutton systems differed greatly. 

Since the Chrysler transmission 
has no parking position, the shift- 
ing forces necessary throughout 
the entire operating range can be 
obtained readily from slight manu- 
ally applied loads on the push-pull 


Electric and hydraulic power sys- 
tems were studied, but the final de- 
cision favored the mechanical de- 
sign as the simplest type available 
to provide satisfactory operation. 


Packard engineers were faced 
with another situation which 
established certain basic specifi- 
cations and dictated a system 
fundamentally different from that 
evolved by Chrysler. Packard’s 
ee eee reeae 
a park position rmin 
extreme operating power require- 
ee de- 


With the parking sprag in posi- 
tion for holding the car on a steep 
hill, a considerable force is required 
to release the transmission from 
park and shift it to neutral. Since 
it was impractical to provide the 
necessary force by Manual means, 
a@special high-torque, low-r.p.m. 
electric motor was designed for this 


purpose. 

When the driver operates a push- 
button, an electrical impulse travels 
to the servo motor. Upon receipt of 
this signal, the motor turns in the 
proper direction to actuate a worm 
and segment gear, which rotates 
the range selector shaft. 

This shaft, in turn, positions 4 
valve for the desired driving range. 
Once the action is completed, the 
circuit is broken” and no current 
flows until another driving range 
selection is called for. 


* * * 


S* pushbuttons corresponding to 

the six Ultramatic driving posi- 
tions are arrahged in a console 
mounted on the steering column. 
The switch attached to the selector 
shaft is shaped like a segment of a 
circle, with areas corresponding to 
detent positions on the transmis- 
sion. Actuation of any button auto- 
Matically locks all others out of the 
circuit. 

Further safety advantages are 
gained by interconnection of the 
transmission control with the igni- 
tion circuit. When the ignition key 
is removed, the selector is auto- 
Matically locked in park, and it 
cannot be disengaged without again 
opening the ignition circuit with 
the key. 

At speeds above about seven 
miles an hour, only those buttons 
marked “drive,” “high,” or “low” 
can be operated. The others are 
locked out of the circuit to pre- 





utomatic Drive Units 
Redesigned for 1956 — 


vent damage to the transmission 
through accidental operation of 
” “park” “reverse” 


or 
buttons. 


To further highlight differences 
between mechanical] and electrical 
pushbutton systems, Packard en- 
gineers sometimes refer to their 
unit as having “touch” buttons. An 
operating advantage claimed for 
the electrical system is that the 
buttons require less actuating force 
and shorter travel distance than 
those on a mechanically operated 
unit. 

Mechanical system proponents 
point out, however, that the electric 
servo motor is required primarily 
to release the transmission parking 
pawl and does very little work dur- 
ing selection of actual driving 
ranges. The mechanical system is 





As the sleek modern automobiles roll over the highways, 
more and more of them have hydraulic power steering. 
Power Steering has caught the interest of practically 











Direct Mechanical Action— 


On Chrysler Corp. cars, a single cable runs between the pushbuttons and the 
valve control on the PowerFlite transmission. As buttons are depressed, the push-pull 
cable moves according to varying predetermined distances to mechanically activate 


the desired gear range selection. 

” * + 
said to be “simpler” and less costly 
than the electrical type. 


Pushbuttons Are Used 


On Futura Dream Car 

| ied IS interesting to note that, al- 
though pushbutton transmission 

controls are being used for the first 


all motorists. Demand for it is rocketing. 


More Vickers Designed Pumps are used for hydraulic 
power steering than all other makes combined because 
Vickers Pumps have the quality and characteristics 
needed. Hydraulic balance eliminates pressure-induced 
bearing loads. Pressure compensation maintains op- 
timum running clearances. The result is exceptionally 
long life with a minimum of attention required. High 
operating efficiency means less heat. They deliver ample 
power over a very wide range of operating speeds. 


There is a Vickers Pump to meet any automotive 
power steering requirement. We shall be glad to 


discuss your needs. 


VICKERS INCORPORATED 


DIVISION OF SPERRY RAND CORPORATION 


7123 


1532 OAKMAN BLVD. ¢ DETROIT 32, MICH. 


time in production on some 1956 
models, their appearance was fore- 
shadowed by experimental systems 
used on various dream cars during 
the past several years. 

At Ford Motor Co., for example, 
an “automatic transmission electric 
position selector” was first engi- 
neered for the X-500 car in 1951. 





Pushbutton switches were mounted 


located on the engine compartment 
side of the fire wall. ; 


When the X-100 project was 
tivated, the dash-mounted 
mission selector lever had insuffi- 
cient travel for direct mechanical 
actuation. The 


the X-100 to provide power actua- 
tion of the transmission shifting 
valve. F 

The next Ford car to use a push- 
button seléctor was the Lincoln 
Futura, which was first shown in 
1954. On the Futura, a pushbutton 
selector was mounted in the arm- 
rest “pedestal” between the two 
front seats. 

A trigger release for park and 
reverse prevented accidental use of 
these two buttons. Driving ranges 
were indicated by an illuminated 

(Continued on Page 34, Col, 3) 
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Series VT11 Vickers Automotive Power Steering Pump with 
integral volume control and relief valve and oil reservoir. 





Series VT21 Vickers Automotive Power Steering Pump has 
pumping unit together with integral volume control and 
overload relief valve located inside tie oil reservoir to 


save space and weight. Arranged for economical mounting 
directly on generator or other accessory. 






FOR DEPENDABLE HYDRAULIC POWER 
MAKE SURE YOUR CARS HAVE... 


Vv ICKER$: HYDRAULIC PUMPS 
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SELECTOR 
PUSH=- BUTTONS 


ULTRAMATIC 


rd WORM AND 
SEGMENT GEAR 


AND IGNITION 





Electrical Pushbutton Schematic— 

This schematic diagram illustrates operation of the electrically operated transmission 
control on the 1956 Packard Ultramatic. Arrows indicate action when “drive” range 
pushbutton is depressed. The selector valve on the transmission is operated by a 
control which is positioned by a servo-motor acting through a worm and segment 
gear. 
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Weigh t Reduction Emphasized ae 
Automatie Drive Units 


Redesigned for 1956 


(Continued from Page 33) 


plastic plate on the pedestal and | 


ably will be less difference be- 


also by colored indicator lights atop; tween 1956 versions than there 


the instrument panel. 
7 * * 


—— now from control 
trends to a summary of modi- 
fications in automatic transmis- 
sions themselves: It is apparent 
that the greatest design changes 
for 1956 have occurred in the Dyna- 
flow and Hydra-Matic. units. The 
extensive use of aluminum on the 
new Ultramatic transmission also is 
worthy of note. 

Although a new stator element 
has been added to the Buick Dyna- 
flow, and Hydra-Matic has gone 
through a complete redesign, there 
still is little evidence that these two 
GM transmissions are tending to- 
ward a common ground in design. 

It’s true that, from the stand- 


has been in the past. A look at 

construction details shows, how- 

ever, that actual designs of these 
two basically different units still 
are as far apart as before. 

In what is believed to be a new 
application of hydraulic coupling 
principles, the 1956 Hydra-Matic 
uses a fluid coupling for automatic 
clutching and declutching action. 
The complete unit comprises two 
fluid couplings and a complete 
planetary gearset. 

The Dynaflow, on the other hand, 


Angier Opens Plant 
HUNTINGTON, Ind. — Angier 
Products, Inc., manufacturer of in- 
dustrial adhesives and cements, has 


point of “driver feel,” there prob- |opened its new plant here. 








In Chicago, it takes 2— 


and it’s in the bag 


No single daily newspaper reaches 
even half your Chicago-area pros- 
pects. It takes Two. For greatest 
unduplicated coverage, one must 


be the... 


CHICAGO 


5:7 SUN-TIMES 





211 W. Wacker Drive, Chicago * 250 Park Avenue, N. Y. 


READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE 


REPRESENTED BY: SAWYER-FERGUSON-WALKER CO., LOS ANGELES, SAN FRANCISCO, PHILADELPHIA, DETROIT, ATLANTA © HAL WINTER CO., MIAMI BEACH 













uses a twin-turbine torque ¢ 
verter augumented by a planet 
gearset which operates only in th 
low-speed end of the forward dry 
ing range. % 

> 


Two Fluid Cou 8 
For New Hydra-Matic 


™ “controlled coupling” H 
Matic transmission, which ig 
be used in the 1956 Cadillac, s- 
mobile and Pontiac cars, is 
pletely new in shifting prin 
and mechanical parts. Smoot 
of operation is such that shifts 
barely perceptible, while the unit 
retains the four-speed design, fuel 
economy characteristics and tight 
coupling in direct drive road-loag 
that were features of previous 
Hydra-Matics. 

The big difference is in the map. 
ner in which the shifts are accom. 
plished. Previously, typical shift 
procedure involved the rel 
of a mechanical clutch and applica. 
tion of a mechanical band. 
was performed automatically by 
oil pressure. 

The part which was held by the 
clutch was permitted to spin free- 
ly, while the part that was 
_ ” by the band was 
stopped. To obtain smooth 
4 action a to be petra 

a high degree of precision, 
and timing had to be such that 
there was no Overlap. 

In the 1956 Hydra-Matic, the 
drum is restrained from running in 


* * bd 





Smooth Shift— 


In the 1956 Hydra-Matic (solid line), 
output torque remains relatively constant 
during the shift period. Added smooth- 
ness during ratio transition is gained by 
filling and emptying a special fivid cow 
pling, instead of using friction band ond 
clutch members, which gave the torque 
fluctuation shown by broken line in above 
graph. 





the reverse direction by an over- 
running clutch, and the elutching 
operation is accomplished by means 
of a new fluid coupling. 

As the planetary gear unit is 
changed from reduction to direct 
drive, the fluid coupling igs merely 
filled with oil and, as it is filled, a 
smooth torque application is trans- 
mitted to the part which previously 
was standing still. 

7 a * 


A SMALL coupling and a one 
way sprag clutch were substi- 
tuted for the clutch band arrange- 
ment in the front unit, and hydrau- 
lic fluid was introduced in and 
around the coupling area. 


The driving member of the new 
fluid coupling transmits torque to 
the driven member whenever fluid 
is present. When the fluid is re- 
moved, no torque can be trans- 
mitted. 

Many experimental adaptations 
of this principle were made in more 
than a hundred test transmissions. 
Finally, after being road-tested for 
More than a million miles, under 
every possible driving condition, 
the new design was released for 
production. 

Introduction of the second fluid 
ceupling behind the main coupling 
and planetary gearset is the most 
radical change since development 
of the original unit in 1939. 


The fundamental engineering 
principles in the 1956 unit, how- 
ever, are essentially the same as 
those in former Hydra-Matics. 
The new transmission consists of 


forward speeds and reverse. 

The shifts are, of course, com- 
pletely automatic, and vary 
car speed and accelerator position. 
The transmission ratios are: 

First Speed, 3.966 to 1; second, 
2.553 to 1; third, 1.554 to 1; fourth, 
1.00 to 1, and reverse, 4.307 to 1. The 
gear ratios have been changed 80 
ratio steps are more even than in 
previous years. First to second is 
a 1.55 to 1 step; second to third is 

. (Continued on Page 36, Col. 1) 
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COMING IN THE 'SG OLDSNOBILES! 
-A BRAND-NEW CONCEPT IN AUTOMATIC TRANSMISSIONS! 





i, 


ae 


OLDS DEALERS ARE “GEARED UP” FOR '56 


». » WITH A TERRIFIC NEW TRANSMISSION 
AND A BLAZING NEW ROCKET T-350 ENGINE! 





— 






Att THE Flow OF FLUID... 


ALL THE Go OF GEARS! 


Jetaway! . . . rocketing your way in the dazzling new 
Oldsmobiles for 1956! Jetaway! . . . powerfully new, powerfully 
smooth—an entirely new idea in automatic transmissions! 
Jetaway! . . . just one of-the many major advancements 
Oldsmobile dealers will offer in °56! 


And with its amazing new smoothness, Jetaway has all the get- 
away and positive power—the economy and dependability that 
millions of Hydra-Matic owners know so well! It’s another “new 
Olds idea” . . . on its way in the magnificent 1956 Oldsmobile 
models. Coming November 3rd! Jetaway! ... another top 
feature to keep Oldsmobile dealers ahead to stay in every way! 


- 


YWY"7 ay 


DRA-MATIC DRIVE 


OLDSMOBILE DIVISION -GENERAL MOTORS CORPORATION - LANSING, MICHIGAN 
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Lighter Transmissions Emphasized . . . 


Automatics Redesigned for 1956 


(Continued from Page 34) 
1.63 to 1; and third to fourth ig 1.55 
to 1, 


* * * 


Reduction Ratio Methods 
Revised Completely 


ILE the basic fundamentals 
remain the same, the methods 
of providing the reduction ratios 
have been revised completely. Dur- 
ing the writer’s visit to GM’s De- 
troit Transmission division, Hydra- 


Matic sales manager Clarence 
Smith emphasized that this is no 
“facelift” job. None of the major 
parts are interchangeable from old 
to new Hydra-Matic, and virtually 
every component from the outer 
case to the pumps hag been rede- 
signed. 

The large-scale development pro- 
gram set up to simplify the trans- 
mission and keep pace with spec- 
tacular progress in engine output 
also was aimed squarely at design 





of a unit that would retain effi- 
ciency and all-around performance 
while chalking up significant im- 
provement in smoothness of opera- 
tion. . 

To achieve these goals, the 
function of bands and servos has 
been taken over by sprag clutches 
which automatically apply and 
release at the proper time. The 
small fluid coupling in the front 
unit replaces the multiple-disk 
clutch. A band and servo have 
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been retained, but are used only 

when the transmission is in low 

range. 

The new smoothness resulting 
from substitution of a fluid coup- 
ling for the multiple-disk clutch 
and a sprag clutch for the servo- 
applied band can be portrayed on 
engineering graphs by plotting out- 
put torque versus time. 

The smoothness obtained in up- 
shifts and power-demanding down- 
shift is illustrated by curves which 
demonstrate changes in output 
torque occurring almost instan- 
taneously during the ratio transi- 
tion. To show the extent of this 
improvement, a graph for the most 


difficult shift—that from second i 
third—is included with this arti ; 










i A planetary gearset using frig. 

tion elements, it is possible 
get a sudden reduction of torque tg 
the output shaft, caused by either g 
tieup or slip between the two mem. 
bers. By using the fluid coupling 
and one-way clutch, on the othe, 
hand, there can be no such reduc 
tion — because the filling of the 
coupling smoothly picks up the 
gearset reaction from the sprag 
clutch. 

The inherent smoothness of the 
front coupling fill and exhaust ag. 
tion obviates the need for a com. 
plicated servo mechanism to time 
the band-to-clutch transition, 
Smooth application of the front 













A REPORT FROM HOLLEY RESEARCH ENGINEERS 
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"cold start’? time to a tenth of an icy second 


In Holley’s continuous research 
program, all new carburetor and 
fuel metering designs must prove 
their operating efficiency in the 20° 
below zero temperatures of the 
Holley “Cold Room.” Each turn of 
the crankshaft is reported on a 
graph similar to the one shown 
above. Cold weather starting per- 
formance and the length of time 
required to start is pinpointed to 
the second . .. to the 10th of 


a second. 


The Holley Cold Room test is 
just one of many successive researéh 
Steps that each new carburetor or 
fue] metering device undergoes. 


Many prototypes are discarded be- 
fore they ever reach the Cold Room 
testing stage. Those that do show 
merit get a rigorous test - - at 20° 
below zero - - of initial start time, 
rate of warm-up and operation dur- 
ing warm-up, and cold weather 
operation at normal engine temper- 
atures. 





Out of such exacting tests like 
the Holley Cold Room and Holley’s 
continuous program of planning, 
designing and rebuilding, will 
emerge the carburetors and fuel 
metering systems for the cars and 
trucks of tomorrow. 


FOR MORE THAN HALF A CENTURY—ORIGI- 
NAL EQUIPMENT MANUFACTURERS FOR THE 
AUTOMOTIVE INDUSTRY. 


VAN DYKE, MICHIGAN 22 


unit coupling avoids any possibility 
of mistimed shifts. 

The possibility of a brief “oppo- 
sition” of clutch and band, with 
accompanying undesirable rapid 
changes in output torque, has been 
eliminated. 

The added smoothness of the 
fourth to third part-throttle tran- 
sition has permitted engineers to 
take full advantage of the per- 
formance characteristics of the 
engine-transmission relationship, 
In the 1956 Pontiac, for example, 
part-throttle 4-to-3 downshifts 
now are available up to 35 m.p.h, 
an increase of five m.p.h. over the 
1955 maximum. 


This improvement has been made 
possible by smoothness of the tran- 



















El Camino Control— 


An aircraft-type grip handle, simulating 
the sports-car stick-shift, was provided on 
the 1954 Cadillac El Camino model. This 
installation typifies the prevailing trend 
to retain central location for the trans 
mission control on American sports-cars, 
even when an aviomatic gait is used. 










sition over wider ranges, and the 
result is a more completely “auto- 
matic” transmission, in the sense of 
a unit that provides the most ap 
propriate ratio at all times. The 
high-performance 4-to-3 full-throt- 
tle downshift is, of course, still pro- 
vided; but with improved smooth- 










ness. 

Included in the design of the 1956 
Hydra-Matic is a new “park” posi- 
tion on the indicator quadrant. 
This is designated by the letter 
“P.”” (“In gear” parking formerly 
wag obtainable only by moving the 
selector lever to “reverse” position 
after turning the ignition off.) 

For 1966, the engine may be 
started in either park or neutral 
lever position. This permits start- 
ing the engine on a hill without 
losing the benfit of “park” position. 

» 


Another Stator Member 
For Buick Dynaflow 


At BUICK, engineers have con- 
tinued their process of evolu- 
tionary development on the Dyna- 
flow torque converter type auto- 
matic transmission. Previous 
major refinements of the original 
design included the addition of 4 
second turbine in 1953 and a change 
to variable pitch stator vanes in 
1955. 

For 1956, another stator has been 
added to the unit, as the latest 
modification in a continuing engi- 
neering program to improve per- 
formance while giving the trans- 
mission a more “solid” feel. Located 
between the first and second tur- 


bine elements, the new stator re- 
(Continued on Page 37, Col. 1) 














New Business Statistics 


Due in November 

WASHINGTON.— First statistics 
from the 1954 Census of Business 
are scheduled to come off the press 
in November, according to the De- 
partment of Commerce. 

The new data will bring up to 
date the statistics on retail, whole- 
sale and service trades last col- 
lected in 1948. 
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New Look, New Feel... 
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How Makers Revised 
56 Transmissions 


(Continued from Page 36) 


directs the oil as it is discharged 
from the first turbine. 

The oil now impinges on blades 
of the second turbine at a better 
angle, to increase effectiveness of 
this turbine at low road speeds. 
One important measure of the 
improvement gained by this de- 
sign change is the startling rise 
jn converter stall ratio. The stall 
ratio now stands at 3.4 to 1, as 
compared with the former figure 
of 2.45 to 1. 

As a background for understand- 
ing the significance of this stall 
ratio improvement, and reasons 
underlying the design revision, it 
may be helpful to review briefly 
the operation of the Dynaflow unit. 

At stall ratio, for both the old 
and new transmissions, substanti- 
all the work is done by the 
first turbine. As the car gets under- 
way and gains speed, the second 
turbine becomes increasingly effec- 
tive—until, at high speeds, it is car- 
rying all the load. It also should be 
mentioned that torque transmitted 
by the first turbine is further mul- 
tiplied by transfer through a set of 
etary gears before going out to 
the differential. 
+ + a 
CE the first turbine carries 
the driving load at low speeds, 
and the second turbine is doing all 
the work at high speeds, there ob- 
viously is a transition range, where 
the proportion of power transmitted 
through the first turbine is decreas- 
ing and the proportion carried by 
the second turbine is increasing. 

The contribution made by the 
new stator member is apparent in 
an analysis of this transition range, 
where each turbine is carrying part 
of the load. 

When moving from a standstill | 
to speeds of about 20 to 25 miles an 
hour, the second turbine now comes 
into effective action earlier, and 
contributes relatively more driving 
force than was possible with the 
1955 unit. 

The key to understanding how 
this improvement is brought about 
lies in the fact that at stall ratio 
and low speeds, the first turbine 
actually takes most of the “avail- 
able work energy” out of the oil. 

“In effect, then, the fluid medium 
is virtually “exhausted” by the 
time it leaves the first turbine at 
low car speeds. 

Now, by placing another stator 
between the turbine elements, the 
oil stream is “revitalized” by being 
twisted or redirected so it can flow 
into the second turbine at a more | 
effective angle. An overrunning 
clutch controls operation of the 








new stator and allows it to free- 
wheel at high car speeds where its | 
function is no longer needed. 

Buick engineers have channeled | 
Most of the improved transmission | 
performance directly into added car | 
performance. For normal starts, 


when the accelerator is depressed | 
* * * 





Dynaflow Adds a Stator— 


Major design change in the 1956 Dynaflow was addition of another stator element | 


{labeled “‘first stator and sprag assembly” 
Gnd second turbines. As a result, oil from 
Second turbine at a more effective angle. 


|sand casting to a permanent mold 


gradually, the driver will note a 
more “solid feel” in the transmis- 
sion, while experiencing increased 
accelerating ability. 

For maximum forward thrust, 
the variable-pitch effect of the 
stator blades is, of course, still 
available by pushing the pedal te 
the floor, past the full- throttle 
position. 

* + * 
Aluminum Gains 


Increasing Use 

A with intense activity in. 
design of transmissions and con- 

trol arrangements, the field of engi- 

neering materials and manufactur- 

ing techniques also is getting 

considerable attention. The trend 


* * * 





Futura Pushbuttons— 

At lower right, on the arm rest, are the 
pushbutton controls for the automatic 
transmission in the Lincoln Futura dream 
car. 

* 7 * 

toward use of lightweight metals 
appears to be gaining momentum. 
Aluminum, in particular, has made 
a number of important converts in 
1956 transmissions. 

For the past several years, 
Chrysler has pioneered the use of 
die-cast aluminum = torque con- 
verter housings. Now, for 1956, 
further application of aluminum | 
parts is being made by Packard, 
Buick and Hydra-Matic. 

On the Packard Ultramatic, al 
weight saving of 60 pounds has 
been achieved by using aluminum 
for the transmission case and all 
major castings. The new “con- 
trolled-coupling” Hydra-Matic uses 
aluminum die castings for the fly- 
wheel housing (which encases the 
two couplings) and the rear bear- 
ing retainer. 

In the 1956 Dynafiow, approxi- 
mately 20 pounds of weight were 
saved by changing from an iron 





aluminum procedure for the bell- 
shaped torque converter housing. 
Aluminum also is used for the new 
stator member which was added to 
the transmission. 

* * * 
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in above exploded view) between the first 
the first turbine is redirected to enter the 
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Now Advertisers Can Reach Even More 
Automotive Decision Men. 


More dealership men and factory execu- 
tives than ever before study the pages of 
Automotive News every Monday morning. 
They absorb authoritative news and com- 
mentary to help them plan buying moves. 
They to help them 


operate efficiently. 


search for products 


And Automotive News is reaching still an- 
other group of buyers—1,059 of the top 
automotive jobbers. Natural isn't it—since 
the car dealer market is a big market for 


them? 
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REPRESENTATIVES 


On the June, 1955 ABC— 
© Factory executive circulation — UPI 
© Car and truck dealer circulation— UPI. 
® Automotive jobber circulation — UPI 


Total: 42,541 top-bracket subscribers — all 
paying $8.00 per year, the industry's high- 
est rate. Renewal rate, too, is tops — 85%. 
Nowhere else can you get such coverage of 
these important segments. of the automotive 
market. 


*jJune 27 issue. 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 
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® Instant, permanent sealing 
of tire punctures, 


®@ Tube or tubeless tires. 


® No driving impairment 
to balanced wheels. 


© Not affected by heat 
or cold. 


® Lasts life of tire. 


© User-tested more than 
5 years, 


ia W4AL ic 
He NEW TIRE SEAL! 
4 TIRES TREATED IN 15 MINUTES 


Protect your truck and car customers against the hazards 
of flats, at low cost to them—good profits to you! Takes 
but a few minutes to inject PERA into each tire through 
the valve opening. 
EXCLUSIVE DISTRIBUTORSHIPS NOW AVAILABLE IN YOUR TERRITORY 


PERA PRODUCTS, INC. 

Sales offices: 14700 Grandmont Ave. 
Detroit 27, Michigan 

Manufacturing plont: 801 N. 2nd St. 
Corvallis, Oregan 


Write or wire 
General Sales Manager 
Detroit 
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Hlousehold 


\Vadazine 
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Household Magazine 


Technical PERSONNEL CHANGES 


The use of electronic analog com- 
puters in the solution of hydraulic 
problems will be a feature of the 
National Conference on Industrial 
Hydraulics Oct. 27-28 in Chicago. 


There also will be sessions de- 
voted to automotive applications, 
fluids, presses, pumps, pneumatics, 
machine tools, aircraft controls, 
mobile equipment and components 
and accessories. 

x + + 


Insulating with Enamel 


Scientists in the Westinghouse 
Research Laboratories in Pitts- 
burgh have developed an insulat- 
ing enamel for copper wire. 

They say that lab tests show 
that electric motors using the new 
enamel can operate continuously 
for 10 years at 325 degrees Fahren- 
heit without insulation damage. 

* + - 


Templin Honored 


Richard L. Templin, assistant re- 
search director for Aluminum Co. 
of America, has been awarded an 
honorary membership in the Amer- 
ican Society for Testing Materials. 

* + 


Polyesters for Trial 


Reichhold Chemicals, Inc., is of- 
fering to selected manufacturers 
for evaluation two experimental 
polyesters suitable for use in mak- 
ing polyurethane foams. 

One makes flexible foams, the 
other makes rigid foams. The den- 
sity of each can be varied. 

* * 


Anderson Elected 


Marvin R. Anderson, executive 
vice - president of Michigan Too] 
Co., Detroit, has been elected pres- 
ident of the American Gear Manu- 
facturers Assn. 

Other officers are: Vice-president, 
Fred R. Eberhardt, Eberhardt- 
Denver Co., Denver, and treasurer, 
G. E. Gunderson, Brad Foote Gear 
Works, Inc., Cicero, Ill. 

€ o = 


Corrulux Expands 
An expansion program involving 


'| expenditures of $250,000 in the next 


year has been announced for the 
Corrulux division of L.O.F. Glass 
Fibers Co. 


Women Engineers Elect 


Mrs. Lois G. McDowell, assistant 
professor of mechanical engineer- 
ing at Illinois Institute of Tech- 
nology, has been elected national 
president of the Society of Women 
Engineers. 

Other officers include: Dorothea 
H. Perry, Pittsburgh, vice-presi- 
dent; Doris M. Gainor, Los Angeles, 
treasurer; Roslyn K. Gitlin, New 
York, corresponding secretary, and 
Martha J. Bergin, Boston, record- 
ing secretary. 

ae 


Goin’ Fission 


Nearly 300 scientific papers cov- 
ing practically every phase of 
peacetime uses of atomic energy 
and its byproducts will be presented 
at the Nuclear Engineering and 
Science Congress Dec. 12-16 in 
Cleveland. 

Twenty-four business and tech- 
nical societies from the U. S. and 
foreign countries will participate. 

- * + 


Snyder Expands 


A $500,000 expansion program de- 
signed to create one of the coun- 
try’s most modern plants for the 
production of automation machines 
and special machine tools has been 
announced by Snyder Tool & En- 
gineering Co., Detroit. 

The expansion will increase the 
firm’s floor space by 50 percent. It 
will enable Snyder to build transfer 
machines up to 250 feet long and 25 
feet high. 


* * * 


Doll Promoted 


The appointment of James B. 
Doll as credit manager of Federal- 
Mogul Corp. has been announced 
by S. E. MacArthur, treasurer. Doll 
succeeds Richard E. Tanner, who 
has retired. . 

of 


Conveyors on Film 


“Movement: Is Life” ig the title 
of a 20-minute film covering the 


scope of jobs done by conveyors. 

The picture was sponsored by the 
Conveyor Equipment Manufactur- 
ers Assn. Prints may be borrowed 
from Modern Talking Picture 
Service, 45 Rockefeller Plaza, New 
York, N. Y. 

+ * + 


Heintz Mfg. Appoints 


Leutwyler to Sales 


Appointment of John C. Leut- 
wyler jr. as sales manager of 
Heintz Mfg. Co., Philadelphia, has 
been announced. 

Prior to his promotion, Leutwyler 
was for 11 years manager of the 
firm’s western sales division in De- 
troit. 


* * * 


Dr. Owen in New Post 


Dr. George Owen, Assistant Pro- 
fessor of Physics at Johns Hopkins 
University has joined the scientific 
staff of Nuclear Consultants, Inc., 
New York and St. Louis. Dr. Owen 
will participate in the evaluation 
of new research programs and in- 
dustrial projects. | 

* 


Follansbee Steel Names 
Florio General Manager 


Follansbee Steel Corp., Follans- 
bee, W. Va., has announced ap- 
pointment of Alfred R. Florio as 


general manager of its sheet 
metal specialty division. a 

Florio, who is also vice-pre 
dent of Louis Berkman (Ce, 
Steubenville, O., will be responsi. 
ble for contract stamping a 
production of blue and galv: 
ized furnace pipe and elbows. 
C. Laubenheimer, division 
manager, will continue in ft 
capacity. 


+ * * 


Greer Elects Johnson 


G. Lawton Johnson has beeg 
elected president of Greer Mari 
Corp., a wholly-owned subsidiary of 
Greer Hydraulics, Inc., by the boar 
of directors of the parent com 
Edward M. Greer, president 
Greer Hydraulics, has been n 
chairman of the board of G 
Marine. 

+ * 


* 
Ford Picks Ketchman ~— 
J. V. Ketchman has been nameg 
manager, production programming 
and control department, of F 
Motor Co.’s new stamping plant 
now under construction in Chicagg 
Heights, Ill. 


* + * 


Testing Volume Published — 


The 1954 edition of the Proc 
ings of the American Society for 
Testing Materials has been . 
lished in 1,400 pages. It includes 
technical reports and papers will 
discuss'ons which have been offered 
during the year. It may be obtained 
from the society at 1916 Race St 
Philadelphia 3, Pa. Price is $12. 


Technical News in Brief 


WILMINGTON, Del.—A $3 mil- 
lion sales service laboratory to 
develop processing and design tech- 
niques for plastics has been opened 
by the polychemicals department of 
E. I. duPont de Nemours and Co., 
Inc. 

The laboratory’s primary objec- 
tive is assistance to customers cal- 
culated to reduce service problems, 
Elmer F. Schumacher, polychemi- 
cals sales director, said. 


Injection molding machines in 
the lab range from one-ounce to 
16-ounce in size and include a 
representative variety of types, the 
company said. One part of the lab- 
oratory contains about 20 auto 
engine blocks and radiators used in 
tests concerning antifreeze. 


Hotchkiss Drive 


° 

Modified on 
9 oo” 
96 Imperials 

ETROIT. — A new modified 

Hotchkiss drive igs being used 
on the 1956 Imperial. The modifica- 
tion consists of two short pieces of 
spring steel attached to the frame 


and at each end of the rear axle 
housing. 


It is designed to increase spring 
width on each side, which is said 
to increase resistance to twisting 
of = spring and reduce rear-end 
roll. 


These additional struts attached 
to the top of the rear axle are in- 
tended to confine the movement of 
the front of the differential carrier 
to a shorter travel during jounce 
and thus permit use of a lower pro- 
peller shaft tunnel. 

Since these additional struts were 
found to transmit part of the 
torque, it was said that the regu- 
lar rear springs are relieved from 
additional stressing. Engineers said 
that larger and heavier springs are 


Modified Hotchkiss Drive— 


The above drawing shows the new modi- 
fied Hotchkiss drive used on the 1956 
imperial cars. It is designed to increase 
spring width and increase resistance to 
twisting of the spring. 


not necessary to handle the engine 
torque. 


Static Electricity Used 
In Duplicating Process ~ 

DETROIT. — Chrysler is using § 
new duplicating process EB 
Xerox to reproduce drawings, fp 
tographs and reports. The proc 
uses a metal plate coated 
selenium, a photo-conductive 
ment. 

The plate is positively ch d 
and exposed to the lighted copy 
White areas of the copy causes the” 
plate to lose its charge. When & 
negatively-charged black powder i 
dusted on it adheres to the posk 
tively-charged areas reproducing 
the original copy. 

A positively-charged paper mas 
ter is placed on the selenium plate 
and picks up the powder image 
The master is then mounted on & 
duplicating machine and copies a7 
run off. 


- 


* . 


Push Saf nen Goodman 


Tells Body Engineers 

DETROIT. — “Keep safe driving 
and passenger protection in the 
front of your minds,” James EK 
Goodman, Fisher Body general 
manager, told the American Society 
of Body Engineers at its 10th anni- 
versary meeting. 

Goodman said Fisher Body hai 
programs on the drawing boards 
and in the experimental labora- 
tories for “sensational new lines of 
cars so advanced that they will not 
seem to be even distant cousins of 
the cars of today.” 


Lathe Firm Moves Offices 


LANSING. H.E.B. Machine 
Tools, Inc., hag moved its executive 
and sales offices from New York 
City to 708 Clare St., Lansing. The 
move centralizes all operations in 
the city where the company 
lathes are manufactured. 

x 


‘Tidannnies Valve Moves 


Into New Factory 

CLEVELAND. — Latest pro 
duction facility to go into operation 
for Thompson Products, Inc., is a 
fully-equipped and modernized 
office and factory at 1455 E. 185th” 
Street, new home of Thompson's 
Valve division. 

The event coincidentally marks 
50 years of valve manufacturing 
by Thompson Products — a half 
century which has seen the Cleve 
land parts maker turn out more 


than 850,000,000 valves for ontenil 


biles, trucks, tractors and statior 3 
ary engines, an accomplishment” 
believed without equal anywhe 
in the world. 
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Integral Unit Said to Perform Better .. . 
Saginaw Steering Unit Improved 


(Continued from Page 21) 


thness of operation and reduce 
ce time. This feature dampens 
out road vibrations and noises 
which otherwise would be trans- 
through the column into 

the steering wheel. 

The flexible coupling between the 

and steering shaft also is said 
to prevent steering gear shimmy 
or binding. Without this flexible 
connection, binding may be caused 
by misalignment of the upper col- 
support, and result in a “dead 
steering” feel due to increased 
friction. The defect would be par- 
ticularly noticeable in lack of 
per “recovery” after turning 
corners at low speeds. 

A service benefit is gained 
through use of the coupling, since 
the steering gear now may be 
removed from the car without 
removing the upper column, gear 
shift controls, etc. 

A reduction in servicing time 
also has been made for the valve 
assembly, which in the past has 
been the item requiring the great- 
est amount of time for mainte- 
nance operations. In previous mod- 
els of this steering gear, the entire 
unit had to be removed from the 
car to perform service work on the 
yalve assembly. In the new unit, 


* * * 





New Integral Gear— 


Compactness, simplicity and improved 
performance, were emphasized in the de- 
velopment of this new power steering unit 
by Saginaw Steering Gear. 

i 
the valve is mounted on top of the 
steering gear, and may be removed 
by taking out three cap screws. 

of * * 


WHAT is claimed to be an 
innovation for automotive steer- 


‘Mobile Factory’ 
Built by AC to 


Design Silencers 


FLINT.—Engineers at AC Spark 
Plug have built a “mobile factory” 
complete with laboratory facilities 
for making engine intake silencers 
designs and models for 1956 and 
1957 cars. 

It can be taken to a car manu- 
facturer’s plant where the silencers 
can be designed and built without 
returning to AC plants. 

“Doing the work at the customer’s 


‘ plant,” said Martin J. Caserio, AC 


chief engineer, “saves valuable 
development time both for the 
car builder and for ourselves.” 

It is housed in a 31-foot trailer 
and carries its own 110-volt AC 
Power source of 3,400-watt capac- 
ity. The trailer is towed by a 
limousine which has been converted 
to a towing dynamometer for 
Sathering certain acoustical data. 


Chart Lists Castings Data 


NEW ROCHELLE, N. Y. — A 
wall chart containing the design 
and engineering properties of the 
Various types of Meehanite cast- 
ings available to industry has been 
Prepared by Meehanite Metal Corp., 
714 North Ave., New Rochelle, N. Y. 
It is offered free. 


ing gears, Saginaw engineers have around curves at high speeds, when 


made use of Teflon plastic seals. 
Principal advantage of the new 
seals is the ability to hold tight 
pressure surges of fluid for both 
rotary and reciprocating shafts, 
with a minimum break-away of 
torque effort when the gear is un- 
der pressure. 

This feature is reported to aid in 
smooth steering when traveling 


Plant Engineering 


Reviewed in Book 


NEW YORK. — An up-to-date 
guide to plant engineering is pro- 
vided by “Techniques of Plant 
Maintenance and Engineering — 
1955,” published by Clapp & Poliak, 
Inc., 341 Madison Ave., New York 
17, N. Y., at a price of $7.50. 


The book is a report of the pro- 
ceedings of the annual conference 
held concurrently with the plant 
maintenance and engineering show 
last January in Chicago. 


only slight corrections are required 
on the steering wheel. The possi- 
bility of dangerous oversteering 
under such conditions also is 
“greatly reduced,” according to 
Saginaw spokesmen. 

The well-known recirculating 
ball nut feature is improved and 
simplified, and no looseness ex- 
ists when driving straight ahead. 
The worm thread has been 
ground with a plateau in the cen- 
ter and a slight relief on each 
side. This results in a preload on 
the ball, nut and worm assembly 
directly on center. 

The slight “free” condition on 
each end of the ball nut and worm, 

and freedom of the pitman shaft 
gear in the off-center position, is 
said to provide a low-friction gear 
with the returnability features of 
a Manual gear. 
+ * a 
oo new steering unit has the 
usual overcenter adjustment be- 


,° 
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Reduced Effort— 


The effort which must be applied by 
the driver to the steering wheel rim in a 
car equipped with Saginaw's previous 
power steering gear is compared with 
steering effort required for the same vehi- 
cle with the new unit. 

* ? * 
tween the pitman shaft and power 
rack, plus the special design fea- 
tures between the ball nut and 
worm to take up any wear in the 


gear teeth. This adjustment point 
is located on top of the gear, within 


easy reach in the engine compart- 
ment. 


Road feel has been retained by 


scoped inside the 


i 


simplicity of the new gear is seen 
in the reduction of total number 
of parts to 49. Reduction in overall 
size, coupled with the use of alu- 
minum for some parts, has pro- 
vided a one-third weight saving, 
compared with previous Saginaw 
power steering systems. 
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The Check List 
Behind A.B.C. 
Circulation FACTS 


Study the check list at the left. It’s the one 
used by a field auditor of the Audit Bureau of 
Circulations when he makes his careful annual 


examination of our circulation 


books and rec- 


ords. The answers to questions like these ap- 
pear in our A.B.C. Audit Report so that you 
can make your advertising investments on the 


basis of facts. 


Any research, to produce valid and useful 
results, must be based on such worthwhile 
questions, accurately answered. Because we’re 
members of the A.B.C., advertisers know the 
audience they get for the sales messages they 


place. in our publication. 


The Audit Bureau of Circulations is a volun- 
tary, nonprofit association founded forty years 
ago by advertisers, advertising agencies and 
publishers to bring order out of circulation 
chaos. The Bureau sets standards for net paid 
circulation, verifies circulation by field audit 
and issues A.B.C. Audit Reports. — - 

Our A. B.C. report accurately states and an- 
alyzes our circulation; tells exactly how much 
we have, where it goes, how we obtain it. We’re 
proud to be among the 3575 Bureau members 
who have helped make such A. B.C. FACTS 
the basic measure of circulation value. 


WRITE FOR YOUR COPY 
OF OUR LATEST 


A.B.C. 
REPORT 


A.B.C.—40 YEARS OF | 
FACT-FINDING AND FACT-REPORTING 
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Used-Car Auction Prices 


Another decline—this time of $6—occurred last week in the overall 

! average price of used cars sold at auction, as shown in the Automotive 

i News index. 

H Heavy decliners were '54s, off $20, and ’52s, down $10. Only gaining 

i group was the ’49s, which edged up $1. 

A All other categories suffered the following losses: ’55s, $6; 53s, $5; 

i} "51s, $3; 50s, $1, and ’48s, $2. New lows were established for all models 

Ht except ’51s, 49s and ’48s. 

i The sales ratio at representative auctions was 70.1 percent, compared 

; with 70.5 percent in the previous week. Average consignment of cars 

per auction was 167 cars, compared with 178 in the previous week. 

Pricés marked with an * indicate a unit equipped with an automatic 
transmission or overdrive and (ps) indicates power steering. 


CHICAGO 


(Arena Auto Auction. Sale every Tues- 
day. Prices are for sale of Oct. 18.) 


i Market Trend 
| 


(ps), $1,960° (62) 

$1,610* (ps). , 
CHEVROLET—’55 Bel Air (8) Sport coupe, 

$1,940, $1,915*; Bel Air (6) 2-dr., §$1,- 


(ps). ‘'52 coupe, 


i (Sold 240 cars out of 391 offerings.) 780*; Two-ten (8) Delray coupe, $1,805* 

i BUICK—’55 Special 2-dr., $2,295* (ps). '54 (ps); Two-ten (6) 4-dr., $1,395, $1,350. 

Hh RM Riviera 2-dr., $1,760* (ps); Special ‘54 Two-ten 4-dr., $1,060*, $875. '53 Bel 

- Riviera 2-dr., $1,750*. '53 RM Riviera Air 4-dr., $890* (ps); conv., $820*; Two- 

i 4-dr.; $1,100* (ps); Super Riviera 2-dr., ten 4-dr., $810*, $645°*; 2-dr., $805*. 52 

a? $1,080*; 4-dr., $995*; Special Riviera SL Deluxe 4-dr., $635, $595; '2-ar., $600, 
2-dr., $965*; 4-dr., $850*. '52 Super Ri- $555. °51 SL Deluxe 2-dr., $520*; 4-dr., 

fi viera 2-dr., $925*, $640*. $490*, $475, $425. 

/ CADILLAC—’'55 (62) coupe, $3,825* (ps); | CHRYSLER—’53 NY 4-dr., $1,040* (ps). 
4-dr., $3,645* (ps). '54 Eldorado conv., ‘52 Windsor 4-dr., $525*. '51 Windsor 
$4,100* (ps); (62) 4-dr., .$3,000* (ps), 4-dr., $400*. 

H $2,770* (ps). ‘53 (62) 4-dr., §2,050*| DeSOTO—’'54 Powermaster 4-dr., $975*. ’52 











Custom 4-dr., $445*; club coupe, $420*; 
Fire Dome (8) 4-dr., $415* (ps). ‘51 
Custom conv.; $300*. 

DODGE — '53 Coronet (8) 4-dr., $585*; 
Meadowbrook 4-dr., $560*. '52 Meadow- 
brook 4-dr., $340*. '51 Coronet Diplomat, 
$370*; Meadowbrook 4-dr., $290*; Way- 
farer 2-dr., $270*. 

FORD — '55 Thunderbird, $2,635* 
$2,550* (ps); Fairlane (8) Victoria, $1,- 
850°; 4-dr., $1,705*, $1,605; 2-dr., $1,- 
605; Main (6) Ranch Wagon, $1,655; 
Custom (8) 2-dr., $1,495*; Custom (6) 
2-dr., $1,390*; %- -ton pickup, $1,150°, '54 
Crest (8) Country Squire, $1,655* (ps); 
Victoria, $1,400*; Custom (8) 4-dr., $1,- 
115°. 

HUDSON — '55 Rambler station wagon, 
$1,755* (ps). '53 Hornet 2-dr., $750*; 
4-dr., $710*. °52 Wasp club coupe, $345. 

KAISER— 54 Manhattan 4-dr., $1,225*. ’52 
4-dr., $215*. 

LINCOLN—’54 Cosmopolitan 4-dr., 
(ps). °53 Cosmopolitan coupe, 
(ps). '52 Capri 4-dr., $910*. 

MERCURY—'56 Montclair coupe, $2,690* 
(ps). °55 Montclair coupe, $2,020*. °53 
Monterey coupe, $1,235*, $1,220°; station 
wagon, $1,175*, 4-dr., $1,030*, $1,010*; 
Custom station wagon, $1,175*; Sport 
coupe, $1,150*, $1,040; 4-dr., $1,000. 

NASH—’55 Ambassador club coupe, $2- 
225*; Rambler station wagon, $1,535; 4- 
r., $1,160; '54 Rambler 2-dr., $1,000. '53 
Ambassador club coupe, $1,000*; States- 
man 4-dr., $695*. 

OLDSMOBILE—’ 55 




















(ps), 


$1,640° 
$1,345* 


(98) Holiday, $2,865* 


(ps); (88) Holiday, $2,560* (ps); 2-dr., 
$1,975* (ps). °54 (98) 4-dr., $1,850* 
(ps); (88) 4-dr., $1,800* (ps). '53 (98) 
4-dr., $1,225* (ps), $1,185* (ps). ’'52 
(98) 4-dr., $665*. ‘51 (98) Holiday, 
$665*. 


PLYMOUTH—'55 Plaza (6) 2-dr., $1,335°*. 
’54 Belvedere Sport coupe, $1,225* (ps). 
’53 Cranbrook Belvedere, $730*..'52 Cran- 


brook 2-dr., 


AUTOMOTIVE NEWS, OCTOBER 31, 1955 


Average Used-Car Prices 


(Compiled by Automotive News) 


$200; Concord 2-dr., 
Cranbrook Belvedere, $400, $370; Cam- 
bridge 4-dr., 


on, $2,555* (ps). 


lina, 


Catalina, $1,100*, 
$930°; 


$840. 


coupe, $1,430*, 
dr., $565; Commander 4-dr., 
Champion 2-dr., 
$350*, 
WILLYS—’55 Bermuda Hartop, $980*. 


$1,555* 


$340*. 


$295. 


(ps). 


$1,400°. 


(The above figures are averages of used-car auction prices, all makeg 
and models, carried in Automotive News.) 


$410, $380, $325; 4-dr., $370, 
$295, $235. 


PONTIAC—’'55 Chieftain (8) station wag- 
"54 Star Chief (8) Cata- 
’53 Chieftain 
$1,025*; 
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This isn't all! There are many more vehicles and machines on the “go” on the farm of F. D. Loudenslager & Sons, Marion County, Obio. 


The Farmer’s Your Man! 


} Always on the “GO”... on Wheels! 


Wherever he goes, whatever he moves, whenever he works — 
#t’s on wheels! The farmer in the prosperous states of Ohio, 
Michigan and Pennsylvania is more than a pleasure-car prospect. 

He’s a triple prospect. Ofttimes, he’s a multi-prospect for three 


basic vehicles—automobile, truck, tractor . . . plus replacements, 


tires and accessories, and the petroleum products. 


What's more, farmers in these high-income states (all three 
are among the top third in farm income) are always on the 
always producing and selling, always buying. Wide 


ae ” 


gZ°, 
diversification keeps the cash rolling in steadily. 


You can reach this big, steady farm market quickly, econom- 
ically, effectively through THE OHIO FARMER, MICHIGAN FARMER, 
PENNSYLVANIA FARMER. The overwhelming majority of farmers 
read—and heed—these practical, home-state farm publications 
because they’re edited specifically for them. Capper-Harman- 











Slocum, Inc., Cleveland 14, Ohio. 




















New individual studies on the 
“Farm Petroleum Market” in Ohio, 
Michigan and Pennsylvania — 
designed as guides for your pro- 
motion and sales planning. 

These 75-page booklets contain 
important facts —on automobiles, 
trucks, tractors, petroleum products, 
tires and accessories (plus heating 
and cooking equipment) used by 


Send for Your Free Copy of the 
“FARM PETROLEUM MARKET”’ 





farmers in these three high-income states. 
The booklet for either state— or all three — will be 
mailed free upon request. Write to Capper-Harman- 


Slocum, Inc., 1010 Rockwell Avenue, Cleveland 14, Ohio. 


THE OHIO FARMER * MICHIGAN FARMER * PENNSYLVANIA FARMER 





4-dr., $1,015°*, 
station wagon, $850* (ps); 2-dr., 
‘52 Chieftain (8) Catalina, $715*. 
STUDEBAKER — '55 Commander club 
°53 Champion 2- 
$530. 
$385; Commander 4-dr., 





Oct., Sept., Aug, 
Model 1955 1955 
bbeetaeesreia ie $2,027 


MISCELLANEOUS—’53 Hillman Minx ¢ 


"51 dr., $415. 


JENISON, MICH. 


(Grand Rapids Auto Auction. Sale e 

Tuesday. Prices are for sale of Oct. 18.) 

(Market appeared more solid than last 
week, Bidding was active and most autos 

seemed to be in greater demand. Sold 199 
cars out of 141 offerings.) 

BUICK—’55 Super Riviera 2-dr., $2,359* 
(ps); Special 4-dr., $2,055. "54 Super 
Riviera 4-dr., $1,675* (ps); Special 4-dr., 
$1,345. ‘53 Super Riviera '2- dr., $1,185*, 
$1,150*; Special 2-dr., $915*. *52 Super 
Riviera 2-dr., $725*; Special 2-dr., $625*, 
"51 Super Riviera 4-dr., $565*, $555*, 
"50 Special 4-dr., $255. "49 Super 4-dr,, 
$125. f 

CADILLAC—'55 (62) club coupe, $3,500* 
(ps). "53 (62) 4-dr., $1,935* (ps). "Si 
(62) 4-dr., $1,150*. 

CHEVROLET—’55 Bel Air (6) Sport coupe, 
$1,800*; Bel Air (8) 4-dr., $1,690*; One- 
nifty 3-dr., $1,265. '54 Two-ten " 2-dr,, 
$965; Bel ‘Air 2-dr., $925*. '53 Bel Air 
4-di., $830; Two-ten 2-dr., $775, he 
$625. °52 SL Deluxe 2-dr. $500°: 
Special 2-dr., $455. '51 SL Deluxe Ba 
Air, $445; 2-dr., $445*, $390*. 50 SL 
Deluxe Bel Air, $325; 2-dr., $190*; FL 
Deluxe 2-dr., $270. é 

CHRYSLER — ’50 Windsor conv., $300*; 
4-dr., $255. 

OTO — '53 Powermaster club coupe, 
$900*. 

DODGE—’54 Coronet station wagon, §$1,- 
360*. ’°53 Coronet (8) Diplomat, $825*, 

FORD—’55 Custom (8) sedan, $1,525. 
Crest (8) Country Squire, $1,500*: Cus- 
tom (6) 2-dr., $835. '53 Main (8) Ranch 
Wagon, $1,010; Custom (8) 4-dr., $870; 
conv., $850*; Custom (6) 4-dr., $735; 
%-ton pickup, $490. ‘51 Custom (8) 2- 
dr., $405; 4-dr., $350. ‘49 Custom (8) 
2-dr., $165. 

HUDSON—’51 Hornet 4-dr., $315*. 

LINCOLN—’52 4-dr., $690*. 

MERCURY—’55 Montclair Hardtop, $2,235* 


(8) 


"52 


54 


(ps). '53 Monterey Hardtop, $1,185*. 
NASH—'53 Statesman 4-dr., $795*, $615, 
$600*; 2-dr., $575; Rambler club coupe, 
$525. '52 Rambler 2- dr., $460; Statesman 
oe $425. '51 Rambier statidn wagon, 


OLDSMOBILE—’54 (88) Holiday, $1,660. 
*53 (88) Super 4-dr., $1,160*%, $1,150*%, 
"51 (98) 4-dr., $590*. ‘50 (88) 2-dr.,. 
$365*, $255. '49 (76) 4-dr., $195. 

PLYMOUTH — "53 Cranbrook Belvedere, 
$795; Cambridge 4-dr., $710. ’52 Cran- 
brook Belvedere, $615. ’51 Cranbrook 
4-dr., $285, $200; club coupe, $225. ’50 
Deluxe 4-dr., $160. 

PONTIAC—'55 Star Chief (8) club coupe, 
$2,000*; Chieftain (8) 2-dr., $1,570. ’54 
Chieftain (8) station wagon, $1,355*, 
$1,330*; 2-dr., $1,160*. ’53 Chieftain (8) 
4-dr., $1,000*, $835; 2-dr., $975*; Chief- 
tain (6) 2-dr., $630. °52 Chieftain (8) 
Catalina, $740*; 4-dr., $650*. ’50 Silver 
Streak (8) 2-dr., $280*, $245*. °49 Silver 
Streak (6) 2-dr., $210*. 

STUDEBAKER—’54 Champion 2-dr., $795. 
53 Commander Hardtop, $915; club 
coupe, $745*. '51 Champion club coupe, 


215. 
, $350. 


WILLYS—'s2 2-ar. 
FT. WAYNE, IND. 
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(Prices holding well on all models up 
BUICK—’'54 Century 2-dr., $1,750*; Spe- 
2-dr., $590. '52 Special 4-dr., $625*. ‘51 
245; Bel Air (6) 4-dr., $1,150. ’54 One- 
SL Deluxe 4-dr., $515, $450. 
CHRYSLER—’51 NY 4-dr., 
"50 NY 4- dr., $255. 
$725. 
"51 Deluxe 4-dr.,. $285, $270. 
brook 2-dr., $720. ’52 Coronet 4-dr., $330. 
$2,530*; 2-dr., $2,245*. °55 Thunderbird, 
4-dr., $1,000. '54 Main (8) station wagon, 
’53 Custom (8) sedan, $900*, $840*, $785, 
$415, $390. 
$255. 
Monterey 4-dr., $115. 
(ps). °'53 (88) Holiday, $1,130* (ps); 
$425*. '50 (88) 4-dr., $300*; (98) 4-dr., 
(200) 4-dr., $600. ’50 (200) 4-dr., $130. 
brook 4-dr., $465. °51 Cranbrook 4-dr., 
., 2 at 
$995*. '53 Chieftain (8) station wagon, 


(Carl Marker’s Auto Auction. Sale every 
Tuesday. Prices are for saie of Oct. 18.) 
to and including ’54s. Sold 81 cars out 
of 107 offerings.) 

cial 4-dr., $1,400; 2-dr., $1,240. '53 RM 
4-dr., $1,090* (ps); Super 4-dr., $1,000*; 
Special 2-dr., $320. '37 4- -dr., $230. 
CHEV ROLET—’55 Two-ten (6) 2-dr., $1,- 
fifty 4-dr., $925. '53 Bel Air 4-dr., $955, 
$880; 2-dr., $950, pia $705, $505. 
SL Deluxe 2-dr., $350; So; d- dr., $350; %-ton 
panel, $390. 
$400; Windsor 
2-dr., $360. 

DesoTO—’ 52 Fire Dome (8) 2-dr., 
DODGE — '55 Coronet 4-dr., $1,450. "54 
Meadowbrook 2-dr., $1,000. °53 Meadow- 
"51 Meadowbrook 2-dr., $255. 
FORD—'56 Fairlane (8) station wagon, 
$2,475*; Fairlane (8) 2-dr., $1,585; 4-_ 
dr., $1,510; conv., $1,790*; Custom (6) 
$1,335; Crest (8) 2-dr., $1,160; Custom 
(8) 2-dr., $830; Main (6) 2-dr., $685. 
$725; Main (8) 4-dr., $600. '52 Custom 
(8) 2-dr., $500. °51 Deluxe (8) 2-dr., 

KAISER—’52 Deluxe 2-dr., $295. 

MERCURY—’50 Custom 2-dr., 

NASH—’51 Statesman 4-dr., $285. 

OLDSMOBILE—’55 (88) Holiday, $2,340* 
conv., $1,130* (ps). °'52 (88) Holiday, 
$805*. '51 (98) 2-dr., $485*; (88) 2-dr., 
$350*, $300*. ’49 (88) 4-dr., $270. 

PACKARD—’53 Clipper 2-dr., $1,025*. °52 

PLYMOUTH—’54 Belvedere Cranbrook 4- 

r., $1,010; Savoy 4-dr., $850. '53 Cran- 
$255. '49 Deluxe 2-dr., $150. 

PONTIAC—’54 Chieftain (8) 2-dr 
$685*. ’52 Chieftain (8) 2-dr., $470*. '51 

(Continued on Page 44, Col. 1) 
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Hot Off the Wires! 
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In a year that has seen one warmed-over model after 
another being introduced, it’s big news when a car with 
brand-new style, brand-new power and brand-new fea- 
tures blazes forth in the auto world. 


That's what you’ll see November 17th—Nash for 1956. 


That’s when Nash dealers will show the big style change— 
Speedline Styling. Inside news that’s just as big—com- 
pletely color-keyed interiors—brand-new beauty inside 
to complement brilliant new exterior colors. 


That’s when Nash dealers will show something new in 
power—new V-8 performance in the Ambassador, AND 
an all-new OHV engine in the Statesman with the highest 
power-displacement ratio of any six in America. Power 
and transmission choices to fit all the wants of every new 
car buyer in every price field. 


That’s when Nash dealers will introduce the plushest, 
most luxurious travel comforts the road has ever known— 
and the most-wanted, most profitable power assists and 


 Now.17¥ 


luxury ‘‘extras’’ for the most discriminating buyer. 


THAT’S NOT ALL! As Nash dealers swing into the 1956 
model selling season, they’re counting up their shares of 
a cash bonanza of millions of dollars which is being paid 
them from the Nash Dealer Volume Investment Fund— 
all this over and above their regular profits which were 
already higher than the industry average! 


THAT’S NOT ALL! There’s an all-new Rambler coming 
soon—the only entirely new low-priced car—designed, 
powered, styled, sized and priced for big, Big, BIG volume. 


SOUND GOOD TO YOU? There are still a few open points 
available for which you may qualify. Still time to get your 
Nash sign over the door to cash in on the new 1956 Nash 
and Rambler cars. Still time to get in on the ground floor 
with the new ‘‘gold mine franchise’’ of the industry. 
Write or wire in complete confidence to Dealer Develop- 
ment Department, Nash Motors Division, American 
Motors Corporation, Detroit.32, Michigan. 


In ’56—More Than Ever... 
It Pays to Sell 
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Sy: AMERICAN MOTORS MEANS MORE FOR AMERICANS 
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Current Prices on New Cars 
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$4,569; conv., 
“dr. hardtop and conv., 


4,500 Engineers 
Expected at Nov. 
ASME Convention 


- CHICAGO. — “The Engineer and 
the World of Commerce and In- 


dustry” will be the theme of this| 335.50; 


year’s annual meeting of the 40,000- 
member American Society of ‘Me- 
chanical Engineers, to be held here 
Nov. 13-18. 

More than 4,500 engineers, scien- 
tists and others are expected to 
attend the meeting, climax event 
of ASME’s 75th anniversary cele- 
bration this year. Celebrating its 
25th anniversary will be the Amer- 
ican Rocket Society, an ASME 
affiliate. 

Some 350 technical papers will be 
presented in more than 100 sessions 
in the following fields. 

Among the featured speakers will 
be Lt. Gen. James H. Doolittle, 
Shell vice-president, New York; 
Simes T. Hoyt, staff consultant, 
Castle & Cooke, Ltd. Honolulu; 


Carl G. A. Rosen, consulting engi- cae 


neer, Caterpillar Tractor Co., 
Peoria, Til.; Clyde E. Williams, di- 
rector, Battelle 
Columbus, O.; Philip Sporn, presi- 
dent, American Gas & Electric 
Services Corp., New York; Charles 
F. Kettering, director, General Mo- 
tors Corp, Detroit; Walker L. 
Cisler, president, Detroit Edison Co., 
Detroit, and William Francis Gibbs, 


president, Gibbs & Cox, Inc., New 
pass 


York. 
Several colleges will hold reunions 
during the meeting. 


Van Zee Elected 
CHICAGO.—B. G. Van Zee, chief 
engineer of the automotive engi- 


neering division of Minneapolis- | 2-dr. 


Moline Co., Minneapolis, has been 
elected president of the Internal 
Combustion Engine Institute. 
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Memorial Institute, | 2, 
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New Commercial Car Registrations, 
30 States for September, 1955-1954. 
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New eee Car a d1 States for September, 1955-1954 


Car registrations by states 


are released here weekly, as 


compiled by R, L. Polk rep- 
resentatives in state capitals. 
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Haro'd L. Danziger has been| sentative in Michigan. Schaeffer 


promoted to general sales manager 
‘of R. ©. Hollings- 
Corp. 
Danziger for- 
merly was group 
anagerin 
charge of Hol- 
ead’s ere 
motive, specia 
and Uni- 
versal divisions. 
He has been with 
firm since 
when he was 
appointed district 





H. L. 
manager of the automotive division. 
He was named group manager in 


1954. 


. t * 

Chrysler Names Minett 
Defense Operations Chief 
Irving J. Minett, 41, has been 
named general manager of Chrys- 
ler Corp.’s Defense Operations divi- 
sion. He has been operating man- 
ager of the corporation’s Newark 
(Del.) tank plant since July, 1954. 
Minett joined Chrysler in 1934 
and has held a variety of manu- 
facturing, sales, sales promotion 
and engineering posts in the Export 


and Defense Operations divisions. 
+ * * 


General Names Bloomberg 


Contest Sales Coordinator 


General Tire & Rubber Co. has 
announced the appointment of A. 
S. Bloomberg to coordinate sales 
during General’s magic seat cover 
contest. He will guide sales of 
vinyl plastic seat cover materials 
produced by the Textileather and 
Jeanette divisions of Bolta Prod- 
ucts, a division of General. 

Bloomberg said that any man- 
ufacturer or jobber of seat covers 
or seat cover materials and any 
retail outlet or trim shop may tie 
in with the contest promotion. 
“We are not specifying,” he said, 
“that the winning covers must be 
trimmed with General’s plastic 
materials.” 

* x od 


Reo Appoints Wilkins 


Southwest Region Manager 


George W. Wilkins, former Buf- 
falo branch manager, has been 
named southwest- 
ern regional man- 
ager for Reo. 

Wilkins joined 
Reo last January 
after serving as 
vice - president of 
Autocar Co. His 
headquarters will 
be in Dallas and 
his territory will 
include Kansas, 
Missouri, Arkan- 
sas, Oklahoma, 





G. W. Wilkins 
Texas, New Mexico and Louisiana. 
- * * 


Willard Appoints 


Harbison in Sales 


John S. Harbison jr. has been 
appointed replacement sales man- 
ager of Willard Storage Battery 
Co. and will direct the company’s 
merchandising operations, in the 
automotive replacement field, 
throughout the U.S. 

Harbison joined Willard in 1947 
as district sales representative at 
Kansas City. In 1951, he 
district sales manager in Cleve- 
land. then regional sales manager 
in 1953 and regional sales man- 
ager in Chicago in 1954. 


* ” * 


Burlington Mills Adds 


Mortimer in Auto End 


John L. Mortimer has joined the 
automotive fabrics division of Bur- 
lineton Mills in Greensboro. N. C. 

Mortimer has heen associated 
with Massachusetts Mohair Plush 
Co. for the vast 2% vears. most 
recently as general sales manager. 
He will have responsibilitv for the 
automotive fahrics operations of 
Burlington Mis. 


Zink asia Schaeffer 


As Sales Supervisor 
Georve Schaeffer has been ap- 
nointed field sales sunervisor for 
Howard Zink Corp.. Fremont. O.. 
manufacturer of auto seat covers. 
He formerly was sales repre- 


now will extend his duties to the 
entire midwest, the company said. 


Wray Goes to Coast 


Sidney W. Wray, formerly a sales 
engineer with the Wallace Barnes 
division of Associated Spring Corp., 
has been transferred to the cor- 
poration’s Seaboard coil spring divi- 
sion, Gardena, Calif. 


* * * 


Transistor Promotes 2 

Allen J. Dusalt has been named 
general sales manager of Transistor 
Products, Inc. and Samuel Rubino- 
vitz has been named government 
sales manager, it was announced 
by E. F. Giguere, sales vice-presi- 
dent. 


Walker Mfg. Assigns 


Six Territory Aides 

Walker Mfg. Co., Racine, Wis., 
has named six new territory repre- 
sentatives. The men and the terri- 





tories in which they will work are: 
Robert W. Crawford, mountain 

states district; Charles R. Munsch, 

central plains; Robert W. 

ton, south central; John M. Beck- 

man, midwest; William H. 

New England, and James A. Wolf, 


southwest. 
* * + 


Bendix Names Farrell 


Automotive Sales Chief 


Frank E. Farrell has been named 
director of sales for automotive 
products of Bendix products divi- 
sion Bendix Avia- 
tion ¥ 

Other recent 
automotive sales 
changes include 
appointment of 
Earl as 
sales -staff assist- 
ant at South 
Bend and transfer 
of Duncan A. 
Campbell from 
the Mishawaka 
(Ind.) plant to 


F. E. Farrell 
the South Bend sales staff 


* * * 


Ford Appoints King 


Appointment of William J. King 
as industrial relations manager of 
Ford Motor Co.’s chassis parts divi- 


sion has been announced. King, 
formerly industrial relations man- 
ager of the division’s Canton (0O.) 
jotge plant, joined the company in 


SKF Names Sutherland 


SKF Industries, Inc, has an- 
nounced appointment of J. H. 
Sutherland as Chicago district man- 
ager. He previously was field engi- 
neer for SKF’s Pittsburgh district 


office. 
* * aa 


Goodyear Elects Spencer 


Election of Kenneth A. Spencer, 
Kansas City, as a director of Good- 
year Tire & Rubber Co. has been 
announced by P. W. Litchfield, 
board chairman. His election fills a 
vacancy created by the death of 
George A. Sloan. Spencer is presi- 
dent’ of Spencer Chemical Co., and 
president of Pittsburgh & Midway 
Coal Mining Co. 


* * * 


Permatex Names Holladay 


Permatex Co., Inc., producer of 
automotive, industrial and aviation 
maintenance chemicals, has named 
Rufus T. Holladay, Nashville, Tenn., 
as regional sales manager for Ten- 
nessee, Florida, Georgia, North 
Carolina, South Carolina, Missis- 


son, Chattanooga, Tenn., has 
named to succeed Holladay 
trict sales manager in Tennessee 
and northern Alabama. - 

* 


White Meta Promotes 


Chambers and Henry 
John E. Chambers has been 


formerly was wholesale 

ao aaa succeeds W. L. 
who been named manager of 
White's Los Angeles quranch. 


Brush Riis Smith 


a a of Perry C. Smith 
as manager of the equipment de- 
partment of Brush Electronics Co., 
Cleveland, has been announced. 
Smith, who joined Brush earlier this 
year, formerly was general manager 
of the electronics Instruments divi- 
sion of Burroughs Corp. 
CJ 


Hertz Promotes 2 


Hertz Corp. has named Frank J. 
Huster, Chicago, national manager 
of transient car rental operations, 
and O. K. LeBron, Philadelphia, 
national manager of truck lease 
operations. Both were elected vice- 
presidents. 











Selling New Cars? 





Where Are You Placing Your 


Advertising in Chicago? 


nee 






Here’s the score on new car 
for the first nine months of 1955: 


DAILY NEWS. 


LAAT LACTATE 





In Chicago and suburbs, 
the Chicago Daily News reaches 
the most able-to-buy homeowner 
households at the least cost of 
any Chicago daily newspaper. 





In the Chicago Daily News, 
gets maximum home coverage 
people who are buying new cars. It’s the Chi- 
cago paper that has the most new car advertising 
linage. 


ies | 


\ - 


| . 
YI 


all 1 


See your Daily News representative for all 


the facts on the home coverage study, pre- 


Daily Tribune. .. . 
Daily American. . . 
Daily Sun-Times. . . 


New York 


Detroit Miami 


advertising in 


pared by J. R. Brady & Associates. 


where advertising 
- » reaches the 






i 
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Chicago daily newspapers 


. 864,305 lines 
. 777.336* lines 
- 616,515 lines 
. 458,781 lines 


*Zone Linage Included 
Source: Media Records, Inc. 


CHICAGO DAILY NEWS 


Chicago’s HOME Newspaper 


Atlanta 


Les Angeles 


San Francisco 
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What It Takes to Change Over... 





New-Model Labor Pains 
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By Joseph M. Callahan 
Staff Writer 
UALITY -CONSCIOUS dealers 


job that needs doing. So you call in 
an older employe. He’s probably 
never done this job before so we're 


_have also been compounded this 
year by several more ventures 
into automation and some labor 


(Continued from Page 40) . a 
Silver Streak (8) 4-dr., $380*. ‘49 Silver gt 355°. ‘53 Chieftain (8) Catalina, gi: 
Strea 


.and consumers have caused 
builders of higher-priced cars to 
take more for “face-lifting” 
changeovers than the lower-priced 
makes, according to Chrysler divi- 
sion. 

As G. T. Poirier,,general manager 
of manufacturing for Chrysler divi- 
sion, declared last week: 


the job, 


original job. Sometimes, we'll train 
five or six men for a new job be- 


delayed considerably until he learns 


“When we reach the stage of pro- 
duction where his regular job is, 
this older fellow must be moved to 
it. And we have to bring in another 
man and possibly teach him the 


problems, which traditionally 


$520*. ‘50 Champion 4-dr., $125. 49 
sri ar cneeed mae mares | Es, cee 
MISCELLANEOUS—’52 Henry J 2-dr., $170. 


Auto makers today are plagued 
with a whole series of problems 
because of the current trend to 
“custom-making” each car. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Oct. 19.) 


se active 


k (6) 4-dr., $200. \ 
STUDEBAKER—’53 Champion 2-dr., $620*, STUDEBAKER— 50 Champion 4-dr_ 


ALBANY 


(Tim Anspach Auto Auction. Sale ry 
Monday. Prices are for sale of Oct. M52 


en Se eae 






7 


“We figure that our changeover 
time, which is normally about six 
weeks in a face-lift year and 
eight weeks in a major-change 
year, should take a little longer 
than makers take 


because people expect more pre- 
cision and better quality in the 


bigger cars.” 

By way of support for Poirier’s 
statement, it was recalled that 
Chrysler and Imperial competitors 
.Cadillac, Lincoln and Packard— 
all took a month or more to effect 
their transitions. Chevrolet and 
Ford, however, went the other way, 
shortening their changeover periods 


to but a few days. 
S vate Chapel Secunia de- 
rtment, Poirier said, sought 
to el between 12,000 and 15,000 
Chryslers and Im- 
perials in dealer 
showrooms for 
the Oct. 21 intro- 
duction date. This 
gave four or five 
cars to each of 
the division’s ap- 
proximately 3,300 
dealers. 

Earlier, though, 
a Sept. 15 dead- 
line of 350 cars 
had to be met to 


* 





G. T. Poirier 
accommodate dealer previews. This 
assignment is a tough one, accord- 


ing to Poirier, since kinks and 
bugs in the first cars of a — 
run can foul up factory plans to 

show dealers the best-possible vehi- 
cles. Often, many of the dealer- 
preview cars are finished by hand. 

Chrysler division’s problems have 
been compounded this year, said 
~— by two factors: 

ae from one plant - 
another. The Kercheval plant in 
Detroit hag been completely va- 
cated and all manufacturing op- 
erations now are concentrated in 
the Jefferson plant. 

2. Production of two different 
cars—the Chrysler and the Imperial 
—on one line. Next year, the Im- 
perial probably will be manufac- 
tured on a separate line. 


yas ‘66 changeover at Chrysler 
division began July 9 when pro- 
duction of ’55s ended, and about 
13,000 of the division’s 17,000 sal- 
aried and hourly employes were 
laid off, most of them for brief 


periods. 

Said Poirier, “We immediately 
began tearing apart the whole Jef- 
ferson plant and installing almost 
100 percent new equipment.” 

By Aug. ss the equipment in- 
stallation had progressed suffi- 
ciently so that work could begin 
on sub-assemblies. And on Aug. 
19, the first bodies were framed. 
_ Then came a period of from 
seven to 10 days in which all effort 
was concentrated on filling the 
pipelines that lead to “car assem- 
bly,” the Chrysler line where the 
car is actually put together. Final 
assembly at this plant is merely a 
line where several finishing touches 

are applied. 

This year, the pipelines were 


pretty well filled by Aug. 22 and| MOTOR CO 


the first finished autos were sched- | _ 
uled for this date. For the first few 
days, the production schedule 
called for two or three cars an 
hour. Then, the schedule was 
pushed up to five, eight and 12 
cars an hour. 

During this time the foremen 
and supervisors, informed of the 
production step-ups by the schedule 
department, gradually and method- 
ically began calling their men back 
to work. 

z e + 
g RmATLY complicating produc- 
tion at the early stages was the 
union position that top seniority 
men be recalled first, regardless of 
the job they perform, 


Poirier explained, “You have a 


year is the new and lower quarter 


lid, the roof, the opening of the 











“Our trim department is really 
on the hot seat in this respect,” 
said Poirier. “Trim hag shown a 
serious tendency to cause bottle- 
necks, mainly because there are 
so many different accessories 
these days. 

“Almost every extra, whether it 
be automatic transmission, air con- 
ditioning, window lifts or what, re- 
quires a different trim inside the 
car. In addition, we have 65 differ- 
ent color trims in the Imperials, 

“A big parts inventory is just|New Yorkers and Windsors.” 
ae np eo Poirier said. “You a ik ah a ci 

ave to keep your inventory very 
trim, Otherwise, you can build up am i poy SH es 
a $20 million parts inventory in no » 8 
time at all. We try to hold this to 
about $6 million—an average of 
about two weeks’ supply.” 

In these critical weeks, Poirier, 
who’ serves directly under A. M. 
Fleming, manufacturing vice-presi- 
dent for Chrysler division, spent a 
great deal of time out in the plant 
to keep himself informed minute- 
by-minute of the progress being 
made and to show the foremen and 
employes that he’s vitally inter- 
ested in their. progress. 

* 


oo to the early days 
of a new model, Poirier said it 
takes about 1,000 cars before they 
are coming off the line in good 
shape without extra factory work. 
During this time the workers have 
to do a maximum amount of “butch- 
ering.” 

Among the many problems that 
must be solved in the first produc- 
tion stages are these: 

1. The vendors sometimes deliver 
production items that do not per- 
fectly match the samples they 


fore we really get production roll- 
ing.” 

A prime consideration at all 
times— and particularly at this 
time —is that no manpower be 
wasted by calling in unneeded 
people. This drive for economy 
also is expressed in diligent ef- 
fort to keep to a minimum the 
factory’s inventory of parts, bod- 
ies and engines. 


was satisfied. By Oct. 10 this year, 
output had reached 45 an hour. 
Shortly, it will be boosted to 54 an 
hour. 

Poirier said, “We have to play 
this whole thing largely by ear. 
Sales reported an optimistic recep- 
tion of the car by the dealers, and 
so, we have again raised our pro- 
duction sights.” 

The new Chrysler division facili- 
ties have a potential capacity of 75 
cars an hour, giving it an annual 
potential capacity of 288,000 vehi- 
cles. The division’s production “sys- 
tem” will contain about 2,000 partly- 
built cars. 


It takes 40 hours, or 2% 16- 
hour days for a Chrysler to be 
built from the ground up. Chrys- 
ler now is working two eight- 
hour shifts. 

In the course of a single day, 
especially early in the mode] run, 
the production line may be halted 
10 to 15 times because of labor 
troubles, equipment breakdowns 


bas y gore dicta be tie and other reasons, Poirier said. 
vendor may D 
in his jucti aily reports are compiled on 


this subject, carefully listing the 
length of the breakdown, the cause 
and other information. 

+ * * 


QrE of the big problems facing 
Chrysler division and the other 
auto makers this year was: 
“Should we shut down production 
in the late summer when demand 
for cars is still at a near-peak? Or 
should be continue producing our 
55s until demand begins to slip?” 


Said Poirier, “This is a prob- 
lem. But we are very reluctant 
to introduce cars in December. 
People have too many other 
places for their money at Christ- 
mastime. We’ve found that the 
best introduction time is between 
eer and mid-Novem- 


8. The outside die makers may 
be delayed. According to Poirier, a 
big bugaboo in the entire industry 
is the traditional habit of the die 
makers to be late in delivering 
their dies. 

4. The continuing need to edu- 
cate workers to their jobs—espe- 
cially serious when a new operation 
is introduced. 

5. Sometimes a flaw in design 

doesn’t appear until production 


Ss. 

6. Sometimes manufacturing sim- 
ply makes an error. 

7. On occasion “inspection” may 
completely reject a part, delaying 
the entire “buildup” indefinitely. 
However, every factory knows of 
instances where herculean and pro- 
digious efforts have been made to 
overcome such obstacles. 

* * 


OMETIMES, even in a face-lift 
year the introducing of a single 
new part may require innumerable 
changes. 
A case in point at Chrysler this 


He said that another problem is 
that the manufacturer must not 
produce too Many cars before the 
public has expressed its preferences 
to the factory through dealer 
orders. 


Poirier said that the root of many 
problems concerned with manufac- 
turing cars is that the sheet-metal 
bodies cannot be made to precision 
tolerance, as are the engines. 


He asserted that die makers are 
compelled to keep within only 1/16 
of an inch, compared to the toler- 
ance of a few thousandths of an 


uae 5 . “ A inch nes os engine makers. 


“FxowavEn.” he continued, “I 
don’t expect to see plastic 
bodies for many, many years. And 
I’ve studied plastics pretty thor- 
oughly. At present, they’re too slow 
and too expensive.” 

Concluding the discussion, Poirier 
said, “Sometimes, I just sit’ hack 
and marvel that we ever get cars. 
But we’re past our rough months— 
the first two. Now it’s up to sales.” 


Hearn Buys Rollins 


Hearn Ford Company, Inc., has 
purchased the business operated by 
J. W. Rollins and Associates in 
Rehoboth Beach, Del. Hearn is 
owned by Clifford Hearn, formerly 
with Ford’s Philadelphia district. 


panel which affected the rear deck 
rear door, the rear window, the gas 


filter neck and many other parts. 
Chrysler division’s problems 


SMITH 


“So that’s how my list of pros- 
pects has been disappearing.” 





point where the sales department | ¥° 


expected 

to ease supply. Sold 56 cars out of 79 
offerings.) 

BUICK—’53 Super Riviera 4-dr., $1,080*; 
RM Riviera 4-dr., $1,025*. ‘52 Special 
sedan, $650. '51 Special sedan, $425. '49 
Super conv., $230*. 

CADILLAC—’55 (62) coupe deVille, $4,- 
250* (ps). we | sedan, $1,975* (ps). 

CHEVROLET 1 Air (8) Sport 


coupe, $1, 900°; Bel Air (6) 2-dr., $1,- 
690. '54 Two-ten sedan, $980*, $925. ‘53 
Bel Air Sport coupe, $665*; Two-ten 


sedan, $650. '52 SL Deluxe sedan, 
51 SL Deluxe sedan, 
$320. 


odan $430, CHE 
CHRYSLER—’52 Windsor sedan, $640. "49 
Windsor sedan, $290. 
DeSOTO—'50 Custom sedan, $410, $380. 
DODGE—’52 Coronet sedan, $540". °49 
Meadowbrook sedan, $155. 
RD—’54 Custom (8) sedan, $960. ‘53 
Custom (8) sedan, $810, $725. '52 Cus- 
tom (8) sedan, $680*; Main (6) sedan, 
55, $405. '51 Custom (8) sedan, $400. 
*49 Custom (8) sedan, $260, $240. 
HUDSON—’53 Hornet sedan, $900*. 
LINCOLN—’53 Capri Sport coupe, $1,450*. 


$650, 


$210; club coupe, 
Deluxe oar, $180. 

54 Windsor conv., $1,2908, 

"5I NY coupe, $400*. '49 Windsor chub 


MEROURY—’53 sedan, $990*. '52 sedan,} coupe, $125*. 
$775. °50 sedan, $250. DeSOTO—'51 Custom 4-dr., $470*, $4008; 
NASH—’51 Statesman sedan, $290. ‘49 club coupe, $330*. hf 
(600) sedan, $125. DODGE—’53 Meadowbrook 4-dr., $760%; 
= ones 83 des chee sine Coronet 4-dr., $690*. Wayfarer sta. 
) a , ) sedan, . ti 5 . 49 Wi 
” 2 = Cram ok sedan, se90" hy wagon, $290. 0° ‘ayfarer 2dr, 
’52 Cranbroo jan, am | FORD—'56 Fair 8) Victoria, 400° 
— $470. '50 Special Deluxe sedan, (ps); Sodaity uebie 360. oe . 


PONTIAC. 53 Chieftain (8) sedan, $940°. 
’52 Chieftain (8) ne  9860*. "51 
Silver Streak (8) sedan, $550*, $400. '50 
Silver Streak (8) sedan, $300. 

STUDEBAKER — '51 Commander sedan, 

$280. '48 Champion sedan, $160. 





$280; Custom (6) 
"49 Deluxe (8) club coupe, 
$160; 2-dr., $150; Deluxe (6) club coupe, 


HUDSON—’51 Hornet 4-dr., $230*; “a ; 
DENVER maker 4-dr. 00 
MEROCURY— 4-dr., $900. ‘52 4-dr, 
(Colorado Auto Auction. Sale every Mon- $590, $500*. '51 4-dr., $400*. *49 com 
$120 


day. Prices are for sale of Oct. 17.) 
(Sold 288 cars out of 450 re. 


NASH__’54 Metropolitan 2- 
BUICK—’55 RM conv., $2,710* (ps); Cen OBILE— we eo 


$640. 
OLDSM' "55 (88) Super 4-dr., 


tury Riviera coupe, $2,425* (ps); Special 270*. °53 (88) Su 2-dr., $1,1 
Riviera coupe, $2,205*, $2,200*, (88) 4-dr., $400°. "50 (88)" é ae 
$2,155*. ‘54 Super Riviera coupe, va "49 (98) Holiday, eso. 
735° (ps); Special Riviera coupe, $1,610; pire. 
Century 4-dr., $1,575*. °53 RM 4-dr., ACKARD—’50 50 4-dr., $120*. 
$1,160* (ps); Super 4-dr., $1,055*, $990*. PLYMOUTH 6S Cranbrook 4-dr., 
51 RM Riviera coupe, $385*. $590. °52 Cranbrook 4-dr., $550; 
CADILLAC—’55 (62) coupe deVille, $4,- coupe, $370. °51 Cambridge 4-dr., 
450° (ps); 4-dr., $4,000* (ps), $3,950* "50 Special Deluxe 4-dr., $250, 
is)’ a oe (ey. "3 (ho) 8, ONT : 
-dr., $2, ss, pe- | PONTIAC—’53 Chieftain (8) 2-dr., $1 = 
cial 4-dr., $2,080* (ps). °52 (62) 4-dr., $845°. °51 Silver Streak ( 3 ane ore 
$1,620*, $1, Seo 0 $1,425* (ps). °51 , $300*. °49 Silver Streak (6) 4dr, 
(62) 4-dr., $1,1 $130; 2-dr., $130*. 
$2,375*, es S Twosten, ey vat $2,140; YER. IND 
” , a ’ 
(6) 3 "Qar, ag eg eg ven ; 
(6) 2- ° 6 »| (Dyer Auto Auction. Sale eve 
$1,355; Bel Air (8) Sport coupe, $2,195*, Prices ato for sale of Oct. 14.) a 
$2,160*, $2,150*, $2,100*; 4-dr., 2 at (Sold 205 cars out of 301 offerings.) 
$2,100*, $2,095*, $1,925*, $1,890*. °54) BUICK—’55 RM 4-dr., $2,475* (ps); 
Bel Air 4-dr., $1,225, *, $1,000°;| cial Riviera, $2,195*: Century 4-dr. 
Two-ten 2-dr., $985, 2 at $905, $845. 53| os0* *54 RM Riviera } 
Bel Air conv., $975*; Two-ten 2-dr., Special 4-dr., $910*; 
$785, $780. '52° SL Deluxe 4-dr., $570*,| +59 Super Riviera. 
$500. °51 SL Detume 2-dr. » $420, Special 4-dr. $725° 
oxtaneiae © PSR ‘eantit s2.200| ofS Ss van 
ewport, t 
(ps); Windsor Newport, $2,300°. °54 NY O48 TOS <p), $2,750" (pe): tana $3, 
1500 ah, ae Baka ney ine] (Bt ee eae, 
; #-ar., ’ ps); im a eo, : 
4-dr., $1,000" (ps), $1,820" (ps). "53| (62) coupe, $900*. "46 (60) Special 4dr 


Windsor conv., $855. 
DeSOTO—’55 Fireflite (8) Hardtop, $2,590°*. 


CHEVROLET—'55 Two-ten (8) 2-dr., $1- 
53 Fire Dome (8) 4-dr., $985° (ps). $1,000, 


435. °54 Two-ten 4-dr., $1,035*, 
$895; Delray coupe, $935; Bel Air 








DODGE—’55 Royal Hardtop, $2,300*, $2,- ec ’ 
245* (ps); 4-dr., $2,180* (ps); Coronet $1,275*: A-dr., $985, $685. wr ee 
(8) Hardtop, $2, 000. ‘54 Royal 4-dr., $715 $705, $675*. °52 sL’ 
$1,259*. "53 Meadowbrook 4-dr., $685.| $5999, “s550*. $305, "51 SL Deluxe 2-dr 
*51 Coronet club coupe, $305*. $480°. $425°, $280*; SL 1 
0) — '56 Fairlane (8) Country sedan, a 49 SZ Del =: oe ae ; 
$2,700*, $2,645*; Victoria, $2,515* (ps). Fria aie oe a ee 
$2,475*' (ps), $2,455*, $2,450; Parklane| 1%-ton pickup, $1 
station wagon, $2,600*, $2,580*; Main | CHRYSLER—’52 Saratoga 4-dr., $670. 
(8) Ranch Wagon, $2,170. ’°55 Thunder- | DeSOTO—’52 Custom club coupe, ae 
bird, $2,855* (ps), $2,675; Fairlane (8) Deluxe 4-dr., $175. - 
4-dr., $2,005* (ps), $1,975* (ps), $1,- DODGE—’53 Coronet 4-dr., $615*. *52 Coro> 
875* (ps), $1,875*, 2 at $1,675; Custom net club coupe, $445. 51 Meadowbrook — 
(8) 4-dr., $1,740, $1,675, $1,590. "54 4-dr., $255, $180; Coronet 4-dr., $190. °49 
Crest (8) Country sedan, $1,640 (ps); Coronet 4-dr., $170; Meadowbrook 4-dr. 
Victoria, £ 425*, $1,355; Custom (8) $130, Sie, 110. 
sedan. $1,095 $935. D—’ 56 Fairlane (8) Victoria, $2,365 
HUDSON—’55 Rambler 2-dr., $1,025. ’51 $2,310*; 4-dr., $2,275* (ps), $2,225°*, ‘si fe 
Commodore 4-dr., $240*. Crest (8) Victoria, % 375°: %-ton pick- — 
LINCOLN —'56 Premiere coupe, $4,375*| UP, $675. ’53 Crest (8) Victoria, $850; : 
(ps), $4,300* (ps); 4-dr., $4,000* (ps). Custom (8) 4-dr., $875*, $700, — 
"54 Capri 4-dr., $1,905* (ps). °53 Capri i 


coupe, $1,435. 
MERCURY—’56 Monterey station wagon, 
sees: coupe, $2,885* (ps), 805°, 
$2,665*; Custom station wagon, $2,805*. 


55 M . - | HUDSON—’53 Hornet 4-dr., $650. '52 Hor- — 
i, Monterey, 4.» $2400 be); Cas: Met anar., S510", °60" Bigr (0) ede | 
* ’ $150; Pacemaker 4-dr., $115. 
coupe, $1,640* (ps), $1,610. ’53 Monterey 4 
Sport coupe, $1,055. MERCURY—'56 Monteiair coupe, $2,850 
NASH—'53 Rambler coupe, $785. '52 Ram-| {Puy cur'°"s1 p00%, Ssh coupe. $1500, _ 
bler station wagon, $500. ’51 Ambassa- "53 Monterey coupe, $1,325* (ps). '52 
‘on fr., $206; Rambler conv., $255. '49 coupe, $895*. ’51 2-dr., $380*, $310*. ; 

NASH—'54 Rambler 4-dr,, $1,000; 2-dr.. 
ee = (88) Super ee. $875*. °53 Statesman 4-dr., $495. ‘52 
$2,850* (ps); , $2,595* (ps), $2,57! Rambler club coupe, $410*. '50 States — 
(ps), $2,495* io $2.475° (ps), $2, b0b*: man 4-dr., $130*, $105*. 3 
Deluxe 4-dr., $2,300*; (98) Holiday, $2,-| OLDSMOBILE—'55 (98) Holiday, $2,845° 
655* (ps). ’54 (98) Holiday, $2,150*| (ps); (88), Super atsany, $2,700* ¢ (ps) 
Ca RO eR ee a a le 
oliday, ps ps). * ‘ - 1°53 
168) deer olden doce (38) acare $1,610. s (3) 4-dr., $ % 
PACKARD—'51 (200) 4-dr., $235°*. vee” 51 Clipper 2-dr., = . 
PLYMOUTH — '55 Belvedere (8) Sport UTH—'54 Savoy 4-dr., a 
coupe, $2,205°; conv. $1,800; Plaza te;| Cranbrook 4-dr., $700, ’52 Cranbrook 2- 
station wagon, $1, 54 Belvedere} ., $425, $420. °51 Cambridge club coupe, ~ 
conv., $1,145*; 4-dr., $1,105. °53 Cran-| $235; Cranbrook -4-dr., $190, '50 Special — 
brook station’ wagon, $965, $950. '52| Deluxe station wagon, $350. '49 Special — 
Concord station wagon, $735; Cran- Deluxe 2-dr., $190, $110. d 
brook club coupe, $380. PONTIAC ré r Chief (8) Catalina, 
PONTIAC—’55 Star Chief (8) 4-dr., $2,-| $2,200°. '53 Chieftain (8) 4-dr., seule 
125*; Catalina, $2,115*; Chieftain (s) at dete sk Silver’ St 


$1,87 


Catal ina, $2,030*, $1,975*; 
54 Star Chief (33 Catalina, My 620° 7. (Continued on Page 45, Col. 1) 





Custom (6) 2-dr., $200; Deluxe (6) 2-dr., 
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— Prices are for sale of Oct. 
® "658 good, 


(4% through ’52s hot; 

prices declined heavily today. Sold 82 

' out of 127 offerings.) 
—’'54 Super 4-dr., $1,590*. '53 Super 

‘ear., $1,110. '52 Super 4-dr., $660°. 

‘1 Super 4-dr., $410*. '50 Special 2-dr., 

ee 49 Super 4-dr., $170*, $150°, 


* 

(ADILLAC—'55 (62) coupe, '$3,910* (ps). 
3 (62) 4-dr., $2,000* (ps). "51 (62) 
#-ar., $1,210°. "50 (62) 4-dr., $945°. 
(HEVROLET — '55 Two-ten (8) station 
wagon, $2,035*, $2,020*; Two-ten (6) 
, $1,420, 2 at $1,400; One-fifty (6) 
wagon, $1,600. 54 Two-ten 4-dr., 

025, $940. '53 Two-ten station wagon, 
So; One-fifty 4-dr., $755*, 2 at $650, 


i 


$600, $560. ’52 SL Deluxe 4-dr., $475. 
1 SL Deluxe 4-dr., $400, $350. '50 SL 
2-dr., $250. °49 SL Deluxe conv., 


+ 2-dr., $170, $150. 
gnvsLER—'49 NY — ee0 
pesoTO—'51 Custom 4-dr., ° 
pODGE — *52 Custom 4-dr., $465*. ‘51 
Coronet 4-dr., $300°, $275*. '50 Coronet 
4-dr., $250*, $230*, $225*. 
—’56 Fairlane (8) 4-dr., $2,310° 
). 55 Custom (8) 4-dr., $1,505°. "54 
4-dr., $940. °53 Custom 4-dr., 
$630, $615. *52 Custom (8) 4-dr., $545*. 
451 Custom (8) 4-dr., $410*, 2 at $375*, 
; Main (6) 2-dr., $250*, $235. ‘50 
Custom (6) 2-dr., $200. 
IN — °55 Rambler Cross Country, 
580. 
SAISER—'52 Vagabond 4-dr., $310*. 
MEROURY—’'51 Custom 2-dr., $540°, 2 at 
° 


wasnt ’52 Ambassador 4-dr., $645*. ’51 
Rambler station wagon, $345*; 2-dr., 
$310*, $300*. 

OBILE—’'54 (88) Super 4-dr., $1,- 
710*, $1,620*. '53 (88) Super 4-dr., $1,- 
120°. '49 (88) Super 4-dr., $230°. 

'—’53 Cranbrook 4-dr., $540*, 

. '52 Concord 2-dr., $320. 51 Cam- 
bridge 4-dr.. $325, $225, $220. 

PONTIAC—'54 Chieftain (8) 4-dr., $1,195°. 
53 Chieftain (8) 4-dr., $975*. '51 Silver 
Streak (8) 4-dr., $410*. ’50 Silver Streak 
(8) 2-dr., $290, $170. ‘49 Silver Streak 
(6) 2-dr.. $135. 

STUDEBAKER — '52 Commander 4-dr., 
$295°*. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Oct. 19.) 
ery excellent sale on good, clean 


107 cars out of 143 offerings.) 

BUIOK—’52 Special 4-dr., $745. '51 Special 
4-dr., $570, $525. °50 Special 4-dr., $325. 
(HEVROLET—'55 Bel Air (8) 4-dr., $1,- 
700; %-ton pickup, $1,195. '54 Bel Air 
2-dr., $1,265. '53 Bel Air 2-dr., $830; 
Two-ten 2-dr., $675; ~° One-fifty 4-dr., 
$755*; 2-dr., $600. ’52 SL Deluxe Bel 
Air, $700; club coupe, $550; 2-dr., $450. 
51 SL Deluxe Bel Air, $600; 2-dr., $430, 
$400*, $360; %-ton pickup, $425. ’50 SL 
Deluxe Bel Air, $495; 2-dr., $360, $355*, 
$310. °49 SL Deluxe conv., $300; 2-dr., 
$205; 4-dr., $175. '48 FL 2-dr., $210, 
$205; FM club coupe, $185. 

CHRYSLER—’51 NY 4-dr., $380*, $260*. 
"60 NY 4-dr., $330. 

DeSOTO—'51 Custom 4-dr., $385. 

DODGE—’47 conv., $130. 

FORD—’55 %-ton stake, $820, '54 Custom 
(8) 4-dr., $1,195, $1,165*. °53 %-ton 
pickup, $475. ’°52 Custom (8) 2-dr., $680*, 
$655*, $410; 4-dr., $675; Custom (6) 
2dr., $545. °51 Custom (8) Victoria, 
$620; 2-dr., $495*, $400, $390; 4-dr., 
$555, $430, $425*, $420, $370, $355, 
$300*; Deluxe (8) 2-dr., $505; Custom 
(6) 2-dr., $480. ‘50 Custom (8) 2-dr., 
$385, $375, $210*, $200; 4-dr., $385; De- 
luxe (6) 2-dr., $195. °49 Custom (8) 
2dr., $270, $220; 4-dr., $245; Custom 
(6) 2-dr., $165. °48 Deluxe (8) 2-dr., 
$175, $110. ’47 Deluxe club coupe, $180, 
$145. ‘41 Deluxe 4-dr., $145. '40 Deluxe 
club coupe, $145; 2-dr., $280. 

HUDSON—’53 Super Wasp 4-dr., $580*. 

MERCURY —'53 2-dr., $955. °49 2-dr., 
$290, $205. 

OLDSMOBILE — ’53 (88) 4-dr., $1,305* 
(ps). 50 (88) 2-dr., $530*. 

PACKARD—’55 Clipper 4-dr., $2,025. 

PLYMOUTH — ’°51 Cranbrook 4-dr., $395, 
$370; Cambridge 2-dr., $370. 50 %-ton 
pickup, $275. 

STUDEBAKER—’52 Champion 2-dr., $380; 
Commander 4-dr., $220. ’51 Commander 
Land Cruiser, $390*; 4-dr., $300. 

NEOUS—’51 Austin 4-dr., $165. 


DETROIT 


(Wes Coon Auto Auction, Sale every 
Thursday. Prices are for sale of Oct, 20.) 


BUICK—'55 Special 2-dr., $2,110* (ps). 
53 RM 2-dr., $1,100*; Special 2-dr., 
$840, $800*. °51 Special 4-dr., $485*, 
$445", '50 Super 2-dr., $375°*. 

C—'47 (62) 4-dr., $180*. 
LET—’55 Two-ten (8) 2-dr., $1,- 

515*; Bel Air (8) 2-dr., $1,485; One-fifty 
(8) 2-dr,. $1,325. '54 Two-ten club coupe, 
$975; 2-dr., $890. ’53 One-fifty Handy- 
Man, $775. '52 SL Deluxe 2-dr., $445, 
$410, '51 SL Deluxe 2-dr., $375. '50 SL 
Deluxe conv., $300*; 2-dr., $165. 

’53 Powermaster 4-dr., $775*. 

DODGE—'52 Meadowbrook 4-dr., $400. 51 
Coronet 4-dr., $340. '50 Coronet 4-dr., 


FORD —'55 Fairlane (8) conv., $1,910* 
(ps); 4-dr., $1,685*; 2-dr., $1,675*; Cus- 
tom (8) 4-dr., $1,470. 54 Custom (6) 
4-dr., $920. 53 Crest (8) Country Squire, 

; conv., $915; 4-dr., §740*; Cus- 

(8) 2-dr., $775*. '52 Crest (8) Vic- 

, $720, $685*. 51 Custom (8) conv., 

; 4-dr., $300, ’°50 Custom (8) 4-dr., 

$275; Deluxe (6) 2-dr., $130. 

IN—’51 Hornet 4-dr., $250*; Com- 

modore 2-dr., $130*. 

ILN—’54 Capri 2-dr., $1,650* (ps). 
52 Capri 2-dr., $1,025* (ps). 

URY—’53 Monterey 4-dr., $880; Cus- 


Hs 


$610; 1-ton panel, $340. 52 SL Deluxe| OADILLAO—'53 (62) 4-dr., $2,050*, $2,- wens. “ee Chieftain (8) 4-dr., 61 
‘ 4-dr., $430, '51 SL Deluxe 4-dr., $510.| 000%. °52 (60) Specia. 4-dr., $1,600*. ‘49 Streak (8) 4-dr., $585, ‘50 Silver 
U d C A cti p * 50 SL Deluxe 2-dr., $260; conv., $255. | (62) 4-dr., $610. i eo Re Be he - ee 
DeSOTO—'53 Fire Dome (8) 4-dr., $675*, | CHEVROLET—'55 Air (8) 2-dr., $1,- — - . ‘47 TJeepster, 
se ” aor u ion r ices DODGE—’53 Mentapbesek: ede.” Jose: 745; 4-dr., $1,7 Be $1,580. 4 $300. ; 
(23 Coranet Diplomas, ‘biter, "48 Coronet Bel, Air gar $1,125; Two-ten 2-dr., 
on r., . $860. ? r 2 dr. $950, $775, ; , j £ 
FORD—’54 Main (6) 4-dr., $860, $675. '53| Two-ten 4-dr., $700; d-dr., $675; ton EBENSBURG, PA. is 
(Continued from Page 44) Custom (8) 2-dr., $780, '51 Crest (8) 2- up, $650.’ °52 SL Deluxe Bel Air, (Ebensburg Auto Auction Co. Sale every 4 
o $505*; Custom (8) 4-dr., $310. '50 50; - ooo, '61 SL Deluxe 2-dr., =e Prices are for sale of Oct. 20.) 
wise 2-dr., $200*. "51 (4) station = ae fons. ‘3 a "ey ® Peet ai 2-dr., $200; Cus- council eae . polis esha ‘gi eet and prices strong ~ 
— : OLDEMOMILE 00 tbh ear’ 9086 HUDSON—'51 Pacemaker 2-dr., $185. ’49 Windsor 4-dr., $250. ; models and there Is little demand for 
PACKARD—'51 2-dr.. $175.” . LINCOLN—'’52 Capri conv., $930*. DeSOTO—'47 4-dr., $200. junk, Sold 101 cars out of 123 offerings.) 
MINNEAPOLIS PLYMOUTH.'55 Deiveter, (8) 4-dr., $1,- | MEROURY—'51- Custom 4-dr., $460, $400. | DODGE—'53 Coronet coupé, $000. '52 Cor-| BUIOK "55 Special Riviera, $2,280°, 54 
“QMinneapolis Auto Auction. Sale every! 565%, '54 Belvedere 4-dr., $900*; Savoy te ap ree 2-dr,, $695. '51 Ram-| onet 4-dr., eh Diplomat, $3380. °49 $1 Sees. a Ea <Cs-a An ag gen 
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co ? wagon, $225. Wayfarer 2-dr. 90. . 
2-dr., $835. 53 Cranbrook 4-dr., $650. | oLDSMOBILE—'b (88) 4-dr., $1,000*.| FORD—'56 Fairlane (8) Country sedan,| 2-dr., $605*. ‘ae dee tae ee, A 







PONTIAO—'53 Chieftain (8) 4-dr,, $940*,|  *59 ’ ‘ 

: ei dr., , (88) 4-dr., $600*. '51 (98) 4-dr.,| $2,500, $2,400; 4-dr., , 150;| 4-dr., $325*. '49 Super 4-dr., *, $215; 
Break (oy act eYs0% eiese. “IVS! | _ $500°. *48 (98) cony., 100°. , Victoria, "$3268, $2,250, $2225, '6 Fair | __2-d8., $200. 

arUbeauee is ee es PLYMOUTH—’54 Belvedere 4-dr., $900*;| lane (8) Victoria, $1,940; 4-dr., $1,760,| CHEVROLET—'55 Bel Air (8) 2-dr., $1,- 
- Gunmen 3 canv. Glas n 4-dr., $420.) station wagon, $845. '53 Cambridge 4-dr.,| $1,745, $1,680; Custom (8): 2-dr., $1,530,| 525°. ‘53 One-fifty station wagon, $850. 
* . $560*; Cranbrook 4-dr., $350. '52 Cam-| $1,525, $1,510, .3 at $1,425. ‘54 Custom| ‘52 SL Deluxe 4-dr., $615, $545, $485*, 
bridge 4-dr., $425. ’51 Cambridge 4-dr.,| (8) 4-dr., ; Main (8) 2-dr., $825.) $425; 2-dr., $560°;’ SE Special 2-dr., 
NEW YORK CITY paut®. eo Deluxe 4-4r., $115. ’53 Main (8) Ranch Wagon, $1,055; = 61 SL — station Lo $650; 
(Skyline Auto Auction. Sale every Tues- on, $680*; 2-dr., $225. ee ee | 9 $e00, $776, we 8) dr., $465, $425, Fido. $415; ia #008". 





day. Prices are for sale of Oct. 18.) STUDEBAKER—’52 Cham: 4 ; 

pion 4-dr., $310.| HUDSON—’53 Hornet 2-dr., $605. 52 Hor-| "50 SL Deluxe 4-dr., $355, + 
(Consignment this week was the rough- 51 Champion club coupe, $195. '50 Cham-| _net 4-dr., $500. r coupe, $180; —_ a roe oo =, 
est we have had in a long time, The pion 4-dr., $135. '48 Commander Land| MEROURY—'56 2-dr., $2,075. ‘55 Monterey| $250, 2 at ate #. 











rough autos brought rough prices and in Cruiser, $105. coupe, $2,075. °53 4-dr. ee coupe, $295; conv., $115. '48 FM 4-dr., 
units are still ts cope Gunaek al will $375. is 4-dr., $200. Ce 65. 
I OLDSMOBILE—'55 (88) Holiday, $2,550° ‘48 NY 4-dr., $195. 
oe @ good dollar, Sold 70 cars out VALDOSTA, GA. (ps); coupe, $2,100. °54 (88) Hotiaay, DeSOTO—'52 Custom (6) 4-dr., $425. ‘50 
of 93 offerings.) (Tom Hewitt Auto Auction. Sale every} $1.750*%. ‘53 (98) 4-dr., $1,390, $1,175*;| 4-dr., $195*. "49 club coupe, $240. 
BUICK—’54 Super conv., $1,530*. ‘53 RM/| Friday. Prices are for sale of Oct. 21.) (88) 4-dr., $1,000. ‘52 (88) Holiday, | DODGE—’52 Meadowbrook 4-dr., $480, $370, 
conv., $1,240° (ps); 4-dr., $950*; Super (Clean autos really in demand, New- $760. '51 (98) Holiday, $550. '49 (88) $350. '51 Coronet 4-dr., $505; 2-dr., $400. 
2-dr., $1,135*. '50 Super 4-dr., $350*;| car demand slight. Sold 179 cars out of 2-dr., $160. 50 Meadowbrook 4-dr., $325*, $250; Cor- 
Special 4-dr., $200. 236 offerings.) . PACKARD—'51 4-dr., $275. onet 4-dr., $225*. ? 4 
CADILLAC—'49 (60) 4-dr., $470*. "48 (62) | BUICK—’55 Special Riviera 4-dr., $2,515,| PLYMOUTH — ‘55 Belvedere (8) 2-dr.,| FORD—'56 Custom (8) sedan, §2,400; 2-. 
conv., $280*; (g0) £o., Se ies $2,500, 22%. soo: Century Reviews $1,550. ’53 Cranbrook 4-dr., $600, '51| 4f., $2,010; Fairlane (8) club sedan, 
CHEVROLET — o- -dr., ; oupe, 375, ,300. * juper 4-dr., Cambri 2-dr., $295; Cranbroo! 3 , 250°. 56S rlane We 735* ; 
One-fifty 2-dr., $825. '53 Bel Air conv., $1,520*. ’53 Special 4-dr., $1,140, $1,075*.| $200. — Pe Seton (8) ‘ta, $1,400, "6A Si A 







$970*; Hardtop, $930*; 4-dr., $775*; Two- ’52 Special 2-dr., $775; Super 4-dr., $650 


PONTIAO — '55 Chie ., $990; Main 2-dr., $885. 
ten $900*, $720*; 4-dr., 2 at $625. '51 Super Riviera, $600. ~ - cae ate 2 Sats S fain (6) 


Super} $2,175*, $2,100*. °53 Chieftain (8) Cata-| ‘53 Custom (8) conv., $855*; Mai 






conv., » 50 
$750*; 2-dr., $815*, $750*; One-fifty 4-dr., Riviera, $250. '47 Special 4-dr., $125. lina, $930; 4-dr., $900; 2-dr., $735, (Continued on Page 46, Col. 4) 







































































~ Suburbia...the 2-car market! 


American Home delivers the 2-car suburban market in a neat bonus package. 


American Home Circulation is growing twice as fast in the suburbs (85% since 1940). 
Car usage is greater in the suburbs. 22.4% of American Home families own 2 cars. 


39.5% of American Home families bought'a second car in the past six months. 


Ride the 








+o the 2-car market 


AMERICAN HOME MAGAZINE NOW OVER 3,000,000 CIRCULATION, ABC 
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SOME DEALERS HAVE 100% ABSORPTION FIGURES! 


(National Average is 65%) 


We [ae 
id” labor ec’ ee 










By Martin L. Whitmyer 
Staff Writer 


dealers’ showrooms Nov. 4. 


vision and newspaper 


Affecting Factories and Dealers . . . 


Auto Advertising 


An unusual pre-announcement 
advertising campaign is expected to 
have the 1956 Chevrolet rolling with 
plenty of momentum when it hits 


Embracing nationwide radio, tele- 
coverage 













Drake America Corp., 20 E. 
St., New York. 


sales manager. 


oil filters and cartridges and the 
products of other automotive man- 
ufacturers, has been merged with 
50th 


The Baillet firm will now be op- 
erated as the P. F. Baillet division 
of Drake and Baillet will serve as 


wise—especially for the 1956 
tone cars, Breier said. A cq 
panion sweater to the jacke? 
has been designed. 


* * * 
Elliott Opens Agency j 
A. Lovell Elliott Advertising, 


agency specializing in automot) 
advertising, has opened offices 






' 








The firm will prepare newspap 
magazine, direct mail, televi; 
radio and outdoor advertising 
all levels of the automotive indy. 
try. The firm is headed by A. 
Elliott, who formerly was wit} 













310 E. Hudson St., Columbus, 9, | 














Dev 


NM 


through the last half of October, 
the campaign spotlights a new rec- 
ord set by the ’56 Chevrolet in a 
secret test up 14,110-foot Pikes 
Peak. 

Pictures and movies of the car 
streaking up the 12 miles of pretzel- 
like mountain road are featured in 
the newspaper and television ad- 
vertising. The car is camouflaged 
with a striped black-and-white 
paint job and false front and rear 
“hoods” used to conceal its identity 
during the test. 

The. newspaper ads have ap- 
peared in 7,500 dailies and weeklies 
in dimensions ranging up to a half 
page, while the movies have ap- 
peared on commercials running up 
to a minute and 20 seconds on three 
Chevrolet-sponsored TV shows, the 
Dinah Shore show, the “Cross- 
roads” drama and the “Chevy 
Show.” 

Radio commercials on the Colo- 
rado climb, were featured on Chev- 
rolet-sponsored newscasts carried 
over the Columbia Broadcasting 
System 12 times a week. 

aa * 


New Olin Service 

The Electrical division of Olin 
Mathieson Chemical Corp. is 
making available to its custom- 


Byer & Bowman Advertising 
Agency and for the past five years 
has been general manager en an 
automobile dealership. ; 

* ‘* * 


Ford Ad Group Elects 


Officers of the new Ford Deal. 
ers Advertising Assn. of Southern — 
California are P. H. ioe a £ 
president; Leroy N. White, 
president, and Hamlin W. Nersall 
secretary-treasurer. 

cd a eg 


Crestview Names Agency 


Crestview Pontiac, Bevery Hills 
Calif., is a new advertising client 
of Byron H. Brown & Staff, Inc, 

* 







* * * 


Van Norman Unifies Ad Setup 


New appointments currently an- 
nounced by James Y. Scott, presi- 
dent of Van Norman Co., Spring- 
field, Mass., name 
Abbott F. Stevens 
as advertising 
manager for both 
the automotive 
and machine tool 
divisions of the 
company, and 
John E. Mott as 
genera] service 
manager for both 
divisions. 

Stevens has been 
A. F. Stevens with Van Norman 
for 14 years, first in the machine 
tool division, and then transferring 
to automotive where he served in 
the sales promotion department. He 
served for several years as sales 
engineer in New England and New 
York State before returning to take 
charge of the sales promotion de- 
partment in 1952. He assumed his 
duties as advertising manager Oct. 1. 

Mott has been with Van Norman 
for, 20 years, all of them in the 
automotive division, beginning on 
the assembly line and advancing 
from asistant foreman to superin- 
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Names 

Reginald G. Carey has been 
named manager of the Chicago 
office of Campbell-Ewald Co. 
formerly was in the Detroit office 
as account supervisor for United 
Motors Service and Delco-Remy, 

William B. Bachman jr. has been 
named a vice-president of Mac- 
Manus, John & Adams, Bloomfield 
Hills, Mich. He is an account 
executive on the Dow Chemical 
account. 


H. William Egger, formerly of 




























“ * After original installation. 











“Tell Your Story Here!" 
Mounted or Dismounted in Seconds* 
Guards 
© Does Not Interfere with Operation of Trunk Lid 
State Make and Mode! When Ordering 


$16.50 Lettered—$12.50 Unlettered 
7.0.8., MOUNDS, ILLINOIS 
Signs Are Shipped | to 5 in Bundle via Parcel Post. Postage to Be Added. 
Now taking orders for Bumpa-Tel Signs to fit all 1956 model 
cars. Orders will be filled in the order in which they are 


ers, free of charge, mats and 
illustrations for newspaper ad- 
vertisements. Electros or proofs 
of illustrations of flashlights and 
batteries are also being supplied. 

The ads range in size from 165 
lines on three columns to 70 lines 
on a single column. In all cases 
space is left for the name of the 
store. 

A copy of a brochure, showing 
the 13 ads and 50 illustrations 
can be obtained by writing to the 
Electrical Division, Olin Mathie- 
son Chemical Corp., New Haven 


4, Conn. 
- - 


tendent in charge of assembly. 
* * * 


Firestone Picks Rep 















its advertising in California and 
Arizona. 


* * * 


Haberdashery Matches Car 


Ford dealers are cooperating in 
a@ promotion to initiate sale of 
“Car-Mates” jackets designed es- 
pecially for motoring by Marcus 


Firestone Tire & Rubber Co. of 
California has announced the ap- 
pointment of the Los Angeles office 
of Foote, Cone & Belding to handle 


the Burlington (Vt.) Free Press 
and Hays Advertising Agency, has 
been appointed advertising mana- 
ger of the Burlington Daily News. 


John B. Wall has joined the copy 
staff of Young & Rubicam, Ine, 
Detroit. Wall formerly was a mem- 
ber of the copy staff of D. P, 
Brother, Detroit. 

Frank B. Streator, president of 
the Utah Driv-Ur-Self System, 
Salt Lake City, a member of the 
international Hertz Rent A Car 
System; has been named to the 
Hertz advertising committee. 


J. Robert Moskin has been ap- 
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‘ received. Immediate shipments on Fords, Mercury, @| Award for Chevrolet Breier Bons, Inc., Amsterdam, | pointed to the newly created posi- 
i and DeSoto. Chevrolet has been voted the| N. Y. tion of managing editor of Wom- 






an’s Home Companion. He formerly 
was article editor. 


“Joshua” award for “the most dis- 
tinguished use of match book ad- 
vertising in the automotive indus- 
try in 1955,” Charles Furcolowe, di- 
rector of the Match Industry Infor- 
mation Bureau, has announced. 
The winning Chevrolet match 
book was selected by a panel of 
judges on the basis of the atten- 
tion-getting value of the match 
book, with a yellow Chevrolet 


The new jackets were created 


f We will accept telephone calls collect on orders for five or more signs. 
—functionally, design and color- 


WARREN HASTINGS MOTOR COMPANY, INC. 
| 103 NORTH BLANCHE MOUNDS, ILLINOIS 















Used-Car Auction Prices 















(Continued from Page 45) 


burs thro barri ains 52 M 6) Delt sedan, | MISCELLANEOUS—'49 GMC %-ton carry- 
a Diack background. Eleven sell- sss. 41 Custom @ * “$4307; aa. Fr. eee 
‘ . . $405*, *! uxe -dr 
Accor ding to Sales Management ‘s ing points are imprinted on the 49 Deluxe (8) 4-dr., $175; 2-dr., $155; a deal bs pda es 
match sticks, and a “fill-in mes- conv., $135 <n ‘ uctions in Brief 
_ HUDSON—’53 Super Wasp 4-dr., $500. CHICAGO 

sage” is ted inside the cover, 

7 955 Sur vey of TE S T M, ARK E 7S* for the _— to insert cost-per- LINCOLN = a ‘aaees Hardtop, $2,175* queen. Soe ns ete Arar cae ce 
month figures and a salesman’s | (Oe oor. eae ey 4-dr., $2,650*, | 241 offerings. 
name. '51 4-dr., $475. '47 4-dr., $130. * * + 


Award certificates were voted by | NASH—’51 Rambler Hardtop, $205; States- 


BUFFALO RANKS Ist 


the judges to: man 4r $20, $1. Oe se tion. | Richard Abel Auto Auction, Sale every 
‘ -dr., $160, $160*; 2-dr., $185*, $105. 20). Market’ slightly off 
Automotive Equipment—Gemmer | 9, psMOBILE—’51 (88) 4-dr., $505*. Thursday (Oct. ; 
i : with more clean autos needed. Buying 
; PACKARD—’51 (200) 4-dr., $200*. 
among cities of 500,000 to 1,000,000 Mfg. Co, Detroit; New Departure] PACKARD. 'si (200) tar. $200... | Dower stone. 
—— * ‘52 Cranbrook Belvedere, $575; Cam- 
and 3rd AMONG ALL CITIES OVER 500,000 {Spark Piug Cor, Toledo, and Gillie| $S0i°2ar" "sao. 40° apecal Detuxe club| piue Grams Auto Auction. Sale every 
+ #-Cr., . ui uction 

’ an ee . $175; 4-dr., $165; 2-dr., $150. at Clean cate betnaee 


coupe, Thursday (Oct. 20). 
PONTIAC—’51 Chieftain (6) 4-dr., $560.| the high dollar, Sold a good percentage of 
’50 Silver Streak (6) 4-dr., $300. °49/ 115 offerings. 
Silver Streak (8) =. $275°. esas. *.* 
STUDEBAKER—’5 -ton pickup, 
MASON CITY, IA. 


Auto Top and Trim Service, Inc., 
Fort Wayne, Ind. 

Auto Dealers—Biener Pontiac, 
Great Neck, N. Y.; Bill Daniels 





(1st in Drugs — 3rd in Food) 


| For your most ECONOMICAL test... 





, -dr., $320°. ‘50 Com- 
Inc. (Lincoln-Mercury), Dearborn, ne aaa ia Teemseen 2-dr..| Central States Auto Auction, Sale every 
: : : . and Casa de Cadillac, Sherman $125°. / Wednesday (Oct, 19), Excellent activity. 
: use the Daily Courier-Express. It’s 160,452 : Autometive os Sold 141 out of 187. eS 
circulation blankets the 8 Western New York —Earl Scheib, Los Angeles auto FARGO, N. D. 


counties, reaching those families —nearly 1g 
of the total—with most money to spend. 


For your most COMPLETE test... 


use the Sunday Courier-Express—the State’s 
largest newspaper outside of Manhattan. It 
will carry your sales message to nearly all 
families in the 8-county market. 


Representatives: 
SCOLARO, MEEKER & SCOTT « Pacific Coast: DOYLE & HAWLEY 


L BUFFALO COURIER-EXPRESS 








painting service, and Truck- 
Trailer Bodies—Trailmobile, Inc., 
a. ~ * * 


United Motors Renews Pact 


United Motors Service division of 
General Motors, Delco batteries 
and Lowell Thomas have renewed 
their contract. 

Thomas will continue his broad- 
casts across the country through 
200 CBS affiliated radio stations at 
the usual time each evening Mon- 
day through Friday. ; 


Baillet Merges with Drake 


P. F. Baillet Cc., which hag been 
handling the export sales for Amer- 


ican Hammered piston rings, Wix | wiLLys—'s2 





(Tri-State Auction Co. Sale every Thurs- 
day. Prices are for sale of Oct. 20.) 
(Prices down pe past weeks sales 
and consignment lower. Sharp autos still 
much in demand. Sold 30 cars out 


BUICK—’50 Super 4-dr., $345*. 
CHEVRO. \—'55 Two-ten 4-dr., $1,450. 

"54 Two-ten 4-dr., $895*. °53 Two-ten 
4-dr., $800. ’52 SL Deluxe Bel Air, $535; 
4-dr., $520, $470. ’50 SL Special 4-dr., 
$ 


270. 
CHRYSLER—’51 Imperial 4-dr., $510*. 
FORD—'54 Custom (8) 4-dr., ‘31, 140. °53 
Main (8) 4-dr., $815; %-ton ‘pickup, $700. 
(8), rr $530; 2-dr., $465 
—'53 2 , $825. 51 club’ coupe, 
be "$330. 
— '5O (98) 4-dr., $210*, 
PACKARD—’50 Super 4-dr., $205*. 
PLYMOUTH—'54 Plaza 4- ar., $805. °53 
Cranbrook 4-dr., 51 Cranbrook 
Belvedere, $420; Cambridge 4-dr., $400. 
PONTIAC —'51 Silver Streak (8)' 2-dr., 
$350*. ’49 Silver Streak (8) coupe, $200*. 
Aero 2-dr., $410. 


195°. 


Flint Auto Auction, Inc, Sale every Wed- 
nesday (Oct. 19). Lots of buyers but they 
were very cautious. Prices down, Sold 88 
cars out of 139 offerings. 

* * * 


WINDSOR, VA. 

Windsor Auto Auction, Sale every Thurs- 
day (Oct, 20). Although our entries were 
a little below the 200 mark today, the per- 
centage of cars sold was one of the highest 
this year. Sharp makes and models brought 
premium prices. 

* * * 


MANHEIM, PA. 
Manheim Auto Sales & Auction, Inc. 
Sale every Friday (Oct, 21). Market good. 
os + * 


SYRACUSE 
Syracuse Auto Auction. Sale every Wed- 
nesday (Oct. 19). Sale very active—pienty 
of cars—plenty of bargain hunters, Unusu- 
ally large number of new faces, Surpris- 
ingly high percentage of sales, 
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NASH VILLE. — Arch E, North- 
Tennessee insurance and 
panking commissioner, has an- 
nounced new restrictions, effective 
Nov. 1, governing the sale of credit 
insurance and credit accident 
and health insurance policies by 
gmall loan firms. 

Exorbitant charges for such in- 

ce have been cited as a 
means of circumventing Tennes- 
geo’s usury law which limits in- 

terest and service charges to 10 
percent. 

it has been charged that by re- 

ring the borrower to buy ex- 

ive insurance, often payable 
only to the loan company, the firms 
have been able to increase their 
profits without violating the usury 
law. 

The new 
will: 

1. Require that credit insurance 

cies be in line with the amount 
of the loan. 

2. Require rates charged borrow- 
ers for insurance be filed with 
the State insurance commissioner. 
While the commissioner wil] not 
approve rates, he has the power to 
disapprove and prohibit collection 
of excessive rates for insurance. 

8. Prohibit sale of insurance in 
excess of the amount of the loan. 

4, Prohibit sale of another in- 
surance policy while one is still 
in force to cover the borrowed 
amount, this to apply in cases 
where a loan is renewed while a 
policy is in force, 

Apparently, after Nov. 1 any loan 
company which wants to write its 
own insurance will have to qualify 
as an insurance company with the 
State. 

Here are some of the other new 
developments affecting regulation 
of banks, small loan and finance 
companies and related fields. 

In a suit brought under Alaba- 
ma’s usury law, Circuit Judge Wal- 
ter B. Jones granted an injunction 
restraining Tide Finance Co., Mont- 
gomery, from charging “extortion- 
ate” rates of interest. 

Witnesses testifying at the 
hearing said they had been 
charged rates ranging from 272 
to 700 percent. jum 
rate in Alabama is 8 percent a 


insurance regulations 


year. 
Tide was forbidden to charge 





Pevelupments in Finance Field. . . 


Credit Insurance Tightened 


more than 6 percent on any oral 
or written contract or more than 
8 percent on $100 loans. 

In Connecticut, the State flood 
disaster recovery committee recom- 
mended that savings banks and 
savings departments of commercial 
banks be permitted to liberalize 
their terms for making mortgage 
and home-repair loans to flood vic- 
tims. 

State Loan Commissioner Zack 
Cravey, of Georgia, plans to ask 
the State. attorney general whether 
Georgia’s 51 private banks are op- 
erating in violation of the State’s 
new small-loan regulatory act. 

Cravey expressed belief that 
the private banks probably would 


Yankee Metal Products 


Completes New Building 


NORWALK, Conn. — Yankee 
Metal Products Corp. has com- 
pleted a new building which adds 
12,000 square feet to production 
facilities, according to Harold Put- 
terman, vice-president. 

Specially designed automation 
equipment has been ordered and is 
expected to be in operation by 


March 31, Putterman said. 


have to be licensed under the act, 
If the attorney general agreed 
with this view, Cravey said, he 
will make the banks conform. 

In Pennsylvania, Gov. George B. 
Leader signed a bill enabling banks 
to notify fiduciaries of mergers by 
newspaper advertisements instead 
of written notice. 

In another development, the 
council of administration of the 
Pennsylvania. Bankers Assn. urged 
enactment of a pending bill that 
would equalize branch bank powers 
of state and national banks. State- 
chartered banks have complained 
that it is more difficult for them to 
set up branches than it is for na- 
tional banks. 

Introduced in the Wisconsin 
Legislature was a resolution ask- 
ing the State legislative council 
to study various types of institu- 
tions competing with banks.. 

It is aimed at setting up regula- 
tions similar to state banking laws 
to control such institutions, which 
it said have “overlapped and as- 


sumed the functions of commercial | . 


banks.” 

The Wisconsin Bankers Assn. 
called for such an investigation last 
June. 





Lawsuits Affecting Dealers... 


Court Decisions 


By Leo T. Parker 
Attorney at Law 


ONSIDERABLE discussion has 

arisen over the legal question: 
Under what circumstances is an 
Automobile dealer liable for puni- 
tive damages? 

Last week a higher court ex- 
plained that in ordinary cases a 
recovery of exemplary, punitive or 
vindictive damages will not be al- 
lowed, but. in certain cases such 
damages may be allowed, as where 
the wrong involves some violation 
of duty springing from a relation 
of trust or confidence, or where 
the fraud is gross or the case pre- 
sents other extraordinary or excep- 
tional circumstances clearly indi- 
cating malice and willfulness. 

This court, also, held that un- 


In the Letterbox 





(Continued from Page 12) 


pany are handled in the responsible 
district, regiona] and divisional 
Offices, 

There are some other misinter- 
pretations in the article, but the 
three I have discussed in this letter 
strike me as being important 
enough to require correction. I 
would appreciate your helping me 
to set the record straight by pub- 
lishing my letter—G. J. Crimmins, 
Director of Dealer Relations and 
Business Management, Ford Motor 
Co., Dearborn. 


Eprror’s Note: The article in 
question was an honest attempt 
to present the Ford viewpoint on 
@ variety of matters. Obviously, 
it is subject to various interpre- 
tations. 

we * a 
Scrappage 

Is there anything new on the 
scrappage figures which R_L. Polk 
& Co. wag attempting to tabulate 
this year?—Lawrence A. RoMAN, 
Universal C.LT. Credit Corp., New 
York. 

Eprror’s Note: R. L. Polk & Co. 
reports that the necessary mate- 
rial to make a final tabulation on 
automobile scrappage for the past 
year is still not available. 

* * of 


Sales Pointers 


I've enjoyed Bert Simons’ “Case 
Histories of a Salesman” and be- 
lieve I’ve received some very good 
Pointers as a car salesman. 

I was just wondering if these 
Teally are his experiences or are 
they just hypothetical cases?—New 
York SaLesMAN. 

Eprror’s Nore: Salesman Simons 


is a veteran auto salesman with 
32 years’ experience, is still active 
in the Detroit new-car market 
and vouches for the authenticity 
of his articles. 


* * * 


‘Look of Sterling’ 


In reviewing the Oct. 17 issue of 
Automotive News I was quite sur- 
prised to. read in the caption under 
the DeSoto on the front page the 
following, “The 1956 DeSoto has a 
chrome perforated mesh grille with 
a large V insignia in the center.” 


The perforated mesh grille is not 
chrome, nor is the V insignia. Both 
are made of anodized Reynolds 
aluminum and are actually pro- 
duced by the fabricating service of 
Reynolds Metals Co. Not only is 
this true of the DeSoto grille, but it 
is also true of some other '56 cars 
which have not been shown as yet. 


One of the outstanding reasons 
for the wise choice of aluminum 
for this application is the very at- 
tractive “look of sterling” which 
you get with anodized aluminum 
which will not pit or flake. Not only 
are some other cars using alumi- 
num grilles in their 1956 models, 
but indications are that quite a few 
probably will for 1957 models. 


We will appreciate your correct- 
ing the error made in publication 
both for our benefit and for the 
benefit of the thousands of dealers 
who will undoubtedly be using this 
aluminum grille as an additional 
sales feature in selling the 1956 
DeSoto.—M. C. Toss, Manager, In- 
dustrial Parts Advertising, Reynolds 
Metals Co.,\Richmond, Va. 


less malice or “willfulness” is ap- 
parent, the dealer is not liable for 
punitive damages. 

For instance, in Cays v. McDaniel 
Motors, 283 Pac. (2d) 658, the testi- 
mony disclosed these important 
facts: A man named Cays pur- 
chased from McDaniel Motors a 
Hudson Hornet club coupe automo- 
bile, for the sum of $3,360. 

The McDaniel Motors repre- 
sented to Cays that the automobile 
Was new, when actually the car 
had been driven more than 5,000 
miles. The speedometer had been 
turned back to less than 400 miles. 


* * * 


Decision Reversed 


AYS testified that he discovered 

that the automobile was not 
new and therefore immediately 
sued the McDaniel Motors for dam- 
ages. Cays asked the court for a 
judgment for the sum of $750 as 
compensatory damages, and for the 
further sum of $2,500 punitive dam- 
ages. 

The lower court allowed these 
damages, but the higher court re- 
versed that part of the verdict 
holding the McDaniel Motors lia- 
= for punitive damages. The court 

d: 

“There is substantial evidence 
to establish each and every of 
the essential elements of action- 
able fraud. 

“The representation of defend- 
ants (McDaniel Motors) that the 
car was a new rather than a used 
automobile constituted a false rep- 
resentation of a material fact; de- 
fendants (McDaniel Motors) knew 
the representation to be false and 
intended thereby to mislead and 
deceive the plaintiff (Cays) and to 
induce him to purchase the car. 

“We are of the opinion that 
punitive damages are not recover- 
able in an action of damages for 
fraud and deceit, unless the fraud 
is accompanied by extraordinary or 
exceptional circumstances of ag- 
gravation, clearly indicating malice 
and willfulness.” 

x * * 


No Favorite of Court 


ror comparison, see Stark v. Ep- 
ler, 117 P. 276, This court held: 

“Punitive damages are not a 
favorite of the law. The primary 
concern of the law is the pay- 
ment of just compensation for 
the wrong done. Although in 
proper cases punitive damages 
are allowable, nevertheless, the 
tendency of the courts is to re- 
strict rather than to extend their 
allowance. 

“It is quite well established by 
the authorities that punitive dam- 
ages are not allowable in cases of 
simple fraud; to be allowable, the 
fraud must be an aggravated one, 
as where it is gross, malicious, or 
wanton.” 
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°56 Has Torsion Bars, 275 Horsepower . . . 


separate franchise agreements with 
Studebaker-Packard. 

A special advertising campaign 
will extol the Clipper as “the hot- 
test car in the medium - price 
field.” In keeping with the “hot 
car” theme, the Clipper Custom 
boasts a powerful 275-horsepower 
engine with a 9.5-to-1 compres- 
sion ratio. Displacement is 352 
cubic inches and torque is 3380 


What's New: 


Torsion-bar suspension .. . . 9.5- 
to-1 compression ratio and 275 
horsepower .. . aluminum-encased 
automatic transmission with elec- 
tric pushbutton control ... re- 
styled grille, hood, deck and lights 
» . « automatic door lock .. . flex- 
ible coupling in steering column 
to minimize road noise . . . safety 













AUTO TURNTABLES 
No Pit—No Holes—No Anchor Oops. As- 
.. ‘e An ‘aon tenaaie: 
‘ to take all cars. 


ly balanced 
ndoor or outdoor display. Write for 
free literature. 
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and door latches and other safety 
VELVET features pounds foot at 2,800 r.p.m. 
ROPE Engines in the Super and Deluxe 
RAgLInes oes series have the same compression 
a serene 1956 Clipper, offered as a/and displacement. Horsepower is 
prices completely separ@te line by| 240 and torque 350. The Custom 





has a four-barrel carburetor and 
the other a two-barrel. Horsepow- 
ers of the two engines last year 
were 245 and 225. 

* * Es 


Hic# torque, Clipper engineers 
say, means much faster geta- 
way and safer passing at high 
speeds. They mention acceleration 
from zero to 60 miles an hour in 
10% seconds. They also claim that 
the high compression means an in- 
crease of 15 to 20 percent in fuel 
economy. 

Because of the high torque, the 
Clipper has a 2.87 rear-axle ratio 
with Ultramatic. Engineers say 
this gives automatic transmis- 
sion economy equal to that of 
overdrive. 

The Ultramatic unit is encased 
in aluminum this year, eliminating 
about 85 pounds of dead weight, 
and is activated by electric push- 
buttons located on the instrument 
panel. The pushbuttons are tied in 
with the ignition circuit and have 
an automatic lock-out feature. 

cd * + 

EN locked in “park” position, 

the selector cannot be moved 
without opening the ignition cir- 
cuit with the key. At speeds over 
five miles an hour, all buttons ex- 
cept “high,” “low” and “drive” are 
locked out. 

Torsion - bar suspension, intro- 
duced on Packard’s luxury line 
in 1955, has been made standard 


Studebaker-Packard Corp., debuts 
Friday (Nov. 4). 


Introduced before World War II 
by the then Packard Motor Car Co., 
the Clipper returned to the Pack- 
ard family in 1953. Dealers who 
handle the 1956 model will sign 


AMERICAN STAGE EQUIPMENT 
805 East 134 St., Bronx 54, N. Y. 


















A NEWSPAPER, the other day, 
carried the prediction of a 
former official that “half of the 
nation’s electrical power would be 
generated by atomic fuel before 
the end of this century.” 

In an adjoining column was 
the announcement by General 
Electric Co. that soon the U. S. 
will begin selling atomic-produced 
electric power. The first customer 
will be Niagara-Mohawk Power 
Corp., which supplies a wide area 
of upstate New York. 

The prediction was made before 
the annual Colgate Foreign Policy 
Conference at Hamilton, N. Y. The 
speaker was followed by Rep. W. 
Sterling Cole, New York Republi- 
can and a former chairman of the 
Joint Congressional Committee on 
Atomic Energy, who said the ini- 
tial generation of electrical power 
here would be earlier than in 
Europe. 
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Antifreeze Boom 
Seen in Record 


09 Auto Output 


NEW YORK.— Commercial Sol- 
vents Corp. has announced that it 
has expanded its automotive spe- 
cialties department because of ex- 
pected volume in Peak and Nor’- 
way antifreeze sales due to record 
1955 automobile production. 

Paul R. Smith, genera] manager, 
however, said the emphasis was 
being placed on developing new 
business rather than entering into 
competition for existing business. 

Ten personnel changes were an- 
nounced as part of the expansion. 
Robert M. Eastman is assistant to 
Smith; Richard D. Williams, sales 
service section supervisor; Herbert 
C. Hermann and Donald V. Essex 
will handle customer relations. 

W. G. Noonan heads the Chicago 
region and’ Kenneth E. Mansfied, 
the Kansag City region. Sales rep- 
resentatives are Lloyd L. Grice, 
Kansas City; Harold P. Walzer, 
Detroit; William J. Hutton, Balti- 
more, and Howard C. Wittlieb, Mil- 
waukee. 

















OUR BEST 


pssssdo® BUSINESS BUILDER 


Proved way to keep old custom- 
ers... getnew! Complete details 


on request. 
1281 SO. CHEROKEE 
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Deal Temporary 
¢*? WILL sell to Niagara-Mo- 
hawk on a temporary basis, 
pending determination of whether 
three public power agencies—two 
in New York, one in Massachusetts 
—would be able to assume their 
preference right under the Atomic 
Energy Act. 


A 10,000-kilowatt turbine gen- 


= * 








DENVER 23, COLO. 










Milton will supply the power. 

“The electric power produced by 
the generator would light 35,000 
homes in a year,” an AEC spokes- 
man said. “It is now clear that 
atomic power is technically feasi- 
ble,” said Rep. Cole. “It only re- 
mains to be seen how soon it will 
be competitive with electricity 
from conventional fuels.” 

* s * 


U. S. to Shift Slowly 


ERE in the U. S., where elec- 

tricity is now—for the most 
part—having widespread transition 
from conventional power to atomic 
power will be slower than in 
Europe. 

The military leaders charged with 
defending Europe have concluded 
that NATO land, sea and air forces 
could not successfully stop an all- 
out Communist military assault 
with the aid of conventional arms 
alone, 
















Chrysler Eyes 
Dual Stock Crown 


DETROIT, — Chrysler Division, 
which already holds the American 
Automobile Assn. 1955 stock car 
racing crown, expects to add the 
National Assn. of Stock Car Auto 
Racing championship. 

With four NASCAR grand na- 
tional events remaining, Chrysler 
has 26 victories, more than three 










SPECIAL PRICES 
OS EL OS ee .29 each 
(ete Oe 200. 6. eines .24 each 
Se Us, chs wows .19 each 
Any design up to 12 sq. inches 
Any color on silver 
Send check with order 
















BARONE sive znnsncosanensnccasdbssanahobuinnsabenetboansnarensesene They hold that they must em- times as many as any other car. 
Gi iinarinisessvasevesccckinsbedinnad Si visscnsincrceite ploy tactical atomic weapons if Chrysler also has captured 10 of 
Quantity... re nS ne the need arises. 13 AAA races giving it 36 wins in 





races of more than 100 miles. Tim 
Flock has won 17 NASCAR events 
for Chrysler and Frank Mundy 
placed first in eight AAA races. 


In this effort it is important that 
this country take leadership in the 
great role that igs now seen for 
atomic fuel. ™ 


1 WEEK DELIVERY 


Cc. G. MITCHELL, INC. 


8? Main $t. Binghamton, N. Y. 
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Clipper Bows as Separate Line 


on all Clipper models this year. 
The system eliminates front-coil 
and rear leaf springs, replacing 
them with long steel bars run- 
ning the length of the chassis on 
either side. 5 

A load levelizer, consisting of two 
additional torsion bars about half 
the length of the main bars, is ar- 
ranged at the rear. The suspension 
system assures a flat, level ride 
regardless of passenger or luggage 
loads, Clipper says. 

* 


* * 

A NEW flexible coupling in the 

steering column is designed to 
minimize road noise and increase 
smoothness of operation. The num- 
ber of turns from lock to lock has 
been decreased about 10 percent on 
power steering, optional on all 
models, 

Another safety feature is new 
interlocking door latches, said to 
withstand three times the impact 
of former latches. 

An automatic door lock, which 
enables the driver to lock all 
doors by pushing a button on the 
instrument panel, is available on 
all models. 

Five models are offered in three 
series. There is a four-door sedan 
and hardtop in the Custom and 
Super series and a four-door sedan 
in the deluxe line. 

* * * 

Gerling changes include new 

hood and deck lines, redesigned 
grille, longer headlight “brows” and 
new tail lights. All models have 
dual exhausts. More than 40 solid 
and two-tone color combinations 
and 38 interior choices are avail- 
able. 


All models are 215 inches long 


122 inches. Sedans are 62 inches 
high and hardtops 61.7. 








Super Series Hardtop— 


The Super Panama hardtop, one of Clipper's five 1956 models, is powered by a 
high-torque, 240-horsepower engine. Engineers say the new Clipper can accelerale 
from zero to 60 miles an hour in 101% seconds. 






NEW YORK.—Formation of the 
Tire Retreading Institute to estab- 
lish production and safety stand- 
ards for retreaded tires is announced 
by Ben Wilbanks, of Montgomery, 
Ala., president of The National 
oo of Independent Tire Dealers, 

Cc. 

Manager of the Institute, which 
will function as a division of 
NAITD, is William L. Carter, for- 
mer executive vice-president of the 
New Orleans Board of Trade. 


Sponsored as a cooperative 
movement by the leading retread- 
ers in the tire industry, the Insti- 
tute will enforce production 
standards, require good. business 
practice from its membership and 
work for increased public accept- 
ance of master-retreading, Wil- 
banks said. 


W. W. Marsh, executive secretary 
of the NAITD, said, “A motorist 
for the first time now knows where 
he can get quality workmanship 
in retread tires. This is an assur- 
ance he has never known before. 
We intend to keep the standards 
of our shops high.” 


The T.R.I. Code of Ethics is de- 
signed to assure motorists that 





Power-Seat Control— 


A single pushbutton controls the 
power seat, optional on all 1956 Cij % 
Another innovation is an automatic 
which enables the driver to lock all door. 
by pushing a button on the instrumenp 


2. = 

























a 3 ee iS eS 


eS 


New Tail Lights— 


Among the styling changes on the 1956 
and 78 inches wide. Wheelbase is| Clipper are a redesigned deck and new 
tail lights. The new models are 215 inches 
long and have a wheelbase of 122 inches. 





Retreads Safeguarded 


New Institute to Enforce Production Standards, 
Promote Added Public Acceptance 


every retreaded tire has been care= 
fully inspected, first-grade quality 
materials have been used in pro- 
duction, all production employes — 
have been thoroughly trained : 
the company will guarantee its tire 


Membership in the Institute is —~ 
open to tire retreaders who pass 
the physical inspection and ethical 
qualifications needed for certifica- 
tion as a master-retread shop. 

Master-retreaded tires will 
carry the Institute’s Seal and a 
written guarantee similar to those 
covering new tires. Every T.R.L 
dealer is to display the Institute’s 
code of ethics. 

An independent testing company 
has been retained by the Institute 
to act as technical consultant to 
Master-Retreaders. The testing 
company will inspect master- 
retreader plants at regular intervals 
to make certain that the Institute's 
standards are being maintained, 
and to help the master-retreader 
improve the quality of his tire 











Each master-retreader will be 
provided with a complete package 
of merchandising aids for use in 
local promotion and advertising. 
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' Terry Named President... 


Florida Parley Puts 
Accent on Auto Sales 


MIAMI BEACH, Fia.— William 
i. (Bill) Terry, former star first 
, n and manager of the New 

Giants and a member of the 

‘ 1 Hall of Fame, was elected 
resident of the Florida Automobile 
walers Assn. at its annual conven- 
tion which closed here last week. 

Terry is a Buick dealer of Jack- 
gnville, and succeeds John F. Ze- 
der of Miami. 

Nearly 500 dealers and guests 
registered for the three-day affair 
which was devoted almost exclu- 

to sales problems. 

The convention closed on a note 
of warning sounded by Hayse 
fucker (Ford-Lincoln-Mercury), 


Kentucky Party 
To Be Feature of 


Qhio Convention 


CINCINNATI. — The plans for 
the 22nd annual convention of the 
Ohio Automobile Dealers Assn. are 
almost complete, according to Walt 
R. Hamer, executive secretary, and 
the program will be revealed soon. 

In the meantime Hamer reminded 
Ohio dealers to send in their reser- 
yations and announced that the 
convention would start with an 
evening President’s Reception, Nov. 
13, to honor President David C. 
Corbin and Mrs. Corbin. 

Another event planned will be an 
evening across the river in Ken- 
tucky at the Beverly Hills Country 
Club. This is_included in the con- 
yention registration fee, Hamer 
said. 

The convention will close Nov. 15 
with the annual banquet at the 
Netherland Plaza Hotel here. For 
the ladies there will be special 
luncheons, a fashion show and a 
trip to “Cinerama Holiday.” 





















Tuscaloosa, Ala.,who declared there| 


is “malignancy in the automobile 
business today—regardless of con- 
tract or make”—in regard to install- 
ment credit; in dealer management 
as reflected in price breakdown, 
and in overproduction by the fac- 
tories. 

Tucker, declaring himself an 
optimist, said, however, that an 
“adjustment decline” in automobile 
production is fairly probable, and 
that every dealer should put his 
house in order. 

He especially decried bootlegging, 
which he declared is rampant. 

“Not a single automobile fac- 
tory is selling to unauthorized 
dealers,” he said. “Yet, 18 per- 
cent of new cars sold are boot- 
legged, which is an awful indict- 
ment of the franchised dealer.” 

Clearwater was selected for the 
1956 convention, date to be decided 
later. Attendance was below that 
anticipated because some dealers 
remained home to spark the sales 
drive on their 1956 cars. 

In addition to Terry, new officers 
are A. P. Clark, Orlando, first vice- 
president, and C. G. Ruebel, St. 
Petersburg, secretary-treasurer. 

Frank H. Yarnall, NADA presi- 
dent, warned that false and mis- 


Kentucky Dealer Admits 


3 Tax-Evasion Counts 
LOUISVILLE. — Gerald R. Mc- 
Clure, Flemingsburg (Ky.) auto 
dealer has pleaded guilty to three 
counts of income tax evasion cov- 
ering the years 1949-51. He will be 
sentenced Nov. 7. Maximum pen- 
alty on each count is five years in 
prison, a $10,000 fine, or both. 
Leonard Walker, U. S.. district 
attorney, said McClure admitted 
keeping two sets of books and 
using one for business records and 
the other for income tax purposes. 
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Heads Florida Dealers— 


Bill Terry, former first baseman and 
manager of the New York Giants, left, is 
the new president of the Florida Avuto- 
mobile Dealers Assn. Terry, a Buick Dealer 
in Jacksonville, confers with John F. Zeder 
(Chrysler-Plymouth), Miami, retiring presi- 
dent, at the association's meeting in Miami 
Beach. 


leading advertising was influenc- 
ing the car market to a point 
where there is no profit in the 
business. He said Better Business 
Bureaus are taking an active in- 
terest in this campaign and called 
attention to a Cleveland meeting 
being held to find a solution of 
the problem, if possible. 

A dealers’ clinic, presided over 
by Zeder, featured talks on “The 
Road to Profit” by Charles G. Mc- 
Kimmie (Chrysler-Plymouth), Rich- 
mond, Va., and “How to Sell Today” 
by H. S. Mobley (Chevrolet), 
Greensboro, N. C. 

Terry presided when John H. 
Lander (Dodge-Plymouth), Atlanta, 
discussed “How to Increase Your 
Finance Sales,” and Tucker spoke. 

At the opening session, W. Theo 
Proctor, legislative chairman and 
W. J. Steed, general counsel, re- 
viewed the 1955 session of the Leg- 
islature, in which théy said FADA 
was successful in defeating a num- 
ber of bills opposed by dealers. 

Vice-presidents and directors by 
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congressional districts were named 
as follows: 

First District: M. N. Kenyon, 
Clearwater, vice-president; John A. 
Boyle and Clarence E. Holtzinger, 
Tampa. 

Second District: W. R. Harrell, 
South Jacksonville, vice-president; 
Q. I. Roberts, Green Cove Springs, 
and Fred T. Woolverton. 

Third District: D. D. McCas- 
kill, Marianna, vice - president; 
Howard Mitchell, Pensacola, E. 
W. Richardson, Tallahassee, and 
Adrien A. Rivard, DeFuniak 
Springs. 


Fourth District: Robert J. Mec- 
Gahey, Miami, vice-president; Paul 
D. Cooper, Coral Gables, and T. 
Willard McGahey, Miami Beach. 

Fifth District: W. L. Chance, St. 
Augustine, vice-president; O. J. 
Griffis, Leesburg, and W. B. Shaw 
jr., Daytona Beach. 

Sixth District: Joe Blank, West 
Palm Beach, vice-president; B. L. 
Holman, Vero Beach, W. G. Pad- 
rick jr., Fort Pierce, and I. L. Sher- 
ron, Hollywood. 

Seventh District: M. P. Tomlin- 
son, Lakeland, vice-president; 
George B. Childs, Winter Haven; 
J. O. Cox, Bradenton, and J. H. 
Whitfield, Lake Wales. 

Eighth District: Ralph Powers, 
Lake City, vice-president; James 
Hardee, Madison; P. C. Keeter, 
Gainesville, and E. W. Williams, 
Palatka. 

Directors -at-Large: John F. 
Zeder, Miami, immediate past 
president; W. Theo Proctor, Tal- 
lahassee; Walter A. McRae, Jack- 
sonville, NADA director until 
NADA convention early in 1956; 

A 


Steed was renamed general coun- 
sel and Walter C. Mallory, general 
manager. Both are from Orlando. 

At the opening luncheon 44 deal- 
ers were given safety awards for 
participation in the school driver 
training program. 

Entertainment was provided for 
women attending, while the finance 
companies of the Miami area to- 
gether with several motor com- 
panies maintained hospitality 
rooms. 


T-Bird Demand 
Reported 8 Weeks 
Behind Output 


DETROIT.—The backlog of retail 
orders for the 1956 Thunderbird 
equals all production scheduled for 
the remainder of 
this year, L. W. 
Smead, Ford divi- 
sion general sales 
manager, said last 
week. 

Smead, speaking 
at a press preview 
of the Thunder- 
bird, said that 
sales during the 
1955 model year 

a approximated 16,- 
L, W. Smead 000 units—or 35 
percent more than total sales for 
the 18 major makes of sports cars 
sold in the U. S. 

The '56 Thunderbird (dubbed T- 
bird or Third by some aficionados) 
represents a modest facelift of the 
55, although mechanical changes 
are relatively widespread. 

The “safety package” introduced 
with Ford’s ’56 line of regular cars 
has been adapted to the Thunder- 
bird. Smead, in discussing safety 
features, said public demand for 
such options has been running 
about double factory anticipation. 

On the regular line of ’56s, he 
said, more than 70 percent of cus- 
tomers have ordered the panel-and- 
visor padding and about 20 percent 
have ordered seat belts. Another 
10 percent, he said, have ordered 
dealer-installed belts. 

Production of the ’56 Thunder- 
bird started last week. Output is 
running about 65 daily, an increase 
of 30 percent over year-ago sched- 
ules. 

—Bos Liznert 


Milwaukee Dealers to Meet 


MILWAUKEE. — The Milwaukee 
County Auto Dealers Assn. will 
hold its annual banquet and elec- 
tion of officers Dec. 13 at the Mil- 
waukee Athletic Club. 


INDEPENDENT RESEARCH LABORATORY’ PROVES: 
only one car lighter — 
CASCO ASH-GUARD | 
can be used by 100% of smokers... 


Because it’s the only car lighter that lights safely and easily... 
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60% 


Here’s the greatest automatic car lighter improvement in 19 years! Only Casco 
Ash-Guard has the patented feature that can be used by all smokers. It’s ingen- 
ious, telescoping sleeve automatically slides out to catch hot ashes and sparks from 
lighted cigarettes. Pushes back easily to light cigars and pipes. One or two other 
car lighters have so-called “safety sleeves”, but they’re stationary, making it 
practically impossible to light cigars and pipes. Only Casco Ash-Guard can be 


used by 100% of the smokers who drive your cars! 
CASCO— STANDARD EQUIPMENT ON 4 OUT 
OF S CARS ON THE ROAD TODAY! 

Over 100,000,000 Casco lighters have been 
produced for all makes of cars. That’s why 
it’s rightly called the familiar servant to 
the American motorist. 

ANOTHER CASCO FIRST!—ALREADY 
SPECIFIED ON LEADING 1956 MODELS! 
Look to Casco, originator of the pop-out 
car lighter, for the firsts in automotive 
accessories. Be sure Casco Ash-Guard is 
on your new cars for sure utility, sure 
customer acceptance, sure-safety! r 
*Name on Request 










Sleeve telescopes 
out to catch 
hot ashes. 
Telescopes 
back to light 
pipes, cigars. 


CASCO PROD. CORP. 
Bridgeport 2, Connecticut 
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Stand Pat on Dealers 


(Continued from Page 2) 


with 45,761 workers in the fac- 
tory’s plants. In 1955, Olds deal- 
ers will sell 714,591 used cars 
compared with 346,626 in 1952, 
compared with 625,000 and 217,- 
972 new cars, respectively, in 
those years. 

Oldsmobile hopes for a 10 percent 
market penetration in 1956, almost 
double its 5.2 percent in 1952. 

* 


price of a comparable 1956 Series 
88 Holiday coupe, he said. 
* 


OLFRAM declared that this 

increased purchasing power 
and the value received by custom- 
ers for their dollars is a prime 
reason for Oldsmobile’s increased 
market and. probably is a major 
factor in the large national market. 
He explained that the employe saves 
WoLrram compared values of 5.8 work-weeks in the purchase 

t 


price of the car and that he gets 
wo Olds Holiday coupes, ao a product of far greater value. He 


may invest some of this saving in 
such effort-saving devices as auto- 
matic transmission, power steering 


obtained by projecting 
the survey findings to U.S. 
homies 






5,480,000 PROSPECTS 
FOR NEW CARS IN 1956 
‘These 1956 buyers of new cars 
represent 11 4. of the respond. 
ents, 






TAs reporied m Auromorive Forts and Figures and Autometer News 


Next Year's Business— 

This is a peek at the new car prospects who say they are going to buy in 1956. 
According to Crowell-Collier Publishing Co.'s survey there are 5,480,000 of these 
prospects who will be next year's business for new-car dealers. The breakdown by 
income, regions, age and city-size is given as well as comparison of figures of 
previous years. 











from 1955 price), while the 1950 
model — based on 1955 dollars — 
would carry a price of $2,313. Here 
is the comparison of the two 88 
Holiday coupe models: 


1950 = vs. 1956 
Shipping weight 3540 Ibs. 3761 Ibs. 
Wheei base 119% in, 12% in, 
Overall length 202 in. 203.29 in. 
Overall width 156 3/16 in. 78% in. 
Height 62% in. 60% in 
Front seat 
leg room 42.6 in. 44.4 in 
Rear seat 
leg room 36.4 in. 42.5 in 
Front seat 
head room 34.5 in, 35.5 in 
Rear seat 
head room 34.6 in, 34.6 in. 
Horsepower 135 
Torque 263 ft. Ibs. 340 ft. Ibs 
ratio 1.25 tol 9.25 to 1 
Piston 
displacement 303.73 324.31 
Fuel tank 
capacity 18 gal. 20 gal, 
Trunk space 10.46 cu. ft. 11.5 cu. ft. 
Tires balloon tubeless 
Steering worm and 
rolier ball-nut 
Inter-lock safety 
door no 
Voltage system 6-volt 12-volt 
Parking hand con- foot pedal 
trolled controlled 
Headlights sealed ‘‘safety aim” 
beam sealed 
beam 
Windshield 1 piece 
Ignition Solenoid key starter 
starter 


The government’s cost-of-living 
index has risen 12% percent since 
the 1950 Oldsmobile was introduced 
in January of that year, Wolfram 
explained. But the purchasing 
.power of Oldsmobile employes has 
increased even more. The average 
Oldsmobile factory employe in 1950 
had to work 28.6 weeks to earn the 
list price of an 88 Holiday coupe. 
Today it takes only 23.3 weeks for 
the same employe to earn the list 


R. I. Dealers 
Drive to Regain 
Lost Goodwill 


(Continued from Page 3) 


newspapers or on the air waves, 
has the effect of destroying confi- 
dence in automobile dealers as mer- 
chants and debasing the business, 
and 


Whereas: Such destruction of 
confidence results in increased ex- 
pense for all dealers including 
those who utilize deceptive prac- 
tices as well as those who do not, 
for it is well recognized that doing 
business in an atmosphere of doubt 
and suspicion adds greatly to the 
cost of doing business, and 

Whereas: Offers, comeons and 
inducements used in automobile 
advertisements can have the ef- 
fect of causing customer doubt 
and suspicion as to the particular 
brand of automobile whose dealer 
uses such deceptive practices, 
now therefore be it 

Resolved: That the Rhode Island 
Automobile Dealers Assn. go on 
record as severely condemning such 
advertising and urging its mem- 
bers to adhere strictly to ethical 
practices, and be it further 

Resolved: That copies of these 
resolutions be transmitted to the 
head office of each automobile 
manufacturer whose brand is re- 
tailed in Rhode Island. 


Trumbull Dealers Elect 


WARREN, O. — The Trumbull 
County Automobile Dealers Assn. 
has elected Glen Sanzenbacher, 
president; Charles S. Stiver, vice- 
president; Guy Harris jr., secretary, 
and H, R. Hill, treasurer. 


n 













or power brakes. 

Oldsmobile’s employment has 
risen from 10,215 persons in Jan- 
uary, 1950, to 13,985 persons today. 
This is an increase of over 3,700 
jobs at the Lansing plants alone. 
At the same time, employment at 
seven plants outside of Lansing, 
where 60 percent of the Oldsmo- 
biles are assembled, has increased 
from 17,472 persons in 1950 to 
31,776 persons today. 

In the same period, Oldsmobile’s 
payroll has climbed from $39,800,000 
in 1949 to an estimated $85,000,000 
for 1955. 

* + * 
Families with Children 
Lead in Car Purchases 

NEW YORK. — Families with 
children buy 55.7 percent of new 
cars and 70 percent of used cars. 
according to a survey of Parents’ 
magazine. 

Dollarwise, families with children 
have spent $6.2 billion for new cars 
in 1955, which is 53.4 percent of 
new-car expenditures, Parents’ re- 
ported. Used-car purchases were 
put at $4.7 billion, or 68.1 percent 
of the total. 

The Parents’ figures were based 
on an analysis of the Federal Re- 
serve Board’s 1955 survey of con- 
sumer spending. 


New Brake Developed 


For Truck-Trailers 

DETROIT.—An auxiliary brak- 
ing system designed to provide 
positive emergency stopping for 
truck-trailer combinations has 
been developed cooperatively by 
the truck, trailer and brake in- 
dustries, the Automobile Manu- 
facturers Assn. announced. 

The system enables the driver 
to make at least one controlled 
stop in case the regular service 
brakes fail. It may be applied to 
service brakes of all types, the 
AMA said. 











Plymouth Dealer Total 
Cut by 7 in Chicago 


CHICAGO. — Twenty-nine Cook 
County new-car dealers resigned or 
were cancelled between July 1 and 
Oct. 1, according to a quarterly re- 
port of the Chicago Automotive 
Trade Assn. on dealer mortality. 

During the period, 23 dealers 
were appointed, bringing the total 
dealerships in Cook County to 443 
on Oct. 1. 

Heaviest loser during the quarter 
was Plymouth which dropped from 
104 outlets to 97 as five Dodge- 
Plymouth, a DeSoto-Plymouth and 
a Chrysler-Plymouth dealership dis- 
appeared from the scene. 


When, and if, these franchises 


Persistence 
Veteran Recalls Working 


2 Months on Sale 


CHARLESTON, 8S. C. — W. T. 
Smith Co., South Carolina’s oldest 
Buick dealership, is celebrating its 
40th anniversary. William T. Smith 
is president and treasurer of the 
firm. 

John T. Robinson, who has been 
associated with Smith since he 
formed the dealership in 1915, re- 
calls that they sold only about 15 
cars the first year. Sales of the 1955 
model have totaled about 375. 

“In the early days,” Robinson 
said, “the automobile salesman had 
to demonstrate the car to the whole 
family, often taking them on a 
Sunday picnic. It sometimes took 
two or three months to sell an auto- 
mobile as it was necessary to teach 
several members of the family to 
drive.” 


Insight to Auto Shopping 


Offered by Collier Survey 


(Continued from Page 2) 


Hudson and Packard each account- 
ing for 1 percent. 

The breakdown of various types 
of solicitation was interesting 
with Ford dealers leading the 
“would you take” windshield 
cards with 47 percent. Mercury 
dealers were second with 24 per- 
cent and Plymouth third with 11 
percent, 

Families owning more than two 
cars have increased, the survey 
shows, from 4.8 percent in 1948 to 
13.8 percent in 1955. 

Of those owning two or more 
cars, 86.2 percent own one; 12.3 per- 
cent own two; 1.3 percent own 
three and 0.2 percent own four or 
more. y 

The West boasts the greatest 

number of multi-car families and 
metropolitan suburbs are the most 
popular areas for families owning 
two or more cars. 
Evidence found in the survey 
points up the importance of dealer 
service in keeping owners sold on 
their present make of car. 

Owners rated their local dealers 
repair service this way: Excellent, 


25 percent; good, 39 percent; fair, 


11 percent; poor, 7 percent and 
“don’t know,” 18 percent. 


However, 48 percent of all car 
owners prefer the new-car 

for service with 64 percent of 

those who bought their cars new 

expressing preference for the car 
dealer against 32 percent by those 
whose cars were used. 

An expanding market for auto- 
matic transmissions is indicated by 
the fact that 69 percent of those 
reached said they would be willing 
to pay from $175 to $200 extra for 
one; 46 percent would pay more 
for power brakes; 40 percent, power 
steering; 20 percent, power seats 
and 16 percent, power windows. 

Other items noted included: 
Trend toward eight cylinder cars 
(64 percent will buy them); hard- 
tops and station wagons attracting 
more buyers; nearly half (46 per- 
cent) of the nation’s cars are’ kept 
outside; interest in tubeless tires is 
growing; use of special treads 
(snow, ice, mud, etc.) is increasing, 
and 12,700,000 U. S. families do not 
possess a car. 

Of these, 45 percent have in- 
comes under $2,000 and another 26 
percent between $2,000 and $3,000, 
45 percent of these non-car owning 
homes have family heads over 55 
years of age. 


are reassigned, it is likely that they 
will be established as one-line deal- 
erships rather than in their pre- 
vious dual form. Chrysler Corp. 
last August announced plans for 
the gradual development of sepa- 
rate dealerships for its four lines. 


No exclusive Plymouth dealers 
have been established yet, however, 


a division spokesman said last} $5 


week. He did not say when the 
separation process officially would 
begin. 

When Chrysler President L. L. 
Colbert announced the divisional 
dealership plan, he said that “the 
point now is being reached in the 
growth of the company and its 
dealers when deeper market 
penetration for each of the com- 
pany’s car lines can best be 
achieved in many areas through 
divisional-line déalerships.” 

Emphasizing that this would be a 
gradual process, he stressed the 
fact that “the situation of every 
dealership will be considered sepa- 
rately and in the light of its own 
particular circumstances and the 
dealer’s individual preferences.” 

Some industry observers have 
felt that the dual system gives 
Plymouth too many retail outlets. 
On July 1, Plymouth had 104 out- 
lets in Cook County. The figure 
now is 97 compared to 50 for Chev- 
rolet and 61 for Ford division, 
Plymouth’s counterparts in the 
Ford and General Motors lines. 

Chevrolet lost one dealership in 
the third quarter while Ford added 
six. Lincoln-Mercury showed a 12 
percent gain, rising from 33 to 37 
dealerships. 

Only other makes to gain Cook 
County dealers during the period 
were Pontiac, up two to 32; Buick, 
up one to 35, and Kaiser-Willys, 
up one to 16. 

Oldsmobile and Cadillac stayed 
the same with 34 and 14 outlets, 
respectively. Dodge’s five losses 
gives it 33 Cook County outlets, the 
Same number as Chrysler. DeSoto 
now has 31. 

In addition to Chevrolet and the 
Chrysler Corp. makes, others whose 
total outlets dropped during the 
quarter were Packard, down four 
to 16; Studebaker, down three to 
19; Hudson, down three to 17, and 
Nash, down two to 22. 


Alabama 


(Continued from Page 6) 
vided with a written statement of 
the terms of the guarantee. 

8. No advertising shall directly or 
indirectly refiect on the honesty, 
integrity or trustworthiness of any 
other advertiser or dealer. 

9. The standards shall apply to 
all forms of advertising, newspaper, 
television, radio, car cards, direct 
mail or any other manner. 

In this connection, Birmingham 


permit dealers to advertise cur- 
rent models at the “local” rate. 
Formerly the “general” rate was 
charged for new-car advertising. 

However, such advertising must 
be confined to the classified section. 
“R.O.P.” new-car advertising must 
pay the general rate. 











All Car Prices 
Raised by GM 


Two Buick Wagons 
Only Models Cut 


(Continued from Page 3) 
away Hydra-Matic and po 
steering standard on Series 98, 

In line with the practice 
lowed by Chrysler Corp. and 
Motor Co. earlier, GM di 
declined to disclosé Federal 
cise tax amounts and 
dealer delivery - and - 
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charges. . 
Factory spokesmen said that 
decision to withhold these amount, 
was made because of the vs 
in DEH (delivery-excise-handling 
sums when transportation char 
are figured in. The Federal 
and delivery-and-handling charg, 
themselves, however, are fixed bam 


rates determined by the factories 
Ed + * 


QGucceat=> factory list prigg 
for the General Motors = 
(exclusive of Federal excise taxpy 
and local charges) are as follows: 

BUICK—Special—4-dr. sed. 
166, up $75.68; 2-dr. sed., $2,111, 
$75.12; 4-dr. hardtop, $2,270, up 
2-dr. hardtop, $2,204, up 
conv., $2,467, up $97.83; 4-dr. stat 
wag., $2,500, down $226. Century— 
4-dr. hardtop, $2,717, up $33; 2-4. 
hardtop, $2,660, up $93.44; 
$2,979, up $50; 4-dr. stat. wag., §2- 
932, down $169. Super—4-dr. seq, 
$2,927, up $103.83; 4-dr. ha 
$3,010 (new model); 2-dr. hardtop, 
$2,884, up $103.44; conv., $3,200, up 

2.41. Roadmaster—4-dr. sed. $3. 
148, up $100.64; 4-dr. hardtop, $3,- 
324 (new model); 2-dr. hardtop, $3- 
230, up $85.95; conv., $3,335, up 
$100.44. (Dynaflow standard on Cen- 
tury, Super and Roadmaster.) 

CADILLAC — Series 62 (ail up 
$200)—4-dr. sed., $3,903; cl. epe, 
$3,814; 4-dr. hardtop, $4,330 (new 
model); 2-dr. hardtop, $4,210; cony, 
$4,342; Eldorado 2-dr. hardtop (new 
model) and conv., $6,014. Series 
Special—4-dr. sed., $4,587, up $200, 
Series 75 (all up $300)—8-pass sed, 
$6,040; limousine, $6,240. (Hy dra- 
Matic and power steering stand- 
ard.) 

CHEVROLET (add $92 for V-8 
models— One-Fifty (all up $84.25)— 
4-dr. sed., $1,675; 2-dr. sed., $1,635; 
bus. cpe., $1,550; 2-dr. stat. wag, 
$1,955. Two-ten (all but 2-dr. hard- 
top up $79.25)—4-dr. sed., $1,755; 
2-dr. sed., $1,715; 2-dr. Delray cpe., 
$1,770; 4-dr. hardtop, $1,905 (new 
model); 2-dr. hardtop, $1,855, up 
$49.25; 2-dr. 6-pass. stat. wag., $1, 
995; 4-dr. 6-pass. stat. wag., $2,040; 
4-dr. 9-pass. stat. wag., $2,120. Bel 
Air—4-dr. sed., $1,860, up $79.25; 
2-dr. sed., $1,820, up $80.25; 4-dr. 
hardtop, $2,010 (new model); 2-dr. 
hardtop, $1,960, up $54.25; conv, 
$2,115, up $81.25; 4-dr. 9-pass. stat. 
wag., $2,245 (new model); 2-dr. 
Nomad stat. wag., $2,360, up $79.25. 

OLDSMOBILE—Series 88 — 4-dr. 
sed., $2,226, up $74.91; 2-dr. sed. 
$2,166, up $75.38; 4-dr. Holiday 
hardtop, $2,397, up $75; 2-dr. Holi- 
day hardtop, $2,330, up $75. Super 
88—4-dr. sed., $2,363, up $85.29; 2-dr. 
sed., $2,301, up $85.75; 4-dr. Holiday 
hardtop, $2,586, up $45; 2-dr. ‘Holi- 
day hardtop, $2,520, up $45.61; conv. 
$2,726, up $85.41. Series 98 — 4-dr. 
sed., $2,969, up $100.18; 4-dr. Deluxe 
Holiday hardtop, $3,204, up $50; 














2-dr. Deluxe Holiday hardtop, $3,138, 
up $50.25. (Hydra-Matic and power 
steering standard on Series 98.) 


Oare Gets Oscar— 


Robert L. Oare, board chairman, Asso- 
ciates Investment Co., South Bend, receives 
the Bronze “Oscar of Industry” award in 
the financing classification from Weston 
Smith, Annual Report Survey director, at — 
the Financial World annual awards ban- 
quet in the Hotel Statler, New York. 
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nding for employees, custo- 
= mers and business as- 
away sociates are the gifts 
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that go home. 


Wives are 
Important People 


ifeE 


le $2. 

11, up 

P $15; | So give the gift that goes home 

= and puts the entire family on 

tury your side, plus their honored 

2-dr., quests who share the hospitali- 

cony,, fies of their home throughout 

ov the holiday season. 

‘9 1 Florida Indian River 

.2 Citrus Fruit Gifts 

" b ere the most acceptable your 

, $3, money can buy. Place your order 

, ; now and relax in the knowledge 

ene that you have done your Christ- 
hopping, not only conven- 

1 up iently but well. 

Cpe., 

(new 

onv,, 

new 
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One of Our Many Fruit Gifts 


Pack No. BK-1: Bushel, 55 Ibs. 
$6.95 


Numerous other packages available 
ranging from $3.95 to $16.95, de- 
livered east of Mississippi River. 
West of Mississippi River and to 
Canada slightly higher. 


UNCONDITIONALLY 
GUARANTEED 
We value our reputation for 
quality gifts beautifully packed 
and carefully shipped. 


Here's How Easy 
It Will Be 
To Order 


Simply have your secretary type the 
names and addresses of your gift re- 
cipients, furnish us with your cards 
as the donor, and leave the rest to 
us. Shipped direct from our groves 
by prepaid fast express, this luscious 
fruit arrives tree ripe and tree fresh. 





TRH OSPRSRSUS SP SAR STS Bees 


Renae, ee ee en ae ee 


Rated firms and industries may 

order on open account; however, 

for remittance with order we 
allow 2%, discount. 


Large orders should be in our hands as 
early as possible in November. There- 
after names may be added or deleted 
until December 1. 


We specialize in business and indus- 
trial accounts throughout the nation 
and Canada with good will gifts. 


Your Account 
Is Important To Us 


CHARLIE D. VARNER 


Peckenpaugh Groves 
Order Dept. V7, Sharpes, Florida 
Write or wire at once for fruit 


catalogue and price list to be 
Air Mailed. 


OUR 32ND YEAR 
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Philadelphia Operator Tells Dealers ... 


How to Use an Auto Auction 


auction business does not operate |for Dempsey. Yates has been in 
on @ system whereby the seller | the automobile business for ten 
makes a profit on each car sold. | years and came into it fresh from/| entering the business was: 
The auctioneer attempts to get a | the service. He had his own opera- | make money.” 

sale.” 


By Norman Shigon 

Staff Correspondent 
PHILADELPHIA.—“An auto auc- 
tion, properly operated, provides an 


excellent opportunity for dealers to 


m on 
The money is made on the 


do their week’s shopping in two Or | «cream puffs,” those beautiful cars 
three hours,” according to L. K./on which one can make a good 


Dempsey, a 


36-year veteran of the | profit. 


Also, sometimes several 


auto business who operates an auc-/| dealers will compete for one car 


tion here. 

A good automobile auction can 
relieve a used-car dealer of a lot 
of work, he said. “He is looking 
for nice cars,” Dempsey said. “He 
prefers the ‘cream puffs’.” 

Usually, continued Dempsey, 


and an extra profit can be derived 
from such bidding. 

The automobile auction business 
has its ups and downs like the re- 
tail automobile business, he said. 
After Jan. 1, the auction starts 
booming because dealers are in 


&/their buying season, but when a 


used-car dealer has to recondition declining trend sets in, then it be- 
the cars he gets so that they can/comes hard to get a decent bid, 


be sold. However, the auction sells 
cars that are ready. 


said Dempsey. 
He believes that the average profit 


“This saves a lot of time and ex-|on which an automobile auction 
pense for the dealer who avails|operates is 5 percent of the gross 
himself of the opportunities that an | before expenses are deducted. 


auto auction can provide,” said 


Dempsey. 


About 150 to 200 dealers show up 
at Dempsey’s weekly auto auction. 


Dempsey has a garage where}Some regulars are starting to sup- 
eight men service, recondition and | port it every week, and the follow- 
clean cars to ‘ready’ them for the|ing is growing, he said. 


Wednesday auctions. 

Dempsey guarantees his cars for 
a week, and it covers motors, rear 
ends and transmissions. If any- 
thing goes wrong, Dempsey will set 
the matter straight by doing the 
work in his shop or by paying the 
complaining customer to get the 
work done elsewhere. 


This type of treatment has 
been a by-word with Dempsey 
in his business dealings for years. 
He is president of the Philadel- 
phia Used Car Dealers Assn. His 
auction, which is only three 
months old, now moves about 100 
cars a week. 

Unlike most automobile auctions 
which are “middlemen” handling 
wares of others, about 90 percent of 
the cars sold by Dempsey are house 
ears. This is his way of wholesal- 
ing used cars. 

Dempsey will place other dealers’ 
cars on the block and he does not 
charge for registering them for 


auction unless they are sold at an t 


agreeable price. 

He admitted quite frankly that 
his firm loses money on many 
cafs. He said: “The automobile 





Ford Plows Back 
$1 Billion in ’54 
BOSTON.—Ford Motor Co. re- 
tained earnings of $1,065,584,000 
for use in business during the 
calendar year 1954, according to 
its financial statement filed here 
last week with the Massachusetts 
state tax commissioner. 


Dempsey said the business is 
not as speculative as it may 
sound. He believes that the big 
secret is in buying carefully. 
Dempsey purchases most of his 
cars from sources that have been 
serving him for years, but he will 
go out and pick up cars where- 
ever he can if the deal is right. 

Some years back ees = ee 
connected with Discount & Sal 
Co., which ran an automobile che 
tion in New York, and then Phila- 
delphia, until] 1942 when OPA ceil- 
ings were established. 

Bob Yates. _ Bob Yates-manages the business the business 


‘Agreed Charges’ 


On Freight Called 


Threat to Defense 


WASHINGTON. — America’s na- 
tional defense would be crippled by 
the import into this country of the 
“agreed charges” freight-rate sys- 
em recently adopted in Great 
Britain and Canada, directors of 
the American Trucking Assns. were 
told at the concluding session of 
their 22nd annual convention. 

The speaker was James K. Knud- 
son, former head of the Defense 
Transport Administration and for- 
mer member of the Interstate Com- 
merce Commission. He said the 
agreed charges system was adopted 
in Britain and Canada at the behest 
of the railroads and said it already 
has had an adverse effect in those 
countries. 

He defined the system as a rate 
agreed upon by a carrier for the 


Net assets at the end of — 
accer@ing te the stebisment;  to- transport of all or any part of the 
talled $2,089,320,000, compared 
with $1,895,134,000 a year earlier. 
Liabilities were listed at $483,557,- 
000 on Dec. 31, 1954, and at $419,- 
930,000 a year earlier. 





Sales Chief at Rest— 


Plymouth's William J. Bird shows that 


the day never ends for a sales vice-presi- 
dent at introduction time. Here, he “‘re- 
laxes” 


over merchandising reports after 
a day of dealer conferences in Memphis. 


goods of any shipper or group of 
shippers. 

At the final session, C. J. Wil- 
liams, Milwaukee, was elected ATA 
president succeeding Neil J. Curry, 
Los Angeles, who becomes chair- 


~}man of the board. 


Other officers are R. C. Williams, 
Russell, Kans., first vice-president; 
A. E. Cudlipp, Lufkin, Tex., second 
vice-president; Richard A. Moran, 
Providence, third vice-president; 
Guy Rutland, Hapeville, Ga., fourth 
vice-president; John M. Akers, 
Gastonia, N. C., treasurer, and 
Chester G. Moore, Los Angeles, 
secretary. 


‘Solid Selling’ 
To Be Topic of 


Connecticut Parley 


HARTFORD, Conn. “Solid 
Selling” will be one of the timely 
topics discussed at the annual con- 
vention of the Connecticut Auto- 
motive Trades Assn. here Nov. 1. 

Pros and cons of selling used and 
new cars in an intensely competi- 
tive market will be covered by W. 
Heartsill Wilson, director of the 
Dodge public speaking foundation. 

“Merchandising the Service De- 
partment for Higher Income” will 
be covered by Dave Reese, an Olds- 
mobile dealer in Drexel Hill, Pa. 

Delegates will be given a first- 
hand account of NADA’s program 
for the immediate future by Fred- 
erick J. Bell, the national group’s 
executive vice-president. 
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tion for several years until he came 
with Dempsey three years ago. 
Yates and Dempsey came up with 
a good answer when they were 
asked why Dempsey entered the 
automobile auction business. 


They said that the best reason for 
“To 











Modern TRANSPARENT VINYL 


Seat Covers Mean Extra Profits 


NEWARK AUTO TOP’S modern vinyl seat covers 
Protect against wear and soiling, yet allow the beau- 
tiful modern car interiors and upholstery to be seen 
and admired. Made of all heavy, 20 gauge crystal 
clear vinyl, these seat covers fit and ride comfortably 
without wrinkles. 

Custom made for every make and style car. This 
is a NATURAL to go with every new car ¢ 50 
for plus business. Dealer net 1 


140 
SSS 


THAT 
CAR OWNERS 
WANT! 










Center Arms $9.00 additional 























WASHIMOBIL 


SAVES TIME, SAVES SPACE, 


BUILDS BUSINESS/ 





No other equipment matches it—One Wash a Day Pays For it. 


This pennies special-purpose equipment will in all 
truth perform mechanical magic in your washbay. Designed for 
volume car washing, it saves time, speeds deliveries, cuts costs. 
Washmobile lets you make the most of valuable floor space. It fits 

your bay without alterations, rolls out of the way when not in use, 
clears space for other work, eliminates washrack bottlenecks. 

Spotlessly clean cars delivered on time win customer goodwill, 
step up service, and other sales. Money-maker on = own, 
Washmobile’s extra tr roger 4 business in in all 

It costs little to Washmobile. Actually, hae car 
wash a day will pay for it! 


WASHMOBILE CORPORATION 10-31 AN 
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The World's Most Complete Line of Automatic Vehicle Washers 
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Car, Truck Output Estimates 
By Automotive News 


PASSENGER CARS 
(U. S. PRODUCTION ONLY) 


Week 


Ended Same 


“a 
AMERICAN MOTORS 655 


Wasps, Hornet 


Amb., Statesman ..... 


CHRYSLER CORP. ...... 24,770 


68,649 137,425 


*Revised. 


Week Jan. 1 
Ended Total To 
Oct. 22, October, Oct. 30, 
1955* 1955 1954* 
83,741 


1,009 1,992 
796 =: 1,225 
649 917 

308 

767 

59 434 

154 333 
28,225 104,514 

3,199 14,418 

2,795 11,404 

6,404 27,815 

15,827 50,877 
49,372 211,159 
38,216 163,974 
830 8 = 3,967 
10,326 43,218 
57,498 182,380 
1424 20,004 
2,746 9,312 
31,418 


Jan, 1 
To 
Oct. 29, 
1955 


134,658 
43,418 
21,544 
21,874 
91,240 
41,047 
50,193 


71,759 143,375 
48,882 105,501 
94,464 255,445 
285,043 588,388 
1,381,348 1,833,959 
1,130,036 1,442,648 
30,610 31,165 
220,702 360,146 
2,293,759 3,258,552 
430,675 647,948 
97,515 122,401 
1,125,936 1,483,375 
354,002 524,213 
285,631 480,615 
15,443 6,680 
5,803 1,021 
9,640 5,659 
91,523 147,973 
57,744 


505,055 4,365,962 6,474,531 


COMMERCIAL CARS 
(U. 8. PRODUCTION ONLY) 


Same 
Week, 
1954* 
6,455 
76 84 
34 80 270 
2,095 
4,185 
1,327 
1,605 
233 
98 


Total Trucks, U. S..... 25,768 
Total Cars, Trucks, 


Week 
Ended 
Oct. 22, 
1955* 


9,075 


Total 
October, 
1955 
28,578 

427 


7,035 
33,750 
1,376 
8,598 


1,626 
8,420 
1,948 
2,276 

270 


175,890 87,543 163,705 602,778 5,199,415 7,500,172 


5,185 3,356 5,194 22,330 310,175 392,020 


U. S. and Canada. ...181,075 


90,899 168,899 625,108 5,509,590 7,892,192 


N.B.: All U. 8. totals include cars and trucks for military orders. 


GM Nets $913 Million 
On $9.5 Billion Sales 


(Continued from Page 2) 


(Australia) — have continued at 
“peak levels,” limited only by ca- 
pacity, GM said. 


GM vehicle sales from all man- 
ufacturing sources for the first 
nine months of 1955 were re- 
ported to be 3,903,943, 37 percent 
over last year. 

Defense sales of $181,000,000 dur- 
ing the third quarter were at the 
lowest quarterly volume since 1951’s 
second quarter. Net sales of GM 
civilian and defense products (in 
millions) for the third quarter and 
first nine months compare as fol- 
lows: 

Civilian Defense 
3rd Qtr., ’55 $2,850 $ 181 
8rd Qtr., 54 1,833 320 
9 Mos., ’55 8,806 738 9,544 
9 Mos., ’54 6,161 1,058 7,219 

GM_ net working capital was re- 
ported. at $2,183,000,000 compared 
with $1,351,000,000 on Dec. 31, 1954. 
Inventories were $1,298,000,000 com- 


Total 


$3,031 
2,153 


pared with $1,326,000,000 at Dec. 31, 


1954. 
* 


$23,385,737 Net Income 


Reported by GMAC 


NEW YORK. — General Motors 
Acceptance Corp. has reported a 
net income of $23,385,737 for the 
first nine months of 1955. This also, 
it was reported, includes earnings 
of Motors Insurance Corp. 

This was lower than the $26,567,- 
628 earned during the same period 
of 1954 and was based on a total 
receivables of $7,665,000,000 pur- 
chased during the nine months. The 
third quarter profit was $7,923,158 
for 1955 and $8,298,626 for 1954. 

Total 1955 receivables were 47 
percent above those of 1954 which 
were $5,225,000,000. The lesser earn- 
ings in 1955, GMAC said, were “due 
largely to provisions customarily 
made during a rising volume of 
business.” 


Weekly Rate To 


150,000... 


Car Output Mounts 
To 3-Month High 


(Continued from Page 1) 


with the 134.6 percent compiled 
the previous week on 137,425 cars. 

The rapid return to near-normal 
operations also assured the manu- 
facturers of passing the 500,000 
mark in October completions. With 
one more day (today) remaining, 
Automotive News estimates the 
makers will assemble 505,055 cars 
this month. 

* * 

F THAT mark is attained, it will 

leave the manufacturers just 
156,934 cars short of the alltime 
yearly output record of 6,658,510 
units built in 1950. 

It is now expected that that 
record will be surpassed this 
week, or nearly eight weeks 
ahead of the record year of 1950. 

To hit 8,000,000, the makers would 
have to produce an average of 750,- 
000 cars in each of the last two 
months. 

* * * 

ESPITE the return of GM to 

pre-changeover production lev- 

els, Ford Motor stole the spotlight 
last week. 

Altogether, Ford established 
seven new daily and weekly pro- 
duction marks and put both the 
company and Ford division within 
reach of four alltime monthly 
marks—all of which should be 
reached today. 

New production marks estab- 
lished by Ford Motor were: 

1. Production of 52,450 cars dur- 
ing a six-day period, breaking the 
old record of 51,414 units built dur- 
ing the week ended June 18. 

* + * 

PRODUCTION of 60,850 cars 
* and trucks during a six-day 

period, erasing the old high of 
59,298 vehicles built during the 
week ended June 18. 

New output marks established by 
Ford division were: 

1. Production of 8,271 cars and 
trucks on Oct. 25, breaking the 
former high of 8,177 built the 
previous day. 

2. Production of 41,525 cars dur- 
ing a six-day period, breaking the 
former high of 38,869 cars during 
the week ended June 18. It also 
marked the third consecutive week 
that Ford has outproduced Chevro- 
let in 56 model production. 

3. Production of 33,555 cars dur- 
ing a five-day period, breaking the 
old mark of 33,506 during the five- 
day work week ended June 25. 

* * * 

PRODUCTION of 49,935 cars 
* and trucks during a six-day 

period, erasing the old high of 
46,753 during the week ended June 
18. 

5. Production of 41,115 cars and 
trucks during a five-day period, 
breaking the old record of 40,277 
during the five-day week ended 
June 24. 

New monthly production marks 
the company expects to establish 
during October are: 

1. Production of 211,159 cars, 
breaking the old high of 201,907 
during March. 

* * 

PRODUCTION of 244,890 cars 

* and trucks during October, 
erasing the old high of 237,140 set 
during March. 

3. Production of 163,974 cars by 
Ford division, breaking the 
former high of 157,672 during 
March. 

4. Production of 197,724 cars and 
trucks by Ford division, eclipsing 
the old mark of 193,105 vehicles 
built in March. 

on x * 


RCURY and Lincoln’ contin- 
ued to produce cars at near- 
record levels last week—Mercury 
with 10,000 units and Lincoln with 
925 cars. Neither Mercury nor Lin- 
coln are expected to establish new 
monthly marks, although Mer- 
cury’s estimated monthly output of 
43,218 units is only 136 cars short 
of its alltime record set in April. 
GM roared back into the top 
spot among the car manufactur- 
ers with the production of 70,497 
units by. its five divisions last 
week. 
Chevrolet, rebounding to pre- 
changeover levels, built 35,100 cars 


last week, or nearly 5,000 more 
units than it produced the previous 
week; Oldsmobile increased sched- 
ules to 11,797 cars last week from 
9,036 the previous week; Pontiac 
dropped to 12,000 units from 12,874 
the previous week; Cadillac con- 
tinued to increase assembly opera- 
tions with a projection of 3,100 units 
last week, and Buick, just getting 
back into operation after a change- 
over lull, upped output to 8,500 
units last week from the previous 
week’s 1,424. 
* * ca 


Cae CORP., still working 
a five-day week, scheduled 24,- 
770 assemblies last week, a 3,455 
unit drop from the previous week’s 
27,225 cars. 

Plymouth scheduled 10,970 cars 
last week, a 4,857 unit drop from 
the previous week; Chrysler 
upped output to 4,100 cars from 


Year-End Schedules 


Boosted by Chevrolet 


NEW YORK.—A business up- 
turn which started in mid-Sep- 
tember has prompted Chevrolet 
to boost its year-end schedules, 
according to T. H. Keating, gen- 
eral manager. He gave no figures 
but said Noteutber schedules 
have been boosted three times 
since they first were set. 

“I doubt whether a November 
run of even a quarter of a mil- 
lion vehicles would satisfy our 
dealers,” he added. Dealers will 
display the 1956 models Friday 
(Nov. 4). 


Eaton Peace 


| with a new car every year for the 





the 3,199 produced the pre 
week; Dodge jumped sche 
to 6,700 cars from 6,404 the 
vious five days, and DeSoto | 
its operations to 3,000 units }; 
week from the 2,795 produced th 
previous week. 
The return of Studebaker on, 
limited scale helped Studeb 
Packard up its schedules to 1 
units last week from the 1,321 oan 
built the previous week. Last week 
breakdown showed Packard : 
1,300 cars and eae with 4 0. 
* * 4 
MERICAN MOTORS CORP. 
continued to lag far behind 
normal first-half pace with the : 
duction of only 655 cars last + 
: 


4 Contest Winne 
To Get New Doe 
Each Year for L 


DETROIT. — Dodge today (Og 
31) inaugurates a safety conte 
which will provide four motorij 


. 


rest of their lives. a 

Jack W. Minor, Dodge sales man 
ager for advertising and merchan 
dising, said applicants must be 21 
or older and must have a drivers 
license. Registrations, consisting of 
three to 10-word safety slogans 
may be made at any Dodge deals 
before Nov. 28. 

Beginning Nov. 12, and continu- 
ing for four weeks, writers of the 
three winning slogans will appear 
on the Lawrence Welk TV show’ 
where they will be quizzed on driy- 
ing and safety principles. Each 
weekly winner will be awarded a 
new Dodge every year for life. The 
other two contestants will be 
awarded 1956 Dodge hardtops. 

In another move to promote safe 
driving, Dodge announced that 
Dodge test driver Betty Skelton ig 
making a nationwide speaking tour. 
under the auspices of the National 
Safety Council. 


Hope ‘Good’ 


Two of Three Issues Reported Settled in Strike 
Impeding Truck Axle Production 


(Continued from Page 2) 


for example, or in assisting families 
to move to new areas from com- 
munities in which plants have been 
shut down.” 

A more conciliatory view was 
expressed by James P. Mitchell, 
secretary of labor, who declared 
that fears of technological prog- 
ress have been with us since the 
first caveman encountered fire. 

He added that companies that 
have introduced automation most 
successfully “have done so because 
they considered the problems of 
the individual workers in making 

the change.” 

Speaking last week at another 
meeting, the Conference on Equal 
Job Opportunity, sponsored by the 
President’s Committee on Govern- 
ment Contracts, Mitchell called on 
American industry to discard racial 
and religious discrimination in em- 
ployment. 

Mitchell said that discrimination 
is not the whole problem or even a 
major part of it, but that discrim- 
ination in promoting, demoting and 
transferring is much more difficult 
to detect, harder to eradicate and 
more challenging. 

* cd * 


Factory Outlet Struck 
OX THE dealership front, sales- 
men at Chrysler Manhattan, 
New York City, have gone on strike. 
The salesmen at Chrysler Manhat- 
tan, a factory retail outlet, voted a 
month ago to be represented by 
Local 917 of the AFL Teamsters. 
Blocking a contract agreement 
is the union’s demand that it be 
permitted to set a ceiling on the 
number of salesmen the outlet 
may employ. Management has re- 
fused to budge on this point, 
maintaining that this is a man- 
agement perogative. 
The union has also asked for a 
straight salary plus a 5 percent 


commission, without trades being 


deducted, and several other items. 


Local 917 is also negotiating for 
a contract at five Cadillac retail 


branches in New York and is de 
manding a similar contract. 

* * * 
Union Wins in Detroit 


N DETROIT, the AFL Teamsters 
won state-sponsored elections 


last week at two Ford dealerships, 


Johns Bros. and Al Long. The vote 


was 23 to 15 at Johns and 26 to 12 


at Long. Within the past several 
weeks the union has won elections 
at seven Ford dealerships in De- 
troit. 


A week earlier the Teamsters 


won a state election at Joe May — 


Chevrolet by a vote of 25 to 7. 
The union also has petitioned for 
an election at L. J. Stanford 

(Dodge-Plymouth). 

Last week it was announced in 
Salem, Ore., that Secretary of the 
Interior Douglas McKay has trans- 
ferred 51 percent of the stock in 
Douglas McKay Chevrolet to his 
two sons-in-law, who are making 
the purehase through the GM Hold- 
ing Corp. 

The AFL Machinists began @ 
strike at McKay several weeks ago 
and union officials have claimed 
that Secretary McKay was attempt- 
ing to break the union. However, 
McKay has maintained that he had 
withdrawn from management of 
the firm upon his appointment to 
the Eisenhower cabinet. The firm 
is still being picketed. 

* * * 


Pay, Employe Figures 
Set Record at GM 
DETROIT.—General Motors had 
more employes and higher payne 
in the third quarter and first nine 
months of 1955 than for any com- 
parable periods in the company’s 
history, Harlow H. Curtice, presi- 
dent, announced last week. 


An average of 621,958 men and — 
women were working for GM — 


throughout the world and payrolls — 
totaled $2,321 million during the — 


first nine months. In the same 
period last year average employ- 
ment was 577,069 and payrolls to- 
taled $1,930 million. 
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Missouri Assn. Protests Travis Action... 


~ GM Cancellation Under Fire 





(Continued from Page 1) 
as a “pretext” for cancella- 
Travis’ alleged “failure to de- 
satisfactorily the sale of 
automobiles” in this area, 
specifically referring to 1952 and 
1953. 


(In Flint, a Buick spokesman 
to explain the cancellation 
ed to go beyond the “no-com- 


ment” point.) 


Missouri board said Travis 
received notice of nonrenewal 
on June 28, when all three zone 
managers—Buick, Pontiac and GMC 
walked into his dealership with the 


gnnouncement. 
In their resolution, the direc- 
tors said that “as little as 90 days 
to notice, both Pontiac and 
had indicated their satisfac- 
tion with , the selling efforts of 


= 


Travis 

(In Pontiac, neither spokesman 
for Pontiac or GMC would com- 
ment on the nonrenewal.) 

* * * 
_ attending the meeting were 
two U. S. representatives, 

Clarence Cannon, Elsberry Demo- 
erat and chairman of the Appropri- 
ations Committee, and A. S. J. 
Carnahan, Ellsinore Democrat. 

lt.-Gov. James T. Blair jr. 
spoke on today’s conditions con- 
fronting dealers and surprised the 
dealers with his accurate knowl- 
edge of their many problems. 
The board also adopted two other 
resolutions, treating “crazy credit” 
and “misleading advertising.” 

Cc H. Martin, Springfield, 


Rambler to Cite 
Air Conditioning 
As Body Feature 


DETROIT. — The 1956 Rambler 
will be the first automobile in which 
air conditioning has been com- 
pletely integrated into the basic 
design of the body, according to 
§. 0. Wahamaki, chief project engi- 
neer of American Motors. 

Speaking at a meeting of the 
American Society of Body Engi- 
neers here last week, Wahamaki 
pointed out that all other auto air- 
conditioning systems were added 
after the body was designed and 
engineered. 

Feature of the ASBE Convention 
was an exhibition by 31 concerns. 

The “custom” design of the ’56 
Rambler air-conditioning unit will 
make it more efficient than previ- 
ous units, more compact and more 
adaptable to production assembly, 
Wahamaki said. 

The air-conditioning unit for the 
new Rambler will be both a cooling 
and heating unit, as were the units 
introduced by Nash in March, 1954. 
All components will continue to be 
located in front of the instrument 
panel, with the two discharge grilles 
mounted in depressions on the top 
panel surface. 


Quite a Car! 


All This (and Free) 


Is a Dream 


MINNEAPOLIS. — Local cronies 
in the automobile field got together 
and decided this is the kind of a 
“dream car” they would like to 
have: 

One with the outer beauty and 
grace of Studebaker’s ’53 hardtop, 
combination frame and body struc- 
ture of Hudson and Nash, four-door 
hardtop design and transmission of 
Buick, the reclining seats and econ- 
omy of Nash, power steering and 
brakes of Chrysler, traction and 
ruggedness of Jeep, resale value of 
Cadillac, smooth ride and torque 
Suspension of Packard, safety and 
roadability of Lincoln and prestige 
of Continental. 

Quite a car! 

ADVERTISEMENT 














HAVE YOU MET 
MR. AUTO INTEGRITY? 


He symbolizes a superior public relations 
program which pe may secure exclusively 

your firm in your area. For details 
without obligation mail your letterhead to 


MERITSEAL, INC. 
2 Depot Plaza White Plains, N. Y. 
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Chrysler-Plymouth dealer and as- 

sociation president, presided at the 

meeting. The action taken on all 

three resolutions was unanimous. 
* * * 


T= directors, in their main reso- 
lution, noted that Travis had 
been a GM dealer for 35 years 
“during good times and bad, and 
when products of General Motors 
Corp. were not always favored with 
public acceptance.” 


In commenting on Buick’s 


2 Cars a Minute 
Sold by DeSoto 
In Special Drive 


DETROIT.—Two cars per minute 
were sold during a sales campaign 
staged concurrently with its new- 

model announce- 


drive was launch- 
ed with the intro- 
duction of ’56 
models on Oct. 19. 
When it closed 
Oct. 22, the quota 
of 5,000 retail 
sales had been 
topped by slightly 
more than 10 percent, according to 
J. B. Wagstaff, sales vice-president. 

The total, Wagstaff said, repre- 
sented 224 percent of sales in the 
corresponding four-day period of 
1955. Wagstaff termed the kickoff 
drive the “greatest in DeSoto’s 
history.” 


The Midwest zone, headed by C. 
F. Jenkins, sold 118 percent of 
quota to lead all zones, Wagstaff 
said. Top region was Dallas, with 
135 percent of quota. H. J. Duder- 
stadt heads Dallas. Leading district, 
with 162 percent of quota, was 
Tyler, Tex., supervised by Dave 
Murdock. 


Dealers Credited 
With °55 Auto 


Industry Success 


ST. LOUIS.— The nation’s car 
dealers have not received their full 
share of credit for the automotive 
industry’s great 1955 success, L. A. 
McQueen, vice-president of General 
Tire & Rubber Co., said last week. 


Speaking to a group of business 
and civic leaders, McQueen said, 
“While we must give the automo- 
tive companies a pat on the back 
for their great year in 1955, it was 
tremendous selling and resourceful 
merchandising on the part of the 
nation’s car dealers that actually 
enabled the Detroit companies to 
achieve their record-breaking pro- 
duction. 


“No other merchants in the U. S. 
have shown the talents to get the 
customers in their places of busi- 
ness as have the car dealers. Their 
advertising has been original and 
imaginative—the type that makes 
the buyer come shopping for the 
product. Their record of sales has 
been little short of fantastic.” 

McQueen, in St. Louis for the 
opening of a new General Tire ser- 
vicing headquarters, predicted that 
the dealers will sell more cars in 
1956 than were sold in 1955. 





J. B, Wagstaff 





Dealers Pledge Support 
To Safe Driving Day 

WASHINGTON. — Frederick J. 
Bell, NADA executive vice-presi- 
dent, said last week that the 
nation’s new-car and truck deal- 
ers are being mobilized for local 
action in support of the second 
annual Safe Driving Day, Dec. 1. 

At the same time, the Presi- 
dent’s Committee for Traffic 
Safety announced that a state 
director for “S-D Day” has been. 
appointed by each governor. The 
goal is to have that 24-hour period 
completely free of traffic acci- 
dents. 





statement that Travis had failed 
to develop sales satisfactorily, 
the directors charged that during 
the four years immediately fol- 
lowing World War UO, GM 
“showed absolutely no concern 
with respect to Travis Service 
Co.’s position related to national 
average, and each model year’s 
build-out . . . found unfilled 
orders of Travis with the Buick 
division, and the records support 
that from 1946 to 1954 Travis was 
never allocated sufficient Buicks 
to gain market leadership.” 

The resolution added, “Registra- 
tion figures do not accurately re- 
flect the true picture inasmuch as 


they contain many registrations/| 


effected for purposes of convenience 
and otherwise .. .” 


Travis, the directors said, had 
“practiced what General Motors 
preaches, namely, the dealer’s re- 
sponsibility to the customer and the 
mutual responsibility that should 
exist between the manufacturer and 
the dealer.” 

* * * 
ADDITIONAL financial loss, they 
said, would be suffered by 
Travis because GM made “no effort” 
to help him dispose of tools and 
special equipment he was required 
to buy to service GM products. 
The resolution went on: 


“Now, therefore, be it resolved, 


Letscher to Head 
Dodge Field Setup 


DETROIT.— Dodge has named 
Ed P. Letscher sales manager of 
car and truck field operations. 

Letscher, who 
joined Dodge in 
1947, has been as- 
sistant general 
manager of cars 
since 1954. He 
previously served 
as assistant sales 
manager of the 
western zone, De- 
troit sales super- 
visor and in re- 

gional posts in 
Ed P. Letscher Pittsburgh, Mem- 
phis, Greensboro, N. C., Cleveland 
and Philadelphia. 


In his new position, Letscher will 
direct all field sales and service 
operations for both cars and trucks. 


Obituaries 


Merton H. Mantel 


ROCHESTER, N. Y.—Merton H. Mantel, 
53, service manager for Ken Ralph Ford, 
Inc., died Oct. 17. Before becoming service 
manager for Ralph two years ago, Mr. 
Mantel owned and operated Mantel’s 
Garage & Service Station here for 16 years. 

* * * 


Leroy F. Zimmerman 


CUYAHOGA FALLS, 0.—Leroy F. Zim- 
merman, 43, new-car sales manager for 
Ray Thomas, Inc., died unexpectedly at his 
home. 








* * ® 


John Paul Hower 


BOWLING GREEN, 0. — John Paul 
Hower, 50, owner of Hower Motor Sales 
(Dodge-Plymouth), was found dead in his 
office Oct. 17 by his son, Paul jr. Hower 
apparently had been cleaning an automatic 
shotgun when it accidentally discharged 
and fatally wounded him. The coroner ruled 
the death accidental. Mr. Hower had been 
a dealer here since 1950. 

* * * 


A. B. Conley 


JACKSONVILLE, Fla.—A. B. Conley, 57, 
owner of Conley United Service and a 
pioneer in the auto business here, died 
Oct. 20. 

o ® * 


Howard B. Chapman 


BUFFALO.—Howard B. Chapman, 67, 
retired owner of Edward St. Garage, died 
Oct. 22 in Miami Shores, Fila., where he 
had lived since 1951. 

* * * 


Hubert J. Wright 


SYRACUSE.—Hubert J. Wright, 54, for- 
mer Kaiser-Frazer dealer here, died Oct. 
19 of a heart attack. 

* * * 


John D. Mooney 


8T. PAUL, Minn. — John D. Mooney, 
founder in 1905 of Auto Engine Works, 
Inc., St. Paul, died at Miller Hospital here. 
He was 77. His firm supplied the first 
motors for the old Pan Motor Co., 8t. 
Cloud. Minn. Later Mr. Mooney built rac- 
ing car motors to specification for Fred and 
Augie Deusenberg. He received national 
attention after World War I through a 
patent that gave him exclusive right to 
convert Liberty airplane engines to power- 
ful marine engines. 


that the Missouri Automobile 
Dealers Assn. goes on record as 


the 
treatment of General 
Motors Corp. of its longtime and 
faithful dealer, J. E. Travis jr.” 
Copies of the resolution were 
forwarded to Senator A. S. Mike 
Monroney, chairman of the auto- 
mobile marketing practices sub- 
committee, to GM officials and to 
NADA. 


The NADA was requested to in- 
vestigate the cancellation “to the 
end that some measure of relief 
be granted Mr. Travis and that 
such treatment will not be afforded 
other dealers in the future...” 


HES Bt 


SERVICE STEEL 


DETROIT, MICHIGAN 


Bracken Names 
2 Mercury Aides 


DEARBORN.— D. J. Bracken, 
Mercury general manufacturing 
manager, week announced a 
realignment in manufacturing op- 
erations with appointment of two 
assistant manufacturing managers. 

Robert L. Leavitt will be respon- 
sible for preproduction control, pro- 
duction programing and control, 
traffic and manufacturing depart- 
ments. George O. Keutgen will di- 
rect plant and manufacturing en- 
gineering departments as well as 
the facilities planning department. 
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Representatives for PITTSBURGH TUBE COMPANY 


COLD DRAWN BUTT WELDED 





ADVERTISEMENT 


Choice Business Opportunities 


AUTO AGENCY, So. E. New Mex. Xint. gross. 
Top franchises. In fast growing farm area. Compl. 
equipment. Estab. since 1936. Priced far below 
value for quick sale. Dept. #22296, 


AUTO AGENCY, centr. Penn, Buick dealrshp. 
Gross over $600,000. Also Internat’] Harvester 
equip., used car, parts & serv. 400x180 lot. Ultra 
Modrn. Dept. #6855-15. 


AUTO AGENCY, No. Cen. Georgia. New & used 
cars, parts, access., sales & service. Also 2 gas 
pumps, washing, greasing. Franchises with lg. 
Auto com. Loc, on “‘Auto Row’ Lg. bidg., lot, 
with all necessary equipt. Well known, good po- 
tential. Dept. #6748-A. 


AUTO AGENCY, Central Georgia Mercury Dealer- 
ship. Firestone franchise. Loc, nr. Air Force base. 
Used car, parts, service. Dept. #6625, 


AUTO DEALER, W. Texas. Franchis Ford Motor 
Co. Sell cars & trucks, Ford, also service, paint 
and body work. Lg. bidg. comple. equiped. No 
competit. for 40 mils. Lg. profit maker. Owner ill, 
must sell. Dept. #6624-A. ; 


AUTO DEALER, No. Cen. Texas. New. cars, 
Cads., Pontiac, G.M.C. trucks, used cars and 
sold. Closest compet. 35 mi. away. Lg. 
bidg beaut. furn., completely equip. Lg. show- 
room. Good profits. Dept, #6595-A. 


AUTO DEALER & SERVICE STATION, E. 
Cent. Oregon: Netted $6,428 in 6 mo., 1955. Pon- 
tiac dealer. Also handles G.M. trucks. 95 units 
sold in 6 mo., 1955. Xint. loc. Priced far below 
value. Dept. #22549 for full information. 


AUTO PAINT WORKS, E. Texas Highest rating 
for quality, and rep. in area. Xint. bidg. with 
good wk. space. Fully equiped. Ideal opport. for 
one with manage. knowledge. Dept. #6612-a. 


AUTO PARTS. Sacramento, Calif. area. Whole- 
sale of auto parts & equip. Netted $1,589 in 3 
mo., 1955. 80x160 land w/bidg. incl. Estab. 1919. 
Priced to sell. Dept. #22432. 


AUTO PARTS & ENGINE REBUILDING. No. 
Cenl. Oregon. No competition. Grosses $100,000 or 
more per yr. Choice loc, Mdrn. bldg. Xint. repu- 
tation. Priced low for a quick sale. Terms. Dept. 
#22392. 


AUTO REPAIR & WRECKING, No. Cen. Colo. 
Gd. profits. Little competition. 24, 25x150 ft. lots 
in corner loc, w/mn. bidg. home, & rental house 
incl. 100-150 wrecks. Priced low for quick sale. 
Dept. #22531. 


AUTO SUPPLY & HARDWARE, W. So. Caro- 
lina. Sells compl. line of auto, fishing, hunting 
and hardware equipment. Loc. in cen, of town, in 
a lg. bidg. comp. fully equipt. Lg. profit. Dept. 
#6786-A. 


AUTOMOBILE SALES & SERVICE. Cen. Ten- 
nessee. Sales & service of Stude. & Packard, 
Goodyear tires. Loc. in Ig. city, lg. popul. Leg. 
bldg., compl. furnished, w/service dept., office, & 
showroom. Volume bus. Nominally priced. Dept. 
#6781-A. 


AUTOMOTIVE PARTS, WHOLESALE & RE- 
TAIL, No. E. Louisiana. Sells whisl. and retail 


auto parts. Loc. in lg. resident & indust, area. | 1° 


Comple. equipt. machine shop service. Well establ. 
bus. High profits. Dept. #6784-A. 


FORD MOTOR AGENCY, So. Cen. Georgia. 
Comple. Ford sales & service dept., inc. paint and 
body shop. Loc. in cen. of city in bus. district. 
Lg. bldg., compl. modern & equipt. Owner's poor 
health makes this sale imperative. Dept. #6704-B. 


GARAGE, So. California. Does motor overhauls 
and Exchange. Situated in L.A. area. Ideal loc. in 
in a comple. equipt. bldg. Regular repair work is 
also done. Well establ., enjoying good reputa. 
Nominally priced. Dept. #22600. 


GARAGE, No. W. Arizona. Compl. front-end 
alignments & balancing, brake service & all gen- 
eral garage service. Loc. lg. ideal site, in a compl. 
equipt. bldg. Doing a ig. volume bus. Well establ. 
good reputa. Nominally priced. Dept. #22605, for 
further info. 


GARAGE, Los Angeles, Calif. area. Netted $7,803 
in 6 mo., 1955. Mn. thoroughfare loc. Estab. 1939, 
110x140 land w/50x80 brick bldg. & 60x140 adja- 
cent land incl. Compl. equip. Priced low. Liberal 
Terms. Dept. #22446. 


GARAGE & HOME, So. 

autos. 3 drive-in work stalls. 
rm. house upstairs, 2 baths. 
yrs. old. Bus. has grown 
sell, instead of hiring help. 
good profits. Dept. #6639-A. 


GARAGE & SERVICE STATION. 


; BS one 


38 


some ambitious buyer. Dept. #22608. 


GROCERY & GAS, Nr. Jackson, Miss. 45 
from capital on main US highwy. Best grocery 
town. Cor. lot. Fully equip. 2 bedrm. home. Near 


health. Dept. #6782. 


MOTOR PARTS, TIRE & 
TRIBUTOR, So. Georgia, Se 
access, batteries, tires, etc. Loc. 

ident. area. New lg. bidg. in Xint. condit. Rm. 
expans. Compl. equipt. 
#6744-A 


MOTORCYCLE SALES & SERVICE, 

geles, Calif. area. Harley-Davidson agency. 
loc. on mn. thoroughfare. Compl. equipt.’ 
profits. Priced at only, $9,300 F.P. Dept. 


REVOLUTIONARY NEW AUTO REPAIR TOOL, 
Modern, useful new tire spreader. Several hundred 
have been sold . . . have proven to be a great aid 
in auto repair. All rights, patents, plans, etc. 
offered for a low price. POTENTIAL 

ED! Write Dept. #22429 for full information. 


SERVICE STATION & CAFE, W. South Caro- 
lina. Lg. gas station & cafe, with Ig. seating 


fi 
athe 


iets i 


expans. Equipment is new. Ideal buy for a 
nal price. Dept. #6828-20M. 


SERVICE STATION-CAFE-GROCERY. Hwy. 
Miss. Loc. Y-shaped junction of 2 hwys. Frontage 
299’. Concert. bick. bidgs. incl. 2-bedroom 
w/gas heat or. schis. Cafe seats 22. 
Truck stop, tourist & establ. local 
#6853-10M. 


SERVICE STATION & GARAGE, 
Calif. area. Netted $18,400 in 1954. 
franchises. 105x170 land, w/mdrn. 
incl On mn. thoroughfare. Xint. 
Priced to sell. Terms. Dept. #22532. 


TIRE COMPANY, So. Cen. Mississippi, Whise. & 
Retail sale of Armstrong products. Loc. in Ig. 
town, on mn. st. in town. Lg. bidg. compl. 
equipt. in xiInt. condit. Ideal buy, 

priced. Dept. #6843-A. 


Everything priced right. Dept. #22564. 


TRAILER SALES, Cen. So., Carolina Lg. & sm. 
trailers, good stock. 200x125 lot. Compl. office 
equip. Ideal opport. to enjoy high profits. Dept. 
#6618-A. 


WHOLESALE AUTO PARTS & EQUIPMENT. 
So. Cen. Ariz. in two leading cities. Netted $19,000 
| last yr. Many xelsve. franchises. 2 ideal locations. 
Compl. equip. including all trucks. Estab. 1936. 
An excellent opportunity. Priced to sell. Libera! 
terms. Qualified buyers only, write dept. #22547. 


FREE BULLETINS ON ABOVE BUSINESSES 


‘Chas. Ford & Assoc. 


6425 Hollywood Bl.. Los Angeles, Cal. 


87 Walton St., Atlanta, Ga. 
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ecutive who praises people when | ical advantages and spending 
they do a good job? half as much for advertising and 
3. Regardless of the cause, do| doing a far greater business and 

you lose your temper and embar-| making money every month. 

rass an employe before his co-| “You ask me the difference—it’s 

workers? people—an organization that con- 
4. How often do you hold a de-| sists of every man and woman 
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Car Firms Export | | 
4.8% of Output | 
DETROIT—The Autom obif 


Manufacturers Assn. has repo 
that 4.8 percent of U. S. fz 









Labor Relations Vital 


Tire Dealers Told Inability to Manage Workers 
Causes 90% of Business Failures 




















the inability to organize and han- 





L. A. McQueen A. vanderZee 


dle people,” L. A. McQueen, sales 


vice-president of General Tire and | SWered when an irritated customer 
Rubber Co., told 3,500 delegates | Calls for you? 


here for the 35th anniversary con- 





NEW YORK. — “Today’s most|ference of the National Assn. of 
glaring management weakness is| Independent Tire Dealers. 





and a steak? 


In another address, A. vander- 
Zee, chairman of the Inter-Indus- 
try Highway Safety Committee 
and vice-president of Chrysler 
Corp., urged the dealers to make 
an important contribution to 
safety by simply talking safety. 
McQueen said, “I have spent 
most of my business life working 
and studying the tire dealers and 
I have seen 10 fail from manage- 
ment weakness to one for all the 
other reasons that can cause’ a 
business to collapse.” 

He asked these questions: 

1. How igs your telephone an- 


job? 
6. Do you make them feel tha 


to succeed? 

McQueen continued, “I can take 
you into markets in this country 
and show you men in the tire 
business with every advantage in 
location, advertising, service 
court facilities and merchandise. 
And they are losing money and 
volume, And in the same market 
I can take you to another place 


2. Are you the kind of an ex- ' with less geographical and phys- 


LEADING USED-CAR AUCTIONS 


Frequency Rates: Minimum space, 1 inch on 1 column—Maximum: 5 inches on 2 columns— 


THE NATION 


Contact WANT AD DEPT., Automotive News, Detroit 26, Mich. 





MIDDLE ATLANTIO 


NEW YORK CITY'S 
SKYLINE 
AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 
You are 100% safe because all titles 
and checks are insured 
EVERY TUESDAY 12:30 P.M. 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 


Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John W. Becker 


AUTO AUCTION 


TIM ANSPACH 
"Midway," 2 
Albany-Schenect Road 


ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.A., Inc. 


MANHEIM AUTO 
AUCTION 
MANHEIM, PA. 

Orn Rovie No. 72—4 Miles Off 

Pa. Turnpike 
10 year continuous operation 


Exclusive dealer auction 
Checks & Titles guaranteed 


Sale every Friday 10:00 A.M. sharp 


' Modern Bidg. & Restaurant 
Member of N.U.C.D.A. & N.A.A.A. 


Phone Manheim 5-2401 


NEWEST, MOST MODERN 
IN THE EAST! 


N. A. D. E. 


Natl. Auto Dealers Exchange 


Route 206, Bordentown, N. J. 
Just South of Exit 7, 
New Jersey Turnpike 


Every WED. 11:00 
All checks and titles guaranteed 
Phone AXMINISTER 8-1702 





New Jersey's 
Only Original Auction 


LEBANON AUTO AUCTION, INC. 
On Route 22—3 miles west of N. Plainfield 
Sale Every Wednesday at 12 Noon 
Dunelien 2-0915 and Dunellen 2-9849 








MIIDDLE ATLANTIC EAST NORTH CENTRAL 





WE ARE PROUD TO PRESENT 


COL. W. E. “BILL” NAGY 
"9p, man in his field the nation over. 
E ORIGINATOR OF MICHIGAN 
AUTO AUCTIONS 
Honest, upright, dependable 


HORSEHEADS 
AUTO AUCTION 


Now auctioneer at the 
HORSEHEADS, N. Y. Wes 
U. S, 16 and 24 Detroit, Michi 
Thursday at 12:30 KE I- 


One of the pioneers in the business. 
Eight years’ continuous operation. 
Guaranteed checks and titles. 


Two Big Sales Weekly 
Tues. Night 7 P.M. Fri. Afternoon | P.M. 


LAWRENCEBURG, TENN. 
Every Tuesday 
HUNTSVILLE, ALA. 
Every Friday 
Insured Checks and Titles 





“EAST NORTH CENTRAL __ 


GRAND RAPIDS AUCTIONS, INC. 
On M2i—One Half ee west of Grandville, 


EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col, W. E. "Bill" Nagy 
“Michigan's Best" 
Phone: ARdmore 6-4720 





MOUNTAIN STATES 


COLORADO 
AUTO AUCTION 
LITTLETON, COLORADO 








SOUTH DENVER 
MONTPELIER AUTO AUCTION CO. DEALERS ONLY 
pe ae oe ee! Sale Every Monday—11:00 a.m. 
“WE NEVER MISS” Francis R. Cassell 
Carroll Kopfer 


All Checks Insured by Fidelity Ins. Co. of Tenn. 


Your Sood Willi—Our Most Valuable Asset Phone Denver, SUnset 1-7821 








Wire Colorade Auto Auction FAX 
On U. S$. Route 20A Phone 9009 Denver, Colo. 
Auctioneers: 
DEALERS SAY r 
All cars paid for by our own check throw 
the First National Bank of Gegieweed” 


Our greatest dollar values are at 
CARL MARKER'S 
FORT WAYNE 
AUTO AUCTION 
Oldest in the Mid-West 
One of the Nation's Best 
Sale Ev Tuesda 

12:30 1 P. M. . 
OPEN ALL NIGHT MONDAY 


Phone E 1254 Phone E 5209 
324 West Main Street, Fort Wayne, Indiana 
We Guarantee Checks 
Dealers Only 









Crossroads 


and sellers . .. new and used car 
dealers. They meet at the dealer auc- 
tions of the nation . . . and on the 
pages of Automotive News. 


You will reach both groups through 
an ad in Automotive News. 


Detroit's Barometer 
APTCO AUTO AUCTION 


7 Years Old 
Conveniently located % mile from Detroit City Limits 
TWO BIG AUCTIONS EACH WEEK - - - 
WEDNESDAY AND FRIDAY AT 12 NOON 


19241 DIX-TOLEDO HIGHWAY (U. S. ROUTE 25) 
MELVINDALE, MICHIGAN 


Fidelity Insured Checks Phone Dunkirk 3-0150 


partment dinner, serve a. cocktail 


5. Do you pay them decently and 
fairly when they do a successful 


they are part of your company and 
that you want them to succeed be- 
cause when they do, they help you 

















JOHNSON AUTO AUCTIONS 





























knowing what his job is. And he 
knows that job because he has been 
trained and directed and man- 
aged.” 

Denying that rubber industry will 
be turning out “100,000-mile” tires 
soon, he said the tires of the future 
will be built with an increasing 
safety factor and not so much for 
longer wear. 


a. 


| 
| 
| 
| 
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WANTED 


GENERAL 
MANAGER 


FOR VERY ACTIVE DUAL, 

INDEPENDENT DEALER- 

SHIP IN SOUTHEAST 
REGION 


Adequate salary and percent- 
age agreement available. 
Please forward complete re- 
sume of background. 


Box 5485, c/o Automotive 
News, Detroit 26 

























FIRST CLASS BODY and paint man. Must 
be able to make estimates in a very com- 
petitive market and able to take charge 
of a modern body shop in a Chevrolet 
and Oldsmobile dealership. This dealer- 
ship located northwest section Ohio. It 
is a college town—4,000 population and 
about 10,000 in the surrounding area. If 
you are looking for good environment 
and a better opportunity and if you have 
the qualifications to assume this respon- 
sibility, we are prepared to offer you an 
opportunity of making a very fine income. 
Only those qualified need answer this ad. 
Please give present income, past experi- 
ence and family status. Box 5488, c/o 
Automotive News, Detroit 26. 






USED CAR MANAGER 


We are one of the largest new car dealers 
in the Central New York Region in. need 
of an aggressive young man to take com- 
plete charge of and operate profitably 
and in volume, our used car department. 
The man we are looking for must be 
presently employed but dissatisfied with 
his present setup and must have a proven 
record of accomplishment. Attractive sal- 
ary and bonus plan for the right man. 
Give complete history over the past 5 
years—age and family status, Also, fur- 
nish phone number and recent snapshot. 
All replies strictly confidential. 
Write to Box 5450, c/o Automotive News, 
Detroit 26, 




































SALES MANAGER WANTED. A _ sober 
man who has been successful in volume 
operation in new cars as well as used 
cars. Capable of supervising and directing 
12 salesmen in a dual Cadillac and Chev- 
rolet dealership handling approximately 
500 new units per year in a southern 
city of 45,000, In reply, state age, pres- 
ent connections, present income, past ex- 
perience and size of family—a snapshot 
if available. Replies strictly confidential. 
Address Box 5476, c/o Automotive News, 
Detroit 26. 








SERVICE MANAGER. Excellent opportu- 
nity for the right person. Live, young, 
growing organization. Salary, bonus, etc. 
Give full particulars in_ first letter. Gus 
Dorais Chevrolet, Inc., 458 8. Miami, 
Wabash, Ind. 













PARTS MAN 


Surplus dealer truck parts. Experienced only. 
Familiar military and civilian catalogs; salary 
open, good future. 


S and G PARTS 


62 West St., Brooklyn, N. Y. 
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auto sales in the first nine mont 
of this year were exported. 
Exports for the period tao 
334,205 units—188,604 cars and 145, 
601 trucks and coaches. U. S, fag 
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HELP WANTED 


ectesentetistienscininsionaesasenenaeatitastaenesavientastnith 
I NEED A HELPER to run my Olds 
ership so I can spend more time 
Florida and my other new inte y 
sell about 100 cars a year with the 
of a few bird dogs. You must be able 
deal with farmers, merchants and 
them right for repeat business. Can work 
any way you choose, Will consider part- 
ner after one year. Give age, experience 
and references. Willard H. Johnson, 
Phone 318, Belding, Mich. 


i 
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GENERAL OR SALES manager available — 
January first. Now employed as general © 
sales manager of volume Chrysler Cor- 
poration dealership handling in excess of — 
one thousand new and fifteen hundred — 
used cars per annum, Age thirty-seven, — 
married, one son. Hard worker, neat and © 
aggressive. Excellent knowledge of sery- 
ice and parts as well as new and used 
car sales management. Valuable experi- — 
ence in organization, auto sales, adver= ~ 
tising, public relations and sales training 
and management. Have good ability to 
hire and train hard hitting sales staff 
for volume performance. Past experience 
with General Motors. Looking for more 
scope and more responsibility with large 
aggressive organization willing to pay 
good money for hard work and results. 
This ad for Canada only but will travel 
anywhere in Canada. Accustomed to 
making at least ten thousand per year 
Plus car and expenses. Address replies to 
= 5469, c/o Automotive News, Detroit 


GENERAL MANAGER - SALES manager. 
Successful, aggressive manager with 
plenty of know-how, and excellent record 
for building volume and profits in today’s 
competitive market. Total experience 20 
years. Ten years as manager. Ford and 
General Motors volume dealers. Charac- 
ter and ability will bear rigid investiga- 
tion. Prefer eastern United States. Box 
5470, c/o Automotive News, Detroit 26. 


GENERAL MANAGER. Aggressive execu- 
tive with 18 years’ experience in all 
phases of dealership management. Can 
take complete charge and assume full 
responsibility for a profitable operation. — 
Even in today’s market. My 
ability and character will pass the most 
rigid investigation. Box 5454, c/o Auto- 
motive News, Detroit 26. 


COMPTROLLER — TEN years’ experience 
General Motors system. Present advance- 
ment curtailed. Familiar all phases auto- 
motive operation, Will relocate, Box 5468, 
c/o Automotive News, Detroit 26. 


PARTS MANAGER—Ten years’ Ford ex- 
perience in all phases of auto and truck i 
parts. Presently employed but desires 
change. Family man will locate anywhere. ; 
Excellent references. Box 5477, c/o Auto- — 
motive News, Detroit 26. § 


SERVICE MANAGER AVAILABLE, Chrys- 
ler products my specialty. Thoroughly 
familiar with factory procedure and han- 
dling public. Excellent references. Box 
5478, c/o Automotive News, Detroit 26. 


SALES OR GENERAL manager. Young, 
aggressive, capable building and directing 
hard hitting organization, Ability proven 
by results! Ford-GM line—southeast only. 
Rigid investigation invited. Box 5479, c/o 
Automotive News, Detroit 26. 


OFFICE-BUSINESS MANAGER: College 
graduate with three years automotive 
accounting experience desires to locate 
with dealership where there is a future. 
Thirty-three years old, married and de- 
pendable. Experience in budgeting and 
expense control. Volume no problem, Com- 
plete charge of office. Best of references. 
Good right-hand man. Box 5441, c/o 
Automotive News, Detroit 26. 

SALES MANAGER, presently employed— 
know trucks and trucker’s problems. 
Can boost your sales, one of best sales 
records and references. Seven years as 
sales manager, previously a truck line 
operator. Prefer Ford or Chevrolet in 
midwest with right to purchase in. Box 
5487, c/o Automotive News, Detroit 26. 






























DEALERSHIPS AVAILABLE 


HANDLING Chrysler-Piymouth. 
ong esta lished city of 65,000 — New 

WB iyersey. Ne used cars, parts, shop equip- 
Furniture and fixtures—$40,000. 

(eed car iot next to building. Hither buy 
property cr lease. For particulars, ad- 
dress Box 5471, c/o Automotive News, 


I cyrcicahicitsNeinset 
i AND SERVICE handling Oldsmo- 
pile—$400,000 volume 1954. Owner leav- 
state Handling Lincoln-Mercury— 
> 10,000, spendable income going 
125 car deal. Shown by appointment. 
W. A. Batey, LaNoble Realty, 
BE. Michigan, Phone IV 2-1637, Lan- 
sing, Mich. 

IRSHIP HANDLING Chrysler-Plym- 
rth central Ohio. Well estab- 
Buy stock and equipment only. 
mately $15,000. Box 5472, c/o 
ive News, Detroit 26. 


AGENCY HANDLING Mack — 
service, repairs. Ten car space, 
n building, good sales volume, Cen- 
9 city. Priced with property. Ap- 
Brow tile, Cleveland 15, Ohio. 


sCIURING — JEE- _— 

Manufacturer ot all ae cabs, arc 

welded cons sells na- 

ly, and Canad: SSdernly equipped, 

te, ould gross $100,000 

bor ee iiy priced right. Apple 
gers, Cleveland 15, Ohio. 




















. 


FOR SALE 
“BIG 2” DEALERSHIP 


opportunity in midwest. Year to 
t profit over $100,000, Adequate facili- 
ry attractive lease, Reasonable invest- 
handle. In reply state qualifications 

a es. Must qualify with facto 
to Box 12, Kensington Station, Detroit 


IP HANDLING Chevrolet — 
gouthern Illinois. 125-150 new cars, $450,- 
@0 annually. Extra good facilities and 
organization. 35% return on investment 
jast two years. Inventory about $35,000. 











| 


: 


ime in Gelling to take over much larger dealer- 
ests, I gp. Fast action desired. Box 5473, c/o 
aa _ Automotive News, Detroit 26. 
 trest f fOR SALE — AGENCY handling Dodge- 
1 work Plymouth, Green Cove Springs, Florida. 
> part. Beautiful location between two Navy 
rience bases. Sell at low inventory or $6,500. A 
hngon, steal. Investment returned in three months 
or you're loafing. Don’t write, come. 


| 


Box 5474, c/o Automotive News, Detroit 
6. 


HIP HANDLING BUICK avail- 
in small Wisconsin community with 
je trading area. Lease available. Low 


up to minute equipment, Box 

5, c/o Automotive News, Detroit 26. 
NS 
SARASOTA, FLORIDA. Oldest: automobile 
agency in town. Established 16 years by 
present owner. Unforeseen circumstances 


necessitates sale. Contact Hartland Wood- 
house & Co., 1290 Palm Ave., Sarasota, 
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DEALERSHIPS AVAILABLE 


FOR SALE OLD ESTABLISHED dealer-|I AM SEEKING the unusual! As general 
sales Chevrolet 


ship handling Dodge-Plymouth, 2 coun- 
ties in one of Indiana’s richest manufac- 
turing and farming sections, 250 potential, 
good service absorption, 16,000 square 
feet of space, also large adjoining lot. 
Will sell for low inventory cost, also 
oe on favorable lease. Established 


party if necessary. 
tunity. Box 5444, c/o Automotive News, 
Detroit 26. 





FOR SALE—DEALERSHIP handling Dodge 
and Plymouth, 4 counties, Tenn, Valley 
_—_ near AEDC air tunnel. South’s larg- 
est ‘‘nursery center,’’ ‘‘lumber,’’ ‘‘coal,”’ 
fine farming section, One of Tennessee’s 
best towns. Big factory payroll, Will sell 
business and rent building on long term 
lease, Big used car lot. Will do over one 
million volume this year, showing good 
profit. Two associate dealers doing good. 
Reason for selling, doctor’s orders. Box 
5398, c/o Automotive News, Detroit 26. 


DEALERSHIP HANDLING Chrysier- 
Plymouth in New Jersey south section. 
Industrial, poultry and farming section, 
growing community. New car sales 200, 
Large used car lot, large showroom and 
building 8 years old. Fully equipped. 
Want to retire. Factory approval neces- 
sary. Cash required, $30,000 balance as 
rental. Telephone number and time re- 
quested. Box 5486, c/o Automotive News, 
Detroit 26. 


AGENCY NOW HANDLING DeSOTO- 


PLYMOUTH, 2 acres, lovely 4-bedroom 
gentlemen’s modern home, landscaped, 
flowers, shade, chain-fenced, On highway 
in Maryland, 30 miles from D. C. 180 foot 
showroom. 60-30 body shop. 11 stall 
garage, 5 safes, office accessories, tools. 
John Burdoft, 13318 Colesville Rd., Silver 
Spring, Md. Call Evergreen 4-3846. 


DEALERSHIP HANDLING Lincoln - Mer- 
cury in metropolitan Chicago. Extellent 
location and facilities with attractive 
lease. Modern equipment and clean parts 
inventory. Potential 500 to 750 units. 
Factory approval required. Principals 
only. Box 5482, c/o Automotive News, 
Detroit 26. 


DEALERSHIP AVAILABLE—Due to death 
of owner. Well established agency han- 
dling Packard in northern Ohio com- 
munity, population 33,500 plus surround- 
ing communities. Parts, equipment; fire- 
proof, brick building with adjacent used 
car lot. Oldest agency in town. Reply 
Cloyd W. Wagner, Inc., 144 N. Erie St., 
Massillon, Ohio. 


DEALERSHIP AVAILABLE handling 
Chrysler-Plymouth. 25 miles from large 
city in Virginia. Building like new. Pur- 
chase stock and equipment. Lease or buy 
building. $5,000 will close deal. Box 5459, 
c/o Automotive News, Detroit 26. 


DEALERSHIP HANDLING LINC OLN- 
MERCURY in Kansas. Good farming 
and industrial community. Complete shop 
equipment. 60-75 units a year potential. 
Will sacrifice in order to move quickly. 








ms Pla, Exclusive agents. a a c/o Automotive News, De- 
liable" § 7iORIDA DEALERSHIP. Will cell parts | 
‘Cal : and equipment. Located in Fort Lauder- DEALERSHIP es ‘aime seaee 
a dale on route 1. Occupies frontage of one| ©Uth—northern mt = am athe "Nn 
naa city block. Good lease, well established | %0F complete equipment Pie ean 546s, 
‘ location. Must meet factory approval. used cars. ee ange serene . 
~ Reply to Kay Nash Motors, Inc., 2501} _°/0 Automotive News, ; 
oa §. Federal Highway, Fert Lauderdale, DEALERSHIPS WANTED 
Fla. WILL PURCHASE Chevrolet or Ford 300 
vom DEALERSHIP IN WEST TEXAS oil belt} to 500 car deal in south or southwest. 
dver~ handling Chrysler-Plymouth. Fully All —_. es geese eon a uit ole 
equipped, high shop absorption, large assures factory approval. x , c/o 
“= territory, wonderful location. Operating Automotive News, Detroit 26. 
staff at a profit. Box 5445, c/o Automotive | CHEVROLET - FORD — 100 - 200 car deal 
ence News, Detroit 26. desired in Tennessee-Georgia area. Lease 
more building. Ready to act. are wer — 
arge tial. Box 5484, c/o Automotive ews, 
pay For Quick Results Detroit 26. 
ults. Automotiv CADILLAC OR CADILLAC dual. Cash 
avel Use e News available for immediate transaction. Re- 
to WANT ADS plies strictly confidential. Address 519 8. 
fp Church St., Jacksonville, Ill. 
— HELP WANTED 
ger. 
with 
ord 
v8 VOLUME AUTO SALES MANAGER 
and zi 
‘ac- 
en MIAMI GM DEALERSHIP 
30x 
= SALARY and BONUS 
all 
van The man we want must be able to operate a volume dealership in a 
- clean, ethical business-like manner profitably in today's market. He 
ent must be an exceptional individual who can develop new business, 
_ hire, train and direct our sales personnel, help close deals, be ex- 
. 
a perienced in sales promotion, and have proof of accomplishment. 
ice Must be familiar with the competitive methods of selling, that is, 
vt the so-called "System and Pencil" plan. 
8, 
5a This is an exceptional opportunity f n automobile sales mana- 
es ger of unsurpassed ability. Please do apply unless you have a 
a Proven record of accomplishments and character that can stand 
e. tigid investigation. 
O- 
Ly Send full resume, which will be held in strict confidence, to Box 
. 5449, c/o Automotive News, Detroit 26. 
I- 
x 
7 DEALERSHIP AVAILABLE 
g 
n 


we 


FOR SALE in 
GARY, INDIANA 


Old established automobile agency. Northern Indiana's oldest and largest 
agency handling Packard. One half block square new modern building on 5th 
Avenve—U. S$. 20, Gary's auto row. Used car lot and demo lot adjoining. Will 
sell building or agency separately or lease to responsible party. Deal with 
Owners. 


ww ae 


Elmer K. Bailey 


TRI - CITY MOTORS, INC. 


321 E. 5th Ave. Gary, Indiana 
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DEALERSHIP WANTED 


manager of -a volume 
dealership, I have successfully created 
an operation that has produced volume 
and above average profits. I am under 
40 with a proven background of 15 years 
in the “Big Thre Three’ and I am looking for 
a dealership that has tremendous poten- 
tial in the Chicago area. I will make a 
limited down payment and handle the 
balance out of the profits which I can 
and will create. My present record as- 
— any ys ad approval. As I said, I 
am seeking the unusual! Box 5480, ¢/o 

Automotive News, Detroit 26. . 
WILL PURCHASE General Motors, Ford 
or Chrysler product dealership, any size, 
utheastern western coast of 


100 TO 150 CARS—‘'Big Three’’ in eastern 
suburban or country town, Buy or lease 
property. Factory approval assured. Will 
act-quickly to take over attractive deal. 
Write fully in confidence, Box 5481, c/o 
Automotive News, Detroit 26. 


BUSINESS OPPORTUNITIES 


STOCKING DIS’ UTORS wanted to 
cover jobbing and large user trade for 
Pera Tire Seal, the permanent automatic 
puncture sealant. Nationally advertised 
and fully accepted. Several attractive 
large area territories still open. Large 
individual sales to commercial users plus 
very liberal profit margins and strong 
company assistance make this an unusu- 
ally attractive situation. Write or wire 
Pera Products, Ine., 14700 Grandmont 
Ave., Detroit 27, Mich. 

CALL ON CAR DEALERS? Make highest 
commissions with fast-selling, essential 
accessory item. A real on-sight seller! 
Requires no in-iallation of any kind; 
ready to use, Thousands now being en- 
joyed by enthusiastic motorists. Not sold 
through jobbers or chains. Write for lit- 
erature and profitable deal. Box 5483, c/o 
Automotive News, Detroit 26, 


DEALER SERVICES 


INVENTORY SERVICE 





Full fime experts. No pick-up part time help. 
SAVE MONEY 
Call or write for service details 
Automotive Inventory Service Co. 
10040 Freeland Detroit 27, Mich. WE 3-6445 








INVENTORY SERVICE 


Complete parts and accessories inventories 
for all dealers by qualified, bonded employes. 
Obsolescence 
established. Operating in southeastern states. 


Reconciled to book figures. 


Geo. E. Kinney Inventory Service Co. 
727 Ponce de Leon Place Atlanta, Ga. 





PARTS FOR SALE 


DODGE - PLYMOUTH PARTS for sale. 
Have parts for 1946 to 1950 Dodge, 
Plymouth and Dodge trucks. Base cost 
$3,700. Will sell for $1,850. Will send 
list to interested parties. Approximately 
$2,000 in sheet metal includes perpetual 
inventory card setup. Please contact Van 

225 East Exchange &t., 


Devere, Inc., 
Akron, Ohio, Blackstone 3-6137. 


PARTS WANTED 


WE’LL BUY YOUR Nash parts. Send in- 
ventory. Best price delivered Baltimore. 
Parts shipped anywhere. Landay Nash, 


812 Paca St., Baltimore, Md. 
CARS FOR SALE 


1948 LINCOLN CONTINENTAL coupe, 

dark green finish. 18,000 actual miles. 
Sharp. Former 
Price 
$2,500. Vern Peatling Motor Co., Salina, 


Original throughout. 
owner Continental club member. 


* Kansas, 


1955 CADILLAC COUPE DeVille with air 
conditioning. Wrecked on right side— 
$1,350. Miller Brothers, 732 Wyoming 


Ave., Scranton, Pa. 





ROBINSON AUTO RENTAL 
FLEET LEASED CARS 
1954 - 1955 


CHEVROLETS, FORDS, PLYMOUTHS 


Deluxe and Standard— 
Many two-tones 
Now available at Hertz Stations in the 


ington, Cleveland, 


é ittsburg 
Detroit, Flint, Chicago, "Milwaukee Caste: 
, Dal- 


nati, Louisville, St. Louis, Kansas 
coln, Neb., Oklahoma City, Fort W. 
las, ‘New Orleans, Atlanta. 
ROBINSON AUTO RENTAL 
a uae DIVISION 
janson 


son St. 
1. E. Spatig, Used Car Mgr. Sherwood 8- 

















ATTENTION 
NEW and USED 
CAR DEALERS 


Why waste your time and money trav- 
eling. in search of A-1 used cars? We 
have a steady stock of about 200 
beautifully re-conditioned cars. Delivery 
service all over the nation in our car- 
riers or driveaway service. 


Write or Call 
Jimmy DeRose, Used Car Mgr. 
JEFFERSON CHEVROLET 
LOrain 7-5750 Detroit, Mich. 





the fol- 
lowing cities: Philadelphia, eee ta: Wash- 


Philadelphia, Pa. 
8-1500 











55 
CARS FOR SALE ANTIQUE CARS FOR SALE 
woneltion, ior eaten stain, Fates $600. 
ATTENTION DEALERS !! Peter Welss Motor Sales, §0-01 
SPECIALIZING IN THE SALE OF ve., Woodside, L. I., N. ¥. 
EX-TAXIS miles; one owner, original paint. Really 
Excellent Bodies - Good Motors - Heaters | __2¢W- $475. Scott-Gross Co., Paris, Ky. 
Upholstery New ANTIQUE CARS WANTED 
mr TeNSSR | Sianttan tht ated oe ae 
- express or 
body. complete details, price. 
Plymouths — Fords — Chevrolets Piteres wk be seemreee We Geil. Spex 
1 to 500 Sordoni, 45 Owen Street, Forty Fort, Pa. 


MORRIS FREEDMAN 
54th & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA, 
SARATOGA 7-2300 





©. A D 





Volkswagen, Porsche. 
copene Motors, 145 Madison St., Tiffin, 
0. 







TOW BARS 


LEAD IN SALES... 
VALUE AND... 
PERFORMANCE 


Meet I.C.C. Requirements 
MOTO-MATIC 


TOW e GUIDE 


and 
BRAKE-MOBILE 


TOW « PILOT 


with Automatic Brake 
Cannot Be Matched 
At Any Price 
Write Today for 
Illustrated Catalog 
Factory Sales Division 


PILOT DISTRIBUTING 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's. 


“Leaders in The Industry” 
Since 1939 


TRUCKS WANTED 


WANTED—USED JEEPS. Willys 4 x 4 sta- 
tion wagons and pickups. Take transport 
load, Call, wire or phone Kurland Motors, 
1134 Broadway, Denver, Colo. 


WANTED 
FORD F800 TRUCKS 
Up to 25 new, 1955 or 1956 
F800 Ford Trucks 


Prefer ten hole disc wheels, deluxe cabs, 
single speed rear axles, 192" WB. Will 
take delivery anywhere in country. 






















Write, wire or phone 


CONVOY COMPANY 


Phone Capital 29841 
P. O. Box 9524 Portland, Oregon 





WEL BOY UNE Ged Saves 
passengers. One or twenty, also airpor- 
ters. Dealer. Box 5419, c/o Automotive 
News, Detroit 26. 


SHOP EQUIPMENT FOR SALE 





DE VILBISS SPRAY ROOM 


$3600. Like new. Price $2500. 
Manley J3 Crane for jeep or siiacamae 00. 
CANELL CO. 
616 Communipaw Ave. Delaware 3-6898 
Jersey N. J. 























PUBLIC AUCTION!!! 


Wed. and Thurs., November 9 and 10, 11:00 A.M. 
ON THE PREMISES 


AUTOMOTIVE MANUFACTURING CO., INC. 
570 W. FULTON ST. CHICAGO, ILLINOIS 


Half-Million Dollar Replacement Value!! 


Complete AUTOMOTIVE PARTS’ MANUFACTURING PLANT 
To be sold Piece by Plage to the. Wighest Staainstit 


Metal Working MACHINERY, MACHINE TOOLS & IPMENT . 
$175,000.00 INVENTORY of AUTOMOTIVE REPLACEM PARTS 
rea all = makes of Automobiles and Trucks .. . GOODWILL. 
mere with 3 separate but mane’ INDUS- 
Floor Space . . . Ideal Location . . . Suitable for 


Approx. ft. of LAND . 
TRIAL BuItDINGS--34,000 
a wide Variety of Manufactur ng. 


Descriptive Brochure Furnished on Request. 


BUSINESS ASSETS CORPORATION 


Auctioncers ¢ 






















Po ry 


New Subscription Order! 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [J or Two Years $14 [] 


All Other Countries — One Year $12 [] or Two Years $20 [] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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TP thc dawns Kbaadecayetaes ueeer é¢ eh occ Sis cee VAkGboies seen kane see eie 
Street Address.............++. é a aA eRe 60%5a MOOS. MBE C6055 
MNS dipan a's ao uie-ch be one dbs saSegbw aeons SOE ca ckaten eens 
| 
TRADE CONNECTION: | 
Car Dealer [] Truck Dealer [J Monufacturer [] | 
Jobber [] insurance [J Financial [) Supplier [] ! 
Mahe Ol Cai i ioccicceded ice backates See haves or. cen hdek Teak ta | 
10-31-55 | 
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RING IRON 


now used in passenger cars / 


® Cyclan has extra high impact value for © outperforms any ring in the top groove. 4 
resisting shock, @ available with or without chrome facing. ~ 


@ Cyclan combines the wearing quality @ developed by Sealed Power metallur-~ 
of cast iron with the strength of steel. gists and exclusive with Sealed Power.. 


a 
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AMONG CYCLAN’S MANY ADVANTAGES... 


®@ Cyclan retains the bearing characteristics of cast iron. 

@ Cyclan rings retain their true shape even after considerable de- 
flection. 

® Cyclan rings are especially durable in super-charged engines. 

® Cyclan can be readily chrome-plated, but functions efficiently 
without plating. . 

@ Cyclan is available for original equipment rings in heavy duty 
engines and passenger cars. 


@ Some Sealed Power Cyclan Ring Sets are available for replace- 
ment use now. Others will follow soon. 


LET OUR ENGINEERS TELL YOU THE CYCLAN STORY! 


SEALED POWER CORPORATION 
MUSKEGON, MICHIGAN ° ST. JOHNS, MICHIGAN +* ROCHESTER, INDIANA 


; | . DETROIT OFFICE 1 
) Frey 5-164 | 4 
es PISTONS: CYLINDER SLEEVES es Bios. 


Leading Manufacturer of Automotive and Industrial Piston Rings since 1911 TRINITY 1-3440 


Largest Producer of Sealing Rings for Automatic Transmissions * Power Steering Units 








